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A  section  so  smart  and  attractive  in  appearance . . . 
so  bright  and  sparkling  in  text... that  it  will  be  an 
ideal  medium  for  the  quality  advertising  of  a  quai* 
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EST  EQUIPPED  COMPOSING 
ROOM  IN  THE  ENTIRE  SOUTH 


Thirty-two  type  and  border  machines  representing  one  of  the  largest  investments 
in  type-making  machines  in  the  entire  South.  Linotypes  are  capable  of  pro¬ 
ducing  600  columns  of  newstype  (5  to  30-pt.  daily).  Two  monotypes  and  an 
Elrod  are  busy  making  borders,  rules,  cut-off  lines,  type  ornaments,  etc.  Clean 
type  faces  in  larger  sizes  (14  to  72-pt.)  are  noticeable  in  The  Birmingham 
News  and  Age-Herald,  for  these  sizes  are  produced  by  the  two  Ludlow 
machines.  The  combination  of  the  finest  equipment  with  crews  of  skilled  opera¬ 
tors  enables  these  papers  to  show  exceptionally  clean  typography — adherence 
to  copy — exceptional  speed — and  to  give  twenty-four  hour  service. 


AGE-HERALD 


The  Soulh  Greatest  \eu\%paper 
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Baltimore  Shopping 


JOHN  B.  WOODWARD 
Bowfry  Bank  Bid/, 
no  E  42nd  Si..  Y»rk 
GUY  S.  OSBORN 
360  N.  Mithtfan  Amr.,  Chiftfa 
JOSEPH  R.  SCOLARO 
Cfnrral  Molars  Bldy.,  Drlroil 

A.  D.  GRANT 
Conililnlian  Bldf.,  Allania 
C.  GEORGE  KROGNESS 
First  Sat  onal  Bank  Bldf' 
San  Frantisto 


Everything  in  Baltimore  Revolves  Around 


MORNING 


EVENING 


SUNDAY 


er  sna  i-UQ  pour 
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CVKK  500,000  CIRCOILAYlOlli 


000,000  HOMES 


KEADINC  CCNEIDENCE 

CF  America’s  3*^*^  ciey 

In  cne  newspaper  — at  a  tew  rate 


The  manufacliirrr  buyn  advertifi- 
infi  apace  to  preaent  hia  meaaaae 
to  a  iiiiml>er  of  |>eoplc. 

The  |>eoplr.  therefore,  are  impor¬ 
tant.  (They  are  uaually  termed 
circulation.) 

^  ho  are  they  ?  ^  here  do  they  live  ? 
Are  they  readera  ?  ...  or  headline 
acannera?  Have  they  hiiyinic  pov,er  ? 
^ 

M  hen  the  adverliaer  huya  apace  with 
the  aame  care  that  he  coniracia  for 
labor  and  maleriala;  vtilh  the  aame 
att<‘ntion  to  quality  and  to  coat — 

^  hen  he  dcivea  deeper  than  totala, 
and  inaiata  on  knoa  inn  how  the 
totala  were  obtaine<l  — 

IE  hen  the  kind  of  eirculation  ia 
acanned  as  clua«-ly  aa  the  quantity — 


Then  Philadelphia  atanda 
out  aa  the  exceptional  city, 
because  of  a  unique  news¬ 
paper  condition. 

7'he  Philadelphia  Market  ia 

America's  third  lurseat. 

( 

Three  million  |M‘opl<‘  in  its 
trading  area.  And  fine  news¬ 
paper  |civ<‘a  nearly  complete 
coveraf^e  at  an  exceptionally 
low  rate. 


The  EvcniiiK  Bulletin— read 

ne»r 

in  more  than  6ve  hundred 
thousand  of  the  six 
hundred  thousand  homes 


A  Complete 
Coverage 

In  every  wealthy  sub¬ 
urb.  The  Bulletin  far 
exceeds  the  circula¬ 
tion  of  any  other 
newspaper.  Its  circu¬ 
lation  offers  an  all- 
inclusive  market  f»r 
yrarfineproduct.  In 
city  and  suburbs, 
nearly  everybody 
reads  The  Bulletin. 


won  for  The  Bulletin  a 
unique  reader- loyalty. 

A  great  people  have  been 
welded  into  a  compact  audi¬ 
ence  by  their  conBdence  in 
thin  nevsapaper. 

Here  ia  (^ncciitralion  ... 
Coverage  .  .  .  Economy  — 
without  equal  in  any  other 
great  market. 

.An  tspportunity  without  par¬ 
allel  for  cflective  advertising. 


Its  program  of  sane,  moderate  news 
treatment.— its  belief  that  a  news¬ 
paper  should  sell  on  its  merits,  with¬ 
out  premiums  or  cstn testa.  —  have 


Make  your  ssw  n  survey  of  Metro¬ 
politan  Markets.  Compare  the  sales 
opportunities  and  the  coats  with 
Philadelphia,  where  the  reading 
conhdcnce  of  virtually  the  whole 
people  ia  centered  in  on<*  newspaper. 


The  Butintss  Man 's  Paper 
Ficures  tell  the  story.  There 
are  more  than  166,000  busi¬ 
ness  executives  in  Phila¬ 
delphia  (Figures  by  City 
Statistician  >.  Small  circula¬ 
tions  can  not  cover  them. 
The  Bulletin,  with  its  more 
than  halt  a  million  daily, 
thorouahly  covert  this 
group  of  men  who  control 
enormous  purchases. 
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Giving  News  to  Radio  Viewed  as  Menace 
To  Newspapers  by  Many  Editors 

Printing  of  Advertisers’  Names  in  Programs  Also  Emphatically  Opposed,  Responses  to  Survey  Reveal 

— Hearst  Cites  Danger  to  Newspaper  Advertising  _ 


■pV  a  two  to  one  majority,  editors  of 
^  more  than  a  score  of  influential 
newspapers  and  newspaper  chains  went 
on  record  this  week  as  opposed  to  dis¬ 
tribution  of  news  by  press  services  in 
advance  of  its  publication  in  newspapers. 
Fifteen  replies  took  an  emphatic  stand 
on  this  side  of  the  question,  while  eight 
replies  either  favored  distribution  of  news 
by  radio,  or  regarded  it  as  harmless  to 
the  newspapers.  On  the  question  of 
whether  names  of  advertisers  sponsoning 
radio  entertainment  should  be  printed  in 
radio  programs  in  the  news  columns  of 
newspapers,  fourteen  editors  opposed  the 
principle,  while  six  favored  it. 

The  questions,  as  put  by  Editor  & 
Pi'BUSHER  to  a  list  of  prominent  news¬ 
paper  owners  and  executives,  were : 

“In  view  of  the  general  professional 
i  discussion  of  the  subject,  will  you  please 
wire  your  views  concerning  the  advis¬ 
ability  of  news  services  ^ving  news  to 
radio  for  dissemination  in  advance  of 
’newspaper  publication,  particularly  on 
!  such  events  as  general  elections.  Also 
'  do  you  think  that  radio  programs  should 
contain  mention  of  radio  advertisers? 

The  three  largest  newspaper  chains 
hold  widely  divergent  views.  William  R. 
Hearst  believes  that  the  radio  holds  more 
potential  danger  to  the  press  as  an  ad¬ 
vertising  medium  than  as  a  rival  dis¬ 
tributor  of  news.  He  does  not  believe 
that  news  services  should  serve  the  radio 
in  advance  of  their  long-time  clients,  the 
newspapers,  although  he  does  not  object 
to  the  broadcasting  of  news  under  the 
auspices  of  a  newspaper.  He  is  opposed 
to  publication  of  trade  names  in  radio 
programs  and  would  welcome  an  agree¬ 
ment  among  publishers  to  end  the  prac- 
tk  c. 

fieorge  B.  Parker,  editor-in-chief  of  the 
Scripps-Howard  Newspapers,  votes  em- 
F^tically  in  the  affirmative  on  both  ques¬ 
tions,  regarding  it  as  a  newspaper’s  duty 
to  get  all  the  news,  including  the  names 
of  advertisers  sponsoring  radio  programs, 
l^fore  the  public  by  the  speediest  pos¬ 
sible  transmission. 

Frank  E.  Gannett  supports  the  expres- 
sifm  of  his  own  views  by  a  poll  of  the 
thirteen  editors  of  the  Gannett  News¬ 
papers,  who  are  overwhelmingly  in  favor 
of  eliminating  radio  broadcast  news  in 
advance  of  newspaper  publication  and 
also  in  favor  of  eliminating  trade  names 
from  programs. 

T^  viewpoint  of  the  co-operative  news 
service  is  expressed  by  Kent  Cooper, 
general  manager  of  the  Associated  Press, 
as  that  of  compliance  with  the  wishes  of 
the  membership,  as  expressed  in  annual 
meeting  assembled,  and  promulgated  by 
the  board  of  directors.  Mr.  C^per  re¬ 
torts  that  the  broadcasting  of  the  ela¬ 
tion  returns  prcxluced  letters  which 
reflected  an  even  division  of  sentiment 
among  the  membership,  and  concludes 
that  the  matter  seems  to  revert  to  the 
annual  meeting  for  further  discussion. 

“I  think  the  radio  has  more  potential 
<bnger  to  newspapers  as  a  rival  adver¬ 
tising  medium  than  as  a  rival  distributor 


of  news,”  Mr.  Hearst  stated  to  Editor  & 
Pl’BLISHER. 

“Consequently,  I  see  no  objection  to  a 
newspaper  using  the  radio  to  distribute 
important  news  in  advance  of  publica¬ 
tion,  provided  there  is  sufficient  promo¬ 
tion  for  the  newspaper  in  the  radio 
distribution. 

“I  do  not  think  that  news  services, 
which  are  created  and  operated  for  the 
main  purpose  of  disseminating  news  to 
newspapers,  should  distribute  news 
through  radio  in  advance  of  the  distribu¬ 
tion  of  that  news  by  the  newspapers. 

“The  financial  return  to  the  news  serv¬ 
ices  from  the  radio  is  very  small  in  com¬ 
parison  with  the  financial  return  from  the 
newspapers,  and  if  the  newspapers  ob¬ 
ject  to  this  dissemination  of  news  by 
radio,  the  news  services  should  stop  it. 

“Their  main  customers,  their  original 
customers,  and  the  customers  they  are 
created  to  serve,  are  the  newspapers,  and 
their  first  duty  is  to  the  newspapers. 

“Most  emphatically  I  do  not  think  that 
the  radio  program  should  contain  men¬ 
tion  of  radio  advertising. 

“The  fact  that  they  do  frequently  con¬ 
tain  such  mention  is  really  another  in¬ 
dication  of  the  lack  of  foresight  on  the 
part  of  newspaper  men. 

“.\s  I  said  above,  I  think  the  chief 
menace  of  the  radio  to  the  newspapers 
is  in  this  advertising,  and  newspaper 
people  are  very  foolish  to  help  develop 
the  radio  in  this  respect. 

“Local  associations  of  newspaper  pub¬ 
lishers,  and  perhaps  the  national  associa¬ 
tion,  should  take  this  matter  up  and  se¬ 
cure  unity  of  action  by  the  newspapers 
rejecting  all  mention  of  radio  advertisers 

“I  would  gladly  agree  to  unite  with 
other  publishers  to  reject  mention  of 
radio  advertisers,  and  I  would  also  be 
very  willing  to  unite  with  other  news 


services  in  a  refusal  to  disseminate  news 
through  the  radio,  which  properly  and 
rightfully  belongs  exclusively  to  the 
newspapers.” 

Even  more  emphatic  is  the  verdict  of 
the  Gannett  Newspapers,  summarized  by 
Mr.  Gannett  in  the  following  telegrain; 

“I  believe  news  services  should  dis¬ 
continue  giving  news  to  the  radio  for 
dissemination  in  advaiKe  of  newspaper 
publication,  especially  election  news. 

“Names  of  radio  advertisers  and  ad¬ 
vertised  products  could  be  eliminated  from 
radio  programs  if  all  papers  co-operated. 
1  should  like  to  see  this  brought  about, 
but  I  am  fearful  that  if  any  one  paper 
eliminated  them,  it  would  be  penalized 
unless  its  competitors  co-operated.” 

The  poll  of  the  Gannett  Newspapers, 
as  reported  by  Frank  E.  Tripp,  general 
manager,  revealed  the  fcdlowing  senti- 
ments : 

“1.  Every  publisher  thinks  it  is  poor 
business  for  newspaper  news  agencies  to 
deliver  news  to  radio  broadcasting  staffs 
to  be  broadcast  hours  before  we  can 
reach  our  readers  with  it. 

“2.  Every  publisher  favors  the  Gan¬ 
nett  newspapers  requesting  the  news 
services  to  stop  giving  news  bulletins  to 
radio  broadcasters. 

“3.  Twelve  publishers  believe  news 
over  the  radio  hurts  the  newspaper.  One 
believes  it  does  not. 

“4.  Twelve  publishers  agree  that  this 
news  service  supplied  by  the  newspapers 
forms  an  important  sales  argument  to 
those  selling  radio  advertising.  One  pub¬ 
lisher  believes  it  does  not. 

“5.  Ten  publishers  would  eliminate 
entirely  all  trade  names  in  radio  pro¬ 
grams  without  reservation.  Three  pub¬ 
lishers  would  omit  them  if  their-  com¬ 
petitors  would. 

“6.  Ten  publishers  would  discontinue 


news  stories  and  reviews  which  deal 
with  radio  programs.  Three  would  do 
so  if  their  competitors  would. 

“The  time  has  about  arrived  to  assert 
ourselves  clearly  on  the  radio  situation,” 
Mr.  Tripp  commented  in  forwarding  the 
report.  "I  see  no  reason  why  we  should 
not  exert  every  effort  to  stop  news 
agencies  furnishing  our  news  to  a  com¬ 
petitor,  both  with  our  news  columns  and 
our  advertising  columns.  I  see  no  rea¬ 
son  why  every  one  of  our  papers  should 
not  immediately  eliminate  alt  trade  names 
in  its  radio  programs.  I  see  no  reason 
why  our  newspapers  .should  carry  news 
stories  bearing  upon  a  radio  pro^am 
which  is  to  be  given  solely  to  advertising 
a  product  which  nine  times  out  of  ten 
is  not  advertising  in  our  own  columns. 
I  would  make  no  distinction  between 
those  who  advertise  with  us  and  those 
who  do  not.  I  think  our  radio  pro¬ 
grams  shouki  be  devoid  of  trade  names 
and  advertising,  atxl  special  readers  con¬ 
cerning  particular  programs  should  be 
handled  in  exactly  the  same  manner  as 
any  publicity  is  handled  over  the  desk 
of  the  advertising  manager  and  be 
brought  under  the  general  head  of  our 
recent  crusade  against  free  publicity.  I 
realize  that  competitive  conditions  may 
make  some  ilifference,  but  I  feel  sure  that 
we  can  sell  against  competitive  comli- 
tions  and  at  the  same  time  keep  our 
.self-respect.  It  is  my  recommendation 
that  all  of  you  pursue  the  program  which 
is  outlined  here.” 

The  most  emphatic  spokesman  for  the 
opposite  viewpoint  is  Mr.  Parker,  editor- 
in-chief  of  the  Scripps-Howard  News¬ 
papers. 

“I  consider  radio  programs  important 
news,”  says  Mr.  Parker,  “^dio’s  evolu¬ 
tion  has  developed  a  condition  wherein 
the  program  is  intelligible  to  the  reader 
through  its  sponsorship.  That  sponsor¬ 
ship  indicates  both  the  nature  and  the 
quality  of  the  offering.  It  chances  thar 
radio  programs  are  sponsorerl  by  adver¬ 
tisers.  Therefore,  the  name  of  the  ad¬ 
vertiser  is  a  vital  part  of  th?  program. 
Since  a  newsiiaper’s  first  duty  is  to  pre¬ 
sent  the  news,  since  radio  programs  are 
news,  and  since  the  names  of  advertisers 
are  a  vital  part  of  such  news,  therefore 
those  names  should  be  printed. 

“About  election  returns:  The  mission 
of  a  newspaper  is  to  serve  its  readers  in 
the  fastest  possible  way.  The  high  spots 
of  a  national  election  can  fie  transmitted 
in  the  fa.stest  possible  way  by  radio. 
Therefore  the  riewspaper  is  fulfilling  its 
mission  when  it  uses  the  radio.  The 
arrangement  by  which  such  use  is  brought 
about  is  a  matter  between  the  radio 
people  and  the  newspaper  publishers.  In 
the  details  of  that  arrangement  the  public 
is  not  interesteri.  W'hat  it  is  interested 
in  is  getting  the  news  in  the  fastest  pos¬ 
sible  way.  For  the  great  bulk  of  news 
the  fastest  lyissible  way  is  the  newspaper, 
not  the  radio.  In  my  opinion,  any  time 
a  publisher  fails  to  use  the  speediest 
means  of  news  transmission  he  fails  to 
live  up  to  his  duty  as  a  publisher.”. 


FLASHES  OF  EDITORS’  VIEWS  ON  RADIO 

FIFTEEN  newspaper  owners  and  executives  of  25  interviewed  by  Editor  & 

Publisher  oppose  the  distribution  of  news  by  press  services  in  idvanre 
of  publication  by  newspaper  members  or  clients. 

Eight  of  those  replying  either  approve  the  radio  as  an  adjunct  of  news¬ 
paper  publication  through  pre-announcement  of  news  bulletins,  or  are 
indifferent  to  it  as  a  menace  to  the  press. 

Fourteen  of  the  newspaper  men  would  approve  eliminating  of  adver¬ 
tising  trade  names  from  radio  programs  published  in  newspapers,  while 
six  believed  that  the  trade  names  were  news  in  that  they  were  needed  to 
identify  programs  in  which  the  public  was  interested. 

Some  i>ertinent  extracts  from  the  opinions  expressed  were: 

”1  think  the  radio  has  more  potential  danger  to  newspapers  as  a  rival 
advertising  medium  than  as  a  rival  distributor  of  news.” — William  R.  Hearst. 

“I  consider  radio  programs  important  news.” — George  B.  Parker. 

“Radio  stations  are  aoliciting  advertising  in  direct  competition  with 
newspapers.” — A.  L.  Fish,  Salt  iMke  Tele/tram. 

“To  make  a  daily  habit  of  giving  out  news  in  advance  of  publication  it 
not  only  undesirable,  but  it  is  foolish.” — Clark  Howell,  Atlanta  Constitution. 

“I  have  quite  gotten  over  any  fear  of  the  radio  hurting  the  newspapers.” 
— Julian  S.  Mason,  Aeto  York  Evening  Post. 

“Radio  programs  in  newspapers  will  disappear  in  time  or  be  placed  in 
space  advertising.” — George  B.  Longan,  Kansas  City  Star. 
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Other  views  held  by  publishers  and 
editors  representing  leadership  in  the 
nation's  joumalistn  follow : 

Col.  Robert  Ewing,  publisher  of  the 
New  Orleans  States  and  the  Shreveport 
(La.)  Times  and  president  of  the  South¬ 
ern  Newspaper  Publishers  Association, 
said : 

“I  do  not  believe  that  news  services 
should  as  a  rule  furnish  news  to  the 
radio  for  dissemination  in  advance  of 
newspaper  publication. 

“Exceptions  should  be  made  in  the  case 
of  general  elections  and  for  unusual 
occurrences  as  an  accommodation  to  the 
public  at  large  and  particularly  to  those 
in  rural  sections. 

■‘Large  advertisers  today  are  serving 
noteworthy  musical  and  other  programs. 
It  is  a  help  to  the  reader  when  their  pro¬ 
grams  are  mentioned  and  it  is  due  those 
who  make  possible  such  fine  entertain¬ 
ments.” 

Walter  M.  Harris<^  managing  editor 
of  the  Oklahoma  City  Oklahoman  ami 
Times  and  president  of  the  American 
Society  of  Newspaper  Editors,  tele¬ 
graphs  : 

“Radio  complements  the  daily  news¬ 
paper  and  adds  interest  to  it  when  prop¬ 
erly  used.  Press  services  should  limit 
broadcast  permission  to  bulletin  flashes 
in  order  to  have  the  reader  go  to  the 
newspaper  for  more.  In  the  matter  of 
general  elections,  I  think  the  cumulative 
bulletins  throughout  the  night  merely  add 
interest  to  the  morning-after  paper.  No 
radio  service  can  satisfy  the  morning- 
after  craving  for  detailed  election  infor¬ 
mation,  particularly  when  the  battle  is 
close. 

“Radio  programs  can  be  of  maximum 
reader-value  without  mention  of  the 
name  of  the  advertiser.  The  best  way 
for  a  newspaper  to  get  the  radio  menace 
off  its  chest  is  to  buy  a  station.” 

The  Oklahoman  recently  acquired  its 
own  station. 

A.  L.  Fish,  publisher  of  the  Salt  Lake 
City  (Utah)  Telegram,  who  has  been 
campai^ing  among  editors  of  the  inter¬ 
mountain  region  against  prevailing  prac¬ 
tices  in  newspaper-radio  relation,  holds 
sharply  defined  views  and  expresses  them 
as  follows : 

"I  am  opposed  to  press  associations 
continuing  their  recently-conceived  pro¬ 
gram  of  furnishing  news  to  radio  broad¬ 
casting  companies  in  advance  of  news¬ 
paper  publication.  To  a  large  degree 
press  as.sociations  depend  on  newspapers 
for  gathering  of  news,  and  furthermore 
the  |>a|>ers  pay  the  entire  cost  of  press 
association  ftperations,  which  runs  into 
millions  annually. 

“Radio  stations  are  soliciting  advertis¬ 
ing  in  direct  competition  with  newspapers. 
It  therefore  seems  logical  that  a  protest 
from  the  publishers  is  in  order.  I  am 
e.specially  surprised  that  the  .Associated 
Press,  which  so  zealously  guards  its  news 
rights  and  has  fined  its  members 
thousands  of  dollars  for  accidental  leaks 
should  give  free  service  to  a  competing 
agency. 

“The  mention  of  radio  advertisers  in 
programs  in  short,  is  giving  free  promo¬ 
tion  to  many  concerns  which  have  never 
spent  a  dollar  in  newspaper  advertising. 

1  have  talked  with  more  than  30  pub¬ 
lishers  in  the  last  two  weeks  and  every 
one  expressed  opposition  to  press  ass^ia- 
tions  giving  out  news  for  broadcasting.” 

George  B.  I^gan,  president  of  the 
Kansas  City  Star,  which  has  for  several 
years  operated  its  own  powerful  radio 
Nation,  Ijelieves  that  press  services 
should  guard  their  news  dispatches  from 
radio  use  as  they  now  protect  them 
against  appropriation  by  publishers  who 
do  not  pay  for  them.  He  says: 

“In  my  opinion  news  services  should 
serve  no  radio  station  direct.  News¬ 
papers  operating  radio  stations  should  be 
free  to  give  press  association  news  only 
where  competitive  stations  force  them 
to  do  so.  News  services  should  take 
this  position  by  agreement  and  guard 
their  dispatches  from  radio  use  as  they 
do  from  use  by  each  other. 

“Newspapers  should  be  free  to  bulletin 
local  news,  but  should  use  this  right 
cautiously. 

“Radio  projn-ams  in  newspapers  will 
disappear  in  time  or  be  placed  in  space 
advertising.” 

Harris  M  Crist,  managing  editor  of 
the  Brooklyn  Daily  Eagle,  which  buys 


time  on  the  air  weekly  to  broadcast  an 
interpretative  news  summary  by  H.  V. 
Kaltenborn,  its  associate  editor,  disap¬ 
proves  the  broadcasting  of  routine  news 
and  also  the  inclusion  of  advertisers’ 
names  in  programs.  Mr.  Crist  com¬ 
ments  : 

“1  am  opposed  to  any  policy  wdiich 
educates  the  public  to  look  to  any  source 
but  the  newspapers  for  news.  I  con¬ 
sider  specially  harmful  the  custom  of 
furnishing  news  of  routine  character  to 
radio  stations.  I  can  see  no  objection  to 
simple  announcements  of  genersd  election 
results,  provided  few  details  arc  •  given. 

“I  think  publishers  would  be  wise  in 
excluding  advertisers  from  radio  pro¬ 
grams.” 

R.  Charlton  Wright,  publisher  of  the 
Columbia  (S.  C.)  Record,  said; 

“In  my  judgment,  it  is  not  only  in¬ 
advisable  but  distinctly  inimical  to  the 
interests  of  both  news  services  and  news¬ 
papers  for  the  former  to  give  news  to 
the  radio  for  dissemination  in  advance 
of  newspaper  publication,  and  continuance 
of  this  practice  will  result  in  a  grave  dis- 
advanUge  to  newspapers.  It  tends  to 
build  up  prestige  and  increase  facilities 
of  militant  and  growing  rivals. 

“Emi^tically  I  do  not  think  radio 
programs  should  contain  names  of  radio 
advertisers.  I  feel  that  newspapers  have 
been  unwise  and  careless  of  their  own 
fortunes  in  fostering  the  development  of 
such  competitive  advertising  by  the  un¬ 
stinted  publicity  they  have  contributed 
to  it.” 

Charles  B.  Welch,  editor  of  the  Ta¬ 
coma  (Wash.)  News-Tribune,  likewise 
commented : 

“I  was  brought  up  in  the  old  scIkwI 
that  believes  news  is  news  only  while 
it  is  ‘news.’  It  ceases  to  be  news  when 
the  public  knows  it.  For  newspapers  to 
collect  election  news  and  turn  it  over 
to  the  radio  for  broadcast  before  publica¬ 
tion  seems  to  me  to  be  an  abject  and 
dangerous  surrender  of  the  first  duty 
and  privilege  of  a  newspaper. 

”1  am  opposed  to  the  mention  of  radio 
advertisers’  names  in  programs.  Why 
should  newspapers  grant  radio  adver¬ 
tisers  privileges  we  deny  our  own  adver¬ 
tisers?  We  sell  space  in  our  advertising 
columns  and  not  in  our  news  columns. 

“Let  us  follow  the  same  rule  in  radio 
programs.  Print  programs  but  delete  ad¬ 
vertisers’  names  on  the  same  principle 
that  we  refuse  to  give  away  our  news 
space  in  free  readers  which  do  the  ad¬ 
vertisers  no  good  and  merely  stultify  the 
newspaper  that  is  guilty.” 

Fred  A.  Stone,  editor  of  the  Peoria 
(Ill.)  Journal-Transcript,  said: 

“Fundamentally,  the  business  of  a  news 
service  is  to  give  preferred  service  to 
its  clients.  It  has  no  direct  obligation 
running  to  the  public,  radio  or  otherwise. 
The  recent  Presidential  campaign  showed 
that  the  radio  has  already  become  a 
serious  competitor  of  the  newspaper,  and 
that  some  adjustments  are  inevitable. 
However,  I  regard  a  newspaper  as  going 


out  of  business  which  permits  its  news 
service  to  deliver  a  valoable  commodity 
to  a  consignee  who  does  not  pay  for  it 
to  the  pecuniary  disadvantage  of  one  who 
does. 

"As  for  the  use  of  names  of  advertisers 
in  radio  transmission,  the  test  should  be 
whether  the  name  is  used  for  news  or 
advertising  purposes.” 

Parallel  views  are  held  by  J.  E.  Chap¬ 
pell,  editor  of  the  Birmingham  (Ala.) 
News  and  Age-Herald,  as  follows: 

“A  news  association’s  first  obligation 
is  to  the  newspapers  making  its  existence 
possible  and  no  interest  or  advantage 
should  in  any  way  supersede  that  of  pub¬ 
lications  supporting  a  news  service. 
Publishers  disagree  as  to  the  business 
soundness  of  radiocasting  news.  That 
being  true,  certainly  the  association  has 
no  very  tenable  right  to  favor  radio 
against  publishers.  Until  there  is  better 
light  on  effect  of  radiocasting  of  the 
news  upon  the  newspaper  puUishers’ 
business,  we  question  the  advisability  of 
radio  dissemination  of  news,  even  in 
bulletin  form,  ahead  of  publication. 

“Radio  programs  should  not  contain 
mention  of  radio  advertisers  in  further 
degree  than  is  necessary  to  identify  the 
program. 

“  ‘Hottentots’  is  tolerable.  ‘Sapolio’s 
Hottentots’  would  not  be  according  to 
our  viewpoint.” 

Frank  L.  Williams,  managing  editor  of 
the  Lincoln  (Neb.)  State  Journal,  agrees 
as  follows : 

“As  news  services  are  maintained  from 
the  earnings  of  newspapers,  these  serv¬ 
ices  are  impairing  their  source  of  support 
by  giving  news  to  radio  before  publica¬ 
tion.  I  can  sec  no  more  reason  for 
announcing  names  of  radio  advertisers  in 
newspaper  radio  programs  than  there 
would  be  for  a  New  York  paper  to  an¬ 
nounce  ffiat  its  competitor  would  carry 
announcements  of  certain  advertisers  on 
named  dates.” 

Julian  Harris,  editor  of  the  Columbus 
(Ga.)  Enquirer-Sun,  wires: 

“It  seems  to  me  that  the  business  of 
news  services  is  to  provide  news  for 
newspapers  and  not  for  radio  broadcast¬ 
ing.  If  there  is  any  exception  to  be  made, 
I  think  it  should  be  in  the  case  of 
national  elections.” 

Clark  Howell,  editor  of  the  Atlanta 
(Ga.)  Constitution,  says: 

“I  am  of  the  opinion  that  the  field  of 
radio  is  wide  enough  to  keep  it  occupied 
by  attention  to  features  properly  within 
its  scope  and  that  the  same  thing  is  true 
of  the  press.  In  such  matters  as  reports 
of  result  of  national  elections,  _  exchange 
of  news  is  not  undesirable  in  view  of  the 
widespread  interest.  Newspapers  can 
well  afford  to  give  the  public  the  prompt 
benefit  of  their  service. 

“To  make  a  daily  habit  however  of 
giving  out  news  in  advance  of  publication 
is  not  only  undesirable,'  but  it  is  foolish.” 

Elzey  Roberts,  publisher  of  the  St. 
Louis  Star,  qualifies  his  disapproval,  as 
follows : 
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“Since  radio  has  demonstrated  ttiat  it 
is  a  valuable  medium  of  news  distribu¬ 
tion  I  believe  it  is  highly  proper  for  it 
to  disseminate  news  bulletins,  electioa 
returns,  sporting  events  or  anything  else 
of  news  character,  despite  the  fact  that 
such  dissemination  renders  newsi>apert 
less  valuable  as  a  news  medium  and  iti 
consequence  as  an  advertising  medium 

“However,  for  newspapers  to  supply 
this  competing  news  and  advertisi^ 
medium  free  of  charge,  news  that  news¬ 
papers  pay  their  go^  money  to  collect 
and  before  they  have  a  chance  to  print 
it  themselves  is  one  of  the  most  illogical 
and  short-sighted  practices  current  in  in¬ 
dustry  today. 

“Newspapers  even  content  themselves 
with  publishing  the  stale  article  in  a 
fancied  belief  that  pre-publication  of  per¬ 
tinent  facts  has  stirred  up  an  addition^ 
interest  in  the  added  details.  I  see  no 
reason  to  discriminate  against  mention 
of  radio  advertisers  names  in  programs 
while  the  balance  of  free  publicity  prac¬ 
tices  remains  unchanged.” 

Julian  S.  Mason,  editor  of  the  New 
York  Evening  Post,  dismisses  the  news 
menace,  but  favors  elimination  of  trai 
names  from  published  programs.  He 
says : 

“I  have  quite  gotten  over  any  fear  as 
to  the  radio  hurting  the  newspapers.  I 
am  quite  willing  to  let  it  disseminate 
news  in  advance  of  publication  in  the 
press.  I  believe  it  merely  advertises 
news  and  whets  the  hearer’s  appetite  to 
see  it  in  print.  This  is  especially  true 
of  election  returns. 

“I  am  thoroughly  opposed  to  mention¬ 
ing  in  newspaper’s  radio  programs  the 
names  of  radio  advertisers.  I  myself 
have  known  definite  instances  where  radio 
advertising  solicitors  have  landed  con¬ 
tracts  by  promising  the  publication  of  the 
advertisers  name  in  all  the  New  York 
newspapers.  They  are  selling  something 
that  belongs  to  us.” 

That  radio  stimulates  news  interest  is 
the  view  also  held  by  (Tharles  H.  Den¬ 
nis,  editor  of  the  Chicago  Daily  News, 
who  says : 

“The  broadcasting  of  news  flashes 
serves  merely  to  whet  the  appetite  of 
listeners  for  further,  more  complete  and 
more  tangible  informatioa  This  should 
lead  to  an  itvreased  circulation.  The 
high-water  mark  for  evening  newspapers 
during  November  was  election  day  and 
for  morning  newspapers  was  the  day  fol¬ 
lowing  the  election  and  yet  no  event  was 
more  thoroughly  covered  by  radio  than 
that  election. 

“Radio  programs  should  be  identified 
by  the  sponsor’s  name  when  the  adver¬ 
tiser  has  succeeded  in  establishing  such 
programs  in  the  minds  of  the  listeners  as 
a  definite  type  or  quality  of  entertainment 
In  brief,  our  rule  is  to  use  names  when 
they  really  ctmvey  information.” 

Generally  similar  views  are  held  by 
the_  Neevork  (N.  J.)  Evening  News, 
which,  like  the  Chicago  Daily  News,  buys 
regular  tinie  on  the  air  for  broadcasting 
of  bulletins  and  sports  results.  The 
Newark  verdict  is: 

“We  feel  that  newspapers  and  news 
agencies  on  the  air  should  restrict  them¬ 
selves  to  bare  bulletins,  enough  to  stimu¬ 
late  reader  interest.  Radio  should  not 
get  the  advantage  of  all  of  our  news 
despatches  before  publication,  unless  it  is 
willing  to  share  the  cost. 

“Radio  programs  must  contain  enough 
to  inform  reader  of  their  nature.” 

Henry  T.  Oaus,  editor  of  the  Boston 
Evening  Transcript,  which  operates  its 
own  station,  stands  with  Mr.  Parker 
against  the  prevailing  opinion.  He  says: 

“I_  can  see  no  reason  why  the  news 
services  should  not  give  news  to  the 
radio  for  dissemination  in  advance  of 
newspaper  publication.  Every  newspapw 
has  a  bulletin  board  which  the  public 
sees  before  it  sees  the  newspaper.  The 
bulletin  board  does  not  keep  down  the 
sale  of  papers.  In  fact,  the  theory  is 
that  it  increases  them.  My  attitude  to¬ 
ward  the  radio  is  that  it  is  a  glorified 
bulletin  board. 

“My  own  feeling,  and  incidentally  that 
of  the  Transcript,  in  regard  to  radio  pro¬ 
grams,  is  that  they  are  published 
primarily  and  absolutely  in  the  interest 
of  the  readers,  because  the  readers  know 
radif)  programs’  features  by  trade  names, 
we  use  trade  names  in  the  programs.” 

(Continued  on  page  44) 
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Buying  Preferred  Stock  in  Publications  Needing  Capital  in  Return  for  15- Year  Contracts — One  Chain 
Reported  Financed  Is  Capitalized  at  $16,000,000 — A.  N.  P.  A.  May  Call  Special  Convention 


VEWSPRINT  manufacturers  are  in  By  PHILIP  SCHUYLER  The  paper  committee  informed  the 

the  market  for  newspaper  preferred  _  representatives  of  Canadian  manufac- 

stock,  financing  publishers  who  need  have  little  effect  one  way  or  another  on  of  newspapers,  of  which  he  had  heard,  turers  and  the  International  Paper  Corn- 
capital  in  return  for  15-year  paper  the  manufacturers  reaching  an  agree-  Mr.  Holliss  declared  there  was  no  bosis  i>any  that  the  publishers  stood  firmly  for 
contracts.  ment,  but  expressed  the  opinion  that  in-  for  scandal  ''r  misunderstanding  so  long  a  freely  competitive  newsprint  market. 

A  publisher  of  a  group  of  newspapers  telligence  in  the  paper  industry  seemed  as  the  manufacturers  with  money  to  in-  free  of  governmental  or  co-operative 
who  has  been  approached  by  two  of  the  to  he  at  a  low  ebb  at  this  time,  a  factor  vest  in  successful  newspaper  properties  control  and  that  the  representatives  of 
manufacturers  this  week  told  Editor  &  which  might  prevent  stabilization.  buy  only  preferred  stock.  It  would  be  the  A.  N.  P.  A.  viewed  with  alarm  and 

Publisher  about  the  offers  being  made  “The  fact  that  the  A.  P.  A.  was  another  matter  should  the  manufacturers  distrust  any  efforts  to  control  the  price 

and  declared  he  knew  of  instances  where  opposed  to  an  agreement  might  cause  buy  common  stock,  entitling  them  to  a  of  newsprint  which  interfered  with  free 

“newsprint  money”  had  been  accepted.  some  ill-feeling  and  some  shifting  of  voice  in  conduct  of  the  papers,  he  added,  competition  The  manufacturers  were 

It  was  explained  that  the  paper  men  contracts,  but  there  are  no  laws  in  While,  according  to  Mr.  Holliss,  the  further  advised  that  the  publishers  had 

were  prepared  to  offer  much  cheaper  Canada  such  as  in  the  United  States.  A.  N.  P.  A.  is  not  making  Mr.  Hearst  steadily  maintained  the  position  that 
monev  than  the  bankers.  Their  pur-  prohibiting  agreements  among  units  of  to  agree  to  a  change  in  contract  condi-  satisfactory  conditions  in  the  industry 
chase  of  preferred  stock  involves  none  an  industry,”  Mr.  Waller  said.  tions,  it  is  thought  very  likely  that  could  only  be  secured  through  main- 

of  the  brokerage  expenses  incident  to  “The  publishers  cannot  murder  the  representations  are  being  made  to  him  tenance  by  each  manufacturer  of  a  uni¬ 

floating  a  bond  issue.  The  deal  affords  paper  industry;  it  is  committing  suicide.”  in  this  direction  by  the  Premiers  of  form  price  to  all  of  his  customers, 
the  manufacturers  the  advantage  of  an  .  It  was  Tom  Waller  who  in  1%6  pre-  Ontario  and  Quebec  and  other  important  “The  Canadian  manufacturers  advised 
assured  market  for  their  product  for  a  dic^d  the  exact  state  of  affairs  into  leaders  of  the  Dominion  who  are  the  committee  that  a  general  price  as 

definite  number  of  years,  a  condition,  which  the  newsprint  trade  has  now  anxious  to  see  the  prosperity  of  the  ]o\v  as  the  reported  Hearst  price  would 

which,  besides  lending  the  company  fallen.  He  urged  action  then,  but  his  newsprint  industry  maintained.  bring  hardships  to  all  paper  manufactur- 

raluable  security  in  these  chaotic  days,  pleas  were  unheeded.  Mr.  Holliss  is  a  member  of  the  paper  ers  in  Eastern  Canada,  bring  about  in¬ 
decreases  sales  expense.  Whether  or  not  this  newest  Montreal  committee  of  the  A.  N.  P.  .\.  which  met  e<|ualities  in  employment  and  endanger 

A  published  report  quotes  a  reliable  conference  will  produce  a  real  agreement  in  New  York  Dec.  14  and  15th  with  Canadian  forests  by  uneconomical  cut- 

authority  for  the  information  that  one  will  evidently  not  be  known  this  week,  paper  company  officials.  His  statement  ting.  The  committee  replied  that  the 
$16,000,000  corporation  has  been  backed  International  in  paid  advertising  space  sums  up  in  brief  a  lengthy  report  made  sentiment  of  many  publishers  had 
by  a  newsprint  manufacturer  for  the  will  announce  that  with  the  situation  un-  to  the  association’s  membership  by  S.  E.  reflected  the  belief  that  newsprint  prices 
purpfise  of  assuring  itself  an  outlet  for  changed  it  is  possible  prices  will  not  be  Thomason,  publisher  of  the  Chicago  fixed  at  too  low  levels  would  Ik  of  no 

!»  print.  The  corporation  so  backed  is  announced  until  January  next  year.  In  Evening  Journal  and  other  papers,  who  advantage  either  to  manufacturers  or 

reported  to  have  already  acquired  three  the  event  that  the  wrangling  continues  is  committee  chairman.  publishers.  Tlie  committee  stated,  how- 

*  .  ..«  -  jntQ  1929,  the  International  is  telling  cus-  Mr.  Thomason  reported  that  so  far  as  ever,  that  the  suggestion  of  price  control 

tomers  prices  will  be  retroactive  to  Jan.  1.  the  committee  could  learn,  the  Canadian  by  manufacturers’  agreement  or  by  gov- 
Roy  C.  Holliss,  general  manager  of  manufacturers  have  reached  a  tentative  ernmental  intervention,  could  not  leave 
the  New  York  Daily  Nnvs,  which,  using  schedule  for  the  ensuing  three  years,  the  ncwspaiK-r  industry  complacent 
100,000  tons  of  print  annually,  is  an  inv  These  prices  were  $55  for  the  ^ar  1929,  committee  sees  in  the 

poHant  factor  in  the  simatiom  stat^  the  a  $60  maximum  for  19M  and  $65  maxi-  situation  a  threatened  invasion 

publisher’s  side  of  the  situation  to  Editor  mum  for  1931  Mr.  Thomason  had  also  publishers’  rights  through  the  pro- 

&  Publisher  this  week.  been  informed  that  at  the  New  York  appointment  of  a  ’board  of  control 

"If  the  International  Paper  Company  meeting  with  Premier  Taschereau  re-  j  j  |  j||  distribution  nroHnr 

goes  through  with  its  $50  a  ton  contract  ported  by  Editor  &  Pudlisher  last  ,ion!  and  ,o  sle  e“ 

with  Hearst,  we  will  want  to  rKCive  week.  International  was  told  that  unless  quotation  is  from  an  interview  with 

newsprint  at  $50  a  ton,  Mr.  Holliss  it  abandoned  the  intenHon  anrwunced  in  iVemier  L.  A.  Taschereau  in  the  Dec. 
said.  If,  however,  Hearst  is  willing  to  its  telepams  of  Oct.  .30  and  Dec.  5  and  J5  Publisher) 

buv  his  paper  at  $55  a  ton,  we  will  be  established  for  customers  other  than  u  1  ■  l 

f";  willing  to  pay  that  price.  We  think  Hearst  the  $55  price  for  19»,  the  gov-  '>  whole  situation  the  paper  com- 
there  is  something  to  be  gain^  by  not  ernment  of  Quebec  would  find  methods  ®  serHuis  threat  tiward  the 

permitting  the  price  for  newsprint  to  get  to  compel  this  action.  The  part  of  Mr.  principle  for  which  jnib- 

too  low.”  Thomason’s  report  describing  A.  N.  P.  contended  for  more  than 

In  regard  to  paper  company  financing  A.’s  stand  follows:  ecaues. 

Attending  the  joint  session  of  A.  N. 
P.  A.  directors  and  members  of  the 
paper  committee  in  New  York  last  week 
were  K.  H.  Butler,  Puffalo  Evening 
Xi~U's.  president  of  A.  N.  P.  A.,  William 
B.  Bryant,  I’alerson  (N.  J.)  Press- 
(•uardian.  John  .Stewart  Bryant,  Rich- 
niomi  A  rxvs-Leadcr,  1  loward  Davis, 
Sew  York  Herald  Trilmne.  Mr. 


story,  but  51  per  cent  of  the  stock  is 
being  acquired. 

International  Paper  Comply  has  been 
mentioned  most  frequently  in  reports  of 
financing  or  proposed  financing  of  news¬ 
paper  properties.  A.  R.  Graustein  and 
his  spokesman,  N.  C.  Head,  assistant  to 
the  president,  have  refused  to  confirm  or 
deny  the  reports  when  they  have  been 
brought  to  them.  Editor  &  Publisher 
has  ptiblished  the  fact  that  a  lawyer  re¬ 
presenting  himself  as  an  attorney  f.^. 
International  was  one  of  the  unsuccess¬ 
ful  bidders  for  II  Progresso,  New  York 
Italian  daily,  recently  sold  at  auction. 

With  manufacturers  thus  preparing  to 
market  their  own  production  irrespective 
of  agreements  supposedly  in  the  making, 
a  prei>aration  which  has  given  rise  to 
rumors  ELditor  &  Publisher  has  been 
hearing  for  several  months,  additional 
credence  is  being  given  to  the  viewpoint 
expressed  this  week  that  the  manufac¬ 
turers  will  continue  their  own  independ¬ 
ent  ways  and  fail  to  reach  an  agreement 
controlling  either  price  or  production. 

On  Dec.  14  and  15,  as  forecast  ex¬ 
clusively  by  Editor  &  Publisher  last 
week,  the  American  Newspaper  Publish¬ 
ers  Association  took  a  stand  favoring  a 
free  newsprint  market  and  opposed  to 
any  agreement  which  would  provide  for 
a  board  of  control  to  govern  production, 
distribution,  and  to  some  extent  prices, 
as  described  in  the  interview  granted  by 
Premier  Taschereau  of  Quebec. 

If  the  newsprint  price  is  taken  out  of 
the  realm  of  free  competition  and  put 
into  the  hands  of  a  “board  of  control, 
directors  of  A.  N.  P.  A.  intend  to  call 
a  special  convention  of  members  in  New 
York  for  a  full  discussion  of  the  situa¬ 
tion  and  the  adoption  of  such  measures 
as  may  be  calculated  to  conserve  the 
best  interests  of  the  newspaper  industry.” 
S.  Thomason,  chairman  of  the 
A.  N.  P.  A.  paper  committee,  told  mem¬ 
bers  this  week. 

This  week  the  manufacturers  were 
back  in  Montreal  considering  A.  N. 
P.  A.’s  stand  in  addition  to  their  own 
other  worries.  Once  again  the  doors 
were  locked.  'Those  from  New  York 


KANSAS  DAILY  BUILDING  NEW  PLANT 


1915  the  prevailing  price 

^  I  was  around  $40.  In  1916  it  rose  from 

*  A  *  Ai  ^11  and  in  1917  from  $50  to  $55. 

prices  were  controlled  by  the 
■  IT  government  at  $57  and  $66  with  a 

I-'  further  to  $69  in  1919.  A  sharp 

the  up  from 

- - -  $^k)  to  $1(K)  and  then  to  $110  from  which 

there  was  a  jump  to  the  peak  level  of 

/’’ONTRACTS  were  let  recently  for  lisher’s  office,  business  office,  classified  de-  $1.30.  which  prevailed  in  the  first  quarter 
^  construction  of  a  new  two-story  and  partment  and  circulation  maiwger  s  office,  of  1921. 

basement  plant  for  the  Coffeyville  (Kan.)  The  eilitorial  department  will  be  located  That  this  was  excessive  is  evident 
Journal.  Work  is  expected  to  begin  in  a  on  the  top  floor  next  to  the  composing  from  the  fact  that  it  dropped  back  to 
few  weeks  room.  $110  in  the  second  quarter  of  1921,  to 

The  building  will  be  80  by  74  feet,  con-  Tbe  job  printing  department  and  stock  $95  in  the  third  quarter  and  to  $80  in 
structed  of  stone,  light  buff  brick  and  room  will  also  be  on  this  floor.  the  fourth  quarter  of  the  same  year.  In 

marble.  The  basement  will  extend  partly  The  building  will  be  fireproof  and  will  1922  the  prevailing  price  was  $70  with 
above  street  level  and  will  be  lighted  by  be  equipped  with  a  sprinkler  system  and  a  a  rise  to  $75  in  1923.  This  was  the 
plate  glass  windows.  It  will  contain  the  vacuum  steam  heating  plant.  Three  large  only  upward  movement  since  the  first 
press  room,  stereotyping  department,  skylights  will  light  the  top  floor  in  addi-  quarter  of  1921.  In  the  second  half  of 
paper  storage  room,  engraving  room,  tion  to  the  windows.  A  ventilating  1924  the  price  fell  back  to  $73  and  to 
boiler  room,  and  carrier  bovs’  room  and  system  will  be  installed  after  the  building  $70  in  1925.  The  price  declined  to  $65 
gymnasium.  is  completed.  The  Journal  is  owned  by  in  1926  and  has  remained  nominally  at 

The  main  floor  will  house  the  pub-  Hugh  J.  Powell  and  Stanley  Platz.  that  figure  up  to  the  present  time. 
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“BIG  SIX”  AIDS  STRIKING  PRINTERS  WITH 
$50,000  AND  PROMISES  MORE 

Can  Raise  $1,000,000  if  Necessary,  L.  H.  Rouse  Is  Quoted  in 
Albany  Union  Paper — Hearst  Sunday 
Paper  Appears 


A  PITCHED  battle  against  Albany 
publishers  was  declared  this  week  by 
Typographical  Union  No.  4  in  announc¬ 
ing  that  $50,000  cash  had  already  been 
placed  at  the  disposal  of  the  striking 
Albany  printers  by  New  York  Tj;po- 
graphical  Union  No.  6,  the  “Big  Six," 
and  that  “upwards  of  one  million  dollars 
can  be  as  readily  produced  to  defend  the 
Union  printers  of  Albany.” 

The  Albany  Citieen,  official  organ  of 
the  Typographical  Union,  quoted 
H.  Rouse,  president  of  the  “Big  Six” 
union  as  saying: 

“New  York  has  a  defense  fund  of 
$500,000  oish  to  be  used  in  just  the  sort 
of  situation  that  has  been  developed  in 
Albany  by  the  action  of  the  publishers. 
We  have  additional  assets  of  upwards 
of  one  million  dollars  that  can  be  as 
readily  produced  to  defend  the  union 
printers  of  Albany  and  we  have  given 
them  assurance  that  every  penny  of  it 
is  at  their  command. 

“We  withheld  our  material  support  up 
to  this  time  so  that  we  might  first  es¬ 
tablish  the  fact  that  the  publishers  of 
the  .Mbany  newspapers  who  locked  out 
the  union  printers,  had  pre-arranged  the 
move  and  cloaked  a  general  attack  upon 
the  Typographical  Union  throughout  the 
country  under  the  mantle  of  a  purely 
local  disagreement.  We  have  evidence 
to  prove  this  fact.  The  American  Pub¬ 
lishers'  Association  has  offered  financial 
aid  as  has  the  New  York  State  Associa¬ 
tion  offered  financial  aid,  to  the  publishers 
in  Albany  in  their  drive  to  break  the 
union. 

“Now  we  are  ready  for  action  also  and 
will  match  the  publishers  dollar  for 
dollar  to  prove  that  the  day  has  not  yet 
dawned  in  this  country  when  big  money 
interests  can  combine  and  destroy  such 
a  reasonable,  purely  American  organiza¬ 
tion,  as  the  Typographical  Union.” 

Simultaneously  with  this  announ^- 
ment,  the  Albany  Citizen  carried  a  line 
over  its  page  one  masthead  boasting  the 
‘largest  paid  circulation  of  any  news¬ 
paper  in  Albany.” 

Itself  claiming  a  subscription  list  of 
20,000,  the  Citizen  published  several 
stories  to  the  effect  that  the  non-union 
newspapers  had  lost  a  large  portion  of 
their  circulation  since  the  printers’  walk¬ 
out  just  before  Thanksgiving.  An  am¬ 
bitious  canvass  of  every  home  in  the  city 
is  being  made  by  the  union  printers  on 
behalf  of  their  newspaper.  Many  dealers 
in  popular  union  labor  sections  of  the 
city  still  refuse  to  handle  other  Albany 
newspapers. 

The  Times-Union  met  the  printers* 
claim  of  a  loss  in  circulation  with  a 
virtual  sell-out  of  its  first  Sunday  edi¬ 
tion,  consisting  of  70  pages.  All  of  this 
paper,  with  the  exception  of  the  comics 
and  the  American  Weekly,  was  set  up 
and  made  up  by  non-tmion  printers  in 
Albany.  A  very  small  amount  of  the 
type  was  set  in  a  shop  outside  of  the 
Times-Union  plant. 

Publication  of  the  Sunday  edition  on 
five  days’  notice  following  the  purchase 
of  the  Sunday  Telegram  by  William  R. 
Hearst,  proved  a  severe  strain  on  the 
composing  room  force,  but  the  only  real 
effect  was  seen  in  delayed  daily  editions 
for  three  days. 

It  v.'as  necessary  for  a  majoritv  of  the 
printers  to  work  forty  out  of  48  hours 
in  a  stretch  to  get  the  Sunday  paper  out 
on  schedule.  Four  members  of  the  edi¬ 
torial  department  staff  were  assigned  to 
make-up  direction  for  16  hours  without 
a  let-up  on  the  Saturday  before  publica¬ 
tion.  Forty-two  pages  were  clear^  from 
the  composing  room  floor  between  10 
a.m.  Saturday  and  2  a.m.  Sunday,  six 
pages  having  previously  been  rolled  Fri¬ 
day  night.  This  was  in  addition  to  the 
daily  ^itions  of  Saturday.  J.  R,  Mc¬ 
Carthy,  editor  of  the  March  of  Events 
section  of  the  New  York  American,  per¬ 
sonally  directed  the  make-up  of  that 
section  in  Albany,  the  use  of  mats  from 


the  American  having  been  made  impos¬ 
sible  by  the  late  decision  to  publi^  a 
Sunday  paper. 

With  the  advent  of  die  Sunday  Times- 
Union  sale  of  the  New  York  Sunday 
American  has  been  discontinued  in  Al- 
bany. 

Open  shop  staffs  of  the  Times-Union, 
Evening  News  and  Knickerbocker  Press 
were  being  organized  this  week  with  a 
view  to  maximum  efficiency.  Ever  since 
the  union  men  walked  out  the  newspapers 
have  been  produced  with  forces  consider¬ 
ably  smaller  than  those  under  the  union 
shops.  In  many  instances  the  new  men 
have  been  working  from  14  to  16  hours 
daily  in  order  to  provide  night  and  day 
shifts.  In  this  respect  it  has  been  noted 
that  many  of  the  non-union  men  drew 
as  high  as  $150  a  week  for  their  first 
two  weeks  of  the  strike. 

A  number  of  the  printers  who  found 
themselves  “flush”  with  money  after  two 
weeks  left  town  either  for  “vacations”  or 
to  get  other  employment. 

The  ever-changing  personnel  of  the 
open  shops  has  been  the  most  serious  con¬ 
sideration  of  the  composing  room  execu¬ 
tives.  But  there  were  signs  this  week  of 
permanent  organization  with  the  men  who 
have  remained  steady  forming  the  nucleus 
for  the  future  staffs. 

Because  of  the  inexperience  of  the  new 
make-up  printers  it  has  been  found  neces¬ 
sary  to  temporarily  revise  editorial  staffs 
so  that  men  acquainted  with  make-up 
technique  could  be  placed  in  service  in 
the  composing  room  to  direct  operations. 

The  Sunday  edition  also  has  led  to 
shifts  in  the  editorial  staff  of  the  Times- 
Union.  Albert  J.  Bearup,  news  editor, 
becoming  Sunday  editor  and  Cameron  W. 
Hyde,  city  editor,  temporarily  occupying 
the  news  editor  post  until  Thomas  j. 
O’Neil,  now  night  editoi  of  ihe  Storing - 
Aeld  (Mass.)  Union,  assumes  his  duties 
with  the  Times-Union.  Henry  Retonda 
is  acting  city  editor. 

-With  the  open  shop  conditions  appar¬ 
ently  well  established  in  the  composing 
rooms  of  the  Albany  newspapers,  the 
stereotypers’  and  pressmen’s  union  are 
reportril  to  be  withholding  agreements  on 
contracts  with  publishers  while  pressure 
is  being  brought  to  bear  on  their  Inter¬ 
national  officers  to  take  cognizance  of  the 
seriousness  of  the  printers’  predicament. 
One  rumor  circulated  this  week  was  to 
the  effect  that  the  local  pressmen  are 
contemplating  a  break  with  their  Inter¬ 
national  Union  so  they  may  act  inde¬ 
pendently. 


SMOKE  AND  GROW  FAT 

Old  Gold  Not  Worried  About  Sweets 
So  Long  as  Smoldug  ContiBues 

Lennen  &  Mitchell  agency,  taking  ad¬ 
vantage  of  the  recent  controversy  be¬ 
tween  the  National  Confectioners’  Asso¬ 
ciation  and  the  manufacturers  of  Lucky 
Strike  cigarettes,  is  placing  a  newspaper 
advertising  campaign  for  Old  Gold 
cigarettes  which  conciliates  both  factions. 
The  first  of  the  series  of  advertisements 
is  based  on  the  headline.  “Eat  a  chocolate 
and  smoke  an  Old  Gold.  Both  are  re¬ 
freshing.” 

H.  R.  Van  Gunten  of  the  Dunham- 
I>esan  Company,  Chicago,  which  handles 
the  National  Confectioners’  account,  in 
commenting  on  the  controversy,  declared 
that  the  “Lucky”  campaign,  the  general 
theme  of  which  is  “Smoke  a  Ijicky  in¬ 
stead  of  eating  candy  and  keep  thin,” 
would  not  influence  the  advertising  being 
prepared  and  placed  for  the  candy  manp- 
focturers. 

“We  will  carry  our  message  to  the 
public  showing  that  candy  has  real  food 
value,  can  be  given  dtildren  after  meals 
and  is  not  fattening,”  he  said.  "We  are 
speaking  of  the  m^erate  use  of  candy. 
Certainly  too  much  of  anv  food  is  harm¬ 
ful.” 


EDITOR  &  PUBLISHER 
CALENDAR 

Dec.  27 — American  Asm.  of 
Schools  and  Departments  of  Jonr- 
nalism,  annual  convention,  Ann 
Arbor,  Mich. 

Dec.  28-29 — American  Assn,  of 
Teachers  of  Journalism,  annual 
convention,  Ann  Arbor,  Mich. 

Jan.  11— Oklahoma  Press  Assn., 
gridiron  banquet,  Oklahoma  City. 

Jan.  11-12 — Colorado  Press  Assn., 
meeting,  Denver  PrcM  Club. 

Jan.  16-17 — New  England  Assn, 
of  Circulation  Managers,  meeting, 
Statler  HoteL  Boston. 

Jan.  18-19-— Kansas  Press  Assn., 
meeting,  Topeka,  Kan. 

Jan.  18-19— Virginia  Press  Assn., 
midwinter  meeting,  Richmond,  Va. 

Jan.  18-19— California  News¬ 
paper  Publishers’  Assn.,  annual 
convention,  Sacramento  Hotel, 
Sacramento,  Cal. 

Jan.  24-25 — Indiana  Republican 
E)ditoriaI  Assn.,  midwinter  meet¬ 
ing,  Columbia  Club,  Indianapolis. 
Ind. 


WOMAN  ADMITS  SHE 
UBELED  EDITOR 


Marcellus  E.  Foster  of  Houston  Press 
Then  Accepts  Nominsd  Dnnmges 
and  Drops  $100,000 
Suit 


The  suit  of  Marcellus  El.  Foster,  edi¬ 
tor  of  the  Houston  Press,  against  Mrs. 
J.  Edward  Hodges  and  associates,  which 
grew  out  of  assertions  made  in  the 
Woman's  Democratic  Eye,  a  (mblication 
issued  by  Mrs.  Hodges  last  June,  was 
settled  E)ec.  14.  Mrs.  Hod^s,  appearing 
in  court  on  that  date,  admitt^  that  the 
plaintiff  s  i^tition  charging  her  with 
false  and  libelous  statements  was  true 
and  agreed  that  judgment  be  rendered 
in  favor  of  Mr.  Foster  for  a  nominal 
sum,  and  that  she  should  pay  all  costs. 

In  the  settlement  Mrs.  Hodges  as¬ 
sumed  full  responsibility  for  all  the 
statements  made  ujwn  agreement  of  Mr. 
Foster  to  drop  his  suit  against  Mrs. 
Frances  B.  Horning,  once  a  member  of 
her  staff,  and  against  V.  B.  Andrews, 
whose  firm  printed  the  libelous  publica¬ 
tion. 

Mr.  Foster  brought  suit  for  $100,000 
last  summer  when  the  Woman’s  Demo¬ 
cratic  Eye  published  stories  charging 
him  with  responsibility  for  a  news  item 
given  out  by  Public  Service  Commis¬ 
sioner  Chas.  J.  Kirk  regarding  the 
amount  to  be  spent  for  “wine  and  wom¬ 
en”  during  the  National  Democratic 
Convention.  Mrs.  Hodges  also  charged 
that  Mr.  Foster  had  sold  the  city  some 
land  at  an  excessive  price  and  this  sale 
had  prevented  him  from  attacking  the 
city  administration. 


DALE  CONVICTION  REVERSED 


Indiana  Supreme  Court  Verfet  Frees 
Editor  of  Contempt  Sentence 

The  Indiana  Supreme  court,  in  a  de¬ 
cision  handed  down  Thursday,  Dec.  13, 
reversed  a  conviction  of  (Jeorge  R. 
Dale,  editor  of  the  Muncie  (Ind.)  Post- 
Democrat,  in  which  he  had  been  sen¬ 
tenced  to  jail  for  five  months  ai>d  fined 
$500  on  a  charge  of  contempt  of  court 
in  1923. 

The  charge  against  Dale  had  been  filed 
by  (jeorge  Roeger,  who  alleged  Dale,  in 
his  newspaper,  had  alluded  to  Roeger 
as  a  “draft  dodger.” 

T^e  Supreme  court’s  reversal  of  the 
decision  was  based  on  the  lower  court’s 
ruling  on  Dale’s  plea  in  abatement.  This 
was  the  second  contempt  of  court  sen¬ 
tence  which  Dale  had  received  and  es¬ 
caped.  He  was  sentenced  to  the  state 
farm  by  Judge  Garence  W.  Dearth  of 
the  Delaware  Circuit  court  on  a  cxmi- 
tempt  charge,  but  was  paroled  by  (Gov¬ 
ernor  Ed  Jackson  on  the  day  he  reached 
the  institution. 


RESUME  POWER  PROBE 
IN  JANUARY 


Trade  Board  Expected  to  Call  Weetara 
Witness  in  Publicitjr  Investifa- 
tion — Date  to  Be  Set  by 
Judge  Healy 


Washington,  D.  C.,  Dec.  19.— The 
Federal  Trade  (Commission  will  resume 
its  hearings  on  the  publicity  phase  of  iu 
investigation  of  power  and  gas  utilities 
in  January. 

The  definite  date  of  resumption  of 
hearing  has  not  yet  been  set,  as  a  time 
must  be  arranged  when  Judge  Robert  E 
Healy,  chief  counsel  for  the  commission, 
can  be  present  to  question  the  witnesses. 
It  is  possible  that  he  will  have  to  be  in 
New  York  sometime  during  the  month  in 
connection  with  the  petition  the  commis¬ 
sion  has  filed  in  the  United  States  Dis¬ 
trict  Court  for  the  Southern  District  of 
New  York  for  an  order  requiring  the 
recalcitrant  witnesses  of  the  Electric  Bond 
and  Share  Company  to  answer  questions 
concerning  its  expenditures  for  puWicity 
purposes  and  its  financial  structure. 

Additional  field  work  is  also  being  dom 
in  connection  with  the  publicity  t)hase 
of  the  investi^tion,  according  to  the 
Commission’s  ninth  interim  report  to  the 
Senate,  made  public  Dec.  17.  Study  is 
being  made  of  numerous  documents  and 
papers  obtained  from  some  of  the  wit¬ 
nesses  who  have  already  testified  and 
from  other  sources,  with  a  view  to  se¬ 
lecting  those  which  should  be  offered  for 
introduction  into  the  public  record. 

Although  the  Commission  has  not  an¬ 
nounced  the  witnesses  to  be  heard  in 
Januaiy,  it  is  expected  that  public  utility 
publicity  people  from  California  and  other 
Western  states  may  be  called. 

The  Commission  expects  this  phase  ol 
the  investigation  to  be  completed  soon. 


MEMPHIS  DAILIES  SIGN 
WITH  MAILERS 


Commercial  Appeal  Now  Paying  $42 
for  7  34  Hour*  Daily — Pre»«- 
Scimitar  Scale  $41.50 — $43 
in  18  Mondi* 


Contracts  for  the  next  three  years  liave 
been  signed  between  committees  of  the 
Memphis  Mailers  Union  and  the  three 
daily  newspapers  in  that  city — the  Com¬ 
mercial  Appeal,  Memphis  Evening  Ap¬ 
peal  and  Memphis  Press-Scimitar. 

Contracts  with  the  (Commercial  Appeal 
and  the  Evening  Appeal  called  for  a  7)4 
hour  day  and  an  increase  of  30  cents  a 
week,  giving  the  employes  a  weekly  sal¬ 
ary  of  $42.  C.  McMillan,  W.  D.  Hull 
and  G.  T.  Thaxton  composed  the  com¬ 
mittee  that  negotiated  this  contract 

(Contract  with  Press-Scimitar  calls  for 
an  increase  of  $1.50  a  week  for  the  first 
18  months  and  an  additional  Increase  of 
the  same  amount  for  the  second  18 
months  of  the  contract.  During  the 
first  18  months  the  weekly  salary  will 
be  $41.M,  while  during  the  second  18 
months  it  will  reach  $43.  The  committee 
was  composed  of  L.  D.  Simpson,  Mac 
Doyle  and  J.  McDonald. 

(Contracts  were  signed  after  negotia¬ 
tions  lasting  several  weeks. 


RESIGNS  CITY  NEWS  POST 


JAMES  WELCH  PROMOTED 


h 


James  E.  Welch,  formerly  on  Spring- 
field  and  (Chicago  newspapers,  has  been 
appointed  national  advertising  manager 
of  the  Boston  Evening  American  ond 
Sunday  Advertiser. 
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Vincent  Byers,  newly  appointed  man¬ 
aging  editor  of  the  New  York  Evening 
Post,  resigned  the  office  of  vice-president 
of  the  City  News  Association  of  New 
York  at  a  meeting  of  the  executive  com¬ 
mittee,  Dec.  19.  Edwin  B.  Wilson,  city 
editor  of  the  Brooklyn  Eagle,  was  elected 
to  succeed  him.  Edmund  P.  Bartnctt 
city  editor  of  the  New  York  Sun,  was 
appointed  a  member  of  the  executive 
committee. 
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HILL  BACKS  ADVERTISING  IDEAS  WITH  $12300.000 

Lucky  Strike  Campaign  Has  Proved  Its  Worth  in  Trial,  President  of  American  Tobacco  Company  De¬ 
clares — Insists  No  Basis  of  Controversy  Elxists  with  Candy  Men — Prefers  Newspaper  Space 

fONVINCED  he  is  stating  nothing  perfectly  willing  to  abide  by  the  popular  substances,  we  have  malde  no  uggestion  are  realizing  the  folly  of  a  habit  that 

^  but  the  truth  in  the  advertising  copy  judgment  and  the  judgment  of  medical  in  our  advertising.  I  have  taken  the  exposes  them  to  all  the  tortures  of  in- 

tlot  suggests  smoking  a  Lucky  Strike  authorities.  liberty  of  s^ing  yw  under  septate  so^ia.”  .  ,  .u 

■ha  tempted  by  "sweets  ”  confident  that  “The  fundamental  reason  for  the  sue-  cover,  a  book  recently  pubhshed.  Eat,  The  Life  Saver  copy  advertised  the 
1  ampaign  based  on  diat  angle  will  sell  cess  of  Lucky  Strflee  cigarettes  is  the  fact  Drink  and  Be  Healthy,’  written  by  product  as  the  ‘stay-^m  candy,  and  ad- 
etorettcs  and  insistent  that  no  basis  for  that  they  are  toasted.  We  emphasize  this  Oarence  W.  Lieb,  M.  A.,  M.  D.  vised  readers  that  Life  Savers  lielp  you 

eootroversy  with  the  confectionery  inter-  fact  in  all  your  advertisements.  Toasting  “I  assume  that  you  are  a  member  of  cut  down  on  the  rich  sweets,  give  you 

dts  exists,  George  W.  Hill,  president  of  definitely  improves  the  tobacco  and  re-  the  National  Confectioners’  Association  sugar  in  smaller  quantities— not  enough 
the  American  Tobacco  Company,  de-  moves  the  impurities.”  and  I  am  handing  you  herewith  copies  to  get  stout.” 

dsred  this  week  that  he  was  willing  to  Mr.  Hill  pointed  out  that  the  first  ad-  of  advertisements  by  that  association,  ap-  ‘‘What’s  all  the  shooting  about?  Mr. 
back  his  idea  to  the  extent  of  a  $12  300  -  vertisement  in  the  Lucky  Strike  trial  cam-  pcaring  in  The  Saturday  Evening  Post  Hill  asked  in  cwKlusion.  ‘‘Certmnly  my 
000  advertising  campaign  during  ’  paign  in  New  York  touching  on  the  issues  of  Oct.  27  and  Nov.  24.  Your  advertisements  are  no  more  unfair  than 

Mr.  Hill  stated,  in  addition,  that  he  sweets  angle  was  attention  is  directed  ^e  advertisements  of  the  candy  manu- 

to  smolJ  luddeg” 

^ ■  *  one  of  our  largest  [  “  ^ — - Tl  »  »  women  (and  men,  recommending  a  reasonable  proportion 

And  it  is  Mr.  Hill’s  own  idea-the  customers  sold  45,-  !  - too)  who  want  to  of  s^ar  in  the  diet,”  Imt  adding  that 

LiKkv  S  rike  that  suggests  smoking  541,000  cigarettes,”  -  be  thinner.  ‘‘authorities  are  overwhelming  t^  too 

means  of  preserving  the  boyish  fi^  he  said.  “Last  ;  _ _  ‘‘Contrary  to  the  ^y  fattening  sweets  are  harmful  and 

Bse-he  said  in  an  exclusive  Editor  &  week,  ending  Dec.  |  ^  su^rstition,  that  too  i^  such  are  eaten  by  the 

PuBiiSHER  interview.  He  alone  is  respon-  15,  the  same  cus-  ^  candy  has  no  Americanpet^le. 

■Me  for  it.  He  ‘‘mulled  it  over”  in  Ws  tomer  sold  59,479,-  ,  ^he  1^  advertising  appropriation  for 

mkid  for  about  five  years  before  he  was  000.  There  were  mg  qualities.  Such  L^ky  Strike  cigarettes  the  American 

ready  to  put  it  into  action.  He  has  at  no  special  induce-  i  —  —  «.i— •  authorities  as  Gor-  Tobacco  Company  claims  is  one  of  the 

had  a  b^  and  sheaves  of  documents  ments  offered  deal.  4  STIZ--::.:  don  and  von 

citing  authorities  to  the  effect  that  over-  ers.  There  was,  in  V  Stanley  .  .  .  even  ^ 

indulgence  in  sweets  is  harmful.  fact,  n  o  t  h  i  n  g  to  /  \  suggesttheuseof  «df  thetotalof$12,^,000  wtll  bea  - 

‘‘I’m  not  attacking  any  industry,”  Mr.  help  this  sale  but  [:\  -'r-rA  candy  in  a  slender-  lotted  to  newspa^rs.  The  campaign  will 

ii'ii  U  I  Ti,*  r  1  izinv  diet  include  practically  every  daily  in  the 

Ml  dedar^  with  emphwis.  “Im  ^ly  advertising.  The  ‘"Vere  is  a  sug-  Unitiad  States.  In  his  statement  to  news- 

mterested  in  selling  cigarettes  The  same  dealer  dur-  i  gestimi"  eat  candy  papers  Dec.  16,  Mr.  Hill  said: 

campaign  mav  make  wemies,  but  there  i^  the  week  of  cr^rTTV-™ ” * W  fs  a  dessert  as  "This  division  of  our  advertising 

M  no  successful  man  \^o  ^ot  en^ie^  .  ri  «i  i  — often  as  you  find  budget  is  based  on  the  continued  experi- 

“As  long  as  we  stick  to  the  truth,  and  sold  only  34,351,-  L*  - — r  j  o”cn  as  you  nna  ®  a  ;  ^ 

we  believe  we  are  doing  so,  no  one  can  000.  Our  increase  d  agreeable.  Let  tl  i  j  •  u’  i  ^ 

wc  ociievc  wc  aic  uuiiik  so,  uu  uuc  _ take  the  blaee  of  large  scale  advertising  which  has 

lave  a  legitimate  basis  for  quarreling  with  in  sdes  during  No-  the  he  avV  rich  satisfactorily  demonstrtaed  that  news- 

the  Lucky  Strike  campaign.  vember  and  Octo-  itS  lOdSlCU  V  u^'u  ”  oaoers  offer  the  most  effective  medium  of 

As  aimouncqd  in  a  release  sent  news-  ber  this  year  was  N,B«sfcii««-8.s«a-  which  are  otter  Uie  most  ettective  mecluim  ol 

papers  Dec.  17,  the  Ludey  Strike  1929  47  per  cent  greater  -i^  : - •  — difficult  to  burn  as  "Td,  extensive  camnaign  grows  out 

ffi?dt"follo°Js.^^^’'^’^  "’Mr.’^Hill^'aid  President  Hill  ringed  this  copy  in  ^  rntre^fo'^bJ  f 

Avided  as  follows.  there  were  five  Pencil,  calling  attention  to  clause  converted  into  trom  which  harmful  dements  have  f^en 

i^ily  Newspapers  .  $6,^,^  .  .  g  ..  ,  ^  recommending  reasonable  amount  of  tissue-fat  ’  removed.  Improvements  in  the  manufa- 

.  t6ri«  now  and  '“Mr-  “Your  attention  cigarettes  now  m^e  «t  PO«>bIe, 

Billboards  .  $3,000,000  ^  “  •  ,  Hircrt^d  to  the  application  of  heat  in  the  toast- 

.  inK  built  at  ReidS^ille  and  Durham,  N.  C.  the  following  quotation  from  thf  Nov. 

. . •. .  One  factory  today  makes  more  thkn  any  24  issue:  impurities  which  heretofore  have 

We  are  believers  in  newspaper  adver-  two  of  several  years  ago,  he  said.  ‘“Use  candy  for  desert— and  give  it  to  “cen  a  source  ot  irritation  to  the 

tsing  above  any  other  medium,”  Mr.  Hill  Asked  if  he  wasn’t  afraid  that  the  children  after  meals. 

continued,  explaining  the  apportionmpt  copy,  appealing  as  it  does  to  women,  ‘‘  'Candy  is  a  most  welcome  and  at-  PJ^i'C  to  this  progressive  step  in  cigar- 
of  the  advertising  t^dget.  “Advertising  might  stir  up  resentment  and  agitation  tractive  substitute  for  many  heavy,  more  warrants  us  in  under- 

to  be  productive  in  newspapers,  however,  against  cigarette  smoking  in  some  sec-  or  less  indigestible  and  fattening  des-  taking  tor  lyjv  the  largest  newspaper 

must  compete  with  the  news.  To  com-  tions  of  the  country,  Mr.  Hill  declared  serts.  Used  so,  it  will  help  to  keep  you  advertising  campaign  in  the  company  s 

pete  with  the  news  it  must  ^tain  hu-  he  had  canvassed  the  field  thoroughly,  from  putting  on  too  much  weigdit,  if  used  j  •  , 

man  interest  values.  Advertising  copy  to  and  had  received  only  one  protest  from  in  proper  amounts.  (V  it  will  help  you  .  Tnc  tasis  of  otir  advertising  appeal 

be  successful  must  include  the  elements  an  editor  who  declared  he  thought  the  to  grow  thin,  if  that’s  what  you  want  to  during  the  coming  year  will  be  the  gro^ 

of  a  newspaper  story.  campaign  migt  develop  trouble  in  his  do.’  company’s  principal  bi^ 

“In  order  to  be  continuously  produc-  state.  North  Dakota.  “Your  industry,  in  legitimately  adver-  cig^ettcs  in^ace  of  excessive  indiil- 

tivc,  add  not  a  one-time  sales  argument,  Mr.  Hill  explained  the  fact  that  there  tising  its  product,  quite  incidentally,  and  t<^s.  Ine  appeal  will  oe 

the  story  advertising  copy  tells  must  be  are  times  when  all  Lucky  Strike  adver-  without  malice,  has  adoptqd  exactly  this  directed  primarily  to  men  and  women  in- 

tnie.  Anyone  who  talks  about  his  own  tising  is  out  of  the  newspapers  by  say-  same  advertising  and  has  already  hvide  i^i'csted  in  avoiding  overweight  to  pre- 

product  in  an  interesting  way  and  tells  ing:  this  same  point  that  you  object  to,  to  the  ^  slender  figure.  Tm  adverhsmg 

the  truth  in  regard  to  that  product  has  “A  newspaper  wouldn’t  run  the  same  public.  "^tionally  in  three  weeks, 

nothing  to  fear.  That  is  exactly  what  story  over  and  over  again,  would  it?  “We  are  certain  that  you  must  realize  ,  appeal  has  been  tested  tor 

our  campaign  does.  News  wears  out.  So  does  advertising  that  to  advocate  the  merits  of  one  article 

“We  are  not  taking  any  stand  for  or  news.  Wc  run  our  campaign  on  a  basis  is  common  practice  in  advertising;  that  I™  mctropoiit^  district  ot  wew  Yort. 

against  the  candy  business.  Our  only  of  four  big  campaigns  a  year.  We  don’t  if  you  will  read  our  advertising  now  response  justmes  our  company  in 

interest  is  to  sell  Lucky  Strike  cigar-  believe  in  keeping  our  copy  running  con-  appearing,  you  will  be  convinced  that  we  expanding  this  advertising  to  a  national 
ettes  We  have  definite  proof  that  our  tinuously.”  are  not  directing  the  public’s  attention  campaign.  ,  ,  . 

advertising  has  in  New  York  accom-  Mr.  Hill  would  not  conxnit  himself  specifically  at  the  candy  industry,  and.  Wonicn  snv^ers  have  been  an  impor- 
plished  that  result.  as  to  whether  the  sweets  angle  would  that  you  may  have  physical  evidence  of  ?! 

“Considering  the  proposition  on  another  continue  throughout  the  entire  1929  drive,  these  statements,  we  attach  herewith  two  enc^uring  inc  ten  yc^.  in 
side,  we  know  that  it  is  fashionable  for  declaring  that  it  would  at  least  “start  that  advertisements  appearing  in  December’s 

women,  and  men  too,  to  have  what  is  way.”  Cosmopolitan  Magazine — one  issued  by  tisually  interests  in  maintaining  natural 

called  a  slender  figure  today.  We  touch  Explaining  further  the  stand  of  the  the  Life  Savers  Corporatioa— the  other  slenderness.  It  is  clear  that 

upon  this  human  interest  angle  in  American  Tobacco  Company  as  it  re-  issued  by  Walter  Baker  and  Company.  cigarettes  in 

our  »lvertisements.  On  the  practical  lates  to  the  candy  industry,  Mr.  Hill  The  facts  that  we  have  stated  are  evi- 

side  we  know  it  is  true  that  it  is  un-  niade  public  a  letter  he  had  written  Dec.  denced  in  both  of  these  advertisements.  ^ 

comfortable  for  men  and  women  to  lug  14  to  S.  Shapiro  of  the  Shapiro  Candy  “George  W.  Hill,  ak! 

around  excessive  fat.  We  know  that  it  Manufacturing  Company,  Inc.,  Brooklyn  “President.” 

is  true  medical  authorities  all  over  The  letter  follows :  ^  The  enclosures  referred  to  bv  Mr  Hill 

America  are  stating  that  people  eat  too  We  regret  exceedingly  that  you  should  he  pointed  out.  demonstrated  that  thti  swwts*^  wit^V ^’^YrTng  ^he 'wS- 

much  supr.  misunderstand  the  attitude  of  our  cam-  Lucky  Strike  campaign  was  not  original  *1,7  fc^^althl  n^rSg  , 

.L  i’fven  t  utilized  _the_  medical  _au-  paign  on  Lucky  Strike  cigarettes.  cither  in  advancing  its  product  over  an- 

t^rities  in  the  Lucky  Strike  campaign.  “We  have  nothing  in  mind  other  than  other,  or  in  claiming  that  slender  figures  soiree  Anc%rr  cc-xirv*.  e-rAu»a 
we  have  only  tried  to  discuss  in  enter-  to  increase  the  sales  of  Lucky  Strike  were  the  vogue.  PRESS  AGENT  SENDS  STAMPS 

profess  to  ^  cigarettes.  We  certainly  have  no  desire  The  advertisement  for  Baker’s  dbeoa  A  new  angle  in  the  publicity-grabbing 

truth  that  excessive  indulgence  in  to  antagomze  nor  to  direct  unfavorable  is  based  on  the  angle  that  coffee  keeps  game  was  reveled  recently,  when  tfie 
gar  IS  hairoful.  In  addition  to  this  we  attemion  to  any  industry.  'The  only  sug-  people  awake  when  taken  at  night,  i-  Merchants  and  Miners  Transportation 
^e  only  discussed  the  truth  that  the  gestion  in  our  advertising  is  that  eating  though  cdffee  is  not  mentioned  spccifi-  Company  of  Boston  sent  out  to  New 
»^rn  tr^  is  toward  the  slight  figure,  swerts.  heavy  pastries  and  rich  sauces,  cally.  England  newspapers  schedules  of  sailing 

.  ask  Myone  whether  ot  not  candy  tends  to  prevent  slender  figures  and  as  A  quotation  from  this  advertisement,  dates  of  its  ships  to  be  printed  as  news, 
“Ous  to  fwen.  Ask  if  it  is  true  that  to  that,  we  have  thought  the  medical  ringed  in  soft  pencil  by  Mr.  Hill,  stated  and  enclosed  a  five  cent  stamp  wiA  the 

3^  reach  for  a  Lu<^  instead  of  a  authoribes  are  in  agrement.  “There  is  a  growing  revolt  against  drink-  request  that  a  copy  of  the  paper  con- 

you  wont  get  fat,  providra  of  As  to  the  i^olesomeness  or  unwhole-  ing  beverages  at  night  that  are  known  taining  the  schedule  be  mail^  to  the 

rse,  you  do  not  eat  the  sweet.  We  are  someness  of  fattening  sweets  or  other  to  interfere  with  sleep.  Men  and  women  company’s  office. 
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CYRUS  H.  K.  CURTIS  EULOGIZED  BY  OCHS  cur,fs”hi’  JOURNALISM  TEACHERS 

AND  SCHWAB  AT  LUNCHEON  TO  MEET  NEXT  WEEK 


TO  MEET  NEXT  WEEK 


“Man  I  Would  Rather  Bow  to  than  Proudest  Monarch,”  Steel 
Magnate  Says  of  Publisher — 2(K)th  Anniversary  of 
'  Saturday  Evening  Post  Celebrated 


WANT  GAY  INAUGURAL 


Washington  Press  Asks  It  and  Moses 
Heads  Congress  Committee 


■rULOGIES  such  as  are  seldom  heard 
^  of  themselves  by  living  men  were 
showered  on  Cyrus  H.  K.  Curtis  Dec. 
19,  when  the  200th  anniversary  of  the 
Saturday  Evening  Post  was  celebrated 
at  the  Advertising  Club  of  New  York. 

Leaders  of  the  publishing  and  adver¬ 
tising  business  turned  out  to  pay  honor 
to  America’s  “Grand  Old  Man  of  Jour¬ 
nalism.”  Those  chosen  to  express  the 
sentiments  of  the  gathering  were  Adolph 
S.  Ochs,  publisher  of  the  New  York 
Times  and  Charles  M.  Schwab,  who  re¬ 
ferred  to  himself  as  “a  puddler  from  the 
steel  mills  of  Pittsburgh,  with  no  busi¬ 
ness  in  this  assemblage  of  gentlemen.” 

“I  have  known  Mr.  Curtis  very  well, 
almost  intimately,  for  a  great  number 
of  years,”  Mr.  Ochs  said.  “He  ‘t  a 
very  unusual  man.  His  success  has  not 
been  due  to  fortuitous  circumstances.  It 
is  not  an  accident.  It  has  been  the  re¬ 
sult  of  intelligence,  industry,  and  high 
and  lofty  purposes  and  aims. 

“His  publications  have  always^  been 
maintaining  the  highest  standards  in  the 
profession  of  journalism.  Nothing  was 
too  good  for  him.  He  always  wished 
and  desired  and  did  obtain  the  best.  He 
did  that  not  only  in  the  publiwtion  of 
the  Saturday  Evening  Post,  Ladies  Home 
Journal,  the  Country  Gentleman,  all  that 
are  his  own  creation,  all  that  arc_  the 
result  of  his  own  effort ;  but  he  did  it 
with  a  courage  that  wins  anyone’s  ad¬ 
miration  who  acquaints  himself  with  the 
facts. 

“He  took  great  chances.  I  recall  the 
story  that  was  told  describing  Mr.  Cur¬ 
tis,  where  when  he  started  out  w.th  the 
Saturday  Evening  Post  after  he  got  it 
fairly  established  and  he  thought  fie 
saw  some  reason  for  its  future,  the  first 
thing  he  did  he  went  to  Mr.  Ayer  and 
arranged  with  him  for  the  expenditure 
of  $100,000  or  more  in  advertising.  He 
went  to  a  pafier  manufacturer  and  ar¬ 
ranged  with  him  for  two  or  three  hun¬ 
dred  thousand  dollars  of  paper.  Every¬ 
thing  he  h.-id  on  earth  of  material  value 
he  pledged  in  his  enterprise,  showing 
his  .confidence  in  what  he  was  undertak¬ 
ing  to  do.  It  was  that  spirit  that  car- 
ri^  him  through,  and  he  saw  the  vision 
and  success  of  the  Saturday  Evening 
Post ;  and  I  believe  even  now  it  has 
gone  far  beyond  his  expectations. 

“I  had  an  unusual  experience  with  Mr. 
Curtis  and  I  am  glad  to  refer  to  jt 
on  this  occasion.  I  sold  to  Mr.  Curtis 
the  Public  I.edger  at  Philadelphia.  _Mr. 
Curtis  indicated  to  me  tliat  he  was  think¬ 
ing  seriously  of  buying  it.  He  asked  me 
what  price  I  would  name.  He  wrote 
me  a  letter.  I  answered  it  and  told  him 
the  price.  He  accepted  it  and  that  was 
all  of  the  transaction  between  us.  There 
were  no  lawyers.  His  word  was  as 
good  as  his  Ixind,  and  he  lived  up  to 
the  very  letter  of  the  understanding,  and 
it  involved  a  very  large  sum  of  money. 

“It  is  on  those  broad  lines  that  Mr. 
Curtis  operates.  There  is  nothing  small 
or  picayunish  about  him.  When  he  ad¬ 
vertises  he  takes  large  space  and  says 
what  he  wants  to  say  intelligently.  I 
recall  on  one  occasion  when  he  wanted 
to  reach  one  advertiser  who  wanted  to 
get  space  in  the  .Saturday  Evening  Post, 
and  he  thought  of  the  ingenious  method 
of  appealing  to  him  through  the  col¬ 
umns  of  his  favorite  morning  newspa¬ 
per,  which  was  the  Sun.  And  there  in 
the  Sun  he  took  a  column  on  the  page 
opposite  the  editorial  age.  He  would 
have  taken  it  on  the  ^itorial  page  if 
they  had  permitted  him.  The  price 
didn’t  at  all  restrain  him.  He  took  the 
first  column  on  the  page  oj^site  ^ 
editorial  page,  and  he  told  this  one  sin¬ 
gle  man  what  he  wanted  to  tell  him 
about  the  Saturday  Evening  Post,  and 
paid  a  very  large  sum  for  it.  I  call 
that  the  science  of  advertising.” 

Mr.  Schwab’s  tribute  to  his  friend  was 
glowing.  He  said : 


“Old  friend,  sturdy  citizen,  great  pi¬ 
oneer  of  iiKlustry,  man  who  has  framed 
public  opinion  and  stood  for  unrightness 
in  business  and  has  the  approval  of  his 
fellowmen  throughout  the  United  States, 
as  a  man  I  would  rather  bow  my  head 
to  honor  than  I  would  the  proudest 
monarch  in  this  great  universe. 

“And  so,  Mr.  Curtis,  1  bow  my  head 
in  acknowledgment  of  your  accomplish¬ 
ments.  1  i)U  my  hand  to  my  heart  in 
appreciation  of  the  friendship  we  have 


\\  A.SHi.VGToN,  D.  C.,  Dec.  19. — Senator 
(jeorge  H.  Moses,  of  New  Hampshire, 
for  26  years  a  newspaper  man,  and 
authf>r  of  the  last  postal  rate  reduction 
bill,  heads  the  congressional  committee 
which  will  arrange  the  Hoover  inaugural. 

He  was  editor  of  the  Concord  Evening 
Monitor  from  1892  until  1918,  wdten  he 
was  elected  to  the  Senate. 

President-elect  Hoover  has  declared  in 
favor  of  a  simple  inaugural,  but  the 
IVashington  Star  and  IVashington  Post 
are  campaigning  for  a  colorful  celebration. 


“Taking  Stock  of  Inatruction  After  24 
Yeart"  I*  Main  Topic  of  Ann 
Arbor  Convention  Dec. 

28-29 


had  for  so  many  years,  and  I  can  but 
wish  you  many  long  years  of  life  to  con¬ 
tinue  in  the  affection  and  approval  of 
your  fellowman  that  your  accomplish-- 
ments  in  life  deserve  you  to  have.” 

Mr.  Curtis  told  the  story  of  his  pur¬ 
chase  of  the  Saturday  Evening  Post  for 
$1,000  and  credited  the  subsequent  suc¬ 
cess  of  that  publication  largely  to  the 
editorship  of  George  Horace  Lorimer. 
In  conclusion  Mr.  Cur'is  declared; 

“I  have  always  been  interested  in  ad¬ 
vertising.  I  started  in  the  beginning  in 
the  advertising  end.  I  alwavs  had  more 
interest  in  the  advertising  than  the  edi¬ 
torial  side  of  the  business.  And  so  I 
feel  a  peculiar  affection  for  men  engaged 
in  this  particular  line  of  endeavor.  And 
I  am  always  at  your  service.” 

Announcement  was  made  this  week 
of  a  gift  of  $500,000  made  to  Temple 


DURHAM  SUN  SOLD 


R.  W.  Page  Corporation  Now  Control* 
Four  Newspapar* 

The  Durham  (N.  C.)  S'wn  was  pur¬ 
chased  this  week  by  the  R.  W.  Page 
Corporation,  according  to  announcement 
made  by  W.  E.  Page,  nresident.  Under 
the  new  ownership  R.  M.  Pa'^e  becomes 
general  manager  of  the  Ledger,  and  he 
is  succeeded  as  editor  of  the  Columbus 
(Ga.)  Ledger  by  J.  J.  Crook,  formerly 
managing  editor  of  the  Spartanburg 
(S.  C.)  Journal  and  more  recently  con¬ 
nected  with  the  Spartanburg  Herald. 

The  Page  corporation  now  owns,  in 
addition  to  the  Durham  Sun,  the 
CoUimbt’s  (Ga.)  I-edger,  Bradenton 
(Fla.)  Herald,  and  IPilmington  (N.  C.) 
Sta-. 


“Taking  Stock  of  Journalism  Instruc- 1 
tion  After  24  Years”  will  be  the  general  I 
theme  of  the  annual  convention  of  tht  I 
American  Association  of  Teachers  of 
Journalism  to  be  held  at  Ann  .\rbor. 
Mich.,  F'riday  and  Satunday,  Dec.  28  and 
29.  The  American  Association  of 
Schools  and  Departments  of  Journalism 
will  meet  Dec.  27. 

Topics  to  be  covered  on  the  first  day 
will  take  up  the  relations  of  departments 
of  journalism  with  university  publicity- 
service,  student  publications,  official  col¬ 
lege  publications,  the  department  of 
English  and  the  social  sciences.  .X  series 
of  15  minute  papers  will  be  read  each 
day  and  after  each  paper  a  15  minute 
discussion  of  the  topic  will  be  held,  live 
minutes  being  alloted  to  each  of  three 
appointed  speakers. 

Following  a  report  of  officers  Friday, 
the  first  paper,  “What  Should  Re  the 
Relation  of  the  Journalism  Department 
to  the  University  Publicity  Service?”  will 
be  reatd  by  Everett  Smith  or  Buford  0. 
Brown  of  Stanford  University.  Other 
papers  to  be  read  that  day  will  be :  “What 
Should  Be  the  Relation  of  the  Journalism 
Department  to  Student  Publications?”  by 
L.  N.  Flint,  Kansas  University;  “What 
Should  Be  the  Relation  of  the  Journalism 
Department  to  Official  College  Publica¬ 
tions,  Including  the  University  Press?” 
by  L.  C.  (jetzloe,  Ohio  State  University; 
“Should  Instruction  in  Journalism  Be  Or¬ 
ganized  as  a  Separate  Academic  Unit, 
Like  Law  and  Medicine?”  by  F.  L.  Mar¬ 
tin,  University  of  Missouri;  “What 
Should  be  the  Relation  of  Instruction  in 
Journalism  to  the  Department  of  Eng¬ 
lish?”  by  J.  E.  Drewry,  University  of 
Georgia;  “What  Should  Be  the  Relation 
of  Instruction  in  Journalism  to  the  Social 
Sciences?”  by  W,  G.  Bleycr,  University 
of  Wisconsin. 

At  a  banquet  Friday  evening  several 
speakers  including  newspaper  men,  a  law¬ 
yer,  a  physician,  a  clergyman,  and  uni¬ 
versity  professors  will  treat  of  the  gen¬ 
eral  topic,  “If  I  Were  Teaching  Jour¬ 
nalism.” 

Saturday  morning  talks  and  discussions 
will  be  de-voted  to  the  subject  of  “Qualifi¬ 
cations  of  the  Journalism  Teacher.”  Eric 
W.  Allen,  University  of  Oregon,  will  read 
the  first  paper,  ’’What  Should  Be  the 
Academic  Qualifications  of  the  Journal¬ 
ism  Teacher?”  “What  Should  Be  the 
Professional  Qualifications  of  the  Jour¬ 
nalism  Teacher?”  will  be  the  title  of  a 
paper  read  by  C  P.  Ccx>per,  Columbia 
University;  and  F.  J,  Lazell,  University 
of  Iowa,  will  speak  on  “What  Personality 
•  Is  Needed  for  Succesful  Teaching  of 
Journalism  ?” 

The  afternoon  session  will  consider  the 
topic,  “FurHier  Recognition  for  Journal¬ 
istic  Instruction.”  Papers  to  be  read  are: 
“How  May  Teachers  of  Journalism  Co¬ 
operate  with  the  Newspaper  Profession?" 
by  James  Melvin  Lee,  New  York  Uni¬ 
versity “How  May  the  Department  of 
Journalism  Improve  Its  Stariding  in  the 
.4cademic  Community?”  by  Allen  S.  Will. 
Columbia  University;  “Does  Instruction 
in  Journalism  Need  to  Be  ‘Sold’  to  the 
Public  Through  Publicity?”  by  L.  W. 
Murphy,  University  of  Illinois. 

Election  of  officers  will  ^  held  at  a 
final  business  meeting  at  4.30  p.  m.  Sat- 
urtlay. 


HOE  PRESENTS  PRESS 

The  Publishers'  Association  of  New 
York  passed  a  resolution  this  week,  thank- 
ing  R.  Hoc  &  Co.  for  the  gift  of  a  Hoe 
Right  Angle  Quad  press  presentc<l  by 
that  company  to  the  Pressmen’s  Appren¬ 
ticeship  School,  New  York  Gty,  spon¬ 
sored  by  the  association.  The  press  was 
tielivered  by  R.  Hoe  &  Co.  freight  pre¬ 
paid.  Three  years  ago  the  Hoc  organi¬ 
zation  presented  the  school  with  a  press, 
and  the  new  improved  model  was  sent  to 
replace  it. 
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DAILY  PRINTS  EDITION  ON  CORNSTALK  PAPER 

Danville  (Ill.)  Commercial-News  First  to  Use  New  Product  Which  Is  Expected  to  Loom  as  Big  Factor 

In  Paper  Market — Seen  as  Boon  to  Farmers 


rE  first  daily  newspaper  in  the  world 
to  be  printed  on  cornstalk  paper,  the 
DmvUIe  (Ill.)  Commercial-News,  with 
its  116- page  ^ition  of  Progress.  Sun- 
<lay,  Dec.  16,  heralded  a  new  epoch  in 
the  paper  world. 

The  pulp  which  went  into  the  paper  of 
this  edition  was  produced  in  Danville 
by  the  Cornstalk  Products  Company 
from  the  cornfields  of  Vermilion  county, 
niinois.  The  finished  newsprint  was 
ttimed  out  in  the  mills  of  the  Kalamazoo 
Vegetable  Parchment  Company,  Kala¬ 
mazoo,  Mich. 

The  leading  article  in  the  Edition  of 
Progress  best  describes  what  this  pub¬ 
lication  on  paper  produced  from  farm 
nuste  means  not  only  to  the  paper  world, 
but  to  the  industrial  world: 

“The  Commercial -News  presents  to 
the  world  today  the  first  daily  newspaper 
printed  on  cornstalks. 

“And  incidentally — because  Danville  is 
the  cradle  of  a  development  attracting 
world-wide  attention — ^this  newspaper 
takes  atdvantage  of  the  opportunity  to 
present  the  story  of  its  community  along 
with  that  of  the  cornstalk  pulp  and  paper 
industry  which  has  been  born  in  its 
midst. 

“The  paper  you  hold  in  your  hand 
heralds  more  eloquently  than  printed  or 
s^en  words  an  acocmplishment  which 
the  outside  world  recognizes  to  be  of  na¬ 
tional  and  international  impcu’tance. 

“This  practical  demonstration  tells  con- 
rincingly  to  a  world  hungry  for  new 
sources  of  paper-making  material  and 
new  supplies  of  cellulose  for  industries 
which  affect  all  people’s  daily  lives,  that 
science  has  at  last  found  a  way  to  supply 
those  needs  from  waste  products  of  agri¬ 
culture. 

“What  reader  is  so  lacking  in  imagin¬ 
ation  that  he  cannot  hear  the  rustle  of 
the  cornfields  as  he  turns  these  pages? 

“Who  cannot  visualize  as  he  reads 
these  printed  columns  that  the  success¬ 
ful  establishment  of  a  pulp  and  papwr 
industry  using  agricultural  wastes  as  its 
raw  materials  means: 

“The  stopping  of  overdrafts  on  the 
world’s  forest  resources. 

“Automatic  flood  control  by  arresting 
the  destruction  of  forests  at  the  head 
waters  of  streams. 

“Creation  of  new  sources  of  income 
lor  agriculture  from  by-products  now 
wasted. 

“Building  of  pulp  and  paper  mills  wdiere 
they  have  never  been  built  before — 
wherever  corn  is  grown  abundantly  and 
there  is  ample  water  supply  for  manu¬ 
facturing. 

“Gradual  return  of  part  of  the  Amer¬ 
ican  paper  industry  from  Canada  and  its 
eventual  establisliment  near  the  center  of 
population  and  industry — the  Corn  Belt 
of  the  Middle  West.’’ 

Of  the  116  pages  of  the  Edition  of 
Progress,  an  eight  page  section  was  de¬ 
voted  exclusively  to  the  (x)rnstalk  Prod- 
iKts  Company,  with  specially  written  ar¬ 
ticles  on  every  phase  of  farm  waste  and 
the  production  of  cellulose  pulp  from 
cornstalks. 

Perhaps  the  outstanding  contributor  to 
this  section  was  William  M.  Jardinc,  sec¬ 
retary  of  the  United  States  Department 
of  Agriculture,  who  wrote  in  part : 

This  department  has  been  at  work  for 
®|uiy  years  on  various  methods  of  util¬ 
izing  these  waste  products  and  has  shown 
conclusively  that  cornstalks  can  be  utilized 
not  only  for  paper  and  building  boards 
of  various  kinds,  but  for  various  food 
products  and  other  materials. 

“A  recent  survey  made  by  this  de¬ 
partment,  with  a  view  to  determining 
whether  the  spread  between  the  cost  of 
manufacture  of  these  products  from 
*traw  and  cornstalks  and  ^e  selling  price 
of  the  finished  products  would  compare 
favorably  with  ciher  sources  of  raw  ma¬ 


By  JACK  M.  WILLIAMS 


terial,  shows  that  it  is  within  the  range 
of  practicability  to  accomplish  this. 

“There  is  no  doubt  that  an  enormous 
volume  of  available  nwterial  now  going 
to  waste  can  be  utilized.  With  the  rapid 
progress  that  is  being  made  in  the  tech¬ 
nical  and  commercial  procedures  we  feel 
sure  that  a  new  day  is  at  hand  when 
many  of  these  agricultural  wastes  will 
become  sources  of  profit,  not  only  to  the 
fanner  but  to  the  country  at  large. 

“I  wish  to  commend  your  efforts  to 
promote  interest  in  this  subject.” 

Jacob  Kindleberger,  president  of  the 
Kalamazoo  Vegetable  Parchment  Com¬ 
pany,  whose  cooperation  with  the  Corn¬ 
stalk  Products  Company  made  possible 
the  early  production  of  cornstalk  paper, 
has  the  following  message  in  this  edi¬ 
tion  : 

“Benjamin  Franklin  started  in  the 
printing  business  in  the  year  1718.  If 
Benjamin  could  return  to  earth  and  see 
printing  presses  turning  out  newspapers 
made  from  cornstalks,  he  would  undoubt¬ 
edly  be  as  flabbergasted  as  we  would  be 
could  we  return  to  earth  after  an  ab¬ 
sence  of  210  years. 

“Just  how  active  your  imagination  may 
be,  wc  know  not,  but  our  own  is  lively 
enough  so  that  we  can  visualize  in  the 
years  to  come  innumerable  comparatively 
small  pulp  mills  scattered  throughout  the 
corn  belt  regions  of  our  country,  making 
pulp  from  cornstalks  grown  on  millions 
of  acres  of  land  which  the  farmer  now 
finds  non-producing,  due  to  economic  con¬ 
ditions. 

“.And  so  it  may  come  to  pass  that 
President-elect  Hoover’s  fondest  hopes  of 
many  farms  furnishing  individual  owners 
with  a  satisfactory  revenue  may  be  fully 
realized. 

“We  are  not  sufficiently  optimistic  to 
think  that  cornstalks  used  as  fodder  for 
printing  presses  will  entirely  or  satisfac¬ 
torily  solve  the  farm  problem,  but  we  do 
think  that  it  will  prove  to  be  a  potent 
factor. 

“The  only  credit  the  Kalamazoo  Vege¬ 
table  Parchment  CompiMy  takes  to  itself 
in  this  really  notable  achievement,  is  the 
fact  that  the  cornstalk  pulp  producer  came 
to  us  seeking  an  alliance  with  a  progres¬ 
sive  paper  mill  that  would  take  up  the 
work  of  making  paper  from  their  pulp 
and  we  gambled  our  own  time  and  money 
with  the  result  that  you  now  hold  in 
your  hands  a  newspaper  made  from  corn¬ 
stalk  pulp  instead  of  from  wood  pulp. 


“W’ith  forests  rapidly  disappearing, 
with  the  demand  for  print  iwper  just  as 
rapidly  increasing,  with  millicKis  of  acres 
of  tillable  land  that  can  be  utilized  at  a 
profit  in  growing  the  raw  material,  we 
are  pleased  beyond  measure  that  we  have 
had  a  part  in  solving  the  farm  problem.’’ 

The  Commercial-News  in  this,  the 
largest  edition  ever  printed  in  Danville, 
has  48  pages  of  artgravure,  showing  Dan¬ 
ville  and  surrounding  territory  in  pic¬ 
tures.  Besides  the  eight  page  section  de¬ 
voted  to  the  Cornstalk  Products  Com¬ 
pany,  which  does  not  carry  a  line  of  the 
company’s  advertising,  nor  is  there  any 
of  the  company’s  advertising  in  the  edi¬ 
tion,  there  is  another  eight  page  section 
devoted  to  the  Danville  Chamber  of  Com¬ 
merce  and  the  industrial  side  of  Danville. 

The  edition  was  printed  on  the  corn¬ 
stalk  paper,  for  which  the  Commercial- 
News  paid  the  regular  market  price.  Un¬ 
like  many  special  editions,  the  only  am¬ 
bition  of  the  publishers  was  to  obtain 
enough  additional  advertising  revenue  to 
pay  the  cost.  The  space  devoted  to  the 
story  of  the  Cornstalk  Products  Com¬ 
pany  and  cornstalk  paper  was  the  hand 
of  welcome  by  John  11.  Harrison  and 
W.  J.  Parrett,  publishers,  to  this  new 
industry  which  faces  a  promising  future. 

There  were  48  more  pages  aside  from 
the  four  pages  of  comics,  devoted  also  to 
special  stories  of  Danville  and  the  regu¬ 
lar  run  of  news  events. 

The  story  of  cornstalk  paper  is  a  story 
of  romance  and  faith.  It  dates  back  to  a 
day  in  1936  when  Frank  K.  Gardner,  of 
New  York  Gty,  personal  representative 
of  W.  Jule  Day,  lawyer  and  investment 
banker,  42  Broadway,  was  sitting  in  a 
cafe  in  Budapest,  Hungary. 

He  overheard  two  men  at  another  table 
discussing  the  making  of  paper  from  corn¬ 
stalks  arid  learned  that  Dr.  Bela  Dorner, 
Hungarian  government  chemist  had  per¬ 
fected  such  a  process. 

Gardner  came  originally  from  the  corn¬ 
fields  of  southern  Indiana.  Day  was  also 
reared  on  a  farm  in  North  Carolina. 
Gardner  promptly  secured  the  American 
rights  to  this  process,  including  Canada, 
Cuba  and  South  America,  and  ^1  British 
colonies  and  protectorates,  and  cabled  his 
chief. 

Day  obtained  statistics  of  the  pulp  and 
paper  industry,  about  which  he  knew 
nothing,  and  on  Gardner’s  return  to  New 
York  with  the  rights  to  the  Dorner 


PUBLISHER  FAILED  TO  SHUDDER  AT  THEATRE 
MAN’S  THREAT  TO  WITHDRAW  HIS  AD 


DVERTISERS  who  attempt  to  dic¬ 
tate  what  may  be  said  about  them 
in  the  news  columns  of  the  Worcester 
(Mass.)  Telegram  received  a  rough  and 
jolting  hint  as  to  what  the  results  will 
be  when  George  F'.  Booth,  publisher, 
used  the  editorial  page  to  publish  and  an¬ 
swer  a  letter  from  E.  M.  Loew,  tlieatrical 
man. 

Mr.  Loew  objected  to  the  use  of  his 
name  without  permission,  and  spoke 
sharply  about  withdrawing  advertising. 

Mr.  Booth  quoted  general  history  in 
regard  to  threats  and  bullying  tactics. 

Wrote  Mr.  Loew : 

“My  attention  has  been  called  to  your 
article  of  the  11th  in  which  you  state  that 
I  had  an  appointment  with  the  labor  or¬ 
ganization  and  that  I  did  not  keep  it. 
This  is  an  untrue  statement. 

“I  wish  that  ^our  man  would  find  out 
the  truth  of  things  first  before  printing 
such  slander  and  using  my  name. 

“I  believe  that  your  paper  has  paid 
more  attention  to  this  matter  than  to 


many  more  important  things,  I  think  that 
your  treatment  of  our  theatres  is  very 
unfair  and  you  have  caused  us  consider¬ 
able  damage. 

"In  the  future,  kindly  do  not  mention 
my  name  in  any  of  your  writeups,  unless 
you  have  my  consent.  You  have  done 
us  more  harm  than  the  labor  union.  We 
will  withdraw  our  ads  from  your  news¬ 
paper  if  any  future  publicity  appears  in 
regard  to  this  union  matter. 

“Very  truly  yours, 

“E.  M.  Loew.” 

Sail  Mr.  Booth: 

“W’e  are  very  sorry  if  we  misrepre¬ 
sented  Mr.  Loew.  We  are  sorry  if  we 
have  caused  him  any  trouble.  But 
whether  Mr.  Loew  withdraws  his  adver¬ 
tising  or  not  is  his  own  affair.  We  shall 
continue  to  conduct  these  newspapers 
without  fear  of  the  loss  of  advertising 
from  Mr.  Loew  or  anyone  else.  Neither 
threats  nor  bullying  tactics  ever  got  very 
far  with  us.” 


process,  asked  Dr.  John  E.  Jackson,  in¬ 
dustrial  chemist,  to  take  charge  of  the 
necessary  research  work  and  development 

A  small  pilot  mill  was  set  up  in  New 
York  City  and  the  first  cornstalk  pulp 
produced.  .A  six  line  notice  in  an  indus¬ 
trial  bulletin  that  Day  was  seeking  a 
midde  west  site  for  his  first  pulp  plant 
attracted  the  attention  of  H.  V.  Bowman, 
general  industrial  agent  of  the  Chicago 
&  Eastern  Illinois  railroad,  whose  liead- 
quarters  are  in  Danville. 

Three-quarters  of  a  million  dollars  have 
been  invested  in  the  Danville  plant  and 
research  laboratory  without  a  pound  of 
paper  being  produced  for  the  commercial 
market. 

The  Edition  of  Progress  of  the  Com¬ 
mercial-News  marks  the  invasion  of  the 
paper  markets  of  the  world  by  cornstalk 
paper.  It  is  being  finished  for  all  pur¬ 
poses  by  the  Kalamazoo  Vegetable  Parch¬ 
ment  Company  and  is  being  coated  for 
special  purposes  by  the  Michigan  Paper 
Company,  of  Plainwell,  Mich. 

More  units  are  being  planned,  a  100- 
ton  mill  requiring  75,(X]0  to  1(X),000  acres 
of  cornstalks  within  a  15-mile  radius. 
Cotton-seed  hulls  and  sugar  cane  bagasse 
have  also  been  successfully  used  in  the 
Danville  mill  for  the  production  of  cellu¬ 
lose  pulp,  which  has  a  multiplicity  of 
uses  aside  from  paper — such  as  rayon, 
lacquers,  plastics  of  al  kinds,  etc. 

The  officers  of  the  Corn  Products  Com¬ 
pany  are : 

President,  W.  Jule  Day,  42  Broadway, 
New  York,  men^r  of  the  law  firm  of 
Day  and  Ripy;  general  manager,  Frank 
K.  Ciardner,  42  Broadway,  New  Ycwlc; 
secretary  and  general  counsel,  Marion  W. 
Ripy,  42  Broadway,  New  York,  of  the 
law  firm  of  Day  &  Ripy ;  vice  president, 
F.  W.  Meulen,  60  Wall  street.  New  York, 
representative  in  America  of  Dutch 
financial  interests. 

Commenting  on  the  edition  John  H. 
Harrison,  publi.shcr  of  the  Commercial- 
News  said : 

“The  pnxluction  of  cornstalk  paper 
has  not  progressed  far  enough  to  deter¬ 
mine  cost  accurately.  At  present  only 
chemical  pulp  is  maide  which,  of  course, 
is  higher  than  pulp  from  ground  wood. 
Twenty-five  tons  were  used  in  our  spec¬ 
ial  edition. 

“In  this  first  effort  there  was  trouble 
with  some  transparency  which  can  be 
eliminated  by  use  of  more  filler  in  sub¬ 
sequent  efforts.  The  paper  is  much 
stronger  in  tensile  strength  than  news¬ 
print  and  gave  no  trouble  whatever  in 
running  through  the  presses. 

“Quantity  production  in  newsprint  is 
not  contemplated  immediately  as  the  de¬ 
mand  for  higher  grades  of  paper  now 
exceeds  the  supply.  The  laboratory  of 
the  cornstalk  plant  is  nearing  perfection 
of  a  process  whereby  waste  products  in 
the  manufacture  of  cornstalk  pulp  will 
meet  the  cost  of  production.  Then  news¬ 
print  can  be  made  much  cheaper  from 
cornstalks  than  at  present  from  wood. 

“Immediate  benefit  to  newspaper  con¬ 
sumers  will  be  in  cornstalk  pulp  replac¬ 
ing  the  demand  for  wood  pulp  for  high¬ 
er  grade  papers,  thus  leaving  major  sup¬ 
ply  of  wood  for  newsprint  uses.” 

The  Council  Bluffs  (la.)  Daily  Non¬ 
pareil  will  publish  an  edition  the  first 
week  in  January  printed  on  paper  made 
frrtm  corn  stalks.  It  will  be  a  regular 
edition  of  16  or  20  pages,  featured  by 
several  special  articles  on  the  utilizations 
of  waste  products  of  the  farm. 

It  is  intended  to  signalize  the  fact  that 
making  of  paper  from  stalks  has  en¬ 
tered  the  phase  of  practical  production, 
and  to  call  attention  to  the  great  benefit 
that  should  come  to  the  farming  industry 
of  this  section  through  its  development 
according  to  W.  P.  Hughes,  manager. 
No  special  advertising  will  l)e  solicited. 


/ 
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MACFADDEN  PUBLICATIONS  IN  DISPUTE 
WITH  FEDERAL  TRADE  COMMISSION 

Publisher’s  Lawyer  Resents  Action  of  Commission  in  Making 
Public  Complaint  Before  Defense  Has  Been  Filed — 
Corporation  May  Increase  Stock 


A  LETTER  of  protest  was  sent  Dec.  19 
to  the  attention  of  Otis  B.  Johnsc^ 
secretary  of  the  Federal  Trade  Commis¬ 
sion,  by  Joseph  Schultz,  attorney  for  the 
Macfadden  Publications,  objecting  to  ac¬ 
tion  of  the  Commission  in  making  pub¬ 
lic  a  complaint  against  his  client  befOTe 
defense  had  been  filed. 

Washington  dispatches  of  the  19th 
carried  the  announcement  that  the  com¬ 
mission  had  “issued  a  formal  complaint 
against  Macfaddoi  Publicatiotu  on  s 
charge  of  misrepresentation  of  its  pricn 
amounting  to  unfair  competition  in 
restraint  of  interstate  commerM.”  Tlie 
publishing  house  was  charged  with  having 
circulated  to  prospertive  purchasers  and 
subscribers  in  the  different  states  offers 
of  reduced  rates  that  were  actually  not 
lower,  but  the  same  as  its  regular  price. 
A  hearing  on  the  case  is  scheduled  for 
Jan.  28. 

Mr.  Schultz  denied  the  allegations  in 
the  complaint  and  pointed  out  that  it  had 
been  issued  in  November  and  he  was 
about  to  reply.  He  declared  “common 
decency"  usi^ly  induced  complainants  to 
remain  silent  until  the  deft«e  tod  been 
made.  He  wrote  that  in  his  opinion  the 
actiem  of  the  Commission  in  making  Ae 
complaint  public  was  highly  prejudicial, 
improper  and  unfair.  He  pointed  out 
that  ^e  commission  tod  inaugurated  a 
policy  opposed  to  publicity  before  the 
defense  had  been  made. 

In  a  statement  to  the  press,  Mr.  Schultz 
said  that  the  Macfadden  Publications  in¬ 
tended  to  defend  vigorously  the  proc^- 
ings  instituted  by  the  commission.  ;He 
stated  that  the  Commission  was  assailing 
a  common  practice  recognized  as  fair  in 
the  publication  field,  and  accepted  by  the 
Audit  Bureau  of  Circulations.  He  said 
the  literature  complained  of  was  never 
sent  out  without  being  subjected  to  the 
scrutiny  of  the  Post  OflSce.  It  was  his 
contenticHi  that  the  practice  was  legal 
and  fair.  The  Macfadden  Publications, 
he  said,  have  very  little  subscription  cir¬ 
culation,  and  would  not  be  hurt  by  ad¬ 
verse  action  of  the  Commission  as  much 
as  other  publications. 

Mr.  Schultz  statement  read  in  part: 

“The  comprint  specifi<^ly  assails  the 
common  practice  of  offering  a  periodi«l 
subscription  for  a  stated  time  at  a  price 
alleged  to  be  lower  than  the  newsstand 
or  ordinary  sale  price  of  the  publication. 
The  Federal  Trade  Commission  claims 
that  there  is  no  price  saving.  We  are 
prepared  to  and  intend  to  prove  that  every 
statement  made  in  the  literature  is  abso¬ 
lutely  and  unqualifiedly  true.” 

The  Washington  dispatch  broke  in  the 
papers  on  the  same  day  that  Bernarr 
Macfadden,  chairman  of  the  board  of 
directors  of  Macfadden  Publications, 
Inc.,  announced  a  semi-annual  dividend 
of  four  per  cent  to  stockholders.  Mr. 
Macfadden  also  announced  that  stock¬ 
holders  will  be  asked  to  pass  upon  a 
resolution  for  the  increase  of  tfie  num¬ 
ber  of  authorized  stores  of  the  corpora¬ 
tion  to  250.000  preferred  of  nc  par  value 
and  300,000  of  commem  of  no  par  value. 

Mr.  Macfadden  cited  that  the  presmt 
capitalization  is  not  commensurate  with 
the  mwth  of  the  business  and  pointed 
out  that  the  new  authorization  woujd  pve 
Macfadden  Publications.  Inc.,  a  capitaliza¬ 
tion  equivalent  to  $55,000,000.  Employes 
are  provided  for  under  the  new  plan. 

In  a  letter  to  all  stockholders  Mr. 
Macfadden  stated  in  part: 

“The  preferred  stock  to  be  so  issued 
will  be  redeemable  by  the  corporation 
at  $105  and  will  carry  cumulative  divi¬ 
dend  payable  semi-annually  at  $6  per 
share  per  aimum.  Stockholders  will  be 
asked  to  vote  upon  a  plan  to  permit  Ae 
employes  of  the  company  to  subscribe 
to  part  of  the  present  unissued  stock. 

“Stockholders  of  record  as  of  Feb.  28, 
1929,  are  to  be  permitted  to  (xetonf^ 
their  present  stock  of  $5  par  on  the  basis 
of  six  present  ^res  for  one  store  of 


new  $6  dividend  preferred  or  four  shares 
of  present  common  of  the  par  value  of 
$5  each  for  one  store  of  the  common  of 
no  par  value.” 

HARRY  FELDMAN  ELECTED 

Evming  Post  Man  Succaods  Jo*  Bannon 
on  Dolivorers  Union 

Harry  Feldman,  member  of  the  cir¬ 
culation  department  of  the  New  York 
Eveiung  Post,  was  this  week  elected 
president  of  the 
Newspaper  and 
Mail  Ddiverera 
Union  of  New 
York  and  vidn- 
i  t  y,  succeeding 
Joseph  D.  Ban¬ 
non,  of  the  New 
York  Evemuf 
Journal,  presi¬ 
dent  for  27 
years,  who  re- 
fused  to  run 
again.  Mr.  Ban¬ 
non  supported 
Mr.  Feldman  in 

the  campaign.  Haset  Feldmam 

Mr.  Feldman, 

a  native  New  Yorker  is  40  years  old. 
He  has  been  connected  with  newspa¬ 
pers  since  he  was  a  newsboy  at  10,  scll- 
it^  his  papers  in  the  New  York  financial 
district.  For  16  years  he  was  connected 
with  the  Nerv  York  Evening  Mail.  He 
has  been  with  the  Post  for  the  past  five 
years. 

The  imion  has  a  membership  of  more 
than  3,500,  and  is  a  local,  organization. 

DIVIDEND  PASSED  ON 
ABITIBI  COMMON 

UaMtisfactory  Coaditiont  in  tli*  Indns- 

’  try  CaoM  of  Board’s  Action — 

Had  Baen  on  $4 
Basis 

Directors  of  Abitibi  Power  and  Paper 
Company  have  passed  the  dividend  on 
the  company’s  no  par  common  stock, 
which  for  some  time  back  has  been  on 
a  $4  basis.  Unsatisfactory  conditions  in 
the  industry  were  given  as  the  reason 
for  taking  this  action. 

George  R.  Gray,  vice-president  of  the 
Spanish  River  Paper  Mills,  was  ap¬ 
pointed  a  vice-president  of  the  Abitibi 
Company. 

The  quarterly  dividend  rate  of  $1  per 
share  of  the  present  common  stock  of 
the  company  of  which  1.007.347  shares 
are  outstanding,  was  initiated  this  year 
after  the  merger  with  Spanish  River  and 
the  subdivision  of  the  old  Abitibi  stock 
on  a  two-for-one  basis.  The  first  quar¬ 
terly  payment  on  the  present  stock  was 
made  on  April  20,  1928,  after  which 
two  more  payments  were  made,  one  on 
July  20  and  the  last  on  Oct.  20. 

Prior  to  the  split-up  of  the  stock  at 
the  end  of  last  year,  the  old  no-par-stock 
was  on  dividend  basis  of  $5  per  share  a 
year.  The  $5  rate  was  put  into  effect 
with  the  payment  for  the  final  quarter 
of  1926,  made  on  Jan.  20,  1927.  Previ¬ 
ous  to  the  increase,  the  stock  had  been 
on  a  $4  rate  from  the  seconf^  .juarter  of 
1922.  Dividends  were  also  paid  prior  to 
1922,  toing  initiated  in  1919  on  the  capi¬ 
talization  on  the  company  which  at  that 
time  consisted  of  50,000  shares  of  $100 
par  value,  later  sub-divided  into  250,000 
stores  of  no-par.  On  the  $100  shares. 
154  per  cent  was  paid  in  1919  and  12  per 
cent  in  1920  and  on  the  no-par  shares, 
$3  was  paid  in  1920  and  $2.50  in  1921, 
thjm  passed  and  resumed  again  in  the 
middle  of  1922  at  the  rate  of  $4  per 
share. 


REVISES  BUSINESS  SECTION 

To  give  a  more  adequate  representation 
to  financial  news,  the  Chicago  Tribune 
has  expanded  and  enlarged  the  space  de¬ 
voted  to  its  business  section.  Along  with 
the  usual  financial  news,  an  effort  is 
being  made  to  print  the  more  “human” 
side  of  financial  news.  The  department 
now  carries  a  front  page  make-up.  The 
section  features  daily  articles  by  O.  A. 
Mather,  financial  editor,  George  Ham¬ 
mond,  assistant  financial  editor;  Leon 
Stoltz,  writer  on  economics,  and  Charles 
Michaels,  grain  editor. 

HOT  RADIO  STORY  HAD 
puBuemr  ODOR 

A.  P.  and  U.  P.  Both  Raceiva  Ovar- 

head  “Storiet”  in  Which  British 
Doctor  Advisas  Cigarettas 
Instead  of  Sweets 

An  attenmt  to  send  cigarettes  public¬ 
ity  over  United  Press  and  Associated 
Press  wires  was  made  this  week  when  a 
correspondent  at  Reidsville,  N.  C.,  sent 
die  New  York  offices  of  both  services  a 
statement  said  to  have  been  radioed  from 
the  S.  S.  Baltic.  London  bound,  by  George 
F.  Buchan,  M.D.,  in  which  the  doctor 
advised  cigarettes  instead  of  sweets  in 
finishing  off  a  meal.  Immediately  after 
receipt  of  the  story  by  U.  P.  general 
offices,  the  correspondent  who  was  work¬ 
ing  on  a  “string”  basis  was  discharged. 
Associated  Press  executives  said  the  man 
had  never  been  employed  by  them. 

Dr.  Buchan,  according  to  the  corre¬ 
spondent’s  story,  is  a  member  of  the  Roy¬ 
al  College  of  Physicians  and  recently 
visited  America  as  British  representative 
at  the  American  Health  Association 
meeting  in  Chicago.  His  statement,  the 
story  said,  was  radioed  in  answer  to  a 
request  from  H.  G.  Jett,  M.D.,  commis¬ 
sioner  of  public  health  at  Reidsville. 

Dr.  Buchan’s  statement  commented  on 
the  fact  that  in  America  people  finish 
their  meals  with  a  sweet  and  declared  this 
was  wrong. 

“The  correct  way  to  finish  a  meal,” 
the  statement  concluded,  “is  with  fruit, 
coffee  and  a  cigarette.  The  fruit  hardens 
the  gums  and  cleans  the  teeth.  The  coffee 
stimulates  the  flow  of  saliva  in  the  mouth 
and  acts  as  a  mouth  wash,  while,  finally, 
the  cigarette  disinfects  the  mouth  arid 
soothes  the  nerves.” 

A  strange  circumstance  of  the  case  lies 
in  the  fact  that,  although  the  correspond¬ 
ent’s  query,  asking  if  U.  P.  wanted  the 
story,  was  .dated  Dec.  18  and  mention^ 
the  statement  as  just  received  by  radio 
from  the  Baltic  on  the  high  sea,  the 
steamer  had  docked  at  Liverpod,  its 
home  port,  Dec.  16.  Neither  the  corre¬ 
spondent’s  query,  unusually  long,  nor  the 
actual  story,  were  sent  press  rate  collect. 

Dr.  Buchan  does  not  appear  in  the 
British  “Who’s  Who,”  which  lists  other 
leading  doctors. 

Factories  of  the  American  Tol^co 
Company,  makers  of  if^y_  Strike  cigar¬ 
ettes  arc  located  in  Reidsville,  N.  C. 


HEARST  EXECUTIVES 
SHIFT  IN  PITTSBURGH 

Danaicer  Now  Associate  Editor  aad 
Daniel  M.  E.  —  J.  A.  Grant 
Succeeds  Viskniskld  as 
Business  Manager 

Charles  W.  Danziger  has  bee;,  ap¬ 
pointed  associate  editor  of  the  Pittsburgh 
Sun-Telegraph,  after  having  established 


Cbaeus  W.  Dawziobb 


J.  A.  Gbaxt 


what  is  probably  an  unparalleled  service 
record  on  a  big  city  daily. 

Appointments  made  at  the  same  time 
include  J.  A.  Grant,  as  business  man¬ 
ager,  Royal  Daniel,  Jr.,  to  succeed 
Danziger  as  managing  ^itor,  and  A1  A. 
Brasley,  to  be  assistant  director  of  ad¬ 
vertising. 

Both  Grant  and  Brasley  are  former 
Pittsburghers,  the  former  having  served 


PRAISES  WOMEN’S  CLUBS 

C.  C.  Younggreon,  l.A.A.  Cliiof,  Says 
They  Are  More  Serious  Then  Men’s 

Women’s  advertising  clubs,  on  the 
average,  are  far  more  serious  than  men’s 
clubs  of  the  same  type,  C.  C.  Young- 
green,  president  of  the  International  Ad- 
vertisii^  Association,  declared  Dec.  18, 
a^ressing  the  League  of  Advertising 
Women,  meeting  at  the  Advertising  Club 
of  New  York. 

President  Younggreen  substantiated 
his  assertion  by  saying  that  during  a 
recent  tour  of  I.  A.  A.  dubs  in  Texas, 
he  received  more  intelligent  suggestions 
for  improvement  of  the  assodation  from 
the  women  than  from  the  men.  He  said 
the  Association’s  work  was  progressing 
satisfactorily  and  expressed  die  hope  for 
a  prosperous  New  Year.  Qlbert  Hodges, 
president  of  the  Advertising  Gub,  and 
Tony  Sarg,  artist,  also  spoke. 

Elsie  Wilson,  American  Radiator  Com¬ 
pany,  is  president  of  the  league. 


A.  A.  Beaslit  Royal  Daniel,  Jt. 

there  years  with  the  Pittsburgh  Leader, 
the  latter  a  native  of  the  City,  residing 
there  until  1913.  Daniel  is  a  Georgian, 
but  for  some  years  had  been  in  New 
York  and  recently  in  Boston. 

The  office  of  the  business  manager 
was  left  vacant  when  Col.  Guy  T. 
Viskniskki  became  business  manager  of 
the  Herald  and  Exeminer,  in  Chicago. 
Brasley’s  office  is  newly  created. 

Danziger  has  been  a  managing  editor 
consecutively  since  April,  18%.  After 
working  as  a  reporter  on  Canton  and 
Oeveland,  O.  newspapers,  he  came  to 
Pittsburgh  in  1890,  and  eight  years 
later  b^me  managing  editor  of  the 
Pittsburgh  Times.  In  1906,  through  a 
merger,  he  became  managing  editor  of 
the  afternoon  unit  of  the  Oliver  organi¬ 
zation,  the  Chronicle-Telegraph.  Several 
years  later  he  was  named  managing  edi¬ 
tor  of  both  the  Gazette-Times,  morning, 
and  the  afternoon  Chronicle-Telegraph, 
holding  that  until  the  comparatively  re¬ 
cent  cmisolidation  out  of  which  grew  the 
present  Pittsburgh  Sun-TelegraiSt. 

J.  A.  Grant,  new  business  manager, 
was  general  manager  of  the  Pittsburgh 
Leader  for  many  years,  and  after  it  was 
sold  to  other  Pittsburgh  paper  owners  in 
1922,  was  successively  promotion  man¬ 
ager  of  the  Philadelphia  North  Amer¬ 
ican,  publisher  of  the  Durham  (N.  C) 
Sun,  and  publisher  of  the  Boston  Ad¬ 
vertiser  under  An^ssador  Moore. 

Royal  Daniel,  Jr.,  joined  the  Hearst 
newspapers  in  August  1915  as  a  re-write 
man  on  the  New  York  American.  Re¬ 
cently  he  has  been  managing  editor  of 
the  Boston  Advertiser. 

Brasley,  leaving  Pittsburgh  in  1913, 
served  with  the  Detroit  Times  for  six 
years  as  advertising  manager,  and  for 
the  past  254  years  tos  represented  seven 
Hearst  newspapers  in  New  York. 

All  other  executives  of  the  Sun  Tele¬ 
graph  remain.  H.  M.  BHner  is  publisher, 
H.  E.  McManus  is  advertising  director 
and  H.  H.  Fris  director  of  circulation 
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A  Platfo 


rm  That  Means  Something 


The  newspaper  which  becomes  great  has  one  attribute  even  great  political  parties  with 
millions  of  followers  do  not  possess.  It  has  the  power  to  make  its  platform  something 
which  will  remain  in  the  minds  of  its  read  ers  year  after  ye2ur — whereas  the  political 
platform  is  forgotten  unless  newspapers,  take  it  upon  themselves  to  keep  a  spark 
of  life  in  it. 


Political  platforms  frequently  are  platitudes  composed  as  matters  of  expedi¬ 
ency.  The  platform  of  a  modern  newspaper — such  as  The  Florida  Timea- 
Union  —  is  a  measure  filled  with  constructive  ideas  and  practical  prog¬ 
ress-building  effort  which  can  be  made  a  tenet  thousands  will  accept 
and  believe  in  and  work  to  accomplish. 


Sixty-three  years  of  building  and  leadership  on  a  platform  of 
progress  have  made  The  Florida  Times-Union  the  greatest 
newspaper  in  Florida,  serving  Jacksonville  alertly  and  The 
Sunshine  State  intelligently. 


— NJ  MUoMlIy  br 

REYNOLDS- 
FITZGERALD,  Inc. 

(Fonnarly  Banjamln  li  Kantaot 
Company) 
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Romances  of  American  Journalism 


Stories  of  Success  Won  by  Leaders  of  the  Press 


'T'HE  present  newsprint  situation,  with 
mill  owners  working  desperately  to 
achieve  a  stabilized  price  to  prevent  the 
bottom  from  falling  out  of  the  market, 
is  being  watched  with  high  interest — and 
one  might  guess  with  some  satisfaction 
one  publisher  in  particular,  William 
J.  Pape  of  the  Waterbury  Republican  and 
American. 

Just  eight  years  ago  the  situation  was 
exactly  reversed,  with  hard-pressed  pub¬ 
lishers  fighting  vigorously  to  break  news¬ 
print  prices  which  had  sky-rocketed  from 
a'  1919  contract  level  of  four  cents  a 
pound  to  10  and  12  cents  on  the  open 
market,  or  a  top  of  $240  a  ton. 

As  president  of  the  Publishers  Buying 
G>rporation  formed  by  some  240  news¬ 
paper  owners,  many  of  whom  were  with¬ 
out  contracts  for  paper,  Mr.  Pape  led  an 
ei^  months’  fight  which  resulted  in  a 
steady  drop  in  prices  from  the  10  and  12 
cents  a  pound  level  to  five  cents  on  a  con¬ 
tract  b^is.  The  Buying  Corporation 
was  formed  in  Washington  in  the  spring 
of  1920,  following  the  annual  meeting  of 
the  American  Newspaper  Publishers  As¬ 
sociation  in  New  York.  At  the  A.  N. 
P.  A.  sessions  Mr.  Pape  h^  b«n  in  the 
forefront  of  newsprint  discusions,  and 
acted  as  spokesman  for  the  publishers  who 
had  refus^  to  sign  contracts  at  the  i)re- 
vailng  inflated  prices,  which  in  Mr. 
Pape’s  case  meant  an  increase  in  _  his 
paper  bill  of  $60,000.  At  the  Washing¬ 
ton  protest  meeting  he  was  elected  presi¬ 
dent  of  the  buying  corporation  and  the 
fight  was  on.  Mr.  Pape  closed  his  desk 
in  Waterbury,  opened  an  office  ki  the  old 
ATrw  York  Globe  building,  and  devoted 
tiis  entire  time  for  the  next  eight  months 
to  directing  the  price  battle. 

Recalling  those  spirited  times  this  week 
he  told  how  the  fight  was  won. 

"After  organizing  and  pooling  our  buy¬ 
ing  power  we  found  that  we  needed  a 
minimum  of  about  2,000  tons  per  month 
to  keep  members  supplied,"  he  said.  ‘'We 
quickly  discovered  tliat  there  was  no  real 
paper  shortage  and  that  we  were  prac- 
tic^ly  the  only  buyers  on  the  markrt, 
since  other  papers  were  on  contract.  This 
fact  enabled  us  to  shop  around,  each 
month  buying  from  a  different  mill,  and 
each  month  getting  a  lower  price. 

“We  immediately  advocated  Buying 
European  paper  aiM  brought  over  2,000 
tons.  A  short  while  later  several  big 
eastern  publishers,  although  they  them¬ 
selves  had  contracts,  were  induced  to 
bring  over  10,000  tons,  below  the  U.  S. 
price.  This  gave  the  mills  something  to 
tfiink  about.  The  price  broke  from  lO'/t 
cents  to  8  cents,  and  the  outlook  was 
brighter.  By  Dec.  15,  1920,  the  open 
market  price  had  been  cut  down  to  6}4 
cents  a  pound,  and  any  publisher  could 
make  a  contract  on  that  basis." 

.\ltbough  excellent  progress  had  been 
made,  Mr.  Pape  found  another  means  of 
cracking  the  price  to  S  cents,  a  saving 
of  a  ton.  Based  on  the  annual  con¬ 
sumption  at  that  time  of  2,000,000  tons, 
Mr.  Pape’s  move  sheared  a  full  $60,000,- 
000  from  the  newsprint  bill  of  American 
publishers.  How  it  was  done  has  never 
before  been  published  in  full  detail. 

Over  in  Garfield,  N.  J.,  was  a  mill,  the 
Hammerschlaag  Manufacturing  O^- 
pany,  which  for  years  had  been  turning 
out  parchment  paper  for  wrapping  food¬ 
stuffs.  Orders  for  1921,  a  year  of  depres¬ 
sion.  were  meager,  and  so  the  owners 
decided  to  make  newsprint  to  keep  the 
machines  busy. 

“The  product  wasn’t  exactly  news¬ 
print.”  Mr.  Pape  recalled  with  an  amused 
chuckle.  Tt  was  made  of  60  per  cent 
sulfhite  pulp,  and  was  as  tough  as  kraft 
paper  and  almost  as  brown.  The  mill 
agreed  to  furnish  us  300  t<w  a  month 
at  five  cents  a  pound,  a  saving  of  $30  a 
ton.  That  was  the  weapon  we  wanted. 

‘As  soon  as  we  broadcast  the  fact  that 
we  had  a  large  secret  source  for  news¬ 
print  at  5  cents  a  pound  the  market  price 
broke  from  6J4  cents  to  544,  and  later 
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dropped  to  5.  Banks  which  had  loaned 
up  to  5  cents  a  pound  on  stored  paper 
when  it  was  around  8  and  10  cents  called 
their  loans,  forcing  mills  to  dump  their 
paper  on  the  market. 

“The  crisis  was  over,  our  members 
made  contracts  ,and  there  was  little  more 
for  the  Publishers  Buying  Corporation 
to  do.” 

The  career  of  the  man  who  broke  the 
newsprint  market  in  1920  is  an  authentic 
newspaper  romance,  although,  conscious 
of  all  the  hard  knocks  and  workaday  de¬ 
tails,  he  would  probably  be  disinclined  to 
view  it  as  such.  But  to  the  fourteen  year 
okl_  immigrant  boy  from  Liverpool  who 
arrived  at  Castle  Garden  with  his  aunt 
and  uncle  in  1887,  and  to  the  18-year-old 
cub  reporter  working  on  the  Passaic 
Daily  News  at  $3  a  week,  there  would 
wdoubtedly  have  been  romance  in  the 
idea  of  some  day  owning  two  prosperous 
daily  newspapers,  and  through  them  be¬ 
coming  a  power  in  the  city  and  state. 


It  was  Mr.  Pair’s  reportorial  activi¬ 
ties  in  the  Passaic  high  school  which 
brought  him  to  the  attention  of  Dennis 
W.  Mahoney,  editor  (and  editorial  staff) 
of  the  Daily  News.  While  in  Khool  he 
occasionally  sei\J  items  ooncemi^  class 
activities  to  the  paper  and  continued  to 
do  so  after  he  was  graduated  and  had 
started  work  in  an  express  office,  sweep¬ 
ing  out  and  keeping  the  books.  This  re¬ 
sulted  in  an  offer  from  Malxmey  of  a  job 
as  reporter  at  $3  a  week,  which  Mr.  Pape 
promptly  accepted. 

“I  will  never  forget  one  incident,  which 
constituted  all  the  instruction  I  ever  re¬ 
ceived  in  reporting,”  Mr.  Pape  relates. 
“One  day  Mahoney  sent  me  to  see  Joe 
Knight  the  tax  collector  and  ask  him 
how  much  money  he  had  taken  in  dur¬ 
ing  the  past  month. 

“Knight  was  not  in,  and  so  I  returned 
and  reported  this  to  Mahoney,  who  was 
busy  writing  an  editori^. 

‘“Find  out  where  he  is,’  he  ordered.  I 


left,  returned  in  a  short  while,  and  re¬ 
ported  that  Knight  had  gone  to  the  bank. 

“Without  l(x>king  up  from  the  editorial 
he  was  writing,  Mahoney  burst  into  a 
roar  of  laughter  which  annoyed  and  puz¬ 
zled  me.  Ignoring  me,  he  continued  writ¬ 
ing,  chuckling  to  himself,  and  so  I  went 
outside  to  think  it  over. 

“I  quickly  decided  that  my  failure  to 
search  Knight  out  and  get  the  infomu- 
tion  I  had  been  sent  for  was  the  cause 
of  Mahoney’s  mirth,  and  the  incident  was 
my  best  lesson  in  doing  the  job  right” 
The  Daily  News,  owned  by  a  stock  cor¬ 
poration,  was  not  always  over -supplied 
with  funds,  and  in  1893  when  the  business 
manager  resigned.  Editor  Malioncy,  to 
economize,  took  over  that  job  also.  But 
he  quickly  discovered  that  editorial  in¬ 
vective  was  far  more  suited  to  him  than 
bookkeeping  and  business  department 
details  and  so  he  made  young  Pape,  whom 
he  had  been  calling  in  to  check  his  fig¬ 
ures,  business  manager. 

“'The  paper  had  a  job  plant,"  Mr.  Pape 
reminisced,  ‘and  when  I  first  went  out  to 
look  it  over  I  found  the  foreman  asleep" 
But  sleeiMiiess  was  soon  elkninatad  by 
the  new  business  manager,  who  imme¬ 
diately  took  two  steps  which  made  a 
marked  difference  in  the  paper’s  income. 

“I  looked  over  the  advertising  rates 
and  found  them  too  low,  and  that  im¬ 
pression  has  always  persisted — advertising 
rates  are  always  too  low,"  he  recalled 
with  a  smile.  “Next  I  advertised  our 
job  department  in  our  own  columns  and 
in  the  classified  section  of  a  New  York 
daily  which  brought  a  nice  increase  in 
business.” 

In  1897  Mr.  Mahoney  was  appointed 
postmaster  and  Mr.  Pape  assum^  the 
combined  duties  of  editor  and  business 
manager. 

He  remained  on  the  Passaic  News  un¬ 
til  1901  when  he  and  (jordon  M.  Lathrop, 
now  dramatic  editor  of  the  Los  Angeles 
Express,  but  then  on  the  Paterson  ( N.  J.) 
Press,  decided  to  buy  a  paper. 

“In  Volume  1,  No.  1  of  Editor  6r  Pub¬ 
lisher  we  saw  an  advertisement  in  which 
Francis  Atwater  of  Meriden,  Conn.,  of¬ 
fered  the  IVaterbury  Republican,  morn¬ 
ing  paper,  for  sale,”  Mr.  Pape  said.  “We 
wmt  up  and  bought  it  for  around  $^,0(X> 
with  the  privilege  of  paying  for  it  in  in¬ 
stallments.  It  was  breaking  about  even, 
had  1,600  circulation  and  about  $10,(X)0 
worth  of  machinery  in  the  plant.” 

Lathrop  became  editor  and  Mr.  Pape 
business  manager. 

Good  news  breaks  aided  the  new  pi^ 
Ushers,  a  disastrous  fire  sending  their  cir¬ 
culation  to  11,0(X)  in  one  day.  ’Iliis  was 
followed  by  a  bitterly  fought  trolley 
strike,  with  the  newspaper  taking  a  stand 
for  law  and  onder  after  rioting  had 
started,  which  won  the  approval  of  citi¬ 
zens  making  the  paper  a  city  fixture. 

Mr.  Lathrop’s  health  failed  in  1908  and 
he  took  a  year’s  leave  of  absence,  re¬ 
turning  before  his  year  was  up  to  enter 
a  hard-fought  politcal  battle  in  behalf 
of  (jeorge  L  Lilley,  who  was  then  run¬ 
ning  for  governor.  Mr.  Pape  acte<l  as 
both  editor  and  business  manager  while 
Lathrop  stumped  the  state  with  Lilley. 
The  Republican’s  candidate  won.  but  Mr. 
Lathix^  was  so  broken  in  health  that  he 
sold  his  interest  to  Mr.  Pape  and  left  for 
California. 

The  paper  met  with  increasing  pros¬ 
perity,  improved  its  plant  and  began  i>ay- 
ing  gootl  dividends  and  salaries.  Tha 
cam  the  war  years  which  brought  a 
slight  depression,  followed  by  the  slqr- 
roAeting  newsprint  prices  in  19M  which 
seriously  threatened  die  paper’s  finaiKes. 
How  Mr.  Pape  met  that  situation  has 
been  told  above. 

In  1922  he  purchased  the  Waterbury 
African,  evening  paper,  from  A.  R. 
Kimball  and  moved  the  Republican  to 
the  American  plant  where  both  have 
made  constant  progress. 

WHh  training  in  both  the  editorial  and 
(Continued  on  page  47) 
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ADVERTISING  BOOSTS  CIGAR  SALES  40% 

“COULDN’T  TAKE  CARE  OF  CROWDS,”  SAYS  REALTY  MAN 


EVEN  THOUGH  TREND 
DOWNWARD  ELSEWHERE 

IT  may  be  true  that  the  curve  on  cigar- 
smolang  tends  downward.  But,  in 
Los  Angeles,  far  more  Santa  Fe  cigars 
are  being  smoked  this  year  than  last,  and 
a  large  part  of  the  credit  goes  to  The 
Examiner.  We  offer  the  following  docu¬ 
mentary  evidence  from  Louis  Scnsen- 
brenner,  member  of  the  firm  which  dis¬ 
tributes  Santa  Fe’s  in  Los  Angeles 
territory. 

50%  by  January  1 

"You  will  be  Interested  to  know,”  he 
writes,  “that  our  sales  on  Santa  Fe  cigars 
have  shown  an  increase  of  40%  over  this 
lame  period  last  year,  with  every  indica¬ 
tion  pointing  to  a  possible  50%  or  more 
increase  by  the  end  of  1928. 

"In  view  of  the  fact  that  our  advertis¬ 
ing  in  Southern  California  has  been  con¬ 
firm  to  the  Los  Angeles  Examiner, 
much  of  the  credit  for  this  phenomenal 
showing  must  be  given  to  your  splendid 
medium. 

“We  wish  to  take  this  opportunity  to 
er.press  our  sincere  appreciation  for  the 
whole-hearted  constructive  help  and  co¬ 
operation  extended  us  by  your  Merchan- 
ising  Service  Department  in  enlistitig 
and  sustaining  the  interest  of  the  trade  in 
Santa  Fe  Cigars. 

New  Schedule 

“Perhaps  the  best  evidence  of  our  ap¬ 
preciation  is  our  new  schedule  which  will 
be  releas^  to  you  by  Hubbard  G.  Robin- 
ion  Q)mpany,  our  advertising  agency, 
calling  for  a  much  larger  use  of  space 
in  The  Examiner  exclusively  during  the 
coming  year.” 


1,365,829  PEOPLE 

IN  LOS  ANGELES,  NOW 

PERMANENT  residents  of  Los 

Angeles  occupied  314,728  of  the  total 
family  capacities  of  the  city  on  October 
1  as  compared  with  312,529  on  July  1, 
this  year,  and  294,331  on  October  1,  1927, 
it  was  revealed  recently  in  a  report  by  the 
Ebcrle  Economic  Service. 

Total  family  capacities  under  construc¬ 
tion,  vacant  and  occupied  in  the  corporate 
limits  of  the  city  were  400,484  on  Octe^r 
1  this  year,  according  to  the  economists. 
During  the  third  quarter  of  1928  approxi¬ 
mately  5,000  family  capacities  were  added, 
dty  building  department  records  show. 

Taking  this  factor  and  other  population 
barometers  as  the  bases  for  their  figures 
the  Eberle  economists  state  that  the  total 
population  of  Los  Angeles  on  October  1 
was  1,365.{^.  This  total  is  arrived  at 
b>'  adding  the  estimate  of  1,225,169 
permanent  residents  to  the  estimate  of 
140,660  non-permanents  at  that  time. 


I  read  and  like  the 
Los  Angeles  Examiner” 


DURLIN  and  I  have  taken 
the  Examiner  for  the  past 
20  years.  We  believe  the  Hearst 
papers  throughout  the  country  rep¬ 
resent  the  highest  type  of  efficiency 
in  their  manner  of  presenting  news, 
and  in  general  makeup.  The  Los 
Angeles  Examiner  is  easy  to  read. 
It  would  be  difficult  to  designate 
any  one  section  as  more  pleasing 
than  another.  Mr.  Durlin  reads 
the  Sunday  paper,  for  instance, 
with  me.  He  peruse*  the  news 
and  then  the  magaxine  section.  I 
read  the  society  news,  cluh*  and 
Arthur  Brisbane,  whom  I  consider 
the  foremost  newspaper  writer  ip 
the  country.  Then  1  read  the 
magaxine  section,  and  Mr.  Durlin 
the  page*  I  have  already  looked 
through.  Perhaps  I  might 

say  that  I  read  all  the  department 
store  advertisements  religiously, 
and  when  I  use  a  paper  for  advertis¬ 
ing  purposes, — as  I  do  frequently, 
being  a  property-holder — I  use  The 
Examiner." 


Mrs.  Jackson  Durlin  is  presi¬ 
dent  of  the  Scribblers,  record¬ 
ing  secretary  o/  the  Los  An¬ 
geles  Shakespeare  Club,  and 
recording  secretary  and  treas¬ 
urer  of  the  League  of  Ameri¬ 
can  Penuomen. 


A  PAPER  FOR  PEOPLE  WHO  THINK*  AND 


350,000  PHONES  IN 

L.  A.  SHOW  GROWTH 

Los  ANGELES  has  350,000  tele¬ 
phones.  It  was  only  two  years  ago 
that  the  local  system  passed  the  300.000 
mark,  which  mear.s  that  the  city  has 
added  about  25,000  telephones  each  year. 
On  the  basis,  commonly  used,  of  one  tele¬ 
phone  for  four  people,  this  means  a 
growth  of  almost  100,0(W  people  a  year. 

Six  years  ago,  in  1922,  the  175,000th 
telephone  was  installed,  and  since  that 
date  the  number  of  telephones  has  again 
been  doubled. 

FACTORIES  GAINING 

AT  4%  ANNUALLY 

WITH  estimates  placing  the  popula¬ 
tion  of  Southern  California  coun¬ 
ties  at  approximately  3,000,000  people,  or 
about  60  per  cent  of  the  state’s  total  popu¬ 
lation,  the  number  of  manufacturing  en¬ 
terprises  in  Los  Angeles  is  increasing  at 
the  rate  of  approximately  4  per  cent  per 
year. 


20%  OF  AIRPLANE 

PLANTS  IN  SO.  CAL. 

t<¥  OS  ANGELES  is  the  second 
largest  manufacturer  of  furniture 
and  automobile  tires  in  the  United 
States,”  was  the  statement  made  by  F.  E. 
Scott,  assistant  freight  traffic  manager  of 
the  Southern  Pacific,  in  a  recent  address 
before  the  Wilshire-Western  District 
Association. 

“Twenty  per  cent  of  the  airplane  fac¬ 
tories  in  the  c^ountry  are  located  in  South¬ 
ern  California,”  said  Scott,  “and  over 
one-third  of  a  total  of  3,200  commercial 
planes  now  operating  in  the  United  States 
operate  in  and  out  of  Los  Angeles. 

“Sixty-six  per  cent  of  American  com¬ 
mercial  airplane  business  originates  in, 
or  is,  California  bound. 

“Los  Angeles  is  the  largest  manufac¬ 
turing  center  of  foundry  products  west 
of  St.  Louis  and  is  rapidly  assuming  a 
prominent  place  in  the  development  of 
the  glass  industry.” 


EPRESSES  REGARD 
FOR  CO-OPERATION 

Toluca  lake  park,  just  over 

Cahuciiga  Pass  out  of  Hollywo<Kl 
is  the  type  of  subdivision  that  ap¬ 
peals  only  to  people  who  are  born  into, 
or  develop,  a  unique  gift  for  appreciating 
beauty  away  from  crowds.  It  is  adver¬ 
tised,  naturally,  in  The  Examiner.  On 
the  day  of  the  University  of  Southern 
California  vs,  Stanford  football  game,  the 
organization  took  advantage  of  the 
moment,  and  used  60  inches  of  sp.a(  e  in 
The  Examiner’s  sport  section.  Copy  and 
art.  originating  with  Smith,  Lindsey,  Inc., 
tied  up  directly  to  the  game,  emphasizing 
among  other  things,  that  Coach  Howard 
Jones  of  the  U.  S.  C.  lived  at  Toluca 
I.ake  Park,  and  liked  it. 

It  was  a  splendid  example  of  tie-up 
effectiveness.  It  “took.”  Listen  to  these 
excerpts  from  a  letter  that  Howard  Wood, 
general  manager  of  the  Heffron-McCray- 
St.  John  Company,  developers  of  Tuluca 
Lake  Park,  wrote  to  their  advertising 
counsel : 

“It  gives  me  pleasure  to  compliment 
your  office  on  the  excellent  results  ob¬ 
tained  by  our  advertising  which  appeared 
in  the  Sport  Section  of  the  Los  Angeles 
Examiner  on  Saturday,  November  3. 

“The  success  of  this  particular  adver¬ 
tising  effort  was  due,  in  part  at  least,  to 
the  co-operation  of  the  Los  Angeles 
Examiner  .  .  ,  and  we  wish  that  you 
would  extend  our  thanks  to  the  repre¬ 
sentatives  of  the  Examiner  for  their 
courtesy  and  co-operation. 

“We  had  an  overflow  of  more  people 
than  our  sales  representatives  could  ade¬ 
quately  care  for  at  Toluca  I-ake  Park  the 
following  day.  Also,  members  of  our 
syndicates,  who  are  among  the  most  in¬ 
fluential  businessmen  of  Los  Angeles  and 
Hollywocxl,  took  pains  to  call  and  express 
their  appreciation  of  the  ‘ten-strike’  in 
advertising.” 
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COMIC  STRIPS  MONOPOLIZE  LIST  OF  NEW 
KAY  FEATURES  SYNDICATE 

M.  Koenigsberg  Says  **Comedy  Must  Be  Put  Back  Into  Comics** 
in  Announcing  Offerings  Ready  Jan.  14 — Sims, 
Walsh,  Amot,  Zere  and  Forbell  on  Staff 


M  KOENIGSBERG,  president  of  the 
*  newly  organized  Kay  Features,  Inc., 
this  week  announced  his  feature  offer¬ 
ings  for  publication,  banning  Jan.  14. 
Seven  features  on  the  list  are  all  devoted 
to  the  funny  side.  There  are  three  strips 
two  one  column  panels,  one  two  column 


Beamdom  WAtaa  Pavi.  Abiiot 

panel  and  a  daily  column  of  humorous 
paragraphs.  In  the  beginning  Mr. 
Koenigsberg  is  giving  most  of  his  atten¬ 
tion  to  the  development  of  the  comic 
strip,  which,  he  believes  is  in  need  of 
drastic  revolution. 

“The  comedy  must  be  restored  to  the 
comic  strips,”  he  declared  this  week  in 
announcing  his  features.  “The  strip 
stories  of  pathos  must  be  made  interest¬ 
ingly  pathetic  instead  of  pathetically  un- 


Al  Ziaa  Tom  Simi 

interesting.  Real  contents  must  be  put 
into  the  so-called  ‘continuities.’  ” 

The  Kay  Features  list  consists  of : 

“The  lambkins,”  daily  strip,  by  Bran¬ 
don  Walsh :  “Cuddles,”  strip  by  Charles 
H.  Forbell ;  “The  Wows,”  strip  by  A1 
Zerc :  “Don  Key  O.  T.,”  by  Paul  Arnot ; 
“Tom  Sims’  laughlines,”  a  column  of 
humorous  paragraphs  by  Tom  Sims; 
“Dinali  Says,”  a  one  column  comic  and 
“Shamrocks,”  also  a  one  column  comic. 

Mr.  Walsh,  who  is  writing  “the  Lamb¬ 
kins”  was  from  1922  until  a  few  months 
ago  associated  with  Sidney  Smith,  writ¬ 
ing  the  balloons  for  “The  Gumps.”  It 
was  Mr.  Walsh  who  created  the  char¬ 
acter  “Chin  Chow”  for  Mr.  Smith.  Be¬ 
fore  his  connection  with  Mr.  Smith,  Mr, 
Walsh  was  a  vaudeville  sketch  and  song 
writer.  “Teasing”  is  one  of  the  popular 
songs  he  wrote.  He  was  author  of  a 
monologue  called  “Andy  Gump  in  Per¬ 
son.”  which  Mr.  Smith  happei^  to  see, 
and  which  led  to  his  getth^  the  job  of 
gag  writer  for  the  cartoonist. 

Mr.  Zere  created  his  first  comic  14 
years  ago  for  the  Brooklyn  Eagle.  It 
was  called  “Fatty  and  Buttons”  and  is 
still  running  with  another  artist  turning 
out  the  copy.  In  1922  he  did  a  sports 
feature  for  the  New  York  Evening  Post, 
and  then  for  four  years  was  with  King 
Features  Syndicate,  where  he  drew  “So 
This  is  Married  Life”  and  “Two  Or¬ 
phans.”  He  was  graduated  from  Ueipnt 
College,  Brooklyn,  where  he  studied  art. 
In  his  spare  time  he  paints  landscapes. 
During  the  war  he  served  in  the  medi¬ 
cal  corps  and  was  attached  to  the  Base 
Hospital  at  Mars  where  he  edited  a 
paper  called  The  Martiaa. 

The  writer  of  the  only  strictly  text 
feature,  Tom  Sims,  became  known  na¬ 
tionally  as  a  humorist  through  a  connec¬ 


tion  with  NEA  Service,  where  he  had  a 
contract  for  five  years  from  1921  to  1926. 
After  he  left  NEA  Service  he  was  con¬ 
nected  with  King  Features,  Inc.  He  was 
a  member  of  the  class  of  1920  at  Van¬ 
derbilt,  workii^  his  way  through  college 
in  the  Nashville  Tennesseean. 

Beginning  as  a  sports  cartoonist  on  the 
San  Francisco  Chronicle  in  1913,  Mr. 
Amot,  first  came  to  New  York  in  1915 
to  work  for  the  New  York  Evening 
Journal.  He  was  with  King  Features 
Syndicate  from  1915  to  19^,  creating 
such  comics  as  “The  General,”  “Help¬ 
ful  Henry”  and  “How  Do  They  Do  It.” 

“Cuddles”  will  present  Mr.  Forbell’s 
first  venture  into  the  newspaper  comic 
strip  field.  He  has  drawn  as  a  freelance 
for  Life  and  Judge. 

VANDERBILT  TROUBLES 
AGAIN  IN  COURT 


Former  Tabloid  Pabliakor  Unablo  to 
Pay  $11,000  Judgmoiit  —  Says 
Only  Income  la  from 
His  Writings 


Echoes  of  the  Vanderbilt  newspaper 
publishing  venture  were  heard  in  lx)s 
Angeles  recently  when  Cornelius  Van¬ 
derbilt,  Jr.,  told  Court  Referee  Arthur 
B.  Will  that  he  had  no  income  other 
than  that  coming  from  his  writing,  and 
that  he  then  had  less  than  $10  in  his 
pockets.  Vanderbilt  was  brought  into 
court  for  failure  to  pay  an  $11,000  judg¬ 
ment  a^inst  him. 

He  disclaimed  ownership  of  an  auto¬ 
mobile  or  any  jewelry. 

The  judgment  was  obtained  two  years 
ago  against  Vanderbilt  by  Edward  J. 
Ralph,  a  former  director  of  the  Los 
Angeles  Illustrated  Daily  News,  who 
sued  the  publisher  for  libel. 

The  suit  was  originally  filed  for  $150,- 
000,  based  on  a  magazine  article  written 
by  Vanderbilt,  in  which  he  was  quoted 
as  saying  that  “several  executives”  of 


THE 

NEWT 

1$  MAEING 
CIECLILATICN 
EliTCET  IN 
EALTIMCEE 

NOV'-'s 

Average  Net  Paid  Circulation  tor 
Month  of  November 

The  largest  circulation 
ever  reached  by  any 
Baltimore  Daily  Paper 
at  any  time 

TEE 

CALTIHCEE 

NEW/ 

"Largest  DaSg  Paper  bt  the 
Entire  South" 


the  paper  entered  into  a  conspiracy  to 
discredit  the  paper  from  the  beginning. 
Ralph  claimed  he  was  one  of  the  un¬ 
named  executives  referred  to  and  that 
the  allegations  made  in  the  article  were 
false.  A  jury  trial  awarded  the  plaintiff 
the  $11,000  judgment. 


SCRIPPS-HOWARD  DRIVE  I 
POLLS  BIG  VOTE 


SELUNG  IN  COMBINATION 


10-Day  Campaign  to  Got  **Paace  Pact  | 
Oat  of  Sonata  Baforo  Cbrutinas” 
Ragistars  Public  Unanimity  Ra- 
turns  80,283  to  783  in  8  Days 


Spokana  Spokesman  -  Review  and 
Chronicle  Adopt  New  Policy 

A  combination  national  advertising  rate 
for  the  Spokane  Spokesman-Review, 
morning,  and  the  Spokane  Chronicle,  eve¬ 
ning,  was  announced  this  week  W.  H. 
Co^es,  publisher  of  those  papers.  Al- 
thou^  both  papers  have  inaugurated  the 
combination  rate  for  advertising,  they  are 
sold  separately  to  subscribers. 

The  new  rate  allows  national  adver¬ 
tisers  to  use  copy  in  both  papers  at  a 
lower  rate  than  heretofore  charged.  The 
only  stipulation  made  is  that  the  copy 
and  size  of  advertisements  must  be  the 
same  in  both  papers.  An  advertisement 
placed  in  one  paper  can  be  inserted  in 
the  other  as  late  as  three  days  after. 


WILKINS  FUES  IN  ANTARCTIC 

A  dispatch  received  Dec.  20  by  the 
Hearst  newspapers  from  Captain  Sir 
Hubert  Wilkins,  commander  of  the 
Wilkins-Hearst  Antarctic  Expedition,  re¬ 
ported  the  discovery  that  Graham  Land 
IS  separated  from  the  great  Polar  con¬ 
tinent  by  an  ice-filled  channel.  Capt. 
Wilkiiu  made  the  discovery  after  a  1,2XX) 
mile  airplane  hop,  preceded  by  a  perilous 
take-off. 


Twenty-five  newspapers  of  the  Scripp*. 
Howard  organization  collected  the  votes 
of  80,283  readers  in  8  days  fovoring 
action  by  the  Senate  on  the  Kell^ 
peace  pact  before  Christnns,  but  as  Ok 
10-day  campaign  drew  near  the  end  it 
seem^  probable  that  Congress  would 
recess  without  vote  being  taken  on  this 
important  measure.  Opposed  to  early 
vote  on  the  pact  were  7M. 

Headquarters  of  the  Scripps-Howard 
Alliance,  in  charge  of  the  poll,  declared 
on  Thursday  that  at  the  present  rate  the 
final  10  days  total  might  be  estimate 
at  100,000  favoring  pre-Christmas  action 
to  1,000  against.  So  far  as  the  Alliance 
could  determine  the  estimate,  if  reached, 
would  constitute  a  record  for  a  10-day 
newspaper  poll. 

It  was  pointed  out  that  the  total  of 
the  poll  is  higher  than  100  to  one  popu¬ 
lar  majority,  disclosing  “unique  approxi¬ 
mation  to  American  public  unanimity 
on  a  political  issue.  Readers  of  the  New 
York  Telegram,  according  to  figures  pub¬ 
lished  Dec.  19,  voted  6,919  in  favor  to 
32  opposed. 

Ludwell  Denny,  member  of  the  Wash- 
ingtcMi  editorial  staff  of  the  Scripps- 
Howard  Alliance,  originated  the  idea 
and  G.  B.  Parker,  editor-in-chief  directed 
the  campaign. 
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Sustained  Leadership! 


For  the  first  11  months  of  1928,  The 
Herald  has  published  2,289,196  more 
lines  of  net  paid  advertising  than  the 
second  paper. 


The  Herald  leads  in  local,  national  and 
total  advertising.  Simply  continuing  its 
record  of  nearly  a  quarter  of  a  century  of 
unquestioned  supremacy  and  leadership. 


The  Syracuse  Herald 


JOHN  C.  BLACKMORE,  Adv.  Mgr. 


O’MARA  &  ORMSBEE,  Inc. 

National  Representatives 


Monadnock  Bldg. 
Son  Francisco,  Calif. 


Peoples  Gas  Bldg. 
Chicago,  Ill. 


280  Madison  Ave. 
New  York  City 


Western  Pacific  Bldg. 
Los  Angdes,  Calif. 


General  Motors  Bldg. 
Detroit,  Mich. 
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Largest  Daily  Newspaper  in 

Both  in  Circulation  and  Volume  of 


Our  newspaper  advertising  in  Los 
Angeles  for  this  year  will  amount 
to  approximately  100,000  Agate 
Lines  and  this  entire  schedule  will 
be  concentrated  in  T he  Evening 
Herald, 

CHAS,  VON  DER  AHE, 

Premdent,  Vons,  Inc. 


the  West 

Advertising 


When  Chas.  Von  Der  Ahe  opened  his  first 
Los  Angeles  grocery  store  at  Seventh  and 
Figueroa  in  1912  he  didn’t  have  enough 
money  to  pay  his  first  month’s  rent.  The 
man  from  whom  he  bought  the  store  and 
the  stock  had  to  pay  it  for  him.  Vons,  Inc., 
is  now — sixteen  years  later — one  of  the  out¬ 
standing  grocery  chains  of  the  west,  oper¬ 
ating  88  separate  retail  stores  in  and  about 
Los  Angeles. 

The  story  of  this  development  is '  a  story 
of  sound  merchandising,  good  management, 
and  careful  advertising.  With  a  limited  in¬ 
vestment  to  begin  with,  and  with  no  outside 
capital  involved  or  solicited,  the  growth  of 
Vons,  Inc.,  demanded  that  no  serious  busi¬ 
ness  mistakes  be  made.  As  the  number  of 
stores  in  the  organization  slowly  increased, 
Mr.  Von  Der  Ahe  realized  the  need  of  news¬ 
paper  advertising — but  he  could  not  afford 
to  experiment.  After  carefully  studying  the 
newspaper  advertising  situation  in  Los  An¬ 
geles,  both  by  analyzing  the  circulations  of 
the  various  Los  Angeles  newspapers,  and 
by  watching  the  policies  of  his  competitors, 
he  decided  to  concentrate  his  entire  news¬ 


paper  advertising 
schedule  in  Los 
Angeles,  in  The 
Evening  Herald. 

This  policy  has 
proven  so  com¬ 
pletely  satisfac¬ 
tory  that,  while 
the  amount  of 
space  used  in  The 
Evening  Herald 
has  been  steadily 
increased,  it  has 
not  yet  been 
found  necessary 
nor  advisable  to 
add  any  more 
Los  Angeles  news¬ 
papers  to  his 
schedule. 


and  b*eaut«  of  thit  largo  and  highly 
concentrated  circulation  we  have  felt  it 
to  be  to  our  beet  intereete  to  confine  our 
entire  Loe  Angelee  newepaper  echedule 
to  The  Loe  Angelee  Evening  Herald. 

CHAS.  VON  DER  AHE, 

Preeident,  Vone,  Inc. 


FOOD  ADVERTISERS 

This  is  ons  of  a  series  of  testimonial 
advertisements  recording  the  growth  and 
development  of  five  large  chain  grocery 
organizations  in  Los  Angeles  — all  of 
whom  have  been  consistent  and  heavy 
advertisers  in  The  Los  Angeles  Evening 
Herald.  You  will  find  these  stories  both 
interesting  and  informative. 


Mr.  Von  Der  Ahe  found  that  the  great 
circulation  of  The  Evening  Herald,  con¬ 
centrated  as  it  is,  96%  right  in  Los  An¬ 
geles  and  its  immediate  suburbs,  supported 
in  a  few  instances  by  the  leading  news¬ 
papers  in  towns  adjacent  to  Los  Angeles, 
formed  an  unbeatable  combination  to  de- 
,velop  business  for  his  88  stores  in  South- 
*ern  California. 

During  the  First  Eleven  Months  of  1928 
Vons,  Inc.,  have  used  88,648  Agate  Lines  of 


newspaper  advertising 
™  Los  Angeles  and 
to  confine  our  EVERY  LINE  of  thiS 

schedule  has  been  car- 
DER  AHE,  ried  by  The  Evening 

lent,  Vone,  Inc.  Herald.  In  1927,  dur- 

ing  the  First  Eleven 
Months  of  the  year, 

-  Vons  used  39,284 

Agate  Lines  in  The 
V  1  ioliiKo  Evening  Herald.  This 

of  testimonial  year  the  space  used 

f^’h^rn'^rocorj  has  been  more  than 

ngelet  — all  of  doubled  -  but  Still, 

ngeleVEvening  VonS,  InC.,  are  COn- 

>«e  stories  both  ccntrating  their  en- 

tire  Los  Angeles  sched- 

_  ule  in  The  Evening 

Herald  alone. 

Other  large  Los  Angeles  organizations, 
including  ALL  the  other  large  Chain  Gro¬ 
cery  Store  Organizations,  the  Department 
Stores — in  fact,  nearly  every  large  Los 
Apgeles  merchandising  establishment 
whose  advertising  is  definitely  checked 
for  results — are  following  this  policy  of 
concentrating  the  major  part  of  their 
schedules  in  The  Evening  Herald.  They 
know — as  advertisers  who  investigate  will 
know — that 


Chain  Grocery  Store  Advertising  lineage 

All  Loe  Angelee  Newepapere — Firet  Eleven  Monthe  1928 

LOS  ANGELES  EVENING  HERALD.  .  ‘*'*,130**  _ 484.358  Agate  Line* 

Second  Paper  (morning  and  Sunday) . 167,342  Agate  Line* 

Third  Paper  (evening) . 118,468  Agate  Line* 

Fourth  Paper  (morning  and  Sunday) . 115,724  Agate  Lines 

Fifth  Paper  (evening) . . .  40,264  Agate  Lines 

Sixth  Paper  (morning) .  4,662  Agate  Lines 

The  Evening  Herald  cterriee  MORE  Chain  Grocery  Store  Advertieing  than 
all  other  Loe  Angelee  newepapere,  morning  and  evening,  daily  and  Sunday 

COMBINED. 


Any  Schedule  Designed  to  Cover 
Lom  Angeles  Must  Begin  With  The 

LOS  ANGELES 

EVENING  HERALD 


New  Tork 
hr 

BESBEBT  W.  MOLONEY. 
S4S  Msditon  Are. 


Repreeented  in 
Chlcaxo 
by 

JOHN  H.  LEDERER. 
910  Hcarit  Bid*. 


Han  Francisco 
by 

A.  J.  NORRIH  HILL 
610  Hearst  Bids. 


One  of  the  Twenty-eight  Hearet  Newepapere 
Read  by  More  Than  Twenty  Million  People 

Heniber  of  International  Newi  Herrlce  and  I’nlrcrsal  Herrlce 
Member  of  Audit  Bureau  of  Circulations 
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NEW  RALSTON  COPY  BUILT  AROUND 
USE  OF  SINGLE  HEADLINE 


Company’s  Largest  Newspaper  Campaign  to  Be  Placed  During 
1929 — ’’Future  Famous  Leaders  Who  Eat  Ralston” 

Is  Key  Line  in  All  Copy 


By  HAMMOND  EDWARD  FRANKUN 


A  COMPLETE  year’s  advertising  pro- 
gram  built  entirely  around  a  single 
ingenious  headline  has  enabled  the  Ral¬ 
ston  Purina  Company  of  St.  Louis  to 
lift  its  cereal  advertising  above  the  rut 
of  competitive  claims  with  an  unusual 
degree  of  success. 


Ralston 

Hw  Whole  WlwatCamJ 


Hiture  iamous  leaders 


who  eat  Ralston 


Ralston  copy  showing  how  headline 
is  being  featured. 

The  recent  rapid  acceleration  of  its 
sales  of  cereals  in  an  intensely  competi¬ 
tive  field  is  attributed  by*  observers  not 
only  to  shrewd  and  thorough  sales  activi¬ 
ties,  but  also  to  this  refreshingly  “dif¬ 
ferent”  advertising  which  is  appearing 
exclusively  in  a  large  list  of  newspapers. 

Unique  “checkerboard”  packages,  win¬ 
dow  displays  and  signs  are  playing  their 
part  in  the  concern’s  increasing  volume, 
which  has  made  it  necessary  to  break 
ground  at  Denver  for  the  corporation’s 
nineteenth  plant.  A  dominant  position  in 
breakfast  foods,  similar  to  that  the  com¬ 
pany  enjoys  in  its  line  of  feeds  for  cows 
and  chickens,  is  predicted  by  those  who 
are  watching  Ralston- Purina  merchan¬ 
dising  progress. 

“Future  famous  leaders  who  eat  Ral¬ 
ston”  is  the  heading  which  is  featinod 
at  the  top  of  every  newspaper  advertise¬ 
ment  over  whimsical  action  drawings  of 
active  children  sliding  down  hill,  diving 
into  the  water,  “shooting  the  chutes” 
down  the  banisters,  swin^png  on  flying 
rings,  gliding  on  skiis,  skating,  seesawing, 
running  for  a  touchdown,  riding  a  pony, 
jumping  over  hurdles,  foot-racing  with 
a  dog,  tossing  a  basketball,  playing 
hockey,  and  in  similar  energetic  poses. 

The  slogan  appears  in  exactly  the  same 
position  at  the  start  of  the  copy,  with 
the  words,  “who  eat  Ralston,”  empha¬ 
sized  by  lettering  and  by  being  placed  a 
little  to  the  right.  The  ilhistration  car¬ 
ries  the  eye  from  left  to  right  downward 
through  white  space  into  the  Ralston 
Whole  Wheat  Cereal  checkerboard  pack¬ 
age  at  the  bottom  at  the  right 

A  typical  advertisement,  8  indies  wide 
and  about  WYz  inches  deep,  with  the  com¬ 
pany’s  slogan  and  a  diving  youngster,  ap¬ 
peals  to  mothers  this  way: 

“Splash!  He  hits  the  water  gracefully 
.  .  .  and  swims  with  swift,  sure  strokes. 
Every  action  of  his  is  an  indication  of 
rugng^  health. 

“Will  he  go  through  the  future  years 
with  the  same  buoyant  health  and 
energy?  Much  depends  on  you  ...  on 
what  you  provide  him  with  which  to  build 
his  b^y.  Plenty  of  exercise,  fresh  air 
and  rest  will  help  tremendously.  And  be 
careful  of  his  diet.  See  that  he  gets  an 
abundance  of  nourishing  food. 

“Careful  mothers  give  their  diildren 


I^lstm  .  .  ,  because  Ralston  contains 
vitamins  for  life  and  growth,  proteins  for 
firm  flesh,  mineral  salts  for  strong  bones 
and  teeth,  carbohydrates  for  heat  and 
energy,  and  bran  for  correct  elimination. 

“Children  love  Ralston.  Its  appetizing 
flavor  of  sun-ripened  whole  wheat  satis¬ 
fies  ‘finicky’  palates  .  .  .  young  and  old. 
It’s  easy  to  prepare.  Serve  it  tomorrow 
morning  and  begin  fortifying  your  young¬ 
sters  for  the  years  to  come.” 

At  the  left  of  the  larger  cop>'  appears 
a  column  headed,  “Make  breakfast  in¬ 
teresting,”  with  a  suggested  menu  for 
each  day  in  the  week,  each  calling  for 
some  Ralston  product  which  is  described 
at  the  bottom.  A  mother’s  manual  is 
offered  free  to  all  who  write  the  com¬ 
pany.  The  checkerboard  package  re¬ 
ceives  a  prominent  display  at  the  right 
and,  in  the  larger  copy,  four  packages 
arc  reproduced  in  miniature  at  the  left. 

The  smaller  advertisements  carry  a 
single  menu  with  the  suggestion  that  the 
reader  try  this  next  day.  The  smaller 
copy  measures  slightly  over  four  inches 
by  slightly  over  seven  inches.  Larger 
copy  runs  six  inches  wide  by  nine  and 
one  half  inches  deep. 

Ry-Krisp,  an  entire  rye  wafer,  Mapl- 
Flake,  an  entire  wheat  flake.  New  Oata, 
a  combination  of  whole  rolled  wheat  and 
rolled  oats,  and  Purina  \Vhole  Wheat 
Flour,  are  making  their  first  bow  to  the 
putilic  through  this  exclusive  newspaper 
campaign,  the  largest  the  company  ever 
has  released. 

Lithograph  cut-outs  of  cooked  dishes, 
designed  for  the  dealer  to  slip  over  the 
tops  of  packages  of  Ralston  goods,  are 
supplied  the  trade.  These  arc  called 
“package  tops.” 

The  company  also  has  originated  novel 
forms  of  checkerboard  packages,  on 
which  it  has  applied  for  patents.  The 
packages  are  planned  to  permit  the  many 
sides  of  the  package  to  be  used  in  de¬ 
veloping  unique  designs.  The  new  Ral¬ 
ston  carton  has  been  arranged  so  that 
the  curved  line  at  the  front  may  be  con¬ 
tinued  up  or  down  when  a  series  of  pack¬ 
ages  are  placed  together  with  one  or 
more  packages  plac^  face  down  as  a 
base.  The  design,  moreover,  carries  right 
around  the  package,  so  it  offers  an  end¬ 
less  variety  for  the  ingcm'ous  display 
man. 

The  company  offers  a  "“find  the  bottom 
bowl,”  with  a  rabbit  at  the  bottom,  to 
any  consumer  who  mails  25  cents  and 
two  slips  found  in  any  Ralston  package. 

The  newspaper  sch^ule  features  health 
and  activity,  with  plenty  of  action  in  il¬ 
lustration  and  words.  This  appeal  is  fol¬ 
lowed  by  an  urge  to  mothers  to  fortify 


JjtoUierlkalPubtifhcr... 

-jrom  JOHN  D.  EWING 
Shreveport  (La.)  Times: 

‘■Th«  Time*  manaaement  la  eminently 
latiaAed  with  the  circulation  cam- 
P*l*n  conducted  by  your  company. 
The  writer  haa  had  peraonal 
ance  with  other  clrcuUtion  conteaU, 
and  he  feela  that  the  management  of 
thU  particular  campalr*  axcaadad  aU 
others  from  the  lUndpolnt  of  atri« 
ethical  and  bualneaa-Uke  methodi. 


Cljarlts  IJartlotoe  Companp 

“Clroe  CimJolie"  Cwepoif"*” 


their  children  now  so  that  20  years  hence 
they  may  feel  as  well.  A  bit  of  “reason 
why”  then  is  injected  and  Ralston  fea¬ 
tured  as  the  implied  food  being  eaten  by 
“future  leaders.” 

Throughout,  there  is  a  subtle  and 
adroit  appeal  to  mother  concern  with  the 
children’s  future  and  to  the  youngsters 
themselves,  indirectly,  through  pictures. 
The  campaign  in  physical  form  con¬ 
tent  has  a  distinct  individuality  all  its 
own. 

With  many  voices  crying  for  public 
attention,  the  problem  of  “being  differ¬ 
ent”  confronts  almost  every  advertiser. 
Especially  the  maker  of  a  staple  with  nu¬ 
merous  strongly  advertised  competitors, 
as  in  the  cereal,  soap  or  cigaret  fields, 
finds  it  difficult  to  get  away  from  a  few 
appeals  which  have  been  overworked. 
Often,  all  the  advertisers  are  saying  about 
the  same  thing.  A  change  of  the  signa¬ 
ture  at  the  bottom  of  the  space — and  the 
advertisement  might  belong  to  any  of  sev¬ 
eral  competing  advertisers. 

The  ethical  manufacturer  also  has  a 
ticklish  problem  not  to  tread  on  toes  of 
competitors,  (xmiparative  tests,  “knock¬ 
ing,”  although  sometimes  supported  by 
laboratory  facts,  would  be  bari — even 
dangerous — business  etiquette  and  prac¬ 
tice. 

Hollingsworth  has  advised  the  use  of 
suggestion  for  all  food  advertising.  This 
is  cleverly  accomplished  by  the  contin¬ 
ually  repeated  heading,  “Future  famous 
leaders  who  eat  Ralston.” 

The  Ralston-Purina  Company,  through 
its  current  campaign,  appears  to  demon¬ 
strate  that  there  always  is  a  “right  angle” 
which  can  be  found  to  lift  even  staples 
above  the  commonplace  with  concurrent 
sales  advantages. 


New  England's  Second  Largest  Market 

RHODE  ISLAND 
RESOURCES 

The  total  resources  of  all  Rhode  Island  banks  for  the 
year  ending  June  30,  1928,  were  $584,945,073.  This 
represents  an  increase  of  $13,504,136  over  the 
previous  year. 

Savings  deposits  in  all  Rhode  Island  banks  for  the 
year  ending  June  30,  1928,  eunounted  to  $344,917,- 
853,  an  increase  of  $24,002,456  over  the  previous 
year. 

This  prosperous  and  responsive  market  offers  excel¬ 
lent  sales  opportunities  to  advertisers  who  use 

The  Providence  Journal 

and 

The  Evening  Bulletin 
Circulation  120,000  Net  Paid 

Providence  Journal  Company 

Providence,  R,  /. 

RaprwMntativM 

Clia*.  H.  Eddr  Co.  R.  J.  BidweU  Co. 

Boston  New  York  Ckicogo  Los  Angeles  San  Francisco  Seattle 


ARRESTED  FOR  LIBEL 


Pennsylvania  Editor  Criticised  Ce4 
Company  Officials 

(Tharged  with  having  libeled  Major  W. 
W.  Inglis,  president  of  the  Glen  \k 
Coal  Compony,  and  S.  D.  Dimmick,,  got. 
eral  manager  of  the  concern,  W  :llij 
Joyce,  owner  and  editor  of  the  Freelaat 
(Pa.)  Press,  a  weekly,  has  been  arrested 
at  the  instance  of  the  coal  company  of¬ 
ficials.  Mr.  Joyce  was  arraigned  l)efoe» 
a  justice  of  the  peace  in  Hazleton,  Pa, 
and  held  in  $2,0(K)  bail  for  court. 

The  libel  proceedings  are  the  result  of 
an  article  published  in  the  Press  in  con¬ 
nection  with  the  trial  of  John  Parker, 
negro,  who  shot  and  killed  a  minerr 
picket  in  Scranton  about  two  months  ago 
during  a  dispute  at  a  Glen  Alden  col¬ 
liery.  The  newspaper  article  is  said  to 
have  made  it  appear  the  two  coal  com¬ 
pany  officials  were  more  to  blame  for  the 
fatal  shooting  than  the  negro. 


DENIES  REPORT  OF  SALE 

A  report  recently  published  in  a  White 
Plains,  N.  Y.,  newspaper  that  the  Forbe*- 
Hunter  group  of  papers  in  Westchester 
County,  N.  Y.,  was  for  sale  was  denied 
by  Francis  T.  Hunter,  president  of  the 
group,  in  a  statement,  Dec.  12.  Mr.  Hun¬ 
ter  said  in  part:  “It  is  quite  probabk 
that  the  rumor  on  which  this  story  was 
based  had  its  origin  in  a  conference  re¬ 
cently  held  between  ourselves  and  Ray¬ 
mond  L.  Gunnison  of  the  Brooklyn  Dauy 
Eagle  at  which  Mr.  Gunnison,  now  a  resi¬ 
dent  of  Westchester  County,  expressed  a 
desire  to  become  associated  with  our 
proiin  in  some  wav.” 


Greetings,  \Ir.  Publisk 

How  ^ 

Lineage  This  ^eskr  ^ 


Many  publishers  have  found  new  avenues  to  great¬ 
er  lineage,  profits  and  prestige  this  year  by  the  use 
of  well-timed  special  supplements  produced  in 
rotogravure  by  Artgravure  Corporation. 

On  auspicious  occasions,  such  as  a  local  anni¬ 
versary  of  magnitude,  the  completion  of  a  great 
civic  improvement,  or  the  inauguration  of  an 
important  new  industry,  a  special  rotogravure 
section  commemorating  the  event  is  appreciated 


by  your  subscribers  and  a  source  of  valuable 
lineage  to  you. 

Artgravure  Corporation  has  shared  in  the  produc¬ 
tion  of  many  fine  special  supplements  throughout 
the  country.  An  Artgravure  representative  will 
gladly  give  you  the  complete  picture  and  show 
you  the  profit  possibilities  for  you,  without  obli¬ 
gation.  Address  our  New  York  office,  or  the 
office  nearest  you. 


PUBLISHING  QUALITY  ROTOGRAVURE  SECTIONS  FOR  LEADING  AMERICAN  NEWSPAPERS 

General  Offices:  406  West  31*‘  Street  NEW  YORK 
NEW  YORK  BOSTON  PHILADELPHIA  CLEVELAND  CHICAGO 
Complete  Plant  and  Production  Facilities  at  NEW  YORK,  CLEVELAND  and  CHICAGO 


/ 
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ministers  declare  crimeless  dailies 

WOULD  QUICKLY  BORE  READERS 

lit.  Clemen*  Pastors  Agree  With  Newspaper  Practice  in 
Editing  Local  Paper  for  a  Day — Crime,  With 
Plenty  of  Details,  On  Page  One 

Ej  E.  BYRON  BRAND 


UTF  newspapers  eliminated  crime  stories 
and  published  only  the  good  things 
in  life,  they  would  become  just  vast 
Mlunits  of  printed  matter  would 

bore  their  readers  to  distraction  with 
Boootonous  accounts  of  the  world’s 
|Oodnt“ss.” 

That  is  the  concensus  of  nine  Mount 
Omens  ministers,  representing  every 
need  in  the  city,  who  Saturday,  Dec.  8, 
isiaed  a  spwial  edition  of  the  MourU 
Clemens  Daily  Leader,  presenting  their 
conception  of  an  ideal  newspaper.” 

iWsuant  to  an  invitation  issued  by 
die  m;inagement  of  the  paper,  the  “gen- 
demen  of  the  cloth”  were  accorded  the 
privilege  of  writing  news  as  it  should 
be  written,  according  to  their  opinion, 
md  designating  the  position  their  articles 
dmld  occupy  on  the  printed  page,  and 
tbe  size  of  head  type  to  be  used. 

Banner  headlines  were  tabooed,  and 
single  column.  No.  1  heads  substituted. 
There  were  23  stories  on  page  one,  nine 
rf  which  ran  die  entire  gamut  of  crime 
including  every  offense  from  assault  and 
Isttery  to  murder.  Three  snappy  divorce 
cases  and  two  political  articles  were  also 
considered  “page  one  stuff.”  Other 
stories  of  civic  development  and  activi¬ 
ties  of  luncheon  clubs  were  also  con¬ 
sidered  page  one  copy.  Thirty-eight  per 
cent  of  the  inside  pages  was  devoted  to 
crime  news. 

Mats  of  an  illustrated  Sunday  school 
lesson,  a  picture  of  a  pretty  girl  and  a 
cartoon  depicting  the  necessity  of  more 
stringent  liquor  law  enforcement  were 
cd  before  the  eyes  of  the  ministers, 
parsons  were  unanimous  in  their 
opinion  that  the  illustrated  Sunday  school 


lesson  has  no  place  on  page  one  of  a 
daily  newspaper — that  a  picture  of  a 
pretty  girl  is  not  tmusual,  but  that  the  en¬ 
forcement  of  the  liquor  law  is  an  unusual 
event  and  is  therefore  "front  page  stuff.” 

The  Rev.  Sidney  D.  Eva,  pastor  of 
the  First  Methodist  Episcopal  Church 
accompanied  a  “bardboiled”  crime  re¬ 
porter  on  police  and  circuit  court  beats. 
The  reporter  did  ixine  of  the  work  and 
turned  the  minister  loose  on  his  own  ini¬ 
tiative.  The  Rev.  Mr.  Eva  was  picked 
from  a  group  of  seven  applicants  to 
cover  crime  news.  He  asked  that  his 
stories  be  given  page  one  positions  and 
each  yarn  was  replete  with  sordid  de¬ 
tails.  At  the  end  of  the  day  he  was 
asked:  “Why  did  you  want  to  report 
crime  and  why  did  you  ask  that  your 
stories  be  placed  on  page  one?"  and 
made  the  following  statement: 

“Because  it  is  news,  everybody  wants 
to  read  the  news.  It  is  news  because 
it  is  the  exception.  1  preach  a  good 
sermon  every  Sunday ;  but  it  is  not  re¬ 
ported  because  it  is  not  the  exception. 
It  is  the  rule.  But  if  I  jumped  over  the 
pulpit  or  threw  the  hymn  book  at  a 
slumbering,  bald-headed  worshipper,  that 
would  be  news  because  it  is  unusual. 

“Crime  is  the  exception.  Honesty, 
good  living,  right  doing  and  fair  dealing 
are  the  order  of  daily  life.  When  crime 
is  as  common  as  decency  and  respect¬ 
ability,  then  you  wron’t  read  about  it. 
Crime  is  also  reported  as  a  deterrent  to 
wrong  doing,  p^ticularly  so,  when  it  is 
reported  as  a  crime  and  not  as  an  adven¬ 
ture  with  a  lot  of  publicity  for  the  crim¬ 
inal,  showing  him  to  he  a  hero  and  his 
cpis<xle  in  wrongdoing  an  exploit. 


"There  would  be  a  lot  more  devilment 
in  society  if  people  knew  that  the  news¬ 
papers  would  not  hold  up  their  wrong 
doings  before  the  eyes  of  their  neigh¬ 
bors.  People  see  in  the  papers  stories 
of  their  mistakes  and  others  see  in  these 
sad  events  warnings  that  should  be 
heeded.  The  mistakes  and  misfortunes 
of  others  warrant  arxl  safeguard  the  un¬ 
wary  against  the  pitfalls  of  life.”  All  of 
the  ministers  concurred  in  this  opinion. 

The  Rev.  Dennis  A.  Hayes,  pastor  of 
St.  Peter’s  Catholic  Church,  and  the 
Rev.  Victor  J.  Renaud,  pastor  of  St. 
Louis’  Catholic  Church,  asked  to  write 
editorials.  They  pertained  to  crime.  The 
Rev.  Thomas  G.  Sykes  of  the  First  Pres¬ 
byterian  Church ;  ^bbi  B.  W.  Mogill,  of 
Beth  Tihlas  synagogue;  the  Rev.  Cecil 
C.  Purton  of  Grace  Episcopal  church; 
Rev.  Roland  Traver,  First  Baptist 
church;  the  Rev.  Lorenz  Wissmueller  of 
Trinity  Lutheran  church,  and  the  Rev. 
W.  B.  Mouzon,  negro,  of  the  Morning- 
star  Baptist  church,  made  applications 
for  police  and  court  beats. 


TO  HOLD  “NEWSPAPER  WEEK” 


Adolph  Wiedemann  of  Philadelphia 

Bulletin  Preparing  Special  Address 

“Newspaper  Week,”  under  the  auspices 
of  the  International  Advertising  Associa¬ 
tion  and  the  International  Association  of 
Newspaper  Advertising  Executives,  will 
be  repeated  in  1929,  the  week  of  Jan.  17. 
.^n  address  prepared  for  the  occasion  by 
Adolph  Wiedemann,  of  the  Philadelphia 
Bulletin,  will  be  sent  all  members  of  the 
newspaper  association  and  to  advertising 
clubs.  Members  are  being  urged  to  co¬ 
operate  with  local  clubs  in  putting  on  a 
"Newspaper  Day”  during  the  week. 

The  week  is  chosen  because  the  birth¬ 
day  anniversary  of  Benjamin  Franklin 
falls  on  Jan.  17. 


EARLE  PEARSON  ILL 

Earle  Pearson,  general  manager  of  the 
International  Advertising  Association, 
was  confined  to  his  home  this  week  with 
a  serious  attack  of  the  influenza. 


COAST  PLAN  OBTAINS 
GAS  STATION  COPY 


Motorists’  Pskgo  Boing  Sold  by  Mambors 
of  Californio  Prass  Association — 
Also  Seeking  Lighting 
Copy 


A  move  to  bring  into  the  advertising 
columns  of  the  newspa^rs  the  usual 
non-advertising  filling  station  and  smaller 
dealer  in  automobile  accessories,  as  well 
as  garages,  has  been  launched  by  the 
California  Newspaper  Publishers  Asso¬ 
ciation. 

An  art  heading,  "Tips  to  Motorists,” 
or  “That  Car  of  Yours,”  was  designed 
through  the  cooperation  of  the  Automo¬ 
bile  Club  of  Southern  California.  Mats 
of  these  headings  were  sent  out  to  the 
W  member  newspapers  of  the  Assoda- 
tion  by  John  B.  Ldig,  executive  secre¬ 
tary,  with  the  urge  that  small  copy  be 
sold  down  each  side  colinnn  under  the 
heading  to  filling  stations,  garages  and 
small  dealers  in  automobile  accessories. 
This  left  a  middle  column  in  which  the 
regular  weekly  publicity  releases  of  the 
Automobile  Qub  of  Southern  California 
could  be  run. 

Member  newspapers  sold  12  advertise¬ 
ments  under  this  heading. 

Seeking  to  assist  a  general  movement 
throughout  Southern  California  fostering 
the  illumination  of  thousands  of  live  out¬ 
door  Christmas  trees,  Mr.  Long,  has  ob¬ 
tained  the  cooperation  of  the  electric- 
light  and  power  industry  and  the  Lo.s 
.Angeles  Chamber  of  Commerce  in  a  cam¬ 
paign  for  the  190  member  newspainrs  of 
the  Association. 

A  series  of  three  advertisements,  to  b<- 
sold  locally,  was  prepared;  mats  were 
made  and  proofs  pulled.  The  proofs  were 
sent  to  every  member  newspaper  of  tin- 
AsscKiation  and  those  who  sold  the  four 
column  by  16  inch  advertisements  could 
obtain  the  mats  on  requisition  from  the 
central  office  of  the  publishers  Associa¬ 
tion. 


Out  here  in  Oregon  ♦♦♦we  call  her 

“the  Missus” 


SOME  OF  THE  BOYS  HAVE  BEEN 
inspired  of  late  to  speak  in 
tortoise-rimmed  phrases  of  “the 
direeftor  of  the  household  bud¬ 
get’’,  “the  purchasing  agent  of 
the  home’’  and  even  “Queen  of 
the  Seeker  Sex’’. 

Out  here  in  Oregon  we  call  her 
“the  Missus’’,  and  the  kids  per¬ 
sist  in  calling  her  “Ma!’’ 

But,  just  the  same,  she  does  all 
that  the  weight  throwers  claim. 
She  tells  the  rest  of  us  pretty 
much  when,  where  and  what  we 


can  buy.  She  reads  the  ads  and 
knows  what’s  what.  She  settles 
most  questions  involving  the 
“check’’.  You’ve  got  to  interest 
her  if  you  would  make  sales  in 
this  big,  well-to-do  market. 

Afternoon  issue  in  a  field  that 
demands  today’s  news  today,  and 
can  get  it — because  of  the  three 
hours’  difference  in  time  bet¬ 
ween  New  York  and  the  Pacific 
coast— has  been  a  vital  facflor 
in  placing  the  Journal  in  3 
out  of  4  Portland  homes. 


Have  you  anything  to  tell 
^Uhe  Missus 


“The  Missus’’  cares  not  a  fig 
that  the  Journal  has  local  circu¬ 
lation  and  lineage  leadership— 
(which  it  has!)  She  likes  it  be¬ 
cause  it  brings  the  news,  feat¬ 
ures,  comic  strips  and  advertise¬ 
ments  that  she  prefers — in  the 
evening  when  she  has  time  to 
enjoy  them.  Her  buying  tips  are 
taken  from  the  Journal! 


Vort  land 'Oregon 

AFTERNOON  &  SUNDAY 


Reprtstnud  Natioruilly  by 

REYNOLDS-FITZGERALD,  Inc. 

NiwYoik . 2  Writ  45th  St. 

Chicago  .  .  203  North  Wibaih  Ave. 
Phiiadilphia  .  .  .  1524  Chntnut  St. 

San  Fkancisco . 58  Suttrr  St. 

Lo«Anoili*  .  .  117  Writ  Ninth  St. 

SiATTu  . . .  H.  R.  FerriM,  3322  White  Bldii. 
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SPECIAL  CITRUS  CAMPAIGN  BREAKS 
BASED  ON  *TLU”  EPIDEMIC 

Newspapers  in  Five  Mid-}VcMtem  Cities  Get  Copy  from  Florida 
Clearing  House,  Promoting  Grapefruit  as  Health 
Food — Erwin,  Wasey  &  Co.  in  Charge 


EWSPAPEKS  in  live  mid-western  The  special  campaign,  according  to 
cities  where  the  “flu”  is  in  epidemic  Mr.  Knight,  is  quite  distinct  from  the 
stages  were  used  this  week  and  last  by  regular  newspaper  schedule,  which 
the  Florida  Citrus  Crowers  Clearing  amounts  to  9,0(X)  lines  in  a  list  of  180 
House  Association  in  a  special  campaign  papers.  The  regular  campaign  is  to 
promoting  grapefruit  as  a  health  food,  continue  until  March. 


1 

FLORIDA  RUSHING 
GRAPEFRUIT  HERE 
TO  FIGHT 


I  HEALTH  AUTHORITIES  BROAD- 

;  CAST  INFORMATION  ABOUT 

i  THIS  PROTECTION  AGAINST 

“FLU"  .  .  .  EAT  AND  DRINK 
I  GRAPEFRUIT  IN  GENEROUS 

I  AMOUNTS  DAILY -ADULTS 

I  AND  CHILDREN  BOTH!  GRAPE- 

I  FRUIT  INCREASES  RESISTANCE 

!  BY  BUILDING  ALKALINE  RE- 

!  SERVE-COMBATS  ACIDITY  . . . 

(  ONE  OF  THE  RICHEST  KNOWN 

1  SOURCES  OF  VITAMINS  AND 

MINERAL  SALTS  THAT  PRO¬ 
TECT  HEALTH. 

CvIomI  aftM-  cwkMd  of  Florida  GrapafrW  ii 
now  bciac  niabad  to  the  many  “fti”  arichan 
dtiea  of  the  nation  to  help  fi(hl  the  ofiidemac. 
For  leadinc  docton  to(«itly  adrim  thia  adeai- 
tific  pi'Otectiati,  known  to  he  one  o(  the<,uickcal 
and  moat  oWeetiee  oraya  to  ward  oW  “flu”, 
giimia  and  common  colda  that  may  load  to 
eithm. 

i  For  grapefnat  juice  tiama  almime'm  the  aya- 
I  tam-bwida  up  the  body'a  alialme  reaem 
I  wMeh  warda  off  thaae  iUnemaa,  Crapafnol 
oouniarhalancea  acidity,  arhach  reaadta  from  the 

i 


This  copy  was  telephoioed  to  Chicago  from  New  York,  when  air  mail  failed. 


EPIDEMIC 


uaual  wmtar  diet  of  oMata,  baayy  atarchaa, 
awaata  and  which  makm  the  body  more  ro- 
eaptiee  than  normaly  to  ■rlnwaa 
And  grapafruH  ■  one  of  the  workTa  richaat 
aourom  of  mineral  aaka  and  yitamoia  ao 
vitaly  naoaaaary  lor  gaaaaral  health.  Dinig  the 
low-yilamm  montha  of  wintar  and  early  aping, 
whan  froah  eagatahhe  arc  coatly  and  acarcc. 
grapafndt  therefore  ia  an  abaohne  *wintar 
aaaantinr  far  protecting  haakh. 

NOW  MORE  THAN  EVER- 
START  YOUR  GRAPEFRUIT 
PROTECTION 

Eaarybody  man,  woman  and  thild  diiedd 
atart  thia  vary  day  to  take  ganeroua  quantitim 
of  Florida  Grapafnnt.  known  the  world  oear 
aa  the  boat  grapafnnt  grown.  Eaarybody 
ahoidd  hare  thia  groat  protoction  now  whan 
the  infhaania  epidamic  ia  aweaping  brto  dty 
after  city,  atrildng  into  home  after  home. 

Once  a  day  for  broakfaat  it  not  cnoogh  far  thn 
“wintar  caaentiaT  aarec  it  at  aycry  meal  in 
aeane  form.  The  moat  delightful  new  way  ia 
grapefruit  juicr  aqiianrel  right  into  the  glatt 
ilufcil  ai  iMtrnad  a  bit  if  you  prefer. 

But  l  ewiamber,  in  any  farm  Florida  Grapafnal 
■  one  of  the  beat  known  protactiona  right  now 
againal  the  dread  “flu“— and  at  al  timaa 
againat  other  dbieitea 


The  agency  handling  the  account.  Er¬ 
win,  Wasey  &  Co.,  New  York,  planned 
first  to  get  copy  to  the  Chicago  Herald 
&  Examiner  and  Chicago  Tribune  by 
air  mail,  but  w+ien  airplanes  were  held 
f>ack  by  bad  weather,  telephoto  was  em- 
ployqd  to  furnish  these  papers  with  the 
advertisement  in  time  for  insertion  IVc. 
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The  cc^y  carried  the  headline  in  bold¬ 
face:  “Florida  Rushing  Grapefruit  Here 
to  Fight  Epidemic.”  and  continued  with 
the  assertion  that  health  authorities  were 
broadcasting  the  information  that  grape¬ 
fruit  eaten  and  drunk  in  “generous 
amounts  daily"  iiurreases  resistance  by 
“building  .-ilkaline  reserve." 

“Carload  after  carload  of  Florida 
grapefruit  is  now  being  rushed  to  the 
many  ‘flu’  stricken  cities  of  the  nation 
to  help  fight  the  ei>idemic,’'  the  copy 
stated.  “For  leading  doctors  urgently 
advise  this  scientific  protection,  known 
to  be  one  of  the  quickest  and  most  effec¬ 
tive  ways  to  ward  off  ‘flu.’  gripjK- — and 
common  crJds  that  may  lead  to  either.’’ 

Marvin  Knight,  w'ho  is  account  execu¬ 
tive  in  charge  of  this  campaign  for  Er¬ 
win,  Wasey  &  Co.,  in  the  New  York 
office,  told  Editor  &  Prm.iSHKR  that  “a 
leading  Horida  doctor”  in  1918  first  in¬ 
duced  putilic  health  authorities  to  advo¬ 
cate  the  use  of  grapefruit  in  fighting 
a  “flu”  epidemic.  He  said  England  has 
for  a  number  of  years  known  of  the 
value  of  grajiefruit  in  building  up  re¬ 
sistance  to  this  disease. 

Cities  in  which  the  special  campaign 
was  placed  in  addition  to  Chicago  were 
Oeveland,  Gncinnati,  Detroit  and  St. 
Louis.  The  schedule  called  for  1200 
lines. 


The  Florida  Citrus  Growers’  Gearing 
House  Association  was  formed  last  Jan¬ 
uary  and  started  functioning  July  10. 
Newspaper  advertising,  however,  hM 
just  ^gun.  Judge  Alien  E.  Walker  is 
president  of  the  association,  and  J.  Cur¬ 
tis  Robinson  is  general  manager.  Head- 
fiuarters  are  maintained  at  Winter  Ha¬ 
ven,  Fla.  The  association  claims  to 
represent  90  per  cent  of  the  total  citrus 
crop  of  Florida  and  50  per  cent  of  the 
entire  United  States’  annual  yield. 

“The  association  was  organized  under 
the  new  Capper- Volstead  law,  jiermitting 
farmers  to  form  combinations  to  market 
their  crops.”  Mr.  Knight  explained. 
“Its  purpose  is  threefold,  namely:  to 
regulate  and  standardize  the  packing  of 
the  product,  to  regulate  distribution  aifl 
to  control  the  flow  of  the  product  to 
markets,  in  order  to  stabilize  prices,  and 
thirdly,  to  advertise  rwitionally.” 

To  finance  the  association  each  mem¬ 
ber  is  assessed  four  cents  for  each  box 
of  fruit  packed,  which  has  resulted  in  an 
appropriation  for  1929  of  $600,000.” 

OKLAHOMANS  TO  MEET 


Gridiron  Dinner  to  Feature  Oklahoma 
City  Convention,  Jan.  10-12 

Program  arrangements  for  the  grid¬ 
iron  banquet  and  mid-winter  meeting  of 
the  Oklahoma  Press  Association  in  Qk- 
lalioma  City  Jan.  10-12  are  practically 
completed. 

Daily  publishers  of  the  state  will  meet 
Thursday,  Jan.  10,  for  conferences. 
Clyde  E.  Muchmore,  editor  of  the  Ponca 
City  News  is  chairman.  Jim  Rigger- 
staff.  editor  of  the  tVagoner  Record- 


DcmocrcU  and  president  of  the  associa¬ 
tion,  will  preside  at  all  sessions.  The 
principal  entertainment  feature  of  the 
program  is  the  gridiron  banquet  Jan.  11. 

“The  Business  Trend  in  Newspaper- 
ing,”  is  the  subject  of  an  address  to  be 
made  by  C.  A.  Baumgart,  editor  of 
Country  Newspaper  Advertising.  C.  M. 
Bartlett,  general  manager  of  the  Miami 
News-Record  will  lead  the  daily  dis¬ 
cussion  group. 

Carl  C.  Magee,  editor  of  the  Okha- 
homa  City  News,  will  speak  Jan.  12. 
.\t  the  close  of  the  program  the  editors 
will  visit  the  state  capitol. 


VIRGINIA  PUBLISHERS 
COMPLETE  PROGRAM 


Agency  Man  to  Exhibit  Movie  at  Rich¬ 
mond  Mid-Winter  Meeting,  Jan. 

18  -  19 —  A.  P.  Member* 
to  Convene 


A  moving  picture  showing  how  busi¬ 
ness  is  handled  by  an  advertising  agency, 
and  a  talk  by  George  O.  I-eonard,  di¬ 
rector  of  m^ia  and  research  for  the 
Campbell-Ewald  .\dvcrtising  Agency, 
Detroit,  will  be  featured  at  the  mid-win- 
tcr  meeting  of  tlie  Virginia  Press  Asso¬ 
ciation  at  Murphy’s  Hotel,  Richmond, 
Va.,  Jan.  18  and  19.  A  question-box 
at  the  door  of  the  meeting  hall  into 
which  members  may  drop  signed  ques¬ 
tions  to  be  brought  up  for  discussion 
will  be  another  feature. 

The  first  session  will  start  at  2  p.m., 
Friday,  Jan.  18  W.  Y,  Morgan,  pub¬ 
lisher  of  the  IVarsaw  Northern  Neck 
News  and  president  of  the  association 
will  greet  members.  W.  P.  Kirkwood, 
publislier  Waynesboro  News,  will  speak 
on  “The  Local  Newspaper  as  the  Ally 
of  the  Local  Merchant,”  and  Paul  H. 
-Aplileby,  publisher  Radford  News  Jour¬ 
nal  will  talk  about  “A  Right  Price 
Level  and  Sound  Practice.” 

Another  general  meeting  will  be  held 
at  8  p.m.,  Friday,  when  question  box 
subjects  will  be  considered  and  J.  Bar- 
rye  Wall,  publisher  Farmville  Herald 
will  lead  a  discussion  on  the  subject 
“Arc  You  Getting  a  F'air  Price  for 
Your  Job  Printing?”  P.  T.  Atkins,  pub¬ 
lisher  Norton  Coalfield  Progress,  will 
talk  on  “\\  hy  Not  a  ‘Know  Virginia' 
Eldition  ?” 

Mr.  I.eonard’s  talk  will  lead  off  the 
Saturday  session.  B.  .\rp  l.awrence,  field 
secretary  of  the  North  Carolina  Press 
.Association  will  foUpw  with  an  address 
on  field  secretary  work.  Flection  of 
delegates  to  the  National  Editorial  As¬ 
sociation  convention  will  be  held,  an¬ 
other  question  box  discussion  will  take 
place,  and  the  meeting  will  close  with  a 
memorial  service  for  deceased  memlicrs. 


ADOPTS  12  EM  COLUMNS 

Effective  Jan.  1,  the  Bloomington  Daily 
Pantograph  will  reduce  its  column  width 
to  12  ems  and  its  column  rulings  to  4 
points.  At  present  ooremns  are  M'/i  ems 
with  6  |)oint  rules. 


^he  Publisher's 


ROTOGRAVURE  USED 
BY  NEW  CIGARETTE 


Full  Page*  in  Three  New  York  Oaili*i 

Herald  Entrance  of  Raleigh  Brand 
in  Field  —  to  Expand 
Schedule  Later 
I  - 

A  new  quality  cigarette,  retailing  at 
20  cents  a  package,  was  launched  in  tht 
New  York  m^ket,  Dec.  15,  wlicn  the 
Brown  &  Williamson  Tobacco  Lurpora- 
tion  started  advertising  Raleigh  Cigar¬ 
ettes  in  full-page  rotogravure  copy  ia 
the  New  York  Evening  Post.  This  was 
followed  with  full-p-age  rotogravure  copy 
in  the  Netv  York  Hera\d  Tribune  and 
the  New  York  Times,  Sunday,  Decem¬ 
ber  16. 

This  newspaper  copy  is  the  only  ad- 
vertising  used  for  Raleigh  Cigarettes  at 
present,  except  for  counter  displays.  It 
will  be  continued  on  the  same  schedule 
Dec.  22  and  23. 

Batten,  Barton,  Durstine  and  Osbon 
are  placing  the  copy,  which  features  a 
new,  specially  constructed  package.  Thii 
package  opens  in  the  center,  falling  back 
to  reaveal  10  cigarettes  on  each  side, 
secured  by  a  sheet  of  foil,  which,  when 
ripped  open  releases  the  cigarettes  ok 
at  a  time. 

Distribution  is  obtained  through  clubs, 
hotel  stands  and  the  higher  class  to- 
l)acconi5ts.  Distribution  plans  outsit 
New  York  have  not  yet  been  completed, 
Editor  &  Publisher  was  informed  at 
the  office  of  the  Brown  &  Williatnsoo 
Corporation. 

Although  results  from  the  newspaper 
advertising  in  New  York  were  rcjiorled 
to  be  very  satisfactory,  an  official  of  the 
company  said  that  it  was  still  too  early 
to  make  any  announcement  of  future  ad¬ 
vertising  plans.  It  was  stated,  however, 
that  advertising  will  be  continued  in  the 
metropolitan  district  for  awhile  and  later 
newspapers  in  other  large  cities  will  be 
added  to  the  list. 

The  Brown  &  Williamson  Tubacco 
Corporation  ore  the  producers  of  Sir 
Walter  Raleigh  smoking  tobacco,  which 
is  now  being  advertis^  in  magazinei 
Old  North  State  Cigarette,  formerly  ad¬ 
vertised  extensively  in  newspaper  space 
throughout  the  south,  is  another  prod¬ 
uct  of  the  corporation. 


H.  F.  ROBINSON  PROMOTED 

Homer  F.  Robinson,  assistant  general 
manager  and  business  manager  of  the 
Salt  Lake  Tribune,  has  been  promoted  to 
general  manager,  a  position  vacant  for 
sometime  past.  He  will  continue  to  act 
as  business  manager,  and  F.  E.  Baldwin, 
in  charge  of  the  a  edit  department,  be¬ 
comes  assistant  business  manager. 


PRINTS  BIG  EDITION 

The  Rachte  (Wis.)  Journal-News  pub¬ 
lished  on  Friday,  Nov.  30,  the  largest 
regular  edition  in  its  history,  contaii^ 
68  pages  and  8,128  inches  of  advertising, 
including  classified.  F,  R.  Starbuck  is 
publisher. 


MuiUing  ^rohlm 

<^h  is  and  many  other 
successful  newspaper 
plants  have  been  eco¬ 
nomically  planned  by 
our  organization,  ex¬ 
perienced  in  plant  en¬ 
gineering  and  skilled  in 
architecture  and  the 
'  science  of  building. 

HOWELL  &  THOMAS 

Architects 

Cleveland,  Ohio 


Long  life  is 
built  into  it 


NIERGENTHALER  LINOTYPE  CO. 

Brooklyn,  Z'  "York 


LINOTYPE 


O  TRADE 


is 


/■ 
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WRITER  FINDS  NEWSPAPER  MEN  SUFFER 
FROM  OVER-DOSE  OF  ROMANTICISM 

Toughest  Police  Reporter  Just  a  Moon*Calfy  According  to 
FelloW'Craftsman’s  Dissection — Laziness  Keeps 
Men  in  the  Business 


'T'HE  great  common  denominator  that 
makes  all  newspaper  men  brothers 
under  the  skin  is  a  persistent  roman¬ 
ticism,  according  to  Richard  Owen  Boyer, 
reporter  for  the  Dallas  Times-Herald,  in 
an  article  to  be  published  in  the  January 
issue  of  American  Mercury  titW  “The 
Trade  of  the  Journalist." 

"Other  men  are  also  romantic.”  Mr. 
l»oyer  writes,  "but  they  are  not  dosed 
with  romance  in  sufheient  amount  to 
make  it  the  keynote,  the  foundation,  the 
motif  of  their  makeups.  They  can  throw 
it  off,  become  temporarily  normal  and 
CO  about  their  business  and  their  pleasure 
unhampered  by  the  subtle  something 
which  makes  all  romantkists,  in  the  last 
analysis,  babyish,  impractical,  ninnies. 
But  the  reporter  cannot.  Scratch  the 
roughest,  gruffest,  toughest  old  police  re- 
I)orter  and  you  will  find  a  moon-calf — 
one  who  wishes  to  believe  that  life  is  a 
iK-autiful  thing  in  which  all  women  are 
fair  and  all  men  brave.” 

I^aziness  is  another  characteristic  of 
the  newspaper  man,  Mr.  Boyer  thinks 
It  is  laziness  which  keeps  many  of  them 
in  the  business. 

"Journalism  is  the  one  vocation  which 
is  commonly  entered  ‘temporarily’,”  he 
says  in  his  essay.  “It  is  going  to  serve 
merely  as  a  stepping  stone  to  something 
better — oh,  much  better !  The  young 
s(  ntimentalist  who  plunges  in  will  re¬ 
main,  he  thinks,  for  a  year  or  two : 
through  it  he  will  learn  life,  through  it 
he  will  learn  to  write,  and  when  his  short 
term  as  a  reporter  is  dntj^.  he  will  blos¬ 
som  into  the  world  as  a  critic,  an  essayist 
or  a  novelist.  Or,  if  he  is  a  bit  less 
callow,  he  enters  because  he  has  heard 
that  one  forms  many  invaluable  connec¬ 
tions  as  a  reporter,  and  hopes  that 
through  one  of  them  he  will  find  some 
lucrative  and  easy  position,  closed  to  him 
by  any  other  route.  Or  perhaps  he  comes 
in  simply  because  he  can  think  of  nothing 
easier  to  do.  and  wishes  to  look  around 
a  space  before  tackling  something  more 
solid,  dignified  and  profitable. 

“But  then  something  happens.  The 
budding  novelist  finds  out  that  he  can¬ 
not  write,  or  if  he  can.  that  he  won't, 
for  newspaper  men  are  primarily  lazy  and 
grow  more  lazy  as  the  days  and  years 
slip  by ;  their  laziness,  indeed,  is  one 
reason  why  they  are  newspaper  men 
.•\gain  the  young  materialist  who  was 
to  branch  into  big  business  through  in¬ 
terviewing  and  impressing  a  captain  of 
industry  finds  that  if  he  is  impressive 
the  captains  are  not  impressionable,  .^nd 
the  young  man  who  entered  be<ause  he 
could  think  of  nothing  fx-tter  to  do.  never 
does  think  of  anvthing  better,  and  at  last 
realizes  that  if  he  did  he  couldn’t  do  it." 

The  reporters’  romanticism  is  evident 
in  various  characteristics,  according  to 
Mr.  Boyer.  .\n  attitude  thev  have  in 
common,  he  explains  as  follows; 

“Newspaper  men  form  a  type  almost 
as  distinct  as  detectives.  You  can  spot 
one  as  readih-  as  you  can  tell  a  preacher, 
a  policeman  or  a  politician.  Perhaps  it 
is  the  manner  in  which  they  wear  their 
hats ;  yet  it  has  less  to  do  with  apparel 
than  with  the  way  they  walk,  speak,  look 
at  things,  a  look  th,at  says.  ‘We  are  pre¬ 
tending  that  we  are  careless,  aggressive, 
powerful  fellows  who  are  on  the  inside 
of  everything;  we  know  that  we  ar-n’t. 
hut  please  respe^  t  the  pretense,  for  it  is 
all  we  have.’  All  this  is  fastened  to  their 
physiognomies  They  have  a  constant  ex¬ 
pression  that  is  never  extinguished  by  the 
other  emotions  that  sweep  their  breasts.” 

Another  indication  of  the  romantic 
strain  in  tlie  gentlemen  of  the  press  is 
described  as  MIows: 

“But  listen  to  a  police  reporter  tele¬ 
phone  in  the  simplest,  most  prosaic  of 
news  items,  and  you  will  hear  him  give 
the  lie  to  anv  notion  that  he  is  not  a 
romanticist.  He  will  not  prevaricate, 
but  he  will  embellish  some  little  point  in 
a  manner  that  gives  a  real  significance 
to  the  story,  and  in  doing  so  he  will  no 


doubt  come  closer  to  the  essential  truth 
than  the  dull  police  report.  If  the  story, 
thus  embellished,  still  falls  short  of  that 
truth,  the  reporter  cannot  help  it,  for  it 
is  life  that  has  fallen  short,  not  he. 
Stubbornly  sentimental,  newspaper  men 
always  try  to  make  life,  as  reflected  in 
the  public  prints,  approach  their  ideal. 

“It  is  this  characteristic  which  makes 
journalists  love  to  consider  themselves 
martyrs,  not  sorrowful  but  willing. 
From  managing  editor  to  City  Hall  man, 
they  all  delight  in  regarding  themselves 
as  old  war  horses  who  forsook  a  life  of 
ease,  honor  and  honorariums  to  pierce 
sham  with  the  lance  of  truth  for  the 
edification  of  an  ungrateful  public.  It  is 
this  delusion  which  makes  them  say  to 
cubs:  ‘Son,  get  out  of  this  business. 
There’s  nothing  in  it  but  hard  knocks 
Why,  if  I  had  taken  the  advice  twenty 
years  ago  I  am  giving  you.  I’d  be  worth 
considerable.’  If  tlie  youngster  took  this 
advice  and  got  out  of  the  business,  the 
veteran  would  lie  the  first  to  scorn  him. 
He  would  be  sure  that  there  was  some¬ 
thing  unsound  in  the  boy.  But  he  need 
not  fear  that  his  advice  will  be  taken, 
for  the  cub  never  believes  that  the  future 
holds  for  him  the  same  fate  it  has  laid 
upon  his  advisor.  He  will  be  a  novelist 
or  at  the  least,  a  London  correspondent ! 

“If,  however,  the  newspaper  man  is 
thus  fundamentally  a  foolish  fellow,  he 
is  at  least  one  in  a  more  pleasing  way 
than  most  men  of  other  professions.  It  is 
not  fiction  to  say  that  he  is  kind  to  the 
point  of  absurdity;  not  untrue  that  he 
will  give  the  proverbial  shirt  off  his  back 
and  has  a<tually  given  hundreds  of 
dollars  to  those  who  promised  to  ftfund 
next  pay  day.  He  is  charitable,  no  doubt, 
because  he  knows  that  there  is  little  dif¬ 
ference  l)ctween  the  murderer  and  the 
archbishop.  This  tolerance  is  hard  to 
resist.  It  is  what  makes  me  believe  that 
journalism  as  a  trade  is  superior  to  most 
others.  He  who  enters  it,  associates 
with  gentlemen,  for  tolerance  is  their 
mark.” 

Concluding  his  article,  Mr.  Boyer  de¬ 
clares  that  the  “newspaper  man  who  says 
that  journalism  is  a  nuisance  which 
should  be  suppressed  is  indulging  in  a 
martyr  complex.  The  surest  proof  that 
it  is  bearable  to  him  is  the  fact  that  he 
is  in  it.” 

“This  proof  discredits  the  whining  com¬ 
plaint  of  poor  pay,”  he  writes.  “If  there 
is  one  thing  he  who  is  now  a  newspaper 
man  knew  before  he  became  one,  it  is 
the  fact  that  his  monetary  awards  would 
be  small.  Knowing  this,  he  entered  the 
business  for  other  reasons.  A  monk 
has  as  much  right  to  complain  that  he 
cannot  become  rich  in  his  calling  as  a 
newspaper  man.  Both  knew  what  they 
were  getting  into  before  they  did  so. 
And  if  they  are  monev  hungry  both  can 
quit.  Perhaps  the  wives  of  newspaper 
men  would  carry  the  analogy  one  step 
further  and  advocate  celibacy  for 
journalists.  It  would  be  a  boon  to  all 
cfincerned. 

“The  liabilities  connected  with  the 
busines.s  are  mainlv  not  the  fault  of 
journalists  or  of  journalism.  They  are 
the  fault  of  the  business  men  who  buy 
and  operate  newspapers  without  knowing 
or  caring  anything  about  journalism. 
But  numerous  newspaper  men  work  for 
sheets^  operated  by  men  of  this  class,  and 
the  kind  of  journalism  they  practise  is 
still  sufficiently  attractive  for  them  to 
stay  in  it.  If  a  journalist  wants  to  badly 
enough,  even  thouvh  su  h  sheets  are  few, 
he  can  always  ultimately  find  employ¬ 
ment  with  a  liberal,  honest,  aggressive 
newspaper  upon  which  he  can  come  close 
to  realizing  his  ideal.” 


56-PAGE  ST.  PAUL  EDITION 

On  Frida V.  Dec.  14.  the  St.  Paul  Dts- 
patch  printed  its  largest  regular  edition. 
56  pages  with  7,000  inches  of  advertis¬ 
ing. 


NEWSPAPER  CIRCULATIONS 
DROP  UNDER  MUSSOLINI 
RULE 

/'CIRCULATIONS  of  newspaper 
^  in  Italy  have  suffered  a  great 
decline  since  the  advent  of  the 
fascist  press,  a  dispatch  from  Rome 
hy  a  staff  correspondent  of  the 
Chicago  Daily  Notes  revealed  this 
week.  Before  the  Fascist  revolu¬ 
tion  in  1922,  there  were  592  news 
vendors  in  Rome  selling  400,000 
copies  of  the  various  newspapers, 
the  News  man  wrote.  Now,  with 
a  population  which  has  reached 
800,000  the  number  of  news  ven¬ 
dors  has  decreased  to  420  and 
their  sales  to  140,000. 

All  newspapers  are  reported  to 
have  suffered  losses,  with  the  ex¬ 
ception  of  Iaivoto  tTItalia,  official 
organ  of  the  fascist  labor  syndi¬ 
cates,  and  Osservatare  Romano, 
official  organ  of  the  Vatican.  Ofx 
position  papers  are  no  longer  per¬ 
mitted  to  be  published. 


GRANTED  TIME  EXTENSION 

Mayor  William  Hale  Thompson  and 
George  F.  Harding,  two  of  the  defend¬ 
ants  in  the  Chicago  Tribune’s  victorious 
suit  for  the  return  of  $2,225,000  to  the 
city’s  treasury,  have  been  granted  until 
the  April  term  of  the  Supreme  Court  of 
Illinois  to  perfect  their  appeal  from  the 
verdict,  _  which  was  returned  last  spring. 
The  suit  was  brought  by  the  Tribune 
in  behalf  of  taxpayers. 


WEYL  TO  BOSTON 

Norman  Weyl.  formerly  of  the  Chicago 
Tribune’s  New  York  sales  staff,  has  been 
appointed  manager  of  the  Boston  office. 
Harold  Jackson  has  been  transferred  to 
New  York  as  eastern  manager  of  western 
accounts,  a  newly  formed  department. 


FISTS  FLY  AT  BEATING 
CASE  HEARING 


Lawyer  Cited  for  Contempt  Altar 
Brawl  in  Corridor  with  Attorney 
Representing  Memphis 
Reporters 


An  aftermath  to  the  arrest  ard  alleged 
beating  oi  Memphis  Commercial  Appea\ 
and  Et’ening  Appeal  reporters  at  the 
Democratic  primary  polls  last  Au^st  2, 
occurred  last  week  when  Will  Gerber, 
assistant  attorney  general  of  Shelby 
County,  was  cited  for  contempt  of  Third 
Circuit  Court  by  Judge  A.  B.  Pittman, 
after  a  fight  in  the  Courthouse  corridors 
between  Gerber  and  Millsaps  I'it/hugh, 
attorney, 

Fitzhugh  is  attorney  i(x  Billy  Sisson, 
reporter  for  the  Memphis  Evening  Ap- 
neal,  who  is  suing  C^rber  for  $10,000 
damages,  charging  that  on  primary  elec¬ 
tion  day  the  assistant  attorney  general 
manhandled  him  and  made  threats  against 
his  life. 

The  fight  between  Gerber  and  Fit/hugh 
occurred  after  the  latter  had  taken  a 
non-suit  on  behalf  of  his  client  and  im¬ 
mediately  ref.led  the  suit.  F'itzhugh 
charges  that  the  assistant  attorney  gen¬ 
eral  called  him  a  vile  name  “which  no 
gentleman  could  help  but  resent.”  Fitz¬ 
hugh  struck  Gerber,  and  the  latter  struck 
back.  Friends  then  separated  them. 

Gerber  was  held  in  contempt  at  a  liear- 
ing  Wednesday  morning,  Dec.  19,  and 
fined  $100  by  Judge  Pitman. 

A  motion  for  a  new  trial  will  be 
argued  Dec.  22.  Gerber  denied  that  the 
“vile  epithet”  was  meant  for  MilBaps 
Fitzhugh. 

Sisson’s  suit  against  Gerber  and  those 
of  Key  Hart,  Null  Adams  and  James 
Seat,  Commercial  Appeal  rep<irters, 
against  policemen  and  politicians,  were 
filed  after  the  Shelby  County  Grand  Jury 
had  refused  to  indict  on  warrants  sworn 
out  by  the  reporters. 
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The  NEA  Sunday  Magazine 
was  a  year  old  in  November. 

If,  in  the  first  year  of  its  exist¬ 
ence,  the  NEA  Magazine  had 
made  just  one  half  as  impressive 
a  record  as  it  actually  made,  it 
still  would  be  regarded  as  an 
unqualified  success. 

But  the  number  of  newspapers  which 
have  purchased  NEA  Magazine  pages 
exceeds  200.  Many  of  these  have  be¬ 
come  regular  weekly  purchasers,  either 
of  the  complete  1 2'page  section,  an  eight- 
page  section  or  of  several  selected  pages. 

We  believe  this  record  constitutes 
one  of  the  most  significant  accomplish¬ 
ments  in  newspaper  feature  history. 
Significant  because  the  response  to  the 
NEA  Magazine  clearly  indiaues  that 
NEA  Service  properly  diagnosed  the 
Sunday  feature  situation  and  was  correct 
in  its  belief  that  the  public  would  take 
to  a  Sunday  magazine  that  was  free 
from  cheap  sensationalism  and  which 
based  its  appeal  on  good  names  and 
quality  of  material. 

Thirty-six  years  in  the  news¬ 
paper  feature  field  stand  behind 
the  NEA  Magazine.  It  was 
EXPERIENCE  that  put  it  over. 


NEA  Service^  Inc*,  1200  W.  3rd  St.,  Cleveland,  O. 

The  World's  Greatest  Newspaper  Feature  Service — Backed  by  36  Years*  Experience. 
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NEW  CINEMA  REVIEWER 


PITTSBURGH  DAILY  TEACHING  STORES 
HOW  TO  IMPROVE  THEIR  COPY 


has  been  in  newspaper  work  exclusively 
in  recent  years. 

Joining  the  staff  of  the  •Vetu  York 
American  in  1923  he  assisted  Nat  Fer- 
ber  in  an  expose  of  bucket  shops  Sub- 
Creighton  Peet  was  this  week  appoint-  sequently  he  worked  for  the  New  York 
ed  moving  picture  reviewer  of  the  New  Daily  Mirror,  helping  Herbert  Mayer 
York  Evening  Post  by  Julian  S.  Mason,  report  the  Hiill-Mills  trial  among  '>ther 
editor-in-chief.  stories.  He  has  been  with  the  News  for 

He  succeeds  P^st  two  years. 

Jolin  Hutchens, 
resigned  to  go 
magazine 


Retail  Advertising  Institute  Sponsored  By  Press  Giving 
Weekly  Lectures  By  Prominent  Men — More 
Than  400  Attending 


ef  that  “better  ad-  Direct  Mail  Advertising  Association, 
idded  business,  and  Carl  L.  Gibson,  vice  president  and  gen-  j  n  t  o 
reates  more  adver-  eral  sales  manager,  Standard  Publishing  ^^ork. 
Corporation,  Chicago. 

- Jay  Iglauer,  vice  president  and  con-  , 

troller,  the  Halle  Bros.  Company,  Cleve-  ]>(.(.( 
land.  Director  and  former  Chairman  of 
the  Controllers  Congress,  N.  R.  D.  G.  A.  Ryan, 

Roy  O  Eastman,  president,  R.  O.  East-  a  d  v 
^ man,  Inc.,  Oeveland.  agency 

Lm  a.  White,  Detroit  News.  natii 

wjH  John  E.  F'inJieran,  sales  and  promo-  Vorke 
tion  manager,  Scripps- Howard  News-  to  hig 
papers.  New  York.  Denve 

An  idea  of  the  scope  of  the  enterprise  after 
may  be  had  from  the  following  program:  at  the 
First  Term  pletc<l 

The  Human  Element  in  Adz>ertising  sity. 

The  Consumer  as  a  Human  Being 

F«ank  T.  Ca»»oll  .  j  - 

.Advertising  as  Communication 

tising,”  the  Pittsburgh  Press,  a  Scripps- 
Howand  newspaper,  has  founded  and  is 

sponsoring  the  Pittslwrgh  Retail  Adver-  .  . .  .  .  . . 

tising  Institute  in  an  effort  to  raise  the  DigKing  Out  the  Big  Idea  Mr.  Updegraff  for  Life,  the  N 
standards  of  retail  advertising  and  thereby  Interest  and  Selfislmess. . . 
make  Pittsburgh  newspaper  advertising  Reason  Why  and  F.motion 
more  fruitful  of  results.  Seoind  Teri 

The  initial  meeting  of  the  Institute  was  Retail  Merchandising  and  Advertising 
held  Oct.  9  with  more  than  250  students,  -An  Outline  of  Merchandising.  Mr.  Mears 
including  many  executives,  buyers  and  Co-ordination  of  Advertising  and  Sales 

advertising  ropy  writers  of  Pittsburgh's  .  Mr.  Weissenburger 

retail  stores,  in  attendance.  Department  Store  Advertising . 

When  the  second  session  of  the  Institute  .  Mr.  Parrish 

was  held,  enrollment  had  passed  the  400  Putting  Fashion  Into  Your  Advertise- 

mark  and  more  students  attended  than  ment  .  Miss  Coburn 

could  be  comfortaldv  accommodated  in  Expense  Control  and  the  Advertising 

the  quarters  provided.  Kaufmann’s,  one  Appropriaton  .  Mr.  Iglauer 

of  the  leading  department  stores  of  Pitts-  Research  and  Market  Analysis  m  Re- 

Inirgh  immediately  tendered  the  use  of  tail  Advertising .  Mr.  Eastman 

th<ir  auditorium  for  the  meetings.  Wliat  I,  your  Boss,  Think  of  Your 

The  Pittsburgh  Retail  .Advertising  In-  Advertising  .  “Mrs.  Pittsburgh” 

stitute  is  the  idea  of  Frank  T.  Carroll,  (.Sjieaking  for  one  hundred  Pittsburgh 

advertising  director  of  the  Press,  who  home  managers, 
wished  to  do  something  different  in  news-  Third  Term 

pai>cr  promotion— something  that  would  The  Mechanics  of  Advertising 

not  only  build  good-will  for  the  news-  The  Advertiser’s  Tools . Mr.  Mears 

piijier,  but  would  also  contribute  to  its  Copy  aud  Illustrations . Mr.  Mears 

increased  effectiveness  as  an  advertising  Creating  and  Visualizing  Advertising 

Messages  .  Mr.  Nash 

Several  years  ago  Mr.  Carroll  conceived  Effective  Retail  Advertising  • 

the  idea  of  a  training  course  for  sales-  _••••• . •' Y  ‘  N/ Y  '  ’ ' ' 

men  of  newspaper  advertising  based  upon  Comiwrcial  Value  of  Good 

a  studv  of  the  fuiKbimentals  of  adver-  .  •  i;.- : . 

tising  and  selling.  While  Mr.  Carroll  -Art  in  Retail  Advertising  ..  .M^^^ 
was  advertising  director  of  the  Indiasia-  l>"-ect  Mail  in  Retail  Advertising... 
polis  Ncu'S.  such  a  course  was  conducte»l  •  ••  •  •  •  •  •  •  •  •  •  • : •.•  •••.•••••  Mr.  Buckley 
under  the  direction  of  Don  Bridge,  then  Nati^l  Advertising  in  Its  Relation  to 
national  advertising  manager  of  the  Retail  Sal«  .......... .  Mr.  Finneran 

News.  This  work  convinced  Mr.  Carroll  -NcwsjiQper  Printim?  Proc«ses  . 

of  the  possibilities  of  a  larger  effort.  The  (Shaker  to  be  announced) 

idea  was  turned  over  to  Hilding  Alarik,  ,  Inclining  a  tour  through  the  Pitts- 
research  director  of  the  Pittsburgh  Press,  j  ?  ,, 

who  induced  CTiarles  W.  Mears  of  Geve-  The  Advertising  Formula.  .Mr.  Mears 
land  to  become  director,  and  who  was  .  Meetings  are  held  every  Tue^y  even- 
instrumental  in  securing  the  services  of  '"S’  continuing  up  to  April  9,  with  a 
the  other  speakers  to  supplement  the  work  wwks  vacation  around  the  hcJi- 

of  Mr.  Mears.  Mr.  Alarik  became  as-  ‘lays.  No  text  books  are  us^  in  the 
MKiate  director  of  the  Institute  1>“.‘  «\ch  lecture-lesson  is  subject 

Mr.  Mears  is  founder  and  dean  of  the  “?  discussicm  l^tween  the  members  of  the 
Geveland  Sichool  of  Advertising  now  in  1".*'  .  . . 

its  tenth  year.  He  is  assisted  by  a  staff  ^  Advertising  built  in  accordance  with 
of  lecturers,  and  each  individual  topic  is  ^1*®  t*!  jEc  Institute  will  be 

handled  bv  the  best  available  expert  on  s^ndf  Mr.  Carroll  said.  When  pnn- 
that  particular  subject  interpreted  correctly,  the 

Some  of  those  who  will  appear  as  lec-  success  of  the  advertisen^nt  can  be  judged 
turers  are :  Amos  Parrish,  president,  ^‘pce  it  is_  printed,  and  hence  the  Press 
Amos  Parrish  &  Co.  ^  taken  a  long  step  to- 

Frederick  M.  Farrar,  vice  president  and  increas^  results  and  less  was'e 

art  director.  Electrographic  Corporation;  advertising, 
associate  art  director,  R.  H.  Maev  Co.,  . 

and  I^d  &  Taylor,  New  York.  PIONEER  STEREOTYPER  RETIRES 

Ro^rt  R.  Updegraff,  business  coun-  After  more  than  23  years  of  service, 
selor.  New  York  and  contributing  editor,  Capt.  John  H.  Dunton  has  retired  as 
The  Magazine  of  Business.  foreman  of  the  stereotyping  department 

Ben  Nash,  advertising  counselor.  New  of  the  Neie  York  Times.  He  was  given 
York.  Instructor,  Graduate  Course  of  a  dinner  Dec.  13  by  department  heads 
the  Advertisng  Oub  of  New  York.  and  staff  executives  of  the  Times. 

S.  A.  Weissenburger.  merchandising  Charles  H.  Hart,  mechanical  superin¬ 
manager,  the  Halle  Bros.  Company,  tendent,  was  toastmaster.  Adolph  S. 

Geveland.  Ochs,  publisher,  presented  a  gold  watch 

Julia  C.  Coburn,  director  of  publicity  to  Capt.  Dunton  and  the  mechanical  de- 
and  director  of  the  Fashion  Service  partment  gave  him  binoculars.  Henry 
Bureau,  Harper’s  Bazaar.  A.  Wise  Wood,  inventor  of  newspaper 

Homer  Buckley,  president,  Buckley,  presses  and  stereotyping  machinery  paid 
Dement  &  Co.,  Chicago,  and  president,  tribute  to  Captain  Duncan. 


BATTLES  POLICE  OFTICIAL 


riEicHTOM  Peet 


llis  writing  exjiericnce  includes  a  year  ^  ,v  •  . 

Mr.  Mears  and  a  half  as  police  reporter  on  the  *  story  which  .Allison  had  telc- 

i .  Philadelphia  Evening  Bulletin  11  months  phoned  in,  treated  humorously  a  recent 

Mr.  Mears  as  editor  of  Cinema  .Art  and  10  months  altercation  Moglia  had  had  with  a  po- 

'Do  People  as  movie  critic  for  the  .American  hceman. 

.  Mr.  Mears  .Sketch.  He  has  done  free  baiKe  work 

czv  I  orker  and  similar  ivipie/c 

..Mr.  Mears  magazines.  CLASSIFYING  NEWS 

..Mr.  Mears  -  The  Nezv  York  Eivning  Telegram  in¬ 

troduced  a  new  method  of  classifying 
news  this  week,  when  it  carried  black 
face  italic  lines  above  top-head  stories 
giving  the  name  of  the  country  in  which 
they  originated,  “News  of  Germany,”  etc. 
This  was  done  only  on  inside  pages,  anJ 
regular  date  lines  were  carriwl  with  the 
stories. 


Cbaelfs  W,  Mf-aes 


BROKER-REPORTER 


Arthur  Mefford  Opens  Brokerage  Office 
and  Continues  as  News  Man 

.\rthur  Mefford  has  s'arted  a  broker¬ 
age  business  with  offices  at  Broad 
street.  New  ^'ork.  while  continuing  as  re- 
IKirter  (.n  the  staff  of  the  ,\Vh'  York 
Daily  Nezvs. 

It  is  not  his  first  venture  in  the  finan¬ 
cial  district  where  in  the  past  he  has  won  .A  sjK'cial  48-page  Italian  trade  edition 
and  lost  large  sums,  he  said  this  week,  was  published  by  the  Nezo  York  Journal 
He  iK’gan  his  newspaper  career  as  a  tele-  of  Commerce,  Dec.  14.  It  compris-s  the 
grajiher  in  Wall  Street  and  later  was  second  section  of  the  regular  daily  edi- 
madc  branch  manager  of  brokerage  tion  and  was  published  in  tabloid  form 
houses  at  Miami  and  Palm  Beach.  He  under  the  general  title  “The  New  Italy.” 


Leading  publications, 
after  long  and  careful 
competitive  tests,  are 
now  using  Burgess 
Dry  Mats.  Compara¬ 
tive  tests  made  in  your 
own  plant  will  un¬ 
doubtedly  influence 
your  publishers  to  use 
Burgess  Dry  Mats  also. 
Investigate!  Write  for 
full  facts. 


|C,F.BURGESS  laboratories. INC. 


HarHtf  TrMiBt 

_ _ rtAT  _ IK 


In  the  issue  of  EDITOR  &  PUBLISHER  of  December  8th,  the  International  Paper  Company  announced  that  it  had 
contracted  with  EDITOR  &  PUBLISHER  fur  this  space  and  would  use  it  from  time  to  time  to  talk  to  the  newspapers 
which  are  its  customers  and  those  which  are  not,  about  matters  of  mutual  interest.  In  our  Bulletin  No.  2,  in  the 
issue  of  EDITOR  &  PUBLISHER  of  December  19  th,  we  stated  that  the  Provincial  Governments  of  Quebec  and  Ontario 
were  sponsoring  a  series  of  conferences,  hoping  to  avoid  the  evils  of  uneven  distribution  of  tonnage  among  Cana¬ 
dian  mills  and  the  sale  of  newsprint  at  prices  below  production  costs.  We  stated  that  such  conferences  had  delayed 
our  announcement  as  to  changes  in  our  price  schedule  for  I929« 


BULLETIN  No.  3 


Newsprint  Vrice  Schedule 

for  1929 

The  conferences  sponsored  by  the  Provincial  Governments  of  Quebec  and 
Ontario,  referred  to  last  week,  are  continuing  and  the  Paper  Committee  and 
directors  of  the  American  Newspaper  Publishers  Association  have  had  confer¬ 
ences  with  representatives  of  several  of  the  manufacturers. 

We  regret  that  the  situation  has  not  yet  developed  to  a  point  where  it  is  possible 
for  us  to  announce  our  revised  price  schedule  for  1929.  Should  there  be  delay 
until  after  the  first  of  January,  adjustments  will  be  retroactive  and  apply  to 
shipments  due  after  January  Erst. 

We  earnestly  hope  that  the  delay  will  justify  itself  by  resulting  in  a  solution  of 
the  problems  faced  by  the  industry  that  will  be  in  the  best  interests  of  the  man¬ 
ufacturers  and  publishers  alike. 

INTERNATIONAL  PAPER  COMPANY 


100  EAST  42nd  STREET 


NEW  YO  R  K  C  ITY 


Business  Managers  and  SuPERiNXENDErlF 


ONE  CHEMCO  ALL  METAL  STRIPFIL 

CAMERA  will  make  all  the  line  negatives  of  Any  Newsp 


The  Chemco  Stripfilm  All  Metal 
Camera  uses  Chemco  Stripfilm  in  rolls. 
The  film  is  mounted  on  paper  and 
strips  easily  after  developing.  It  drys 
on  glass  almost  instantly.  Rolls  are 
made  of  convenient  widths  to  handle 
all  classes  of  copy. 


WiRlTE  FOR  D 


CHEMCO  PHO 


GLEN 


The  operator  places  the  copy  in  the  copy>hoider — draws  the  carriage  and  lens 
board  so  that  the  indicators  point  to  the  proper  position  on  the  scale — ^tums 
down  the  proper  length  of  film  and  makes  his  exposure. 

By  these  operations  he  has  automatically  scaled  and  focused  the  copy  more 
perfectly  than  it  would  be  possible  to  do  on  a  ground  glass. 

The  saving  in  time  and  effort  is  obvious  and  the  production  of  fine  uniform 
negatives  assured. 


(a- 
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eiIf  Newspaper  Photo  -  Engraving  Plants 


THE  CHEMCO  PERFECT  ETCHER 


WILL  ETCH  TWICE  AS  MANY  PLATES  TO  THE 
BATH,  ETCH  THEM  BETTER  AND  SAVE  THE 
OPERATOR’S  HANDS  AND  LUNGS  WHILE  DOING  SO 


i  is  not  only  possible  but 
nng  done  consistendy  by 
$e  using  this  improved 
her.  One  user  wires, 
nre  etched  23  plates  with- 
changing  the  bath.” 
]ther  states,  “We  change 
baih  in  our  Etching  Ma¬ 
le  but  once  in  two  days.” 

3  remarkable  performance 


saves  acid 


i  the  very  feature  that 
kes  for  the  saving  in 
I  also  causes  the  machine 
Produce  better  plates. 


The  operator  handles  the  plate  by  means  of  the 
slide,  in  the  side  of  the  machine.  He  does  not  han* 
die,  smell,  or  see  the  acid  during  the  process  of 
etching. 

In  this  way  the  operator  is  protected  against  breath¬ 
ing  the  poisonous  fumes  of  nitric  acid  and  can  keep 
his  hands  free  from  the  effects  of  the  acid. 


VB  BOOKLET 


RODUCTS  INC 


We  will  be  glad  to  furnish  full  details  regarding  this 
improved  Etching  Machine. 


■  rr 
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THE  RADIO  QUESTION 

NO  more  insistent  question  presses  on  journalism 
than  that  which  concerns  the  prfiper  relationship 
Ix-tween  the  daily  press  and  radio  broadcasting. 
Should  the  flash  news  of  the  day,  chief  product  of  the 
press,  be  yielded  to  the  public  by  radio  broadcast, 
either  in  bulletin  or  detailed  form?  Shall  the  radio 
be  built  up  by  the  newspaper  as.  a  recognized  and  de¬ 
pendable  source  of  public  information?  Is  it  good  or 
bad  business  ?  Are  newspapers  committed,  in  any  way, 
to  furnish  news  to  the  public  through  any  channel 
other  than  the  printed  page? 

Editor  &  Publisher  in  this  issue  presents  the  views 
of  a  representative  list  of  newspaper  men  on  radio 
news  service,  and  also  on  the  question  whether  there 
is  anything  to  justify  press  publication  of  radio  pro¬ 
grams  containing  names  of  radio  advertisers.  The 
symposium  shows  varied  thought,  but  the  prepf)nderant 
view  is  that  regular,  advance  radio  broadcasting  of 
news  is  a  mistake,  in  that  it  tends  to  satisfy  the  mind 
of  the  public  and  in  the  end  will  be  regarded  by  those 
s;<tis(ied  with  only  the  surface  developments  in  the 
IK  ws  as  a  substitute  for  the  newspaper. 

Many  publishers  believe  with  Editor  &  Publisher 
that  there  is  no  ethical  or  practical  justification  for  the 
publication  of  radio  programs  which  mention  radio 
a<lvertisers,  but  many  frankly  admit  that  when  one 
publisher  in  a  city  prints  this  free  publicity,  making 
a  merit  of  it  both  before  readers  and  advertisers, 
rival  newspapers  are  compelled  to  follow  suit.  It  is 
this  competition,  of  course,  that  lies  at  the  bottom  of 
all  forms  of  free  commercial  publicity.  It  is  the 
vicious  circle  and  may  only  be  met  by  newspapers  in 
association.  The  publishers  of  New  York  City  more 
than  two  years  ago  had  concertedly  thrown  out  radio 
program  free  advertising,  but  when  Nnv  York  Tele¬ 
gram  continued  the  practice,  other  newspapers  im¬ 
mediately  reversed  their  decision  and  the  advertise¬ 
ments  continued  to  get  free  play. 

We  believe  that  the  managements  of  the  news  asso¬ 
ciations  and  services  are  wholly  undecided  what  their 
rightful  practice  with  the  radio  should  be,  whether  to 
permit  members  or  clients  to  put  news  on  local  radio 
for  promotion  purposes,  whether  to  give  out  news 
for  air  distribution  with  credit  to  the  association  or 
service,  as  in  the  case  of  the  November  elections,  or 
whether  to  refuse  the  breadcast  right  and  discourage 
news  broadcasting  in  every  way.  What  editors  and 
publishers  decide  to  be  the  proper  course  will  decide 
the  issue  for  the  press  associations  and  services. 

We  are  inclined  to  believe  that  the  vast  majority  of 
newspaper  men  do  not  favor  advance  broadcasting  of 
news,  although  a  substantial  number  seem  willing  that 
bare  flashes,  which  merely  suggest  what  the  news¬ 
papers  today  will  print  in  detail,  should  be  allowed. 
For  instance,  public  concern  over  the  illness  of  the 
British  King  should  not  be  completely  satisfied  by 
radio,  as  is  now  the  case  by  the  broadcasting  of  the 
pliyskrians’  bulletins  and  much  other  detailed  informa¬ 
tion,  but  the  bare  announcement  that  King  George 
today  is  slightly  improved,  or  that  he  is  sinking,  would 
serve  as  an  air  bulletin  which  would  do  all  that  might 
be  expected  of  radio  and,  at  the  same  time,  leave  the 
newspaper  to  tell  the  facts  in  detail.  If  the  King  should 
die,  the  air  ann<  uncement  might  merely  be :  “The 
newspapers  announce  the  death  of  King  George  of 
England  at  (time)  today." 

There  is  no  evidence  that  radio  interests  are  at¬ 
tempting  to  force  news  on  the  air.  In  the  first  in¬ 
stance  it  was  volunteered  by  the  press  itself.  All  the 
doulits  concerning  this  business  were  present  at  that 
time,  but  in  recent  months  the  elaborate  news  coverage 
that  has  reached  the  air,  mainly  from  local  newspapers, 
has  stirred  among  newspaper  men  a  sense  of  future, 
if  not  present,  danger.  It  has  been  said  that  the  radio 
interests  might  ultimately  go  into  the  news  collection 
business  in  actual  competition  with  the  press.  We  see 
no  present  possibility.  The  cost  would  be  beyond  the 
reach  of  the  radio  as  at  present  constituted,  and  if 
news  is  not  now  established  as  a  radio  function  there 
will  be  no  demand  for  it  by  the  listening  audience,  or 
any  good  reason  why  broadcasters  should  attempt  to 
produce  it.  What  the  dim  future  holds  we  may  only 
surmise.  Because  of  its  non-selective  weakness,  its 
inability  to  make  a  record,  its  waste  of  the  listener’s 
time,  radio  competition  seems  doubtful,  even  if  the 
interests  behind  it  were  to  pour  out  the  necessary  mil¬ 
lions  to  cover  the  universal  news  field.  But  what  the 


A  Ci|rtatmaB  Carol  | 

By  Lew  B.  Brown  S 

Editor  St.  Petersburg  (Fla.)  Independent  S 

O  Sirs,  now  let  your  hearts  o’erflow  S 

It  With  songs  of  joy  and  praise  S 

It  To  Him,  the  king  of  weal  and  woe,  M 

It  ttn  this,  the  best  of  days;  « 

S  For  on  this  day  the  (Christ  was  horn  5 

w  To  conquer  death  and  sin,  S 

E  To  free  mankind  from  Heaven's  scorn  J 

g  .And  sweet  redemption  win.  J 

It  (Chorus:  S 

U  Then  unto  Him  all  love  and  praise  S 

It  Forever  and  for  aye;  j| 

It  Trice  full  and  strong  this  best  of  days —  5 
It  Our  Savior’s  natal  day.  S 

STell  o'er  again  the  story  sweet  5 

Of  how-  the  hahe  was  horn;  S 

It  Of  how  the  wise  men  came  to  greet,  S 

5  The  angels  came  to  warn;  5 

S  Of  how  the  cruel  king's  decree  S 

«  Of  death  proved  all  in  vain;  5 

5  Of  how  He  taught  the  wise  men  free  w 

g  When  but  a  stripling  plain.  9 

It  Tell  how  he  wandered  weary  years  5 

w  Upon  the  cruel  earth  S 

S  To  hind  our  wounds,  to  dry  our  tears  w 

5  .And  teach  ua  truths  of  worth;  V 

5  Tell  how  He  taught  a  better  life  ■ 

2  To  be  beyond  the  grave;  ■ 

K  Tell  how  He  gave  him  to  the  knife  || 

X  Our  sinful  souls  to  save,  i 

X  (Republished  by  courtesy  of  the  author  from  a  copy-  S 

B  righted  boede  of  his  verse  titled  A  Bit  Or  Lace.)  S 

future  holds  for  radio  we  do  not  know.  It  is  a  pro¬ 
gressive  art.  Only  this  week  we  learn  of  a  device 
which  will  set  a  signal  on  a  home  radio  set  indicating 
that  some  important  announcement  may  be  expected. 
That  would  aid  in  selecting  news  reports.  When 
radiovision  comes,  which  may  be  soon,  the  graphic  de¬ 
scription  of  scheduled  news  events,  particularly  sports, 
will  make  severe  competitive  demands  upon  the  press. 

Editor  &  Publisher  has  noted  with  interest  the 
action  of  several  state  and  regional  newspaper  or¬ 
ganizations  on  the  subject  of  radio.  We  submit  it  is 
a  topic  for  consideration  at  every  meeting  of  the  or¬ 
ganized  press.  It  is  complex  and  must  be  solved  in 
the  interest  of  the  public  as  well  as  the  press,  with 
full  justice  to  radio  which  is  young  and  seeks  to  find 
its  proper  place  in  the  scheme  of  life.  No  one  be¬ 
lieves  that  radio  may  simply  be  discounted,  or  ignored. 
It  is  here  and  the  people  have  accepted  it.  But  not 
yet  as  a  news  service.  It  seems  absurd  for  the  press 
to  build  it  up  as  a  news  service,  skimming  the  news 
pan  for  the  radio  audience,  directly  at  the  expense  of 
the  newspaper.  There  is,  perhaps,  also  the  broad 
view  that  to  satisfy  the  appetite  of  the  public  by  in¬ 
complete  news  service  would  menace  public  institutions. 
The  news,  all  of  it  that  is  decent  and  helpful,  by  right 
belongs  to  the  public.  Informed  opinion  is  the  base  of 
popular  government.  Public  institutions  are  safe  only 
when  public  matters  are  thoroughly  aired  and  inter¬ 
preted.  By  no  stretch  of  the  imagination  can  we  see 
radio  doing  a  thorough  job.  The  danger  would  be 
that  shallow-minded  or  very  busy  people  might  be 
willing,  if  radio  pretends  to  cover  the  news  field,  to 
rely  upon  its  narrow  and  uncertain  trickle  of  fact. 
The  problem  of  our  day  is  to  perfect  and  extend  in¬ 
formation  service,  even  to  sugar-coat  it,  that  we  may 
have  control  through  an  informed  public  opinion.  Our 
reasoning  may  seem  vague,  in  the  light  of  the  present, 
but  we  are  here  speculating  upon  the  future.  Editor 
&  Publisher  will  be  glad  to  hear  from  readers  on  the 
subject. 

Christmas  charities  by  newspapers  hesPeak 
the  soulful  quality. 


FIND  NEWS  IS  NEWS 

Nine  ministers  of  Mount  Clemens,  Mich.,  repr^ 
senting  every  creed  with  a  church  in  that  com¬ 
munity,  at  the  invitation  of  the  management  of 
Mount  Clemens  Daily  Leader,  recently  wrote  aa-l 
edited  a  special  edition  of  the  newspaper  according  to 
their  conception  of  ideal  journalism. 

They  eliminated  banner  lines,  substituting  ont 
column  heads.  There  were  23  stories  on  page  ont. 
nine  of  which  ran  the  gamut  of  crime  from  assault 
and  battery  to  murder.  Three  snappy  divorce  casts 
and  two  political  articles  were  placed  on  the  fir^t  page 
A  cartoon  depicting  the  necessity  of  liquor  law  en¬ 
forcement  was  used  on  page  one,  but  the  inini.sttrs 
ruled  that  an  illustrated  Sunday  school  lesson  should 
go  inside.  Thirty-eight  per  cent  of  the  news  on  insidt 
pages  concerned  crime. 

The  nine  ministers  were  in  agreement  that  “news  is 
news,”  and  as  it  serves  a  social  and  political  function 
it  must  be  printed,  whether  pleasant  or  unpleasant 
They  held  that  if  newspapers  were  to  eliminate  crime 
stories  and  publish  only  the  good  things  of  life,  they 
would  become  mere  volumes  of  printed  matter  which 
would  bore  readers  to  distraction  with  monotonous 
accounts  of  the  virtues  of  mankind. 

It  was  an  interesting  and  helpful  enterpri.se  on  the 
part  of  Mt.  Qemens  Daily  Leader.  The  ministers 
who  worked  for  a  day  as  reporters,  editors  and  writer- 
unquestionably  hereafter  will  have  greater  sympathy 
for  professional  newspaper  men.  The  reading  public 
of  Mt.  Clemens  will  have  greater  confidence  in  a  news¬ 
paper  which  withstood  experimental  editing  by  the 
city's  leading  moralists  without  material  change  in  its 
normal  contents. 

Hail  a  Christmas  without  an  "Xmas’  in 
either  advertising  or  editorial  columns! 

PLIGHT  OF  THE  THEATRE 

The  legitimate  theatre  business  in  New  York,  and 
as  well  in  other  cities,  is  in  deep  distress,  in  an 
amusement  age  that  elsewhere  rains  golden  prof 
its.  What  is  the  matter?  We  hear  the  critics  say 
that  the  shows  have  not  been  up  to  standard,  public 
taste  has  been  cheapened  by  “small  time”  offerings 
and  movies,  there  is  no  discriminating  class  in  suf 
ficient  numbers  to  patronize  an  intelligent,  artistic 
stage  prcxluction,  and  the  business  has  been  damaged 
by  excessive  prices  of  seats. 

Those  who  control  the  legitimate  theatre  have  for 
years  taken  a  perverse  view  concerning  the  advertis 
ing  and  merchandising  of  their  wares.  They  haw 
believed  that  the  publicity  which  counted  was  the  stuff 
a  press  agent  could  get.  They  were  willing  to  pay 
an  amusement  rate  for  a  little  announcement  merely 
as  a  pleasant  formality,  but  without  much  conscioas- 
ness  that  general  public  buying  is  done  through  dis 
play  advertising  in  this  country  today.  To  the  mar 
in  the  street  it  has  seemed  that  the  theatre  magnate 
were  seeking  to  make  their  merchandise  as  inaccessible 
to  the  consumer  as  possible.  A  gentleman  with  a  ham 
actor  bearing  presided  at  the  box-office,  high-hattinc 
customers  and  being  as  unobliging  as  possible,  h 
the  show  was  a  top-notch  attraction,  headlined  by  » 
great  stage  star,  the  prices  would  be  run  up,  until 
now  the  top  is  often  $7  a  seat.  The  scalper  came  into 
the  picture,  operating  with  the  theatre  in  many  in 
stances,  to  mulct  the  public  outrageously.  People  havf 
a  way  of  getting  tired  and  quitting.  That  is  aboif 
what  has  happened. 

We  would  enjoy  seeing  some  brainy  theatrical  mag 
nate  discard  old  practices  and  proceed  to  sell  bi' 
amusement  as  a  good  store  merchandises  its  products 
Use  newspaper  advertising  space  to  sell  seats,  wt 
subsidize  news  columns.  Put  tickets  on  sale,  at  fm 
prices, .  in  many  scattered  places,  not  merely  a  bos 
office  that  is  difficult  of  access  for  most  men  anc 
women  of  a  great  city.  Advertise  these  ticket  bureaus 
which  might  be  located  in  department  stores,  drug 
stores,  cigar  stores,  book  stores.  Pay  a  fair  omfflh- 
sion  for  such  agency  service.  With  such  busincs 
methods  even  an  ordinary  show  unquestionably  cooM 
be  sold  to  theatre  capacity. 

Theatre  press  agentry  has  been  so  over-pla  ed  tltf 
most  people  discount  it.  Gass  A  advertising  i  lethod* 
have  never  really  been  tried  in  the  theatrical  fidi 
The  year  1929  may  force  this  reform. 


Editor  &  Publisher  and  The  Fourth  Estate  for  December  22,  1  928 
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PURELY  PERSONAL 


^OL.  ROBERT  EWING,  publisher  of 


the  Sew  Orleans  States  and  Shreve- 
ri  (La  )  Times,  accompanied  by  his 
t  it,  recently  spent  several  weeks  in  New 
:-k.  During  his  stay  there,  he  attended 
directors’  meeting  of  the  AsscKiated 
ress.  of  which  he  is  a  vice-president. 

4  his  way  back  to  New  Orleans  he 
over  in  Washington  for  several 

l>T$. 

.Molpl'  S.  Ochs,  publisher  of  the  Nerv 
)>ff  Times,  arul  Mrs.  Ochs  were  guests 
i  Andrew  W.  Mellon,  Secretary  of 
•t  Trea-;ury,  at  dinner  in  Washin^on, 
lice.  11. 

S.  E.  Thomason,  publisher  of  the  Chi- 
Daily  Journal,  and  Mrs.  Thomason 
to  leave  Chicago  shortly  after 
•nrKtm;i-  to  spend  part  of  the  winter 
their  home  in  Florida. 

R,  F.  R.  Huntsman,  president  of  R. 

F.  R.  Huntsman,  Inc.,  newspaper  repre- 
tttatives.  recently  spent  10  days  hunt- 
at  the  Pamunkey  Hunting  Club, 
Cohoke,  Va. 

John  C.  Shaffer,  publisher  of  the  Chi- 
so  Evening  Post,  spent  several  days  in 
•dintlc  City  last  week. 

H.  R.  H.  Prince  Gustaf  Adolf  and 
R.  H.  Prince  Sigvard  of  Sweden,  who 
jcce  to  the  United  States  to  participate 
;  the  wedding  of  Count  Folke  Berna- 
,  ;te,  nephew  of  the  King  of  Sweden,  and 
itelle  Romaine  Manville,  were  guests  of 
'(r  and  Mrs.  Edward  H.  Butler  while  in 
"  ffalo  following  the  ceremony  which  the 
■f.'iiliers  of  the  Swedish  royal  family  at¬ 
tended.  The  Butlers  gave  a  luncheon  in 
itir  home,  with  Buffalo  social  leaders  in 
.  -ndaiii  c,  with  the  princes  as  guests  of 
nor.  Later  the  members  of  the  party 
ffturaed  to  the  Butler  home  after  a  tour 
of  Niagara  Falls.  Mr.  Butler  is  pub- 
esher  of  the  Buffalo  Evening  News. 

(irl  C.  Magee,  editor  of  the  Okla¬ 
homa  City  (Okla.)  News  and  E.  K.  Gay¬ 
lord,  publisher  of  the  Oklahoma  City 
(01^.)  Oklahoman,  are  members  of  the 
Kw  Projects  and  Objectives  Committee 
of  the  Oklahoma  City  Chamber  of  Com¬ 
merce 

Charles  H.  Prisk,  editor  and  manager 
of  the  Pasadena  (Cal.)  Star-News,  re¬ 
timed  to  Pasadena  this  week  from  a  two 
ffiooths’  cruise  to  South  American  ports. 
Mr.  Prisk  represented  the  city  govern¬ 
ment  of  Pasadena  and  made  calls  on  for¬ 
eign  government  officials  in  the  name  of 
the  dty.  Mr.  Prisk  was  accompanied  by 
Mrs.  Prisk  and  their  daughter,  Mrs. 
Jiera  Prisk  Mallaby. 

E  J.  Stackpole,  Sr.,  editor  in  chief  of 
the  Harrisburg  (Pa.)  Telegraph,  sailed 
Dec.  17  from  New  York  on  the  Belgen- 
'•md  for  a  world  cruise.  Previous  to  his 
departure  Mr.  Stackpole  was  guest  of 
honor  at  an  informal  dinner  given  at 
Harrisburg  by  Governor  John  S.  Fisher 
of  Pennsylvania  in  the  executive  mansion. 
Dr.  Douglas  Freeman,  editor  of  the 
Riehmond  (Va.)  News-Leader,  is  being 
meationed  for  the  president  of  Washing¬ 
ton  and  Lee  University,  at  Lexington,  Va. 
Laurence  Hills,  editor  of  the  Paris  edi- 


ago  Crombie  Allen,  publisher  of  the  Daily 
Report,  visited  Signor  Alcaino. 

Ed  Campbell,  editor  of  the  Granite  Ctiy 
(Ill.)  Press  Record,  addressed  the  South¬ 
ern  Division  of  the  Illinois  Manufactur¬ 
ers’  Association  at  St.  Louis  recently. 

C.  S.  Storms,  editor  of  the  IVaurika 
(Okla.)  News-Democrat,  will  be  elected 
president  pro  tern,  of  the  Oklahoma  Sen¬ 
ate  at  the  legislative  session,  beginning 
Jan.  8,  by  virtue  of  a  preliminary  Demo¬ 
cratic  caucus. 

V.  F.  Morris,  editor  and  publisher  of 
the  Thorndale  (Tex.)  Champion,  has 
been  made  a  director  of  the  Farmers’ 
State  Bank  of  that  town. 

Major  F.  W.  Hartford,  publisher  of 
the  Portsmouth  (N.  H.)  Herald,  last 
week  was  elected  mayor  of  that  city  for 
his  fourth  consecutive  term. 

Gordon  Saussy,  attorney  of  Savannah, 
Ga.,  has  just  been  nominated  for  mayor 
of  the  city  without  opposition.  He  is  the 
attorney  for  the  Georgia  Press  Associa¬ 
tion. 

J.  N.  Darling,  cartoonist  for  the  New 
York  Herald  Tribune  and  the  Des  Moines 
Register  and  Tribune,  spoke  on  cartoon¬ 
ing  at  the  convention  of  the  Association 
of  Life  Insurance  Presidents  at  the  Hotel 
.'\stor.  New  York,  last  week. 


FOLKS  WORTH  KNOWING 


"VTOSES  STRAUSS,  managing  editor 
of  the  Cincinnati  (O.)  Times-Star, 


is  author  of  "What's  The  News?"  pub¬ 
lished  as  one  of 


Mosks  Stkauss 


the  F  r  e  e  1  a  n  d 
Series  of  W.  T. 
H.  Howe,  man¬ 
aging  director  of 
the  American 
Book  Company 
and  noted  Gncin- 
nati  bibliophile. 

Mr.  Strauss 
has  long  been 
known  for  his  en¬ 
couragement  of 
staff  members 
ambitious  to  make 
names  for  them¬ 
selves  in  litera- 
t  u  r  e.  It  was 


IN  THE  BUSINESS  OFFICE 


WILLIAM  E.  HASKELL,  JR.,  of  the 
”  advertising  staff  of  the  Nnv  York 
Herald  Tribune,  spoke  before  the  Greater 
Buffalo  Advertising  Club  at  a  recent 
luncheon. 

G.  B.  Heal,  managing  director.  Salt 
Lake  Tribune,  is  at  his  desk  again  follow¬ 
ing  a  two  weeks’  vacation  in  California. 

Leland  Wooters  has  been  promoted  to 
the  position  of  advertising  sales  develop¬ 
ment  manager  of  the  Des  Moines  Register 
and  Tribune-Capital.  Mr.  Wooters  for 
several  years  had  been  in  charge  of  the 
paper’s  rotogravure  advertising  depart¬ 
ment. 

T.  K.  Hedrick,  formerly  of  the  Chicago 
Daily  News,  has  joined  the  circulation 
and  promotion  department  of  the  Chicago 
Evening  Post. 

Roland  W.  Perry,  formerly  of  the 
Worcester  Telegram-Gazette,  has  joined 
the  promotion  and  research  department  of 
the  Boston  Evening  American  as  copy- 
layout  man. 

Forrest  R.  Geneva,  local  display  ad¬ 
vertising  manager,  and  Hugh  B.  Lee,  na¬ 
tional  advertising  manager,  for  the  Des 
Moines  (la.)  Register  and  Tribune-Capi¬ 
tal,  were  speakers  recently  at  the  annual 
meeting  of  the  Tama  Commercial  Club. 


through  his  influence  that  the  Associated 
Newspapers  several  years  ago  started 
syndicating  “Every  Day  Poems,’’  written 
by  the  society  editor  of  the  Times-Star. 
His  encouragement  also  led  his  sporting 
editor  Frank  Y.  Grayson  to  collect  a 
series  of  sketches  of  old  Cincinnati  into 
a  volume  “Night  Life  on  Vine  Street,’’ 
which  attracted  attention  three  years  ago. 
The  humorous  writings  of  Nixson  Den¬ 
ton  of  the  staff  have  also  been  published 
in  book  form. 

Mr.  Strauss’s  monograph  has  brought 
him  letters  from  many  people.  Chief 
Justice  William  Howard  Taft  was 
among  the  first  to  send  congratula¬ 
tions  in  a  personal  letter  to  the  author- 
editor. 


IN  THE  EDITORIAL  ROOMS 


pHA^ES  N.  FEIDELSON,  associate 
editor  of  the  Birmingham  Age- 
Herald  addressed  the  journalism  class  of 
Birmingham-Southern  College  Dec.  13. 


Krnest  M.  Henderson,  assistant  manag¬ 
ing  editor  of  the  Birmingham  News,  is 
instructor  of  the  class. 

Edwin  C.  Hart,  city  editor  of  the 
Mihvaukee  (Wis.)  Sentinel,  was  nom¬ 
inated  without  opposition  Dec.  12  for 
president  of  the  Milwaukee  Press  Qub 
for  1929.  Election  will  be  held  January 
2. 

William  J.  Kelly,  sports  writer  of  the 
Buffalo  Courier  and  Express,  is  now 
broadcasting  home  games  of  the  Buffalo 
team  in  the  Canadian  Professional 
Hockey  League. 

Joseph  Corbett,  formerly  labor  editor 
of  the  Seattle  Times,  has  been  promoted 
to  assistant  northwest  editor. 

James  Saxon  Childers,  columnist  and 
special  writer  for  the  Birmingham 
News,  is  adventuring  on  a  trip  around 
the  world.  While  collecting  material  for 
a  travel  book,  he  is  seeding  weekly 
articles  and  snapshot  illustrations  for  the 
News’  magazine  section. 

Paul  Leach,  political  writer  for  the 
Chicago  Daily  News,  has  returnea  to 
CTiicago  from  Florida.  While  in  the 
south  Mr.  l.each  wrote  a  series  of 
(Continued  on  next  page) 


Mn  of  the  New  York  Herald  Tribune, 
»ho  has  been  visiting  in  this  country  for 
ffiepast  month,  sailed  for  Paris  on  the 
S.  a.  Paris  Monday  night.  Mr.  Hills 
accompanied  by  Mrs.  Hills. 

Eugene  Lorton,  publisher  of  the  Tulsa 
^orld,  in  a  recent  editorial  announcc- 
®ot  said  he  was  “retiring”  to  his  farm 
t  few  miles  from  Tulsa.  He  will  con- 
^  to  maintain  active  management  of 
>1*  World  and  has  begun  a  Sunday  col- 
of  comment  entitled,  “Out  on  the 
Finn.” 

Fred  1.  King,  former  editor  of  the 
•Fabof/t  (Ind.)  Plain  Dealer,  has  been 
tppointid  secretary  of  ^  public  service 
■wanission  of  Indiana. 

Miss  May  C.  Moore,  one  of  the  own- 
of  the  Redlands  (Cal.)  Daily  Facts, 
J^tly  sailed  on  the  President  Wilson 
^  San  Pedro  Harbor  on  a  trip  around 
world.  She  will  be  gone  for  a  year. 

A  Alcaino,  publisher  of  El  .Mercuric 
M  Santiago,  recently  visited  the  plant  of 
®e  Ontario  (Cal.)  Daily  Report.  While 
*  »  South  American  tour  several  months 


Henry  Ford  Says: 


There  never  was  a  better  time  to  be  young.  These  times  are  richer 
in  material  for  new  combinations  of  knowledge,  or  grit,  and  power  than 
any  which  this  country  has  seen  during  the  past  fifty  years. 


Concentrate  on  a  Job,  and  you  attract  all  the  things  necessary  to 
accomplish  it.  You  attract  the  things  you  give  a  lot  of  thought  to.  I  have 
had  to  quit  many  Jobs  and  wait — because  I  haven’t  spent  enough  thought 
on  them.  I  have  had  to  wait  for  certain  things  to  come  around.  'The 
right  conditions  did  not  come  for  three  or  four  weeks  sometimes— and 
occasionally  it  has  taken  six  months 


The  law  of  success  is  in  the  person  himself.  'What  is  the  law  by  which 
the  apple  becomes  an  apple? — well,  it’s  the  same  way  with  success. 


Henry  Ford  on  Success  in  Life 


is  full  of  such  thoughts.  Here  the  real  Ford  appears — a  mystic  wise  man, 
full  of  practical  ideas,  but  also  teeming  with  an  interesting  individual 
philosophy. 

As  we  get  into  the  manuscript,  we  become  more  and  more  enthusiastic 
about  this  feature,  which  we  now  plan  to  release  in  eight  or  nine  weekly 
installments.  Ready  soon! 

Better  wire  now! 


The  McNaught  Syndicate,  Inc. 


V.  V.  McNitt 
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stories  for  the  News  on  the  progress  of 
rehabilitation  work  in  Florida. 

William  MacBeth  and  Murray  Tynan, 
of  the  sports  department,  New  York 
Herald  Tribune,  are  both  spending  their 
vacations  in  Havana.  W.  B.  Hanna  of 
the  same  department  has  gone  to  Louisi¬ 
ana  for  his  vacation. 

John  J.  O’Brien,  for  the  past  10  years 
police  reporter  for  the  IVorcester 
(Mass.)  Evening  Gazette,  has  been 
elected  an  investigator  for  the  Worcester 
Department  of  Public  Welfare,  and  will 
assume  his  new  duties  Jan.  1.  He  is  a 
World  War  Veteran,  and  has  been  ac¬ 
tive  in  Democratic  politics. 

Bob  Hildebrand,  city  hall  and  court¬ 
house  reporter  for  Memphis  Evening 
Appeal,  celebrated  on  Dec.  5th  his  39th 
birthday  and  his  25th  newspaper  birth¬ 
day  by  writing  a  special  piece  for  the 
paper  on  “How  It  Feels  to  Be  39  Years 
Old." 

Edward  M.  Mills,  who  resigned  as 
sjKirts  editor  of  the  Buffalo  Times,  to 
reside  in  Hollywood,  is  now  doing  pub¬ 
licity  for  Fox  pictures. 

Francis  D.  Walton,  aviation  editor, 
New  York  Herald  Tribune,  has  returned 
from  Washington,  where  he  covered  the 
National  Civil  Aeronautics  meet. 

W.  L.  Vennell,  formerly  on  the  Chi¬ 
cago  Tribune,  has  joined  the  Fort 
If'orth  Record-Telegram.  He  served  as 
an  aviator  in  the  British  Army  during 
the  war. 

James  Calvert,  formerly  on  the  copy 
desk  of  the  Fort  Worth  Star-Telegram, 
is  now  rewrite  man  on  the  same  paper. 

William  B.  Ellyson,  formerly  business 
and  financial  writer  for  the  Richmond 
( V'a. )  Netvs-Leader,  has  been  made 
secretary  of  the  Main  Street  Associa¬ 
tion,  Richmond. 

Dan  .\.  Eadkins,  who  was  in  news- 
l>aper  work  in  Indiana,  is  reporting  on 
the  Fort  Worth  Record-Telegram. 

V.  J.  Gregory,  publisher  of  The  Mu¬ 
sical  Review,  Minneapolis  musical 
monthly,  has  joined  the  copy  desk  staff 
of  the  Minneapolis  Star. 

Clement  B.  Hallam,  city  editor  of  the 
Wilmington  (Del.)  Evening  Journal, 
has  been  re-elected  president  of  the  Mu¬ 
nicipal  Golf  and  Tennis  .Association,  Inc., 
of  Wilmington. 

Charles  Segner,  managing  editor  of  the 
Chicago  Evening  Post,  is  in  New  Or¬ 
leans  on  a  short  vacation. 

Philo  Hewitt,  .9a/t  Lake  Tribune  copy- 
desk,  has  joined  the  .9a//  Lake  Telegram. 

Campbell  Duncan,  former  copyreader 
for  the  Chicago  Evening  Post,  has 
joined  the  New  York  offices  of  the 
Northern  Baptist  convention. 

Mose  Mesher,  of  the  local  staff, 
.Seattle  (Wash.)  Times,  has  joined  the 
sports  department  under  George  M. 
Varnell. 

(ieorge  E.  Herman,  of  Halifax,  N. 
S.,  formerly  editor  of  the  AmHerst 
News,  has  been  appointed  editor  of  the 
Truro  (N.  S.)  News,  succeeding  W.  D. 
Dimock,  editor  for  the  past  40  years. 
Mr.  Dimock  will  retain  connection  with 
the  editorial  department. 

Bert  Griffith,  formerly  on  the  old  Fort 
Worth  Record  now  is  on  the  copy  desk 
of  the  Fort  Worth  Star-Telegram. 

A.  F.  Holloway,  on  the  staff  Seattle 
(VV'ash.)  Alaska  Weekly,  is  in  Valdez, 
Alaska,  where  he  is  gathering  material 
for  his  publication. 

Fred  Perkins,  formerly  of  the  Boston 
Post  and  Boston  Herald  reportorial 
staff,  has  joined  the  rewrite  battery  of 
the  Boston  Evening  American.  Leighton 
Blood  of  the  American  rewrite  has  gone 
over  to  the  Daily  Advertiser  rewrite 
staff. 

William  J.  Foote  of  the  reportorial 
staff.  New  York  Herald  Tribune  has 
been  transferred  to  the  art  department, 
where  he  is  assisting  Carlyle  Burrows, 
art  editor. 

Joseph  Ator,  reporter  for  the  Chicago 
Evening  Post,  was  slightly  injured  last 
week  when  struck  by  an  automobile. 


Ralph  T.  Hayden,  formerly  on  the 
copy  desk,  Pasadena  (Cal.)  Morning 
Sun,  has  joined  the  Los  Angeles  Evening 
Excess  in  charge  of  suburban  copy. 

Henry  Burchfield,  church  editor,  is 
now  librarian  of  the  Tulsa  World. 

Marty  Burke  has  come  to  the  Seattle 
Post-Intelligencer  from  the  Los  Angeles 
Examiner  to  take  the  post  of  sports 
editor,  succeeding  (Jeorge  Scherck. 

“Lew”  Williams  has  joined  the  staff 
of  the  Tacoma  Ledger  as  assistant  city 
editor. 

J.  B.  Olds  and  Frank  Z.  Roberts, 
formerly  of  the  Tulsa  World  sports 
staff,  are  now  doing  promotion  work  in 
oil  field  royalties. 

Robert  Thomas  of  Little  Rock,  Ark., 
Leopold  Ergard  of  New  York  and  Miss 
Elizabeth  Hughes  of  Vinita  have  joined 
the  Tulsa  World  editorial  staff. 

Earl  Wheeler,  of  the  sports  staff, 
Minneapolis  Evening  Tribune,  and  Mrs. 
Wheeler  are  parents  of  a  son. 

Fred  Ingalls,  former  court  house  man 
for  the  St.  Louis  Times,  sails  Dec.  22  on 
the  Minnetonka  for  Paris  to  spend  a 
year. 

Robert  Harbison,  Sunday  editor  of  the 
Seattle  Daily  Times,  addressed  mem¬ 
bers  of  the  class  in  magazine  and  fea¬ 
ture  writing  at  the  University  of  Wash¬ 
ington  Tuesday,  Dec.  18. 

Joe  Minton,  formerly  on  the  old  Fort 
Worth  Record  and  more  lately  a  sales¬ 
man  of  newspaper  features,  is  now  a 
copy  reader  on  the  Fort  Worth  Star- 
Telegram. 

Robert  Ormond  Case,  formerly  a 
newswriter  for  the  Portland  Oregonian, 
now  a  novelist  and  writer  of  short  stor¬ 
ies,  was  the  guest  of  honor  at  a  dinner 
given  bv  the  Portland  Press  Club  Dec. 
11.  ' 

Tommy  Hughitt,  Buffalo  Evening 
News  sports  writer,  was  the  principal 
speaker  at  the  annual  football  dinner 
given  by  the  Kenmore  (N.  Y.)  Rotary 
Club. 

John  Fisher  Rothermel  of  the  Birm¬ 
ingham  News  copy  desk  is  writing  a 
Sunday  column,  “Quills  and  Thumb¬ 
tacks,”  devoted  to  a  review  of  the  fine 
arts  in  Birmingham.  He  is  also  teach¬ 
ing  journalism  at  Howard  College. 

Bert  MacDonald,  who  left  the  New 
York  Herald  Tribune  several  months 
ago  to  go  to  the  New  York  Evening 
Post,  has  returned  to  the  Herald  Tri¬ 
bune  and  is  on  the  night  rewrite  staff. 

Walter  King,  Salt  Lake  City  news¬ 
paper  reporter,  is  back  on  the  Tribune 
of  that  city  following  an  absence  of 
about  eight  years. 

George  Kerchcr,  railroad  editor  of  the 
Chicago  Evening  Post,  has  returned  to 
work  after  a  week’4  illness. 

Sam  V.  Pace,  formerly  of  the  Fort 
Worth  Record,  now  rewrite  man  on  the 
New  York  World,  is  spending  the 
Christmas  holidays  with  his  parents  in 
Fort  Worth. 

Ned  (Thew,  formerly  of  the  Denz’er 
Post,  is  on  the  editorial  staff  of  the 
Memphis  Commercial  Appeal. 

Fowler  Hill,  reporter  for  the  New 
York  Herald  Tribune,  who  broke  his 
wrist  in  an  accident  in  the  subway  sev¬ 
eral  weeks  ago,  has  returned  to.worx. 

Edgar  Valentine  Smith  of  the  Birm¬ 
ingham  News  staff  contributed  to  De¬ 
cember  Elks’  Magazine  a  short  story, 
“Brother  to  the  Ox.” 

Paul  I.  Evenstad,  former  city  editor 
of  the  Shreveport  Times,  has  joined  the 
Oklahoma  City  Daily  Oklahoman,  as 
assistant  city  editor.  Martin  Cunning¬ 
ham,  former  secretary  to  Jed  Johnson, 
Oklahoma  congressman,  and  Tom  J. 
Crooks,  formerly  with  the  San  Antonio 
Light,  are  new  reporters  on  the  Okla¬ 
homan. 

H.  Pleen,  recently  with  Brownsville 
(Tex.)  Herald  and  San  Antonio  Eve¬ 
ning  Netvs,  is  now  literary  editor  of  the 
Phoenix  (Arizona)  Republican. 

John  Woolfenden,  of  Los  Angeles,  has 
resigned  from  the  publicity  department. 
Union  Oil  Company,  to  join  the  edi¬ 
torial  staff,  Pasadena  ((^1.)  Evening 
Post.  He  will  cover  dty  hall  succeeding 
Joseph  Smith,  resigned. 

C^l  F.  (jiddinge,  city  editor,  Portland 


(Me.)  Evening  News,  has  resv.mqi 
duties  following  a  vacation.  R.  R.  Bat, 
sat  in  on  the  city  desk  during  .\Ir. 
dinge’s  absence. 

Joseph  Kilbride,  sporting  writer  on  tb 
Portland  (Me.)  Evening  News,  has  bee 
on  a  two  weeks’  vacation. 


Henry  “Hy”  Hedberg,  24,  fom® 
member  of  the  Seattle  Star  and  St¬ 
ott  le  Times  reportorial  staffs  has  lieen  jj. 
pointed  city  editor  of  the  Wallu, 
Press-Times. 

Edward  Curley,  managing  editor  fi 
the  New  Y,ork  Evening  Journal,  is  spafi. 
ing  the  Christmas  holidays  at  his  batx 
in  Chicago.  Robert  Wiley,  assistm 
managing  editor,  is  in  charge. 

Frederick  Boyd  Stevenson,  writer  ani 
columnist  on  the  Brooklyn  (N.  Y.) 
Daily  Eagle  was  appoint^  an  oflicul 
delegate  to  the  annual  convention  of  tht 
•Pan-American  Gbmtnercial  Congroi 
which  opened  Dec.  10  at  tiie  Hotel  Bil; 
more.  New  York. 


SPECIAL  EDITIONS 

■\/rT.  VERNON  (Wash.)  DAILY 
HERALD  special  44-page  Prog-l 
ress  edition  Thurs^y,  Dec.  6. 

Clarendon  (Tex.)  News  annual  homt 
town  edition  Dec.  13,  witth  32  pages  ol 
local  news. 

New  Britain  ((^nn.)  Record,  16-pagt 
Christmas  section,  Dec.  14. 

Springfield  (III.)  State  Jounutl,  l^ 
page  Christmas  section,  Dec.  16. 

Boston  Evening  Transcript,  Winter 
Resorts  and  Travel  Edition,  16  pages, 
Dec.  15. 

Taunton  (Mass.)  Evening  GasetU, 
Christmas  section,  12  pages,  Dec.  12. 

Boston  (Mass.)  Sunday  Herald,  An¬ 
nual  Winter  Resort  Section,  Dec.  9, 
edited  by  W.  M.  Morgan. 

Attleboro  (Mass.)  Sun,  Cliristnai 
Edition,  16  pages,  Dec.  7. 

Boston  (Mass.)  Post,  Radio  .Section, 
10  pages,  Dec.  14. 


NEW  PLANTS  AND  EQUIPMENT 
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IVEW  plant  of  the  Torrance  Heralt, 
Automatic  Printing  Comp;iny  and 
the  Lomita  Netvs  at  Torrance,  Cal.,  was 
formerly  put  into  commission  the  week 
of  Dec.  3.  The  new  building  is  of 
pressrf  brick  and  stucco,  finished 
Spanish  style,  both  interior  and  exterior 
Grover  C.  Whyte  is  general  manager 
and  W.  Harold  Kingsley  is  the  editor 
of  the  papers.  Henry  C.  Ulbright,  presi 
dent  of  the  Automatic  Printing  Coo 
pany,  is  also  associated  with  the  Herald 
and  the  News. 
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FLASHES 


A  Scotch  professional  golfer,  after  H 
years  of  retirement,  has  resumed  the 
game.  Evidently  he  found  his  balL— 
Montreal  Star. 
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Headline  writers  prefer  the  short,  e»o 
though  ugly,  words. — Florence  (Ala.) 
Herald.  _ 

An  optimist  is  a  man  who  thinks  the 
little  trunk  on  the  back  of  the  car  will 
hold  all  his  wife  will  want  to  take.— 
Galt  Reporter.  _ 

Scientists  believe  the  human  speeck 
was  preceded  by  a  pantomime  of  fact 
and  limbs.  'There  are  politicians  who, 
stuck  for  words,  still  resort  to  that  fora 
of  expression. — Hamilton  Spectator. 

Break  the  news  gently  to  the  poof 
proof-readers :  The  latest  thing  made  out 
of  p^ut  shells  is  spelled: 

“Xylotrihydroxyglutaric  acid!” — J. 
Wolf  in  Milwaukee  Journal. 


The  “travel  universities”  are  advertis¬ 
ing  again,  and  looking  back  at  Notrt 
Dame’s  football  schedule  we  woodn 
whether  that  institution  isn’t  one  o> 
them,  too. — Russel  Crouse  in  New  Yod 
Evening  Post. 
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The  number  of  cigaret  advertisi'nienfs 
appealing  to  women  is  increasing.  Wf 
expect  almost  any  day  now  to  see  as¬ 
sorted  colors  in  fags,  to  match  hats  and 
gowns. — New  York  Evening  Telc^vu. 
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hat  Say  the  Specialists? 


rHK  new  type-dress  in  which  The  Sun 
appeared  for  the  first  time  yesterday 
morning  was  acclaimed  by  optometrists 
ughout  San  Bernardino  county  as  adding 
easurably  to  the  readability  of  this  paper. 
Not  only  readers  with  defective  vision  but 
lose  whose  eyes  are  perfect  will  feel  the  bene- 
a  of  the  new  and  clearer  type  now  being  used 
the  news  columns  of  The  Sun,  according  to 
e  unanimous  opinions  of  specialists  inter- 
lewed  yesterday. 

The  clean-cut  readability  of  the  new  type 
a  strikingly  illustrated  in  the  office  of  Dr. 
M.  Moose  of  San  Bernardino  yesterday  when 
e  eye  specialist,  after  heartily  approving  the 
}pe  face,  decided  to  test  it  out  on  a  patient. 

Two  clippings  from  The  Sun,  one  in  the  old 
tylc  type,  qne  in  the  new,  were  held  before  the 
es  of  a  woman  patient  suffering  from  near- 
htedness.  At  12  inches  she  could  see  both 
iearly  and  the  two  clippings  were  gradually 
ved  farther  from  her  eyes. 

At  JO  inches  she  could  easily  read  the  new 
i/pe,  whereas  the  story  printed  on  the  other 
Itppiny  had  become  an  indistinct  blur  from 
kick  she  could  not  decipher  a  word. 

Evolved  after  an  exhaustive  survey  by  eye 
ialists  and  type  experts  employed  by  the 
ew  York  Times,  the  new  type  is  known  as  the 
tertyi)e  Ideal  news  series.  Introduced  only  a 
ort  time  ago,  it  already  has  received  the  ap- 
roval  of  the  leading  optometrists  of  the  East. 
Here  is  what  eye  specialists  throughout  San 
irdino  county,  interviewed  yesterday, 
about  The  Sun’s  new  type-dress: 

▼  ▼ 

DR.  W.  W.  SAVAGE,  Son  Bernardino.—"! 
ticed  the  new  type  immediately  when  I 
Kked  up  the  paper  this  morning.  It  is  a  great 
iprovcment  and  will  be  particularly  a  benefit 
elderly  persons  who  are  forced  to  wear 
werful  glasses  when  they  read.” 

nr 

DR.  G.  N.  DOUGLAS,  Son  Bernardino. — ‘T 
at  once  struck  with  the  clearcut  legibility 
the  new  type.  In  size  and  spacing  it  is  just 
ht  and  apparently  it  has  been  designed  on 
<  best  of  scientific  principles.” 

▼  ▼ 

DR.  RICHARD  E.  DOWD,  Son  Bernardino. 
“It  will  require  much  less  accommodative  ef- 
by  the  eye  to  read  the  paper  in  its  new 
1.  The  result  will  be  appreciably  decreased 
Mtrain.  This  is  true  because  the  angles  of 
e  t3rpe  are  correct,  and  the  space  between  the 
■ters  is  greater.” 


DR.  W.  O.  TAYLOR,  Son  Bernardino. — “The 
w  giving  its  readers  a  real  new  service  by 
ntiiig  the  news  in  this  form.  The  type  is 
*y  readable,  and  is  scientifically  correct.” 

Mt  In  9  Pbtnt  ideal  Newi  on  10  point  aluf. 


^  We  did  not  wTite  this.  It  is  taken 
from  the  news  columns  of  the  San 
Bernardino  Sun  following  the  ap¬ 
pearance  of  that  newspaper  in  the 
Interty'pe  IDE.4L  News  Face. 

^  ^  These  are  the  opinions  of  six¬ 
teen  of  the  most  famous  eye  special¬ 
ists  in  the  territory  where  this  well 
known  California  newspaper  circu¬ 
lates.  Read  some  of  the  opinions. 
,  the  angles  of  the  type  are  cor¬ 
rect,  and  the  space  beween  the 
letters  is  greater.” 

^  ^  If  you  are  after  greater  reader 
interest,  get  ail  the  facts  about  In¬ 
tertype  IDE.4L  News  Face  from  the 
nearest  Intertype  office.  Write  now. 
▼  ▼  ▼ 

INTERTYPE  CORPORATION 

New  York  Chlraco  New  Orleam  Loo  Anreleo 
San  Francisco  London  Berlin 


DR.  A.  M.  WITHAM,  San  Bernardino,  with 
the  Harris  Co. — “The  Sun  in  its  new  type-dress 
is  as  readable  a  newspaper  as  I  have  ever  seen. 
It  will  certainly  decrease  eyestrain  on  the  part 
of  its  readers.  In  addition,  I  think  the  new  type 
improves  the  appearance  of  the  paper.” 

▼  ▼ 

DR.  V.  C.  GARDNER,  San  Bernardino  (who 
also  subjected  the  new  type  to  tests). — “It  af¬ 
fords  the  maximum  vision.  At  30  inches  it 
subtends  to  the  normal  eye  at  an  angle  of  five 
degrees,  which  is  scientifically  correct.” 

■w  -w 

DR.  C.  E.  MOOMAU,  San  Bernardino. — 
“This  clear,  clean  cut  type  will  be  better  both 
for  readers  whose  eyes  are  defective  and  for 
those  with  perfect  vision.  The  change  was 
readily  apparent  to  me  when  I  picked  up  the 
paper  this  morning.” 

▼  NT 

DR.  R.  M.  MOOSE,  San  Bernardino. — “This 
experiment  we  have  just  tried  on  my  patient  is 
a  good  indication  of  the  merits  of  your  new 
type.  The  Sun  has  always  presented  the  news 
in  accurate  form,  and  now  it  has  taken  a  for¬ 
ward  step  by  making  it  more  clearly  legible.” 

DR.  HARRY  W.  FREDRICKSEN,  Ontario. 
— “This  new  style  of  type  which  The  Sun  has 
adopted  is  much  superior  to  that  formerly 
used.  Newspaper  reading  is  hard  on  the  eyes, 
and  any  improvement  upon  the  type  used  is  of 
benefit.  The  spacing  and  contrast  of  this  type 
demands  less  concentration  and  strain  on  the 
part  of  the  reader.  Many  of  the  applied  arts 
are  trying  to  aid  the  public  eye-sight  as  much 
as  possible,  and  the  adoption  of  this  improved 
type  is  an  example  of  what  many  of  the  good 
newspapers  are  doing.” 


DR.  W.  O.  RIFE,  San  Bernardino. — “There’s 
all  the  difference  in  the  world.  The  new  type 
dress  constitutes  a  marked  improvement.” 

■w  -W 

DR.  C.  P.  MENGLE,  Upland.— "The  im¬ 
provement  in  the  type  used  by  The  Sun  was 
noticeable  at  once,  and  is  worthy  of  comment. 
The  greater  spacing  allowed,  the  lack  of  blurs, 
and  the  contrast  which  this  type  affords  is  a 
relief  to  eyes.  Many  types  do  not  allow  suffi¬ 
cient  spacing  between  letters  and  words,  but 
this  new  type  is  clear-cut  and  well  spaced.” 

■W  NT 

DR.  R.  W.  BURLEIGH,  Redlands.— "Vie 
optometrists  appreciate  everything  that  the 
newspaper  does  to  improve  reading  conditions 
for  the  public.  Eyestrain  is  largely  due  to  fine 
type  of  periodicals  and  books.  Persons  who 
read  fine  print  eventually  strain  their  eyes. 
Any  kind  of  type  that  is  easier  for  the  eye, 
will  be  welcomed  by  eye  specialists.” 

▼  ▼ 

DR.  A.  T.  CAMPBELL,  Redlands.— "Your 
new  type  is  quite  a  step  forward,  and  I  am  glad 
that  one  of  our  local  papers  has  adopted  this 
new  easy-to-read  type.  'This  should  have  been 
done  long  ago.  Your  news  will  be  better  en¬ 
joyed  by  old  and  young,  especially  the  elderly 
folks  who  find  news  print  ordinarily  strains 
their  eyes.  Congratulations!” 

W  NT 

DR.  JOE  WILSON,  Redlands. — “I’ve  never 
seen  anything  better  for  a  newspaper.  This 
type  will  do.  a  great  deal  to  relieve  eyestrain. 
It  is  a  wonderful  boon  to  your  readers  and  the 
use  of  this  new  type  shows  that  The  Sun  is 
anxious  to  do  something  for  humanity,  more 
thaq  is  actually  required  of  a  newspaper.  More 
power  to  you!” 

DR.  AR’THUR  T.  GAGE.  Redlands.— "Thank 
goodness  the  newspapers  are  beginning  to  re¬ 
alize  that  they  are  the  direct  cause  of  a  large 
percentage  of  the  eyestrain  now  existing.  I’m 
mighty  glad  to  know  that  The  Sun  is  doing  its 
part  to  relieve  its  readers.  News  type  is  too 
small  and  is  bad  enough  at  its  best,  so  The  Sun 
deserves  the  praise  of  all  far-sighted  and  near¬ 
sighted  people.” 

▼  -w 

DR.  R.  E.  DE  ARMOND,  CoWon.— “There  is 
no  question  but  that  The  Sun's  new  type  face 
makes  for  a  print  more  easily  read  than  is  the 
case  with  most  newspapers.  The  matter  of 
reading  material,  even  as  to  school  books,  has 
been  the  subject  of  discu.ssion  of  the  profession 
in  which  I  am  interested  for  some  time,  after 
cases  of  eye  strain  were  traced  to  improper 
type  and  paper.  I  believe  the  newspaper  which 
strives  for  ‘easy  reading’  is  the  one  which  will 
gain  popularity.” 
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CHANGES  OF  OWNERSHIP 


A  HALF  interest  in  the  Fillmore 
(Cal.)  Herald  has  been  sold  by  W.  E. 
Wagener,  the  publisher,  to  Arden  H. 
Bucholz.  Mr.  Bucholz  will  be  the  editor. 

C.  H.  Walker,  publisher  of  the  Dalhart 
Texan,  and  Clifford  Braly  have  become 
part  owners  of  the  Borger  (Tex.)  News, 
a  semi-weekly.  They  own  the  controlling 
interest. 

Canisteo  (N.  Y.)  Chronicle  has  been 
sold  twice  within  one  week.  L.  J.  Seeley 
of  Hammondsport,  N.  Y.,  operator  of  a 
chain  of  small  community  weeklies,  sold 
the  Chronicle  soon  after  purchase  to 
Blakely  Brothers  of  Cambridge  Springs, 
Mass. 

W.  E.  Brown,  who  recently  acquired 
the  IVhat  Cheer  (la.)  Chronicle,  has 
moved  the  equipment  of  that  plant  into 
his  IVhat  Cheer  Patriot  building,  and 
will  continue  to  publish  both  papers 
there. 

Max  Weller,  publisher  of  the  Moore- 
head  (la.)  Times,  has  leased  the  Whiting 
(la.)  Argus  and  will  continue  both 
Itapers. 

Bruceton  (Tcnn.)  Twin  City  Times, 
formerly  owned  and  operated  by  W.  E. 
Newport,  has  been  purchased  by  L.  R. 
Hurt,  Georgia  publisher,  who  will  in¬ 
crease  the  weekly  paper  from  four  to 
eight  pages. 

Hennepin  County  Ketnew,  weekly,  of 
Hopkins.  .Minn.,  has  purchased  the  second 
Hopkins  weekly,  the  Hennepin  County 
Enterprise,  it  is  announced  by  J.  A. 
.Markliam,  publisher  of  the  Review.  The 
Enterprise  will  be  moved  to  Robbinsdale, 
anr»ther  Minneapfdis  suburb. 

As  the  result  of  negotiations  which 
have  been  pending  for  some  time  the 
Tweed  (Ont.)  Advocate  has  been  ab¬ 
sorbed  by  the  Tweed  News.  D.  H.  Mor¬ 
rison,  who  took  charge  of  the  News  near¬ 
ly  nine  years  ago,  will  continue  as  editor 
and  manager  of  the  merged  papers. 


Henry  Hurd,  editor  of  the  Nooksack 
(Wash.)  Sentinel,  to  Miss  Margaret  A. 
Robinson  in  Bellingham,  M’ash.,  recently. 

Miss  Nan  Fauteux,  former^  of  the 
circulation  department  of  the  Fall  River 
(Mass.)  Herald  News,  to  William  H. 
Cox  of  Fall  River  at  St.  Jean  Baptiste 
(Jhurch  in  that  city  recently. 

Miss  Isabel  Boyd,  publicity  director 
for  the  New  York  Women’s  City  Club, 
to  Edwin  Hasbrouch  Proudfit  at  the 
home  of  Miss  Boyd’s  parents  in  CJer- 
mantown.  Pa.  Miss  Boyd  was  formerly 
on  the  staff  of  the  New  York  World. 

Mary  E.  Ryan  adtaker  for  the  Chicago 
Tribune,  to  Osborn  S.  Kaull. 

J.  M.  Ward,  Chicago  Tribune  classified 
solicitor,  to  Miss  Barbara  Skelly. 

Irene  Budge  of  the  Chicago  Tribune’s 
auditing  department  to  G.  R.  Ostrander, 
I>ec.  1. 

Larue  Brooks  of  the  Chicago  Tribune 
Iniilding  department  to  Miss  Mildred 
Gilbert. 

Phyllis  Watson  of  the  auditing  depart¬ 
ment,  Chicago  Tribune  to  C.  F.  Curtis. 


PRESS  ASSOCIATION  NOTES 


p'’LSIE  KERCHNER,  formerly  press 
agent  for  the  Salvation  Army,  is  now 
with  the  Associated  Press  in  Chicago. 

Osborne  T.  Buck,  former  editor  of  the 
Reno  ( Nev. )  Journal,  has  been  added  to 
the  feature  staff  of  the  San  Francisco 
office  of  the  Associated  Press. 

Lisle  Elowning,  general  assignment  man, 
Salt  Lake  Telegram,  has  joined  the  Salt 
Lake  staff  of  the  Associated  Press. 

Capt.  Victor  Eubank,  who  was  .Asso¬ 
ciated  Press  correspondent  in  Tokio  for 
more  than  tliree  years,  has  returned  to  the 
United  States.  He  has  Ijcen  assigned  ten¬ 
tatively  to  tin.*  San  Francisco  office. 

Earl  Lief  of  the  San  Franciscio  Bur¬ 
eau  of  the  United  Press  has  been  ap¬ 
pointed  night  manager  at  Portland,  Ore. 
He  is  succeeded  in  San  Francisco  by 
E.  C.  Ktheredge. 


ON  THE  MECHANICAL  SIDE 


TJICHARD  T.  BOWDEN,  linotype 
operator  for  the  Richmond  (Va. ) 
Times-Dispatch,  has  been  re-elected 
president  of  the  Richmond  Typographi¬ 
cal  Union,  No.  90. 


ASSOCIATIONS 

AT  a  meeting  of  the  Board  of  (Jover- 
nors  of  the  Baltimore  Press  Club, 
held  Thursday,  Dec.  13,  in  the  club  rooms, 
Edward  H.  Pfund  was  unanimously  re¬ 
elected  executive  secretary  for  the  en¬ 
suing  year. 

Ford  A.  Chatters  of  the  Lindsay  (Cal.) 
Gasette  was  elected  chairman  and  W.  S. 
Clawson  of  the  Exeter  Sun,  secretary  of 
the  San  Joaquin  Valley  unit  of  the  Cali¬ 
fornia  Newspaper  Publishers  Associa¬ 
tion  at  the  annual  meeting  which  was 
held  in  Visalia  Dec.  3.  More  than  30 
publishers  attended. 

Greater  Buffalo  Advertising  Club 
has  announced  plans  for  a  mid-winter 
series  of  meetings  on  industrial  advertis¬ 
ing  and  marketing.  H.  H.  Squire,  adver¬ 
tising  manager  of  the  Hinde  and  Daugh 
Paper  Company  of  Sandusky,  Ohio,  will 
be  the  first  speaker. 

Annual  supper  of  the  Richmond 
Sterf.otyi’ers  and  Electrotypers  Union, 
No.  f)6,  was  held  at  the  Clover  Inn,  Rich¬ 
mond,  Dec.  16. 

“Showmanship  in  Christmas  Advertis¬ 
ing’’  was  discussed  Dec.  18  by  Tony  Sarg, 
marionette  artist,  at  a  dinner  of  the  New 
York  League  of  Advertising  Women, 
at  the  Advertising  Qub. 

Rociiestfji  (N.  Y.)  Press  Club  has 
elected  these  officers  for  1929:  President, 
William  F.  Butler,  Times-Union;  vice- 
president,  Samuel  B.  Covey,  Democrat 
and  Chronicle:  recording  secretary,  David 
E.  Kessler.  Journal  and  J-'ost  Express; 
financial  secretary,  Ernest  A.  Weiss, 
Demf)crat  and  Chronicle;  treasurer,  Leo 
B.  Skeifington,  Democrat  and  Chronicle. 
A  “roastfest”  preceded  the  election  and 
marked  tlie  retirement  of  John  B.  Mul- 
laney  of  the  Journal  as  president.  The 
following  board  members  were  named : 
Mr.  Mullaney,  Bartley  T.  Brown,  repre¬ 
senting  the  journal ;  Fred  Storm  and  J. 
Roy  Elliott,  representing  the  Times- 
Union;  Hiram  Marks  and  Stephen 
Briggs,  representing  the  Chronicle ;  and 
Herman  l•'e^non,  the  Abendpost. 


WEDDING  BELLS 


NEW  PUBLICATIONS 


■DICHARD  E.  BARBOUR,  son  of 
former  Mayor  Perley  E.  Barbour  of 
Quincy,  Mass.,  publisher  of  the  new 
Quincy  Evening  News,  and  associated 
with  his  father  in  the  management  of 
the  paper,  to  Miss  Olive  Dunbar  of  Can¬ 
ton,  Mass.,  at  the  First  Parish  Church. 
Quincy,  by  Rev.  Clyde  H.  Valentine, 
pastor. 

C.  J.  Goehringer,  circulation  manager 
of  the  Nest  Orleans  States,  to  Miss  M. 
Maurer  of  New  Orleans,  Wednesday, 
Nov.  28.  On  his  return  from  his  honey¬ 
moon  he  was  presented  with  a  silver  ser¬ 
vice  by  his  associates. 

Joseph  Margolin,  country  circulation 
manager  for  Memphis  Press-Setmttar.  to 
Miss  Fannie  Franklin,  daughter  of  Mr. 
and  Mrs.  Joseph  Franklin,  of  Memphis, 
at  Baron  Hirsch  Synagogue,  Dec.  16. 

Frank  G.  Jason  of  the  Boston  Sunday 
Post  editorial  staff,  to  Miss  Doris  L. 
Nearv.  recentlv. 


G.  DILBA,  recently  owner  of  the 
_  *  Fox  Valley  Herald,  Dundee,  Wis., 
this  week  published  first  number  of  the 
Darien  (Wis.)  News,  a  weekly. 

E.  B.  and  M.  A,  Deupree  have  started 
the  publication  of  the  Lemon  Groi'e 
((2al.)  Empire,  a  weekly. 

Ralston  (Okla.)  Record  has  started 
publication  as  a  weekly,  with  Sam  P. 
Watts  editor-publisher. 

With  an  initial  issue  of  28  pages,  the 
Buffalo  Wochenschau,  a  new  German 
weekly,  began  publication  Dec.  1.  Paul 
Axthelm,  former  German  newspaper 
man,  is  editor  and  William  Schutte  is 
president. 


CONDUCTING  UGHTING  CONTEST 


The  Ogden  (Utah)  .Standard-Examin¬ 
er  is  sponsoring  a  Ch.is*mas  lighting 
contest  conducted  among  residents  of 
Ogden.  Prizes  will  be  awarded  most 
artistically  lighted  homes. 


Prestige ! 


This  magic  word  is  described  by  Webster 
as  ^Veight,  influence,  or  force  derived 
from  past  success  or  from  character  or 
reputation.”  His  definition,  however,  is 
prefaced  by  two  words  in  parenthesis: 
"delusion,  illusion.” 


There  is  no  "delusion”  nor  can  there  be 
"illusion”  when  it  comes  to  the  character 
of  the  Binghamton  Press  and  its  stand¬ 
ing  in  the  community  it  serves. 


The  Binghamton  Press  has  constantly 
maintained  a  standard  of  newspaper 
making  which  gives  its  constituents  the 
type  of  newspaper  they  desire.  The  re¬ 
sult  is  a  record  of  natural  and  solid 
growth  throughout  the  years. 


It  is,  and  always  has  been  the  policy  of 
this  newspap>er  to  serve  its  readers  with 
care,  accuracy  and  truth  in  news  and 
editorials.  It  is  careful  to  the  last  degree 
in  the  character  of  advertising  published 
in  its  columns.  By  this  unalterable 
policy,  The  Binghamton  Press  has  built 
up  a  PRESTIGE  in  the  community 
which  is  an  asset  of  untold  value. 


The  circulation  of  the  Binghamton  Press 
is  36,525  (See  Audit  Bureau  of  Circu¬ 
lation  report  for  year  ending  June  30, 
1928),  newspaper  coverage  which  is 
third  in  the  "home  zone”  in  the  United 
States  in  point  of  density. 


The  Binghamton  Press  offers  one  news¬ 
paper  coverage  at  one  advertising  cost  in 
Binghamton’s  rich  market. 


THE 

BINGHAMTON 

PRESS 


Above  All  a  Home  Newspaper 

By  Invitation  Member  of  the  100,000  Group 


THE  JOHN  BUDD  COMPANY 

National  Advertising  Representatives 
New  York  Atlanta  Chicago  Lo*  Angeles  St.  I.ods 
Portland  Dallas  San  Francisco 


■  .  N  s  N  / 
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The  January 


Star  Adcraft 


Leaps  Forward 

as  a 

Bigger  and  Better  Service! 

Nearly  500  Illustrations — 

Nearly  200  Ready*Written  Ads — 

Over  50  Notes  to  Publishers — 

Over  30  Pages— 

Over  12  Special  Full  Page  Ideas — 

An  Advertising  Service  brimful  of  lineage* 
creating  suggestions.  I 

To  quicken  the  flow  of  local  advertising  Uneage 
to  your  paper — to  help  win  local  advertising  dom> 
inance — you  could  not  find  a  more  powerful 
weapon  than  the  Bigger  and  Better  STAR  AD¬ 
CRAFT  SERVICE. 

EXCLUSIVE  RIGHTS  in  your  territory  may 
still  be  available. 

WIRE,  WRITE  or  PHONE  for  rates  and 
full  information. 


“A  Lineage-Creating  Local  Adver¬ 
tising  Service  for  Daily  Newspapers; 
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ENLARGES  RADIO  DEPARTMENT 

Erwin,  Wnsey  Sc.  Co.,  A«ldU  to  StnlF  to 
Serre  Broadcasting  Adnartisers 

Erwin,  Wascy  &  G>.,  New  York  ad¬ 
vertising  agency,  has  enlarged  its  radio 
department,  it  was  announced  this  week. 

Lysbeth  Gates, 
until  recently  as¬ 
sistant  to  the 
publicity  direc¬ 
tor  of  Blooming- 
dale’s,  New  York, 
has  been  engaged 
as  producer  of 
women’s  daytime 
radio  programs 
for  the  agency’s 
clients.  Miss 
Gates  was  grad¬ 
uated  from  In¬ 
diana  University 
in  1922.  She 
did  her  first  ra¬ 
dio  broadcasting 
work  while  editor  of  Sun  Up  Maga¬ 
zine  in  Portland,  Me. 

Innis  G.  Osborn,  formerly  publicity 
manager  of  the  Southern  New  England 
Telephone  Company,  and  author  of 
several  plays,  has  also  joined  the  radio 
stafi. 

The  agency  has  been  retained  to  han¬ 
dle  the  radio  broadcasting  of  the  Hud¬ 
son  Motor  Car  Company.  Plans  call 
for  a  half-hour  radio  pr<^ram  on  a 
coast  to  coast  hook-up  Ijeginning  Mon¬ 
day,  Jan.  7. 


Two  Agencies  Merge 

The  merger  of  Winsten  &  Sullivan, 
New  York  advertising  agency,  with 
Addison  F.  Vars  of  Buffalo,  was  an¬ 
nounced  in  New  York  this  week.  The 
name  of  the  new  firm  will  be  Addison 
Vars,  Inc.  Addison  F".  V’ars  of  Buffalo 
will  be  the  president  and  Harry  J. 
Winsten,  New  York,  will  be  executive 
vice-president.  The  Winsten  offices  in 
the  Graybar  Building,  the  Buffalo  offices 
and  the  resident  manager’s  office  in 
Syracuse,  will  be  maintained. 


Wales  Company  Appointed 

The  Virginia  Hot  Springs  Company 
has  select^  the  Wales  Advertising 
Company,  Inc.  to  handle  the  advertising 
of  The  Homestead,  Hot  Springs,  Va., 
effective  Jan.  1.  Magazines  and  news¬ 
papers  will  be  used. 


Aircraft  Firm  Appoints 

Erwin,  Wasey  &  Co.,  Chicago,  has  been 
appointed  to  direct  the  advertising  of  the 
Mahoney-Ryan  Aircraft  corporation,  St. 
Louis,  formerly  of  Los  Angeles,  manu¬ 
facturers  of  Lindbergh’s  Spirit  of  St. 
Louis. 


Opening  Eastern  Office 

The  Frank  B.  White  company,  agricul¬ 
tural  advertising  service,  Chicago,  will 
enter  the  eastern  field  with  the  opening 
of  an  office  in  Lancaster,  Pa.  J.  G.  Fisher 
will  have  charge  of  the  new  office. 


Evans,  Kip  Sc  Hackett  Named 

Henry  Mandel  Associates,  Inc.,  New 
York,  have  apfiointid  Evans,  Kip  & 
Hackett,  New  York  advertising  agency, 
to  direct  their  real  estate  advertising. 


Has  Jewelry  Account 

The  _S.  W.  Frankel  Agency,  New 
York,  is  now  handling  the  account  of 
Kirkpatrick  the  Jeweler.  Newspapers 
and  magazines  will  be  used. 

English  Instructor  Joins  Agency 

W.  B.  Phillips,  formerly  instructor  in 
English  at  the  University  of  Wisconsin, 
has  joined  the  copy  staff  of  Erwin.  Wa.sey 
&  Co.,  Chicago. 


Importer  Appoints  Hicks  Agency 

William  N.  Hakim,  importer  of 
oriental  rugs,  of  New  V’ork  City,  has 
placed  his  advertising  account  with  the 
Hicks  .Advertising  Agency,  New  York. 


B.  Sc  O.  Names  Packet! 

(jeorge  Packett  has  been  appointed  ad¬ 
vertising  agent  of  the  Baltimore  &  Ohio 
railroad,  succeeding  P.  H.  Akin,  who  re¬ 
cently  retired.  Mr.  Packett  was  ftMinerly 
city  passenger  agent  of  the  road  at  De¬ 
troit,  Mich. 


GREETS  CLIENT’S  DEALERS 

H.  W.  Kastor  Company  Bays  Page  to 
Congratulate  Radio  Distributors 

.A  full  page  advertisement  addressed  to 
the  distributors  of  the  Grigsby-Grunow 
Company,  manufacturers  of  Majestic 
Radio  Receiving  Sets,  in  convention  at 
the  Stevens  Hotel,  Chicago,  was  inserted 
in  the  Chicago  Tribune,  Dec.  13,  by  H. 
W.  Kastor  &  Son  Advertising  company, 
agency  for  the  Grigsby-Grunow  organi¬ 
zation. 

The  advertisement  reviewed  the  accom¬ 
plishments  of  the  radio  company  since 
the  introduction  of  the  Majestic  set  in 
May  this  year,  and  congratulated  the 
distributors  on  their  connection  with  the 
comjiany.  It  also  expressed  the  agency’s 
satisfaction  at  serving  the  Grigsby-Gru¬ 
now  Company. 


Agency  Men  Form  Club 

Fred  H.  Wilson  of  Erwin,  Wasey  & 
Co.,  Chicago,  has  been  elected  president 
of  the  newly  organized  Production  Men's 
Club,  whose  membership  is  made  up  of 
production  men  of  Chicago  advertising 
agencies.  Robert  Stracke  of  the  Roche 
.Advertising  Agency  is  vice-president, 
James  Hausman  of  Carroll  De^  Mur¬ 
phy,  Inc.,  is  secretary,  and  Calvin  Boyn¬ 
ton  of  the  Mitchell-Faust  Company  is 
treasurer. 


Obtains  Food  Account 

V  ariety  Food  Products  Company  of 
New  York  have  appointed  Smith. 
Sturgis  &  Moore,  Inc.,  as  their  adver¬ 
tising  agency.  Variety  will  manufac¬ 
ture  a  family  of  food  products,  for  in- 
ternationl  distribution.  Magazines, 
newspapers,  trade  papers  and  radio 
broadcasting  are  being  considered. 


Confer  on  Oil  Accoant 

John  P.  Roche,  president  of  the  Roche 
.Advertising  Company,  and  Stewart  Wes¬ 
ton,  vice-president,  recently  attended  a 
conference  in  Bloomington,  Ill.,  with  C. 
U.  Williams,  in  regard  to  the  1929  cam¬ 
paign  for  Williams  Oil-O-Matic  and  Ice- 
O-Matic,  oil  burners  and  electric  refriger¬ 
ators. 

Surreys  Sugar  Cane  Properties 

Charles  J.  Keller,  manager  of  the  Chi¬ 
cago  office  of  Doremus  &  Co.,  was  in 
New  Orleans  for  a  few  days  last  week 
investigating  the  sugar  cane  properties  of 
the  South  Coast  Company. 


Stores  Name  N.  Y.  Agency 

L.  P.  Hollander  Company,  operating 
women’s  specialty  stores  in  Boston.  New 
York  and  Paris,  has  appointed  Batten, 
Barton,  Durstine  &  Osborn,  Inc.,  to 
direct  its  advertising. 

New  Chicago  Agency 

The  Ross  .Advertising  Service  has  l)een 
incorporated  with  offices  at  74  East 
Roosevelt  road,  Chicago.  The  incorpor¬ 
ators  are  Edith  B.  Ross.  Albert  L.  Ross 
and  W.  O.  Dubose. 


Names  J.  Walter  Thompson 

Eberhard  Faber  has  appointed  J.  Wal¬ 
ter  Thompson  Company  as  its  adver¬ 
tising  agent.  The  first  advertisements 
beginning  a  new  campaign  will  appear 
in  January. 


Has  Resort  Account 

The  William  H.  Rankin  Company  has 
been  appointed  to  direct  a  campaign  in 
northern  newspapers  for  Sea  Island 
Beach,  Saint  Simon  Island,  Ga. 


To  Advertise  Moth  Plane 

The  Boston  office  of  Albert  Frank  & 
Co.  has  obtained  the  advertising  account 
of  Moth  .Aircraft  Corporation,  Lowell, 
Mass.,  makers  of  the  Moth  airplane. 


NAMED  RADIO  DIRECTOR 


Nicholson  Joins  Price-Hannah  Agency 
— Two  New  CUents 

Thomas  Nicholson,  known  to  radio 
fans  through  his  association  with  the 
Cedumbia  Broadcasting  System,  has 
joined  the  Price- Haimah  Advertising 
Aget^,  Chicago,  as  director  of  its  radio 
division. 

The  Price-Hannah  company  has  been 
appointed  to  handle  the  account  of  the 
(Mor-Nox  Chemical  company,  Chicago, 
manufacturers  of  a  deodorant.  News¬ 
papers  will  be  used.  The  Pennsylvania 
Sait  Company,  Philadelphia,  manufac¬ 
turers  of  Lewis  Lye  and  Pensal,  also 
has  appointed  the  Price-Hannah  com¬ 
pany  to  handle  its  advertising. 


New  Chicago  Agency 

Chicago  has  a  new  advertising  agency. 
Young  &  Winn,  Inc.,  with  offices  in 
the  333  North  Michigan  avenue  build¬ 
ing.  Lloyd  W.  Young  is  president,  Roy 
E.  Winn  vice-president  and  treasurer, 
and  Philip  M.  Gordon  secretary.  Mr. 
Young  formerly  headed  his  own  com¬ 
pany  in  Cleveland  and  more  recently 
was  with  the  M.  A.  Ring  Company, 
Chicago.  Mr.  Winn  resigned  as  a  vice- 
president  with  the  Maggart  Corpora¬ 
tion,  Chicago,  to  join  the  new  organiza¬ 
tion. 


Fowler  Accept*  New  Post 

George  S.  Fowler,  vice-president  of 
the  j.  Waller  Thompson  Company,  will 
resign  from  that  agency  Jan.  1  to  become 
vice-president  of  the  Simmons  Company, 
manufacturers  of  beds.  Mr.  Fowler  has 
been  associated  with  J.  Walter  Thompson 
Company  since  1925.  Previously  he  was 
a<lvertising  manager  of  Colgate  &  Co. 
He  is  a  former  president  of  the  Asso¬ 
ciation  of  National  Advertisers. 


New  Batten  Accoant 

Batten,  Barton,  Durstine  &  Osborn, 
Inc.,  have  been  retainod  to  direct  the 
advertising  of  the  American  Maize 
Products  Company,  New  York  City, 
manufacturers  of  Amaizo  salad  and 
cooking  oil,  Amaizo  Butterscotch  Sy¬ 
rup,  Amaizo  Corn  Starch  and  Amaizo 
Gloss  Starch. 


Hercules  Corporation  Names  Bement 

The  Hercules  Motors  Corporation, 
Canton,  O.,  manufacturers  of  Hercules 
heavy  duty  engines  and  power  units,  has 
apiMinted  Austin  F.  Bement,  Inc.,  De¬ 
troit  and  Chicago  advertising  agency  as 
its  advertising  counsel.  An  extensive 
campaign  in  the  trade  press  is  under 
way.  ' 


Mason  Sc  Warner  Named 

Mason  &  Warner  Co.,  Inc.,  Chicago, 
has  been  named  to  direct  and  place  the 
advertising  of  Reid,  Murdock  &  Co.,  ef¬ 
fective  Jan.  1. 


Financial  Firm  Appoints 

E.  H.  Holmes  &  Co.,  investment  se- 
curties.  New  York,  has  appointed  the 
New  S’ork  office  of  Albert  Frank  & 
Co.,  to  direct  its  advertising  account. 

New  Bucken  Account 

The  Buchen  Company,  Chicago  adver¬ 
tising  agency,  has  b«n  appointed  to  pre¬ 
pare  the  advertising  of  the  American 
Hoist  &  Derrick  Company  of  St.  Paul. 


Boston  Agoncy  Mores 

The  advertising  firm  of  £.  S.  Whi 
ten,  141  Milk  streei,  Boston, 
has  moved  to  new  quarters  at  30  New 
bury  street  with  enlarged  bcilitics.  Tk 
firm  was  inoorporat^  in  June,  igJS. 
Edmund  S.  Whitten  is  wesident 
treasurer  with  Roland  R.  Darling,  via. 
president 


AD  TIPS 


Aubrey  A  Keors,  410  North  lllcblgsn  srci^ 
Chlrsfo.  Are  prepsrainc  s  list  of  urwiptM 
on  the  Boyer  Laboratories.  Chicago. 

Ansplts-Lee-Hsrrey  Company,  SAO  Net 
Ulcblgan  avenue,  Chicago.  Is  making  up  tb 
list  on  Hockaday  I'alnt  Co.,  Chicago 

Charles  Blum  Advertising  Corporat:on,  im 
Spruce  street,  rbiladelphia.  Plaring  sceem 
for  the  De  Ix>ng  f'urniture  Company,  PUb- 
deipbia. 

Nelson  Chesman  A  Co.,  Pound  OOlce  Bsilg 
Ing,  Chattanooga,  Tenn.  Placing  acrouat  br 
the  Chattanooga  Ifedeclne  Company,  Chatts- 
noogs,  manufacturers  of  Cardul  and  Black 
Draught. 

Crowell,  Crane  A  Williams,  613  North  MleU. 
gan  avenue,  Chicago.  Has  practically  -ampMN 
the  spring  list  on  the  Parker  Pen  CumpsQ, 
JamesTllle,  Wi*. 

Evans,  Kip  A  Hackett,  Ino.,  3S6  4th  avesaa. 
New  York.  Placing  account  for  Henry  llaaSg 
Associates,  Inc.,  New  York. 

Charles  Daniel  Frey  Company,  333  Nattt 
Michigan  avenue,  Chicago.  Is  making  ap  a 
spring  campaign  on  the  8.  C.  Johnson  Oau- 
pany,  Racine,  Wisconsin,  copy  to  start  early 
In  March. 

T.«uia  H.  Trobman  Advertising  Agency,  w 
West  40th  street.  New  York.  Hsa  secured  at- 
ciHint  of  the  Llquldmeter  Corporation,  Lang 
Island  City,  N.  Y. 

Oeare,  Marston  A  Pilling,  Ino.,  1000  AnS 
street.  Philadelphia.  Placing  account  for  tke 
Ijirgiiian-Oray  Company,  manufacturer*  g 
Blue  -Moon  silk  stockings. 

Oottscbaldt-Humphrey,  Inc.,  410-431;  PaiMt 
huilding,  Atlanta,  Ua.,  Has  secured  the  so 
counts  of  the  Qlen  Saint  Mary  Nurseries  Caa- 
pany,  citrus  division,  and  the  McMullen  Ab- 
cruft  Company,  Imth  of  Tampa,  Fla. 

M.  P.  Oould  Company,  Inc.,  454  4th  Avesaa, 
New  York.  Has  secured  account  of  Tbiat 
Hand  Creme. 

Oriswold-Eshelman  Company,  I-eader  Build¬ 
ing,  Cleveland  O.  Is  sending  full  page  repf 
on  the  Sandusky  Cement  Company,  Sandusky, 
O.,  to  some  Pennsylvania  paiiers. 

J,  S.  Hamilton  Company,  180  North  Mlrhh 
gan  avenue,  Chicago,  Is  making  up  the  spriai 
list  on  Val  Blats  Company,  Milwaukee,  WIs. 

H.  W.  Kastor  A  Sons  Company,  22  West  4Ftli 
street.  New  York.  Placing  account  for  ikt 
Congress  Cigar  Company,  Pblladelphi;i,  makeia 
of  “La  Palina"  cigars. 

H.  W,  Kastor  A  Sons  Co.,  14  Bast  Jaeksos 
boulevard,  Chicago.  Will  Issue  some  full  pigt 
copy,  to  rnn  In  January,  on  Dr.  W.  O.  Coffee, 
Davenport,  Iowa. 

MoJnnkin  Adv.  Co.,  228  North  la  Salla 
street,  Chicago.  Will  make  up  a  list  in  tka 
near  future  on  the  Bchealfer  Pen  Compaay, 
Fort  Madison,  Iowa. 

Matteson-Fogarty-Jordan  Compaay,  .307  Nortt 
Michigan  avenue,  Chicago.  Will  soon  lake  ay 
for  consideration  the  list  on  Premier  Nall 
Company,  Chicago. 

Mason,  Inc.,  Detroit,  Mich.  Is  making  up  • 
list  of  newspapers  on  the  Holland  Kuraate 
Company,  Holland,  Mich. 

Prathar-Allen-Hoaton,  307  East  Tth  atrast 
Cincinnati,  O.,  have  secured  the  account  af 
the  Boss  Washing  Machine  Co.,  Cincinnati, 

Reese  Adv.  Agency,  New  Canal  Bank  Build¬ 
ing,  New  Orleans,  La.,  Is  Issuing  small  ess- 
tracts  to  a  list  of  newspapers  on  the  Siiuecas- 
Bay  Mo|i  Company,  New  Orleans. 

Quinlan  Adv.  Corporation,  85  East  Waekar 
drive,  Chicago.  Will  place  the  Osborne  Oleva 
Company,  CliUago. 

Arthur  Rosenberg  Co.,  lac.,  1.3  West  STtk 
Street.  .New  York.  Has  secured  account  of  tkv 
Kosecllfr  Shirt  Corporation,  New  York. 

Eric  Rogers  Company,  Omalds,  Neb.  !• 
sending  copy  on  the  Wallace  Drug  Co..  Omak*. 
to  a  few  newspapers  in  scattered  territory. 

Rnssell  M.  Seeds  Company,  Inc.,  Con>.<illdataf 
Building,  Indianapolis.  Placing  accoimt  tm 
the  Dunham  Manuafactnriiig  Compan.v,  Mus¬ 
cle,  Indiana. 
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AGENCY  MAN  TO  DRAW 
SYNDICATE  FEATURE 

O.  T.  CarlisU  of  Botten,  Borton,  Dnr- 
•tiao  A.  Oaborn  Proporinc  Sorio* 
of  Dog  Cartoon*  for 
McCInro 


D,  T.  Carlisle,  of  Batten,  Barton,  Dur- 
•tine  and  Osboni,  New  York  advertis¬ 
ing  agency,  is  preparing  a  series  of  car¬ 
toons,  using  dogs 
as  characters,  for 
McClure  Syndi¬ 
cate.  The  series 
will  appear  about 
Jan.  7  under  the 
title  "Dog  Days” 
and  will  be  run 
in  three-column 
form  daily. 

Mr.  Carlisle  has 
been  with  Batten, 
Barton,  Durstine 
and  Osborn  since 
1920  when  he 
jdned  the  Boston 
office  of  the  agen¬ 
cy,  then  known 
as  Barton,  Durstine  and  Osborn.  In 

January  of  this  year  he  came  to  ^e 
lew  York  office  to  handle  the  toilet 

foods  advertising  of  Colgate  &  Co. 

’rior  to  his  ^ency  connection  he  ^d 
been  engaged  in  newspaper  work,  doing 
both  art  work  and  reporting. 

He  started  newspaper  work  in  the  art 
defmtment  of  the  Chicago  Tribwic, 
while  he  was  still  in  high  school.  While 
studying  at  the  University  of  IllitKMS 
he  drew  cartoons  for  the  Daily  Illini 
and  in  his  sophomore  year  was  art  edi¬ 
tor  of  the  Illinois  Siren. 

A  breakdown  in  health  forced  Mr. 
Carlisle  to  go  to  California  in  the  sum¬ 
mer  of  1914.  That  autumn  he  continued 
his  studies  at  the  University  of  Cali¬ 
fornia  where  he  became  art  editor  of 
the  Pelican  and  wrote  features  for  the 
Daily  Californian.  He  was  graduated 
in  1916,  and  went  immediately  to  New 
York  where  he  worked  for  Iron  Age. 
Another  breakdown  in  1918  sem  him  to 
Lake  Placid  to  recuperate.  His  next 
connection  was  with  the  advertising 
agency. 

Mr.  Carlisle  had  been  taught  by  his 
grandfather  to  sketch  all  manner  of  wild 
and  domestic  animals,  and  following  this 
training  he  developed  a  talent  for  draw¬ 
ing  dogs  and  placing  them  in  human 
situations  and  poMs.  He  drew  many 
cartoons  of  this  sort  for  The  Sports¬ 
man  under  the  title  “The  Belvidere 
Hounds”  and  for  Judge  under  the  title, 
"E)ogs’  Life”.  He  also  draws  sketches 
for  the  advertising  of  Saks  Fifth  Ave¬ 
nue,  Kaskel  &  Kaskel  and  other  New 
York  retail  houses. 


D.  T.  Ca*i-isu 


Add*  Humoron*  Paalnr* 


DOROTHY  THOMPSON  HONORED 


Former  Writer,  Now  Wi(«  of  Novoli*t, 

CuMt  of  Now*pap*r  Women**  Club 

Dorothy  Thompson,  formerly  Neva 
York  EvetUng  Pott  correspondent  in 
Berlin,  and  now  the  wife  of  Sinclair 
Lewis,  novelist,  was  the  guest  of  honor  at 
a  dinner  of  the  New  York  Newspaper 
Women’s  Qub,  held  Dec.  16,  at  the  Savoy 
Plaza.  Miss  Emma  Bugbee,  president  of 
the  club,  presided. 

Mrs.  Lewis  described  her  experiences 
as  a  newspaper  woman  in  Europe.  Mr. 
Lewis,  who  was  also  a  guest,  told  of  his 
first  meeting  with  his  wife  when  she 
employed  him  to  write  a  feature  story 
on  rioting  in  Hungary,  Other  speakers 
were  Julian  S.  Mason,  editor  of  the  Eve¬ 
ning  Post,  and  Miss  Marjorie  Shuler, 
of  Christian  Science  Monitor. 

Among  other  guests  present  were  Mr. 
and  Mrs.  Arthur  S.  Draper,  of  the  Her¬ 
ald  Tribune,  Louis  Wiley,  business  man¬ 
ager,  New  York  Times;  Irita  Van 
Doren,  editor  of  the  book  section.  Her¬ 
ald  Tribune,  Mrs.  Inez  Haynes  Irwin, 
Edward  Bemays,  Stanley  Walker,  city 
editor.  Herald  Tribune,  and  Mrs.  Wal¬ 
ker;  Miss  Peggy  W'ood,  Mrs.  Genevieve 
Parkhurst,  Mrs.  I>avid  Warfidd,  Mrs. 
Anne  O’Hagen  Shinn,  Mrs.  Josephine 
R.  Ober,  society  editor.  Morning  IVorld. 


WOMAN  M.  E.  RESIGNS 


Mi**  Hannah  Mitchell  Laaving  Scan¬ 
dal#  Pap«r  to  Wad 

Miss  Hannah  Mitchell,  for  the  past 
two  years  managing  editor  of  the  Scare- 
dale  (N,  Y.)  Inquirer,  will  resign  on 
E>ec.  21  and  will  be  married  on  Jan.  1 
to  Floyd  Brown  Danskin,  of  Spokane, 
Wash.,  at  her  mother’s  home  in  Law¬ 
rence,  Kan.  Mr.  Danskin  is  a  lawyer, 
practicing  in  Spdeane,  and  is  a  member 
of  the  lower  House  of  the  Washington 
legislature. 

Miss  Mitchell  was  at  one  time  on  the 
staff  of  the  Kansas  City  Star.  After 
that  she  was  on  the  old  New  York 
Tribune,  and  for  a  year  during  that  time 
was  a  member  of  the  Washington  bureau 
of  the  paper,  and  later  attached  to  the 
Sunday  magazine  in  New  York. 

Miss  Agnes  Smith,  now  with  the  pub¬ 
licity  staff  of  New  York  University, 
will  succeed  Miss  Mitchell  on  the 
Scarsdale  paper. 


Woman  Join*  Copy  Steff 

Miss  Ruth  Reed  has  just  gone  to 
Reimers  &  Whitehill,  Inc.,  New  York 
City,  as  copy  writer.  She  was  on  the 
staff  of  the  Chatham  Agency  of  New 
York,  and  before  that  with  the  Frank 
D.  Boyd  Advertising  Company  of  St. 
Louis,  where  in  1926  she  was  secretary 
and  vice-president  of  the  St.  Louis 
Women’s  Advertising  Qub. 


Woman  Writer  Join*  UBman 

Mary  Jane  Moore,  Washington  news¬ 
paper  woman,  has  joined  the  staff  of  the 
Ullman  Feature  Service,  Washington,  D. 
C.  Miss  Moore  is  writing  a  weekly 
woman-apped  automobile  feature  and 
also  is  comributing  to  the  Ullman  maga¬ 
zine  section  service. 


CIRCULATCMIS  PLAN  MEETING 


Annanharg  to  Addra**  Now  England 
Group  in  Boston,  Jan.  16-17 

J.  EL  Annenberg,  circulation  manager 
of  the  Philadelphia  Public  Ledger,  and 
president  of  the  International  Circula¬ 
tion  Managers’  Association,  is  to  be  the 
principal  speaker  at  the  January  meet¬ 
ing  of  the  New  England  Association  of 
Circulation  Managers  to  be  held  at  the 
Hotel  Staffer  in  Boston,  Mass.,  Jan.  16 
and  17. 

Allan  B.  Croshere,  circulation  manager 
of  the  Fall  River  (Mass.)  Globe  and 
president  of  the  New  England  Associa¬ 
tion,  will  preside.  New  officers  will  be 
elected  for  the  coming  year. 


Raport*  On  Plana  Daiivaria* 

That  the  use  of  airplanes  for  delivery 
of  newspapers  is  no  mere  gesture  on  the 
part  of  ffie  Los  Angeles  (Cal.)  Times 
is  indicated  by  a  report  on  distribution 
for  the  past  six  months.  During  that 
period  ffie  newspaper  ddivered  54  tons 
of  papers  via  airidane  to  Bakersfield, 
Fresno,  San  Joaquin  Valley  points,  San 
Francisco,  Oakland  and  the  bay  district. 


Nawsia*  Attend  Banqnat 

William  J.  Pape,  publisher,  and 
Charles  M.  Schofield,  circulation  mana¬ 
ger  of  the  Waterbury  (Cionn.)  Republi- 
ean  and  American,  were  hosts  to  350 
newsboys  and  one  lone  newsgirl,  Anna 
Wailonis,  at  a  banquet  Saturday,  Dec. 
8.  Prizes  worth  $500  were  auctioned  off 
to  the  “newsies”  who  bid  with  their 
credit  coupons,  won  by  meritorious  work. 


Maka*  Gift*  of  Sub*cription* 

A  six-month  subscription  is  being  of¬ 
fered  by  the  Boston  Evening  American 
as  a  Christmas  gift.  A  card  sent  to  a 
selected  list  announced  that,  if  the  re¬ 
ceiver  would  sign  name  and  address  and 
return  the  card,  the  subscription  would 
be  entered. 


Haarst  Christina*  Broadcast  ' 

Hearst  newspapers  are  sponsoring  a  I 
Christmas  Eve  darol  concert  over  a  I 
nation-wide  radio  broadcasting  chain,  j 
The  organization  is  also  distributing  free  j 
booklets  containing  words  and  music  of 
the  carols. 


Appoint*  Reynold*,  Fitagarald 


The  Victor  Service  of  Boston  ha*  ' 
added  a  new  humorous  feature  to  its 
schedule.  It  is  called  “Ask  Me  No 

Siestions  And — ”  and  is  by  William  J. 

cNulty,  for  24  years  en^ged  in  news¬ 
paper  work.  It  is  a  satire  on  modern 
question  and  answer  columns. 


Introduca*  TalavUion  Serial 

'The  Ledger  Syndicate  of  Philadelphia 
has  started  a  new  serial,  “The  Vicarion” 
by  Gardner  Hunting.  It  deals  with  an 
invention  in  television  which  projects 
events  of  the  past  on  a  screen,  and  is 
illustrated  by  E.  K.  Bergey. 


United  Start*  New  Serial 

A  new  serial  “Are  We  Married,”  by 
Arthur  Weigall,  was  launched  this  week 
by  Um'ted  Features,  Inc.  It  will  run  in 
50  installments  with  drawings  to  illus¬ 
trate  the  first  six. 


Join*  Albany  Timas-UBion 

Miss  Grace  Dollard,  formerly  of  the 
Albany  Evening  News,  has  joined  the 
staff  of  the  Albany  (N.  Y.)  Times- 
Union  as  a  feature  writer. 


Entertain*  Visiting  Writer 

Winifred  Rothermel,  special  writer  for 
the  Birmingham  News,  entertained  re¬ 
cently  four  at  luncheon  for  Lewis 
Browne,  author  of  “This  Believing 
World,"  when  he  visited  Birmingham  on 
a  lecture  tour.  Among  the  guests  was 
Charles  N.  Feidelson,  associate  editor  of 
the  Birmingham  Age-Herald. 


Qub 


s  Jane  Dixon,  for  many  years  an 
New  York  newspaper  woman,  ad- 


Jana  Dixon  Addrassa* 

Miss 
active 

dressed  the  Scarsdale  (N.  Y.)  Woman’s 
Qub  on  Dec.  12.  Miss  Dixon  was  for¬ 
merly  associated  with  the  New  York 
Telegram.  Miss  Dixon  is  the  wife  oi 
Captain  Walter  Wells,  and  now  lives  at 
West  Point. 


Writing  New  York  Feature 


The  Butte  Montana  Free  Press  this 
week  announced  the  appointment  of  Rey¬ 
nolds,  Fitzgerald,  Inc.  as  national  adver¬ 
tising  representatives. 


.\ii  l4li‘2il  .\«‘\\  H|>a|»«‘r  IliiiiliT 


6rmly  and  neatly  ao  the  entire  page 
ran  be  read.  U*^  by  the  Chicago 
Tribune  and  hundred*  of  other*. 


Qadys  Baker,  formerly  sjKcial  writer 
for  ffw  Birmingham  News  is  now  con¬ 
tributing  feature  stories  from  New  York 
Qty.  Frequently  she  assembles  a  patch- 
work  of  Manhattan  news  and  comment 
under  the  title,  “Keeping  an  Eye  oni 
Father  Knickerbocker. 


FREE  TRIAL 

Send  us  star  of  your  paper  and  we  will  aesid 
you  m  binder  for  ten  days*  trial. 

FELDMANN  SYSTEM  MFC.  CO. 

23M  Armitoae  Arenue,  Chieoca,  HI. 


K  H  I  II  It  I  i  H  li  <•  tl 


NEW  SPECIAL  AGENCY 


Gaorge  H.  Payna  Company  Formadiil 
Payne,  Margaaon,  Schroadar 

An  organization  known  as  George  E 
Payne,  Inc.,  special  newspaper  repres® 
tatives,  has  been  formed  with  f>ttices  i 
the  Chamber  of  (Commerce  building,  L* 
Angeles,  and  the  Russ  building,  Sa 
Francisco.  George  H.  Payne  is  pn* 
den,  Frank  R.  Margeson  is  vice  presidg 
in  charge  of  the  San  Francisco 
and  George  F.  Schroedcr  is  M-<reti- 
and  treasurer. 

Mr.  Payne  was  formerly  business  ma: 
ager  of  the  Holyoke  (Mass.)  Telegra^^ 
advertising  manager  for  the  lVisco%a 
State  Journal,  and  business  manager  d 
La  Fdlette’s  Weekly..  Mr.  Margtsa 
has  been  connected  with  King  Feature 
Syndicate,  Inc.,  and  the  In*  rnaiici 
News  Service.  Mr.  Schroeder  was  if/ 
merly  associated  with  G.  Logan  I'a.K 
Company. 


Mogansan  Add*  to  Staff 

William  G.  Matthews,  formerly 
aser  of  ffie  Chicago  office  of  the  Kaum 
City  Star  and  later  mam^er  of  the  Qi 
cago  office  of  the  William  J.  Mortn 
Cximpany,  has  jmned  the  Chicago  ofn 
of  M.  C.  Mogensen  &  Co.,  Inc.,  market' 
ing  and  merchandising  department.  Hi 
recently  disposed  of  his  interest  in  tin 
Castleman-Matthews  (Company.  L. 
Stureman,  formerly  of  the  local  display 
department,  Chicago  Herald  and  lixan- 
iner,  has  ^so  joined  the  Chicago  v.af 
of  Mogensen’s,  as  a  salesman. 


Passaic  Now*  Appoints 

The  Julius  Mathews  Special  Aceiv:;, 
30  North  Dearborn  street,  Chicago,  ha 
been  appointed  to  represent  the  Pas<ac 
(N.  J.)  Dailv  News,  in  conjunction  uti 
the  Passaic  Herald,  which  has  been  rep 
resented  by  this  agency  for  many  \fari 
'The  News  was  recently  purchased  by  L'i 
owners  of  the  Herald. 


MERIT 


Tliat  is  the  keynote 
of  the  success  of  the 
Special  Elditions  for 
w^ch  we  handle  the 
advertising. 

IDEAS 

We  have  them  and 
when  applied  they  work 
out  to  the  advantage  of 
your  newspaper. 

Jobi  B.  GaOaglier  Coapanj 

4B  W.  45tk  St..  N.  Y.  City 


Ludlow 

— the  fastesl 
growing  sys¬ 
tem  of  displaji 
composition. 

Ludlow  Typograph  CoB 

2032  Clybourn  Ave., 01110380* 

Boston  —  New  York  —  Atlanta  —  San  I  ran 


LUDLOW  QUALITY  SLUB  COMOOSI '''■ON 
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Help  Broadway  Temple 
Celebrate  the  New  Year 

Only  $500,000  more  needed  to 
complete  this  great  $5,500,000 
social  and  religious  plant 


A  few  more  bricks  and  this  great  $3,300,000  religious  and  social 
plant  goes  to  work  in  a  community  of  600,000  souls.  This  $300,000 
must  be  raised  by  January  1st,  to  release  $800,000  already  pledged 
for  this  great  social  and  religious  enterprise.  This  financing  will  en¬ 
able  the  founders  to  complete  one  of  the  country’s  greatest  Cathedrals 
strategically  situated  in  one  of  New  York’s  most  thickly  populated 
districts  where  the  people  are  without  an  adequate  social  plant,  with¬ 
out  a  Y.  M.  C.  A.,  or  Y.  W.  C.  A.,  or  any  other  impressive  edifice 
for  social  and  religious  service. 

Much  has  already  been  written  and  told  about  this  great  Temple, 
destined  to  become  one  of  the  Evangelistic  centers  of  America’s  great¬ 
est  city — this  Temple  with  its  Commander  Byrd  Beacon  towering 
over  the  city  800  feet  above  sea  level — with  its  fog  piercing  light — 
that  will  be  the  guiding  light  for  aviators,  and  mariners.  Some  of  the 
most  prominent  men  in  the  country  are  behind  this  worthy  enterprise. 
Not  only  have  they  contributed  their  name  and  effort  but  they  have 
given  freely  of  their  money.  J.  D.  Rockefeller,  Jr.,  realizing  the 
priceless  benefits  this  great  social  and  religious  plant  will  shower  upon 
'  so  great  a  community  center,  contributed  $300,000. 

Nearly  3,000  people  are  directly  responsible  for  the  raising  of 
$4,300,000,  which  so  far  has  been  spent  towards  the  construction  of 
this  great  Cathedral.  Unless  this  remaining  $300,000  is  raised  the 
pledged  $800,000  will  be  lost  and  this  great  edifice  —  this  great 
Cathedral  will  remain  unfinished. 

The  Broadway  Temple  will  be  self-supporting.  After  the  in¬ 
debtedness  has  been  paid  off,  $200,000  from  its  income  producing 
property  which  consists  of  two  l2'Story  apartment  house  wings  that 
are  now  filled  to  capacity  and  producing  the  anticipated  earnings,  will 
be  applied  for  the  support  of  the  social  and  religious  work  throughout 
the  New  York  area. 

Help  keep  the  church  to  the  forefront.  Church  steeples  are  now 
dwarfed  by  skyscrapers.  There  are  39  less  Protestant  churches  in 
Manhattan  than  37  years  ago  and  36%  of  New  York’s  churches 
have  only  an  annual  budget  of  $4,000  or  less  which  indicates  their 
inadequacy  to  serve  the  people  effectively. 

Help  Broadway  Temple  celebrate  the  New  Year.  Contribute 
a  few  bricks — contribute  whatever  is  within  your  means  to  make  this 
great  enterprise  a  reality.  Your  contribution  will  help  to  put  this  great 
social  plant  into  operation  without  any  further  delay  and  600,000 
souls  will  come  within  the  warm  spiritual  influence  of  the  church,  and 
its  sincere  workers.  Will  you  help  release  the  needed  $800,000? 
$3.00  buys  30  bricks.  $1,000  will  build  100  square  feet  in  the  36 
stories  of  the  Cathedral.  Act  today!  Please  do. 


Send  your  checks  or  money  orders  to  General  S2unuel 
McRoberts,  Treasurer,  Broadway  Temple,  c/o  Chatham  & 
Phoenix  National  Bank,  149  Broadway,  New  York  City,  N.  Y. 


BROADWAY  TEMPLE 

An  American  type  of  Cathedral  thirty-six  sto¬ 
ries  high — surmounted  by  the  Byrd  Aviation 
Beacon — visible  •  for  1 00  miles — for  which 
$  1 00,000  has  already  been  pledged.  The  struc¬ 
ture  will  contain  an  auditorium  seating  2,200 
people;  a  great  social  plant  open  to  all  creeds 
and  sects;  gymnasium;  swimming  pool;  apart¬ 
ment  houses  and  a  great  hotel — the  income 
from  which,  after  liquidating  the  indebtedness, 
will  provide  $200,000  a  year  for  religious  and 
social  work  throughout  the  New  York  Area. 


I  will  pay  to  General  Samuel  McRoberts,  Treasurer  of 
THE  BROADWAY  TEMPLZ  CORPORATION,  $ . 

dollars,  payable  quarterly,  January  1st — April  1st— July 
1st— October  1st — through  the  years  1929  and  1930. 

Name  . 

Address  . 

City  . 

Please  mail  today  to  General  Samuel  McRoberts, 
Treasurer  of  The  Broadway  Temple  Corporation,  care  of 
the  Chatham  Ac  Phoenix  National  Bank,  1 49  Broadway, 
New  York  City.  Thanks! 
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By  MARLEN  PEW 


Text:  Mr.  IVoriman’s  cartoon  in  New 
York  World  depicting  a  boy  sitting  on 
the  door  surrounded  by  an  array  of  ex¬ 
pense  e  toys,  but  wiping  his  streaming 
eyes.  His  mother  bends  over  him  and 
asks:  “Why,  .dlexander,  what  are  you 
crying  forT"  1  he  kid  replies:  " Boo-hoo, 
I  can't  think  of  anything  to  ask  for  for 
Christmas.” 


/’HRISTMAS  day  of  1928  calls  the 
^  great  American  family  around  a  tree 
that  sags  under  the  weight  of  material 
bounties,  more  resplendent  by  far  than 
is  known  in  any  other  land  in  the  uni¬ 
verse.  On  this  holy  natal  day  we  touch 
the  peak  of  glorification  of  our  material¬ 
istic  age.  Some  men  contend  that  the 
holiday  has  lost  its  sacred  meaning  in  the 
frenzied  rush  of  giving  and  t  tking,  but  I 
think  that,  as  the  underlying  motive  is 
love,  modern  gift-making  symbolizes  the 
crowning  feature  of  the  philosophy  of 
Him  whose  birth  is  celebrated.  How¬ 
ever  distorted  the  practice  may  be  in 
instances,  still  it  divinely  spells  good  will 
among  men. 

V  *  * 

F  do  not  have  to  believe  that  wealth 
is  the  unfailing  seat  of  happiness, 
but  we  must  acknowledge  that  material 
comfort  and  luxury  are  hand-maidens  of 
human  contentment  in  a  large  sense.  If 
this  is  true  a  very  large  number  of  Amer¬ 
icans  at  this  Christmas  time  have  reason 
to  thank  the  Lord  and  lay  rich  treasure 
on  the  tree  in  the  name  of  the  Author 
of  the  precept  of  mutual  love.  Few  have 
a  broad  conception  of  the  meaning  of  t^ 
wealth  and  material  ease  of  the  day  in 
our  country.  It  is  something  that  has  de¬ 
veloped  in  IS  or  20  years  and  has  been 
accepted,  not  as  a  phenomenon,  but  as  a 
natural  course  of  events.  America  is  the 
richest  country  ever  developed  in  the 
world’s  history,  with  total  wealth  esti¬ 
mated  at  $400,000,000,000,  an  annual  in¬ 
come  of  $M,000,000,000.  Staggering  fig¬ 
ures,  beyond  comprehension  of  average 
mortals!  How  swift  has  been  the  rise 
of  American  power  is  shown  by  the  fact 
that  our  natioruil  income  has  nearly 
doubled  since  1914.  Evidences  are  all 
about  us.  The  glories  of  the  ancient 
kings  and  queens  fade  before  those  of 
the  modem  silk-stockinged,  fur-coated, 
diamond  emblazoned,  high-heeled,  office 
girl  or  the  “sugar  daddy”  in  real  life. 
The  gold  and  silver  towers  of  the  cities 
sparkle  in  the  sunshine.  Shops  are  daz¬ 
zling  bazaars,  more  resplendent  than  the 
world’s  painters  have  ever  dared  to 
imagine  on  their  canvases.  Thre’  million 
families  own  two  or  more  automobiles. 
Every  city  street  and  country  road  is 
glutted  with  rubber  cushioi^  traffic. 
Delicacies  in  the  most  appetizing  form, 
strawberries  and  grapes  when  winter 
winds  are  blowing,  fancy  cuts  of  gov- 
ermnent-inspected  meat,  the  tasty  con¬ 
fections  of  European  chefs — no  bloated 
baron’s  festal  board  ever  groaned  under 
such  a  weight  of  savory  food  as  that 
which  a  goodly  share  of  the  American 
people  take  without  uttering  even  casual 
appreciation.  Pleasure  mad.  the  rich 
and  middle-class  indulge  the  major  sports 
by  hundreds  of  thousands,  and  few  are 
so  poor  that  two  or  more  evenings  of 
movie  entertainment,  or  dancing,  or 
skating  is  not  indulged.  The  atmos¬ 
phere  of  the  average  home  is  surcharged 
with  the  racket  of  jazz  and  the  strains 
of  the  classics  from  radio,  phonograph 
and  automatic  piano  player.  Rich  men 
equip  their  homes  with  pipe  organs  and 
chimes  that  ring  out  from  the  hills  of 
the  estate.  Yachts  are  as  common  as 
row-boats  in  dad’s  day.  Business  men 
commute  in  planes.  The  middle-class 


buys  literature  and  art  objects.  Rail¬ 

roads  and  steamships  are  palaces,  elec¬ 
tricity  lessens  many  a  mother’s  work, 

rich  and  middle-class  boys  and  girls  go 
to  college,  everybody  reads  newspapers, 
banks  bulge,  and  little  Alexander  boo- 
hoos  because  he  can  think  of  nothing  to 
ask  of  Santa-Gaus. 

*  *  * 

TN  a  recent  issue  of  the  magazine, 

i>un>ey  Graphic,  edited  by  Paul  U. 
Kellogg,  the  amazing  prosperity  of  this 
age  in  America  was  comprehensively  re¬ 
viewed  with  particular  reference  to  the 
fortunes  of  middle-class  families.  I  am 
taking  the  liberty  of  borrowing  some 
of  the  information  that  was  handsomely 
set  forth  in  that  number.  It  astonished 
me,  as  I  think  it  will  astonish  readers 
of  this  column  who  do  not  happen  to  be 
readers  of  the  Survey  Graphic.  Here 
are  some  of  the  items  that  appealed  to  me 
as  of  top  significance;  The  rich  in  this 
country  are  very  rich.  One  per  cent  of 
the  people  own  59  per  cent  of  the  wealth. 
Thirteen  per  cent  of  the  people  own  90 
per  cent  of  the  wealth.  Eighty-seven 
percent  of  the  people  own  ten  per  cent 
of  the  wealth.  These  are  Federal  Trade 
Commission  figures.  So  that  this  blaze 
of  material  glory  that  we  have  been 
boasting  about  in  this  discussion  mainly 
concerns  the  affairs  of  the  relatively  few 
wealthy  or  the  well-to-do  middle-class. 
Other  Federal  Trade  Commission  fibres 
show  that  45  per  cent  of  the  national 
income  goes  to  capital  and  55  per  cent 
goes  to  labor.  According  to  the  last 
census  there  were  31,000,000  wage  earn¬ 
ers  in  the  United  States.  The  average 
wage  in  rich  California,  according  to 
the  Labor  Bureau  of  that  state,  is  $5.00 
a  day  for  men  and  women  engaged  in 
48  occupations.  A  standard  of  living 
study  in  Southern  California  fixed  $2,- 
168  as  the  minimum  for  health  and  de¬ 
cency  for  a  family  of  five.  The  Federal 
Bureau  of  Labor  statistics  established 
the  minimum  standard  for  the  country 
at  $2,262.47.  Daisy  Lee  Worthington 
Worcester,  a  social  investigator,  made 
a  study  of  12,096  families,  which  had 
also  bwn  analyzed  by  the  Bureau  of 
Labor,  and  found  that  92  per  cent  of 
them  received  less  than  $2,100  per  year. 
Those  in  the  lowest  group  received  less 
than  $900  a  year,  those  in  the  next 
group  from  $900  to  $1,200  a  year  and 
on  up  to  $2,500.  This  is  held  to  be  a 
cross-section  of  American  industrial  life. 
Still,  it  must  be  remembered  that  22,- 
000,000  passenger  automobiles  daily  trav¬ 
el  on  our  streets  and  roads.  Miss  Wor¬ 
cester  says  that  it  sounds  very  impres¬ 
sive  when  it  is  mentioned  that  790,000 
washing  machines  and  1,028,000  vacuum 
cleaners  are  sold  in  the  United  States 
annually,  but  it  is  less  important  when 
one  remembers  that  such  figures  only 
mean  that  three  per  cent  of  American 
families  have  purchased  washing 
machines  and  five  per  cent  have  acquired 
new’  vacuum  cleaners.  Miss  Worcester 
naturally  comes  to  the  conclusion  that 
while  we  are  very  rich  there  is  an  un- 
enual  and  disproportionate  distribution 
of  wealth.  I  quote  from  her  article: 

"We  look  again  at  the  United  States,  the 
20th  century  Croesus;  vast  quantities  of  wealth, 
enouch  to  abolish  poverty  throughout  the  land; 
90  percent  of  this  wealth  owned  hy  13  per¬ 
cent  of  the  people:  77  percent  of  the  people 
owning  no  smallest  portion  of  it;  45  percent 
of  the  national  income  going  to  capital ;  no¬ 
where  in  all  the  land  any  evidence  of  a  single 
industrial  g-oiip  in  which  the  annual  income 
if  a  wage  eanier  is  sufficient  to  enable  him  to 
support  a  wife  and  three  small  children  in 
acci  rdance  with  the  low  stan  'ards  set  by  a 
grotip  of  employers;  the  average  wage  for  the 
country  as  a  whole  $1.2S0.  a  year,  dooming 
the  worker  who  is  the  father  of  dependent  child¬ 
ren  to  chronic  want,  forcing  them  into  an  ac¬ 
ceptance  of  public  or  private  charity  in  the 


event  of  any  of  the  ordinary  disasters  of  life- 
unemployment,  sickness,  death;  and  the  same 
charity  quadrupling,  quintupling,  their  bud¬ 
gets  in  a  single  decade.  This  it  the  richest 
nation  on  earth;  this,  our  amazing  prosperity.” 

»  •  * 

FUNICE  FULLER  BARNARD  in- 
tercstingly  discusses  the  luxuries  of 
the  present  age  compared  with  those  in¬ 
dulged  by  our  parents.  The  up-to-date 
family’s  expenditure  for  machinery  alone, 
not  counting  maintenance  and  replace¬ 
ment,  contrasted  with  expenditures  for 
the  same  articles  bought  by  the  daddies 
of  the  previous  generations,  she  states  as 
follows : 

The  Present  Day 


1  automobile  $700 

I  radio  75 

1  phonograph  50 

I  washing  machine  150 

1  vacuum  cleaner  50 

I  sewing  machine  (electric)  60 

fhher  electrical  equipment  25 

Telephone  (year)  35 


$1,145 

Offsets  of  1900 

2  bicycles  $70 

Wringer  and  washboard  5 

Rrushes  and  brooms  5 

Sewing  machine  25 


$105 

When  all  the  other  fields  of  expendi¬ 
ture,  such  as  clothes,  cosmetics,  travel, 
education,  cigarets  and  rich  sweets, 
silk  stockings  and  furs,  house  decora¬ 
tions,  and  so  forth,  are  surveyed  it  is 
evident  that  the  papas  of  a  quarter  of  a 
century  ago  “got  off”  with  relative  ease. 
Other  writers  deal  with  the  real  or 
imagined  economic  fallacies  of  die  day, 
two  of  them  debating  the  question  wheth¬ 
er  advertisit^  is  beneficial  or  wasteful 
from  the  middle-class  consumers’  point 
of  view.  Another  Survey  writer  debates 
the  question  of  installment  buying,  ad¬ 
mitting  that  the  practice  has  come  to 
stay,  but  feeling  that  the  A"’»rican  peo¬ 
ple  are  buying  goods  on  the  installment 
plan  beyond  the  point  of  good  judg¬ 
ment  or  their  ability  to  pay.  How  the 
rich  get  richer  quickly  is  shown  by 
Merryle  Stanley  Rukeyser  who  tells  of 
the  orgy  of  speculation  during  the  past 
four  years  in  Wall  Street,  citing  that 

in  six  years  the  average  price  of  30 
railroad  stocks  soared  from  62  to  130. 
The  whole  story  in  this  number  of  the 
Survey  Graphic  indicates  a  disparity  be¬ 
tween  the  condition  of  the  rich  and  mid¬ 
dle-class  families  in  comparison  with 

that  of  the  wage-earning  class  in  the 
United  States  which  seems  almost  be¬ 

yond  belief. 

*  *  * 


CO,  if  these  are  the  real  facts,  there  is 
a  deep  shadow  side  to  the  prosperity 
picture,  though  it  must  be  true  that  the 
American  people,  both  rich  and  poor, 
are  in  vastly  inulroved  material  condi¬ 
tion  over  the  people  of  other  industrial 
countries,  both  rich  and  poor.  The  srea* 
gift  that  might  come  from  the  Magi  on 
this  Christmas  day  would  be  a  keener 
realization  by  those  who  are  richly 
blessed  that  great  numbers  of  people 
in  our  fair  land,  people  of  the  factory 
towns,  mines  and  farms,  are  struggling 
against  unequd  odds  and  that  good  men 
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and  good  women  and  promising  chi! 
are  in  large  part  denied  the  right  „ 
happiness  which  comes  from,  not  luror. 
but  a  fair  standard  of  comfortable  ^ 
protected  life.  So  our  Christmas  prj 
er  shall  be  for  light  among  men  looic^, 
to  a  fairer  distribution  of  gifts  on  S 
nation’s  glittering  tree.  Not  so  mai 
toys  for  Alexander,  more  for  Tiny  TJ 
for  the  true  happiness  of  both 


TWO  DINNERS  FOR  SWOPE 


Retiring  Editor  Guest  of  Ralph  Pufitii^ 
on  Dec.  20 


Ralph  PiHitzer,  editor  of  the  JVi 
York  World,  was  host  at  a  private  dii^ 
ner  to  Herbert  Bayard  Swope,  retirnJ 
executive  editor,  ” 


at  the  Players 
Qub  New  York, 
Dec.  20. 

Those  who  at¬ 
tended  were  Wal- 
t  e  r  Lippmann, 
editor  of  the  edi¬ 
torial  page  of  the 
World ;  R  o  1 1  i  n 
Kirby,  cartoonist ; 
Paul  Palmer, 
Sunday  magazine 
editor :  W.  P. 
Beazell,  assistant 
managing  editor, 
H.  A.  Pollard, 
editor  of  the  Eve- 


T 


[ 


Hesseit  Swon 


ning  World;  J.  H.  Tennant,  manag!r_ 
editor  of  the  Evening  World;  F.  L' 
White,  general  manager;  J.  F.  Bresia 
han,  business  manager;  Ralph  I’ulit’er 
Jr.,  J.  W.  Barrett,  city  editor;  Loe:! 
Weitzenkorn,  Sunday  editor,  and  Jarr 
S.  Griffith. 

The  staff  of  the  World  was  to  giw 
farewell  dinner  to  Mr.  Swope  at  :: 
Hardware  Oub,  Dec.  22.  Mr.  Beazt® 
will  preside. 
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On  the  Air 

with 

Major  White 


A  three-times-apweek 
five-hundred  word 
radio  feature.  Dis¬ 
tributed  by 
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Washington,  D.  C. 


Cline- Westin  ghou  se 
Double  Motor-Drive 
with  full  automatic 
push  button  control 


is  used  by 


Cleveland  New* 

Cleveland,  Ohio 
Ask  them  about  it 


CLINE  ELEC.  MFC.  CO. 
Chiesfo:  111  West  Washinf 
ton  Stroot 

Now  York:  47  Woot  34th  St. 
San  Francisco:  First  Natiooal 
Bank  Building 


ook  of  Knowledge 

)ITOP.  £r  PUBLISHER’S 

TERNATIONAL  YEAR  BOOK 


jammed  with  up^to-the-minute  Facts  and 
igures  of  immense  usefulness  and  supreme 
ecessity  to  the  responsible  men  of  both  the 
ewspaper  and  advertising  crafts. 


AMONG  THOSE  WHO 
MAKE  USE  OF  IT  ARE 


National  Advertisers  and  Ad^ 
vertising  Agencies  who  are 
responsible  for  the  placing  of 
95%  of  the  known  national  ad^ 
vertising  appropriations  in  daily 
newspapers  of  the  United  States 
and  Canada. 

Daily  newspaper  executives 
who  havs  absolute  control  over 
the  purchase  of  everything  a 
modern  newspaper  needs  to 
maintain  efficiency  and  promote 
growth. 


OUR  ADVERTISING  MESSAGE 
BELONGS  HERE! 


OUR  NEWSPAPER  OR  YOUR  SERVICE 
should  be  given  ample  opportunity  to 
render  account  of  itself — its  merits 


The  1929  Edition  will  be  published  January  26 — 
forms  close  January  16 — make  your  reservations  now 
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GIFT  CLASSIFIED  PAGE 
ADDED  42,580  LINES 


Bu£Falo  TimM  Manafcr  S«y«  RmuIu 
Show  1<Im  to  Bo  Sonad— Rogu- 
lar  CloMifiod  AccowU 
Not  SoUcHod 


By  James  F.  CfCoKKOSL, 
Qassified  Mana^,  Buffalo  Times 

One  of  the  points  on  which  classified 
managers  have  never  a^eed  is  the  imt- 
ter  OT  a  “Christmas  Gift”  dassification. 

entire  classified  fraternity  seems  to 
be  divided  into  two  great  sdiools — and 
each  side  seems  equally  convinced  of  the 
soundness  of  its  opinion.  There  is,  un- 
doid}tedly,  much  to  be  said  on  both  sides. 
The  fdlowing,  however,  is  the  result  of 
a  recent  experience  and  may  be  of  in¬ 
terest. 

The  Buffalo  Times  has  just  completed 
a  run  of  25  full  pages  of  Christmas  Gift 
advertising,  set  in  regular  classified  style, 
and  sold  entirely  by  the  classifi^  staff 
without  any  additional  help.  This  page 
brought  to  the  Times  42,580  additional 
lines  during  the  month  of  December.  De¬ 
spite  the  fact  that  this  extra  page  was 
running  every  day,  our  regular  classified 
business  has  rfiown  a  gain  of  nearly  3,000 
for  the  first  three  weeks  of  the  month, 
indicating  that  the  Christmas  page  was 
a  help  rather  than  a  hindrance  to  regular 
classified  fnisiness. 

From  the  standpoint  of  produced  re- 
sults^^  the  page  -was  equally  successful. 
During  the  25  time  run  we  received  only 
three  cancellations  and  each  of  them  def¬ 
initely .  stated  that  the  cancellation  ^s 
caus^  by  a  complete  sell-out  of  Christ¬ 
mas  stock.  We  received  innumerable  un¬ 
solicited  testimonials  from  advertisers — 
hundreds  of  favorable  comments  from 
readers  and  non-advertisers — ^and  a  large 
number  of  voluntary  requests  for  space 
on  the  page  by  business  men  who  had 
heard  of  the  results  it  was  producing. 

The  success  of  this  campaign  was  b^ed 
upon  three  fundamental  falrts — each  of 
them  important.  First,  we  created  a 
spirit  of  enthusiasm  among  the  classified 
staff  by  dividing  the  department  into 
teams  and  making  the  whole  thing  an  in¬ 
teresting  and  thrilling  race  for  first  place. 
Second,  we  did  not  solicit  Christmas 
business  from  our  regular  classified  ad¬ 
vertisers.  Third,  -we  did  not  accept  for 
publication  on  this  page  any  item  which 
was  not  appropriate  as  a  Q^istmas  gift. 

No  Christmas  gift  can^taign  can  be 
successful  if  the  ^vertisers  merely  shift 
their  regular  advertisement  from  the 
classified  columns  to  the  Christmas  page. 
No  Christmas  gift  classification  can  pos¬ 
sibly  pr^uce  results  if  it  is  cluttered  up 
with  ridiculous  advertisements  which  have 
little  or  no  bearing  upon  Christmas. 

In  every  city  or  town  there  are  hun¬ 
dreds  of  medium-sized  business  firms — 
men  who  cannot  afford  display  advertis¬ 
ing  and  who  do  not  believe  in  regular 
classified.  To  these  business  men  we 
made  our  appeal.  Now  that  they  have 
been  once  sold  on  a  classified ,  idea  it  will 
be  that  much  easier  to  approach  them 
for  regular  classified  business. 

If  a  classified  department  can  add  to 
its  linage  figures  during  the  normally 
slow  month  of  December  42,000  lines  of 
good  paying  business  without  any  inter¬ 
ference  with  regular  classified  linage;  if 
it  can  produce  for  these  advertisers  en¬ 
tirely  satisfactory  results  and  thus  de¬ 
velop  hundreds  of  live  prospects  for  regu¬ 
lar  business  during  the  coming  year  it 
is  our  belief  that  a  Christmas  gift  classi¬ 
fication  is  entirely  worthwhile. 


$1,900,000  PAYMENT  ENDS  SUIT 

Payment  of  approximately  $1,900,000 
by  the  William  Wrigley,  Jr.  Company, 
to  the  L.  P.  Larson,  Jr.,  Company,  has 
just  been  mack  in  the  settlement  of  the 
17-year -old  suit  between  the  firms. 
litigation,  which  began  in  1911,  involved 
the  use  of  a  color  scheme  by  the  Wrig¬ 
ley  company  in  connection  with  the  ad¬ 
vertising  and  sale  of  “Double  Mint”  gum 
prior  to  1918  at  which  time  a  new  label 
was  adopted. 


Promoted  to  CUmifiod  Maaagar 

Tobias  Sebastian,  display  advertising 
salesman  of  the  Memphis  Press-Scimitar, 
has  been  made  classified  advertisemrat 
manager.  Mr.  Sebastian  has  been  wiffi 
Press- Scimitar  for  a  year  and  a  half, 
coming  from  the  Oklahoma  News.  He 
fcMTuerly  worked  on  the  Fort  Worth 
Press. 


VITAPHONE  COPY  SUCCESSFUL 


Campalfii  Will  Bo  Continnod  ia  Now*- 
popor*,  Official*  Say 

The  million  dollar  newspaper  adver¬ 
tising  campaign  now  in  progress  for 
Warner  Pictures,  Inc.,  and  the  Vitaphone 
Corporation  has  brought  results  even  be¬ 
yond  expectations,  officials  of  those  or¬ 
ganizations  declared  this  week  in  an¬ 
nouncing  that  the  Stanley  Company  of 
America  and  First  National  Pictures,  Inc. 
had  been  taken  over  by  Warner  Brothers. 

The  Vitaphone  advertising  has  been 
directed  by  Meyer  Lesser,  president  of 
the  Blaine-Thompson  Company  of  Cin¬ 
cinnati  and  New  York,  and  the  advertis¬ 
ing  of  First  National  Pictures  will  be 
handled  by  this  organization  in  the  fu¬ 
ture,  it  was  announced.  The  new  com¬ 
bination  gives  Warner  Brothers  control 
of  a  chain  of  theatres  from  coast  to  coast. 


Ogle  in  Chicago 

Arthur  Ogle,  managing  directw  of 
the  Association  of  National  Advertisers, 
attended  a  meeting  of  the  Chicago  chap¬ 
ter  of  the  Association  this  week.  The 
attitude  of  advertising  managers  toward 
dealer  deals  was  discussed.  The  chair- 
mon  of  the  chapter  is  H.  K.  Longaker, 
advertising  manager  of  the  Jewell  Tea 
Company.  Mr.  Ogle  will  spend  his 
Christmas  holidays  at  his  home  in  Belle¬ 
ville,  Ill. 


Authorise  New  Store* 

Authorization  of  an  expansion  program 
involving  the  opening  500  new  stores  was 
made  this  week  by  directors  of  the  J. 
C.  PCTney  Company,  large  newspaper 
advertisers.  It  is  planned  to  have  all  the 
stores  in  operation  by  next  September. 
The  company  now  operates  1,021  stores 
in  47  states,  and  total  gales  this  year 
were  estimated  at  about  $180,000,000. 


Young  &  Ruhicam  Namod 

The  Calumet  Baking  Cotnpany’s  adver¬ 
tising  is  hereafter  to  be  handled  by 
Young  &  Rubicam,  New  York  agenc>’. 
The  company  was  recently  purchased  by 
Postum  Company,  Inc. 


Tobacco  Chain  AdvertUo* 

Five  pages  of  advertising  were  used  by 
the  Schulte-United,  Inc.,  store  to  an¬ 
nounce  its  opening  in  Springfield,  Mass.. 
Dec.  15. 


TO  ENTERTAIN  OLD  FOLKS 

The  Advertising  Club  of  New  York 
will  entertain  about  200  deserving  old 
people  at  its  annual  Christmas  ffinner 
for  the  needy,  at  its  clubhouse  Christ- 
nus  day.  Entertainment  and  a  motion 
picture  will  follow  the  dinner,  and  upon 
departing,  each  old  person  will  be  pven 
a  bag  filled  with  supplies  of  all  kinds. 
The  club  members  will  hold  their  an¬ 
nual  Christmas  Eve  entertainment  at 
the  clubhouse  Dec.  24.  Raffling  for  tur¬ 
keys,  gKse,  ducks  and  a  booby  prize  of 
a  suckling  pig  will  feature  the  affair. 


RAISING  FUND  BY  RAMO 

The  Chicago  Daily  News  raised  ap¬ 
proximately  ^,000  for  its  fund  to  be  dis¬ 
tributed  amon^  the  forty  neediest  families 
in  Chicago,  in  an  “election”  pro-am 
conducted  over  its  radio  station,  WMAQ. 
Contributors  cast  their  votes  for  their 
favwite  entertainers  on  the  Daily  News 
station,  accompanying  their  votes  with 
contributions. 


RAISING  CHRISTMAS  FUNDS 

The  Boston  (Mass.)  Post,  the  New 
Bedford  (Mass.)  Standard-Mercury,  the 
Worcester  (Mass.)  Evening  Post  and  the 
Protndence  (R.  I.)  Joumal-Bulletm,  are 
conducting  campaigns  to  raise  funds  to 
help  Santa  Qaus  this  Christmas. 


NATIONAL  BISCUIT  EXPANDS 


Bay*  Majority  Stock  in  Shraddod  Wheat 
Company 

The  National  Biscuit  Company,  ex¬ 
tensive  users  of  newspaper  advertising, 
have  acquired  a  majority  of  the  sto^ 
of  the  Shredded  Wh^t  Company,  it  was 
announced  Dec.  12  by  Alexander  J.  Por¬ 
ter,  president  of  the  latter  organization. 
Mr.  Porter  said  the  National  Biscuit 
Company  would  shortly  make  an  offer 
to  all  stock  holders  to  exchange  their 
stock  upon  the  basis  of  two  stores  of 
Shredded  Wheat  stock  for  one  share  of 
National  Biscuit  Company  stock. 

This  is  the  fourth  company  acquired 
by  the  National  Biscuit  Company  so  far 
this  year.  The  other  three  are :  The 
Holland  Rusk  Con^ny,  of  Holland, 
Mich.;  the  Iten  Biscuit  Company,  of 
Omaha;  and  Christie,  Brown  and  Com¬ 
pany,  Ltd.,  of  (Canada. 


RAISES  $15,000  FUND 


Former  Newsies,  Now  Business  Men, 
Sold  Papers  for  Pittsburgh  Pres* 

Approximately  6,5(X)  orphans  and 
crippled  children  in  charitable  institutions 
will  have  toys  and  candy  for  (Christmas 
through  the  Pittsburgh  Press  orphan 
fund  campaign  for  $15,000. 

Two  years  ago  the  Pittsburgh  Press 
raised  $6,000  and  cared  for  4200  children 
in  this  way.  Last  year  the  fund  reached 
almost  $12,000  and  5,400  youngsters 
were  beneficiaries.  This  year  the  goal 
of  $15,000  was  reached  when  a  midnight 
benefit  show  netted  more  than  $6,000  on 
Dec.  13  and  the  grand  total  {^omises  to 
be  in  excess  of  $^,000  by  Christmas  day. 

One  of  the  most  enthusiastic  of  several 
activities  in  the  campaign  was  an  “Old 
Time  Newsboys  Day,”  Dec.  10  when 
more  than  100  prominent  business  and 
professional  men,  who  were  newsies 
twenty  or  more  years  ago,  sold  a  special 
“fjoodfellow”  edition  of  the  Press  on  the 
streets  for  two  hours  and  turned  in  a 
profit  of  $4,706.  Also  a  boxing  match 
produced  $1,475  for  the  fund.  Surplus 
money  will  be  expended  for  the  purchue 
and  installation  of  permanent  recreation 
playgrounds  or  play  room  equipment  for 
these  orphanages  and  hospitals. 


STORE  PRINTS  RADIO  PROGRAMS 

Radio  programs,  which  were  recently 
eliminated  from  the  news  columns  by  the 
Wilkes-Barre  (Pa.)  Times- Leader,  are 
now  being  published  by  Bergman’s  De¬ 
partment  Store  of  that  city  in  its  regu¬ 
lar  advertisements  in  the  Times-Leader. 
A  condensed  program,  giving  the  eve¬ 
ning  schedules  of  only  five  stations, 
WEAF,  WJZ,  WGY,  WLW,  and 
KDKA,  is  included  as  part  of  Bergman’s 
copy. 


GIVING  CHRISTMAS  PARTIES 


PUBUemr  MAN  SENU 
GIFT  TO  EDITORS 

Nics  Christmasy  L«tt«r  ’N  Evsrytkh 
Accompanies  Four  and  One-Ha| 
Columns  of  Automobile 
Puffery 


A  Christmas  gift  to  automobile  oditoi 
was  sent  out,  D^  15,  by  C  C.  Winnii| 
ham,  Inc,  Detroit  advertising  agac| 
consisting  of  four  and  one-half  coltna 
of  puUicity  material  for  the  new  Hudn 
and  Essex  models.  The  accompany^ 
letter,  signed  by  J.  L.  S.  Scrymgecj 
publicity  director  of  the  Wiiminghg 
agency,  requested  that  the  release  dg 
on  the  publicity,  Dec.  29,  be  '>bsemi 
It  also  stated  that  an  annonneenn 
would  be  forthcoming  from  the 
Hudson-Essex  dealer  Dec.  26,  wfaid 
would  probably  be  welcome  for  page  oa 
on  the  “light”  day  after  Christmas.  Ifc 
Scrymgeour  did  not  forget  to  wish  tii 
editors  a  merry  Christmas. 

The  letter  b^ing  the  humble  request 
and  kind  wishes  of  the  automobile  coa 
pany  reald,  in  part,  as  follows: 

“We  thank  you  in  anticipation  of  ok 
serving  release  date — Dec.  29.  The  storj 
speaks  for  itself,  we  think,  and  will  proh 
ably  impress  yoa  We  would  prefer  it, 
however,  if  you  would  present  this  letter 
to  our  local  dealer  and  ask  for  a  demon¬ 
stration  of  the  car. 

“You  will  find  that  our  claims  are  not 
overstated  in  any  detail. 

“A  more  important  statement  will  be 
released  by  our  dealer  for  use  in  your  is¬ 
sue  of  Dec.  26.  We  believe  that  this 
announcement  will  merit  your  favorable 
coiuideration  for  the  front  page  of  the 
usually  light  ‘day  after  Christmas’  issue 
We  certainly  will  appreciate  any  coopera¬ 
tion  you  can  give  our  local  dealer  in  this 
respect. 

“We  take  this  opportunity  of  wishinf 
you  a  very  merry  Christmas  and  all  the 
best  throughout  the  coming  year  and 
may  the  NEWS  that  comes  to  your  desk 
contain  as  much  actual  news  value  as  we 
believe  this  contains  (that  last  wish  fr  o 
three  newspaper  men  who  bear  with  yoi 
in  your  task). 

“Should  you  require  additional  nia- 
trices  of  [diotographs,  wire  me  and  thee 
will  be  sent  you  air  mail." 


HOLUSS  AGAIN  HEADS  P.  A  A 

Roy  C  Holliss,  general  manager  ol 
the  New  York  Daily  Nervs.  was  last 
week  re-elected  president  of  Pacific  4 
Atlantic  Photos,  Inc.,  at  the  annual 
meeting  of  the  Chicago  Tribune  organi¬ 
zation  in  Chicago.  Harry  Baker  was 
re-elected  secretary  and  general  mana¬ 
ger. 


HANDUNG  A.  N.  A.  RESEARCH 


The  Chicago  Evening  American  has 
lautKhed  its  annual  series  of  Christmas 
theatre  parties  at  which  orphans  and  poor 
children  are  guests  of  the  American  and 
the  Balaban  and  Katz  theatre. 


A.  W.  Lehman,  recently  merchandiM 
manager  and  buyer  for  Beck-Hazzaii| 
Inc.,  has  joined  the  New  York  staff  oi 
the  Association  of  National  Advertiun 
to  handle  research. 


_____  OAIL.Y  WSW/ _ 
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Labor- Minerals-Manufacture 

These  3  factors  are  responsible  for  Pennsylvanians 
position  as  the  countryns  second 
major  market 

The  position  of  the  Keystone  State  in  the  commercial  and  industrial 
world  is  established.  When  it  comes  to  the  production  of  iron,  steel  and  the 
manufacture  of  other  basic  commodities,  Pennsylvania  looms  as  a  giant. 

More  than  1 ,000,000  workers  are  employed  in  its  industries,  whose  annual 
pay  roll  runs  over  $1,000,000,000,  and  who  produce  over  $7,000,000,000 
worth  of  manufactured  goods.  Here  are  a  few  illustrations  of  mighty  pro¬ 
duction.  The  Keystone  State  produces  Vs  of  all  manufactured  products  in 
America — 1/5  of  all  electrical  machinery — 1/5  of  all  minerals — V^  of  the 
country’s  cork  products  including  oil  cloth,  linoleum,  etc. —  1  /3  of  the  coun¬ 
try’s  clothes,  silk,  carpets,  rugs,  etc. 

Where  such  productive  power  exists,  isn’t  it  natural  to  conclude  that 
buying  power  must  also  be  plentiful?  Isn’t  it  logical  then,  to  assume  that  this 
market  is  a  quantity  consumer  of  all  commodities? 

Furthermore,  from  these  facts,  shouldn’t  the  manufacturer  or  national 
advertiser  feel  that  the  Pennsylvania  market  is  worth  at  least  investigating. 

The  newspapers  listed  below  have  the  facts  on  Pennsylvania’s  buying  power. 

They  will  gladly  give  you  whatever  information  you  seek. 


OirooUtlsa 

a.soa 

Uass 

lO.OSO 

Uass 

*Allentown  Call  . 

35360 

.11 

.11 

*Allentown  Call  . 

....(S) 

25,487 

.11 

.11 

fBeaver  Falls  News  Tribune.. (E) 

8302 

.04 

.04 

fBethlehem  Globe  Times. 

...(E) 

15364 

.07 

.07 

*Chester  Times  . 

...(E) 

20,175 

.08 

.07 

fCoatesville  Record  . 

...(E) 

6352 

.035 

.03 

fConnellsville  Conner  .. 

...(E) 

6,105 

.04 

.04 

*Easton  Express  . 

...(E) 

34,757 

.10 

.10 

*Eirie  Times  . 

...(E) 

32,867 

.08 

.08 

fGreensbnry  Tribune  ReviewiEM) 

14327 

.05 

.05 

'Hasleton  Plain-Speaker. . . .  (E)  ) 
*Hasleton  Standard-Sentinel  (M)  ) 

21340 

J8 

.07 

fLebanon  News  Times... 

....(E) 

10,768 

.05 

35 

*Monnt  Carmel  Item.... 

....(E) 

4,783 

.035 

.035 

••Oil  City  Derrick . 

.(M) 

Oirculstion 

7,541 

a.Mo 

Uass 

.05 

10.000 

Uass 

35 

••Scranton  Times . 

.(E) 

44,882 

.13 

.12 

••Sharon  Herald  . 

.(E) 

7,752 

.0357 

.0357 

•Snnbory  Item  . 

.(E) 

6321 

.035 

.035 

fWashington  Observer  and 

Reporter  . (M&E) 

17307 

.06 

.06 

fWest  Chester  Local  News... 

.(E) 

11,892 

.04 

.04 

•Wilkes-Barre  Times  Leader. 

.(E) 

27361 

.07 

.07 

t Williamsport  Snn  and 

Gasette  &  Bnlletin. . .  .(M&E) 

29,741 

.09 

.09 

fYork  Dispatch  . 

.(E) 

20,633 

.06 

.06 

*  A.  B.  C.  Poblishers'  Statement,  October  1,  1928. 
t  Government  Statement,  October  1,  1928. 

**  A.  B.  C.  Pnblisberfi'  Statement,  March  31,  1928. 
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SHADOW  OF  TRAGEDY 
FILLED  NEWS  ROOM 

Body  of  Unidentified  Passencer  in  Coast 
Plane  Crash  Prores  to  Be  City 
Editor  of  Long  Beach 
Daily 


Work  was  at  an  ebb  in  the  newsroom 
ot  the  Long  Beach  (Cal.)  Press-Tele¬ 
gram.  The  last  edition  of  the  Saturday 
paper  was  coming  off  in  the  press  room. 
Reporters  and  copy  desk  men  were  out. 
The  room  was  almost  deserted  immedi¬ 
ately  before  starting  on  the  Sunday  edi¬ 
tion.  Warren  E.  Monfort,  city  editor, 
had  left  an  hour  previously  to  stretch 
his  legs  and  make  himself  fit  for  the 
evenings  work. 

A  phone  rang.  The  aviation  reporter 
Bashed  the  word  that  Earl  Daugherty, 
pioneer  pilot  had  crashed.  It  would  be  a 
big  story,  locally.  Reporters  and  photog¬ 
raphers  starter  for  the  airport.  Me^- 
time,  the  reporter  sitting  in  at  the  city 
desk  was  booming  worried.  “Monty” 
should  take  charge.  Reporters  went  out 
on  the  street  looking  for  him,  but  he 
couldn’t  be  found. 

Five  o’clock!  Again  the  airport  re¬ 
porter  on  the  phone.  “Two  passengers 
were  with  Earl  Daugherty  when  the 
plane  crashed.  Both  were  killed.  Haven’t 
identified  them  vet. 

Reporters  filed  into  the  news  room  as 
word  got  to  them  of  the  disaster.  Dis¬ 
organization  was  evident.  They  were 
waiting  for  the  chief. 

Then  a  friend  of  Monty’s  called. 

“Is  Monty  there?  No?  Has  he  got 
back  from  the  airport?  Sure,  he  was 
TOing  up  with  E^rl  Daugherty,  he  and 
Elmer  Starr.” 

Immediately  every  reporter  became  ap¬ 
prehensive.  Questioning  glances  flashed 
t»ck  and  forth  across  the  room. 

“Rush  that  identification,"  siupped  the 
acting  city  editor.  “The  bodies  should 
be  at  the  undertaker’s  by  now.” 

While  a  reporter  sped  to  the  morgue, 
a  grim  silence  engulfed  the  news  room. 
Everyone  tried  to  seem  unconcerned ; 
everyone  listened  for  the  phone  call  from 
the  morgue.  Desk  men  pulled  eye  shades 
lower. 

The  phone  rang.  It  was  an  ordinary 
call.  The  news  room,  to  a  person 
breathed  a  sigh  of  relief. 

Again  the  plwne  jangled  on  Monty’s 
desk.  The  assistant  picked  up  the  in¬ 
strument.  Followed  a  long  pause.  At 
last  he  heard  the  reporter’s  words 
stumbled  out,  haltingly:  “It  was  Monty." 

Warren  E.  Monfort,  city  editor  of  tlK 
Press-Telegram,  was  41.  He  started  his 
newspaper  career  on  the  Peoria  (III.) 
Journal.  From  there  he  went  to  the 
Honolulu  (T.  H.)  Commercial  Adver¬ 
tiser  as  city  and  telegrai#!  editor.  Then 
he  went  to  the  Santa  Barbara  News.  He 
joined  the  Press-Telegram,  while  it  was 
still  the  Press. 

He  is  survived  by  his  wife,  Mrs.  Grace 
Monfort,  two  children,  Mary  Barbara 
and  Warren,  Jr.,  and  an  aged  grand¬ 
mother. 


W1LUAM  ALEX  ABEY 

William  Alex  Abey,  secretary  of  the 
Texas  Press  Association,  died  at  Fort 
Worth,  Tex.,  Dec.  8.  He  was  81  and 
a  native  of  Baltimore.  He  was  on  the 
editorial  staff  of  the  Dallas  News  in 
its  early  days  and  was  for  a  titne  special 
correspondent  for  the  St.  Louis  Repub¬ 
lican  and  for  the  Northwestern  Miller. 


CHARLES  L.  DORAN 


Cinciniiati  Veteran  Who  CoTere<l 
Gniteeu  Hanging,  Die#  at  67 
Charles  L.  Doran,  for  the  past  40 
years  president  of  the  Free  Setters,  an 
organization  of  old  time  newspaper  men 
in  (Cincinnati,  died  in  that  city,  Dec.  17 
after  an  illness  of  a  week.  He  was  67, 
and  had  in  recent  years  be«m  engaged 
in  a  souvenir  program  publishing  and 
advertising  business  of  his  own. 

Mr.  Doran  began  his  newspaper  career 
for  the  old  Cinemnati  Northstde  Trans- 
script.  Then  he  joined  the  Cincinnati 
Enquirer  as  reporter,  later  serving  as 


telegraph  editor.  For  a  while  he  con¬ 
ducted  a  publication  of  his  own  called 
The  Earth,  whicdi  was  not  a  success. 
He  was  Washington  correspondent  for 
the  Cincinnati  Gazette  and  had  served 
in  the  Ohio  legislature  as  representative 
from  Hamilton  (County. 

He  was  one  of  the  few  newspaper 
men  from  the  west  who  attended  the 
hanging  of  (Charles  J.  Guiteau  who  as¬ 
sassinated  President  Garfield. 


FREDERICK  CRAWFORD 


Western  Advertising  Representative  of 
N.  Y.  Journal  Dies 

Frederick  Crawford,  for  the  past  20 
years  associated  with  the  Hearst  news¬ 
papers,  lately  as  Western  advertising  rep¬ 
resentative  of  the  New  York  Evening 
Journal,  died  Dec  18  at  his  home  in  Win- 
netka,  Ill.,  of  heart  failure.  He  was  67 
years  old  and  had  been  ill  since  last  May. 

Mr.  Crawford  started  with  the  Chi¬ 
cago  Evening  American  almost  with  the 
start  of  the  paper  itself  as  foreign  sdi- 
citor,  and  subsequently  became  advertising 
representative  of  the  Chicago  American, 
the  Boston  American  and  the  New  York 
Journal,  with  offices  in  Chicago. 

He  went  to  (Chicago  45  years  s^o  and 
for  25  years  was  connected  with  the 
telegraph  department  of  the  (Chicago 
Boand  of  Trade.  He  remained  active  in 
his  advertising  work  for  Mr.  Hearst  un¬ 
til  his  illness  in  May. 

Mr.  (Crawford  is  survived  by  his  widow, 
Mrs.  Emma  Erwin  (Crawford,  three  sons 
and  a  daughter.  One  of  his  sons,  Fred¬ 
erick  E.  Crawford,  Jr.,  is  on  the  Western 
staff  of  the  New  York  Sun. 


MRS.  W.  S.  MOODY  DIES 


Former  Editor  of  tho  McClora  Syadl- 
cate  Succumbs  to  Puoumoiua 

Mrs.  Winfield  Scott  Moody,  former 
columnist,  syndicate  editor  and  magazine 
editorial  writer,  died  of  pneumonia  in 
New  York,  Dk.  14  after  a  brief  ill¬ 
ness.  Mrs.  Moody  was  appointed  by 
Arthur  Brisbane  as  staff  writer  for  the 
New  York  Evening  Sun  when  it  first 
started  publication,  and  assisted  Mr. 
Brisbane  as  Sunday  editor  of  the  New 
York  World  befwe  her  marriage  in 
1891. 

She  was  the  first  woman  editor  of 
McClure  Newspaper  Syndicate  and 
wrote  editorials  for  ScribnePs,  Century, 
Harper’s  and  McClure’s  magazines. 

Mrs.  Moody  was  the  daughter  of  Wil¬ 
liam  J.  Watterson  of  (Cleveland  and 
came  to  New  York  after  being  grad¬ 
uated  from  Wooster  University  in  Ohio. 


FRANK  S.  CHANCE 


Head  of  irniiaiiapolu  AdvortUing 
Agency  Dies  at  72 

Frank  S.  (Chance,  72,  head  of  the 
Frank  S.  Chance  Advertising  Agency  and 
the  Art  Sign  Company,  regarded  as  the 
dean  of  the  advertising  profession  in 
Indianapolis,  died  at  his  home  Saturday, 
Dec.  15,  of  heart  disease.  He  had  beCT 
ill  since  early  in  September  and  had 
been  bedfast  the  last  two  months. 

He  was  one  of  the  founders  and  an 
early  president  of  the  Advertising  Oub 
of  Indianapolis.  He  entered  his  profes¬ 
sion  through  newspaper  channels,  having 
been  with  the  advertising  department  of 
the  Indianapolis  News  for  more  than  ten 
years. 

Earlier  advertising  experience  was 
gained  on  the  staff  of  the  old  Indianapo¬ 
lis  Journal.  His  was  one  of  the  first  ad¬ 
vertising  agencies  opened  in  the  dty. 

Mr.  (Chance  is  survived  by  the  widow, 
a  daughter  and  two  sons.  Funeral  serv¬ 
ices  were  held  Monday. 


CRANE  LEFT  $200,000 

Dr.  Frank  Crane,  who  wrote  daily  ar¬ 
ticles  for  the  McQure  Newspaper 
Syndicate  for  many  years  and  who  died 
Nov.  6  in  Nice,  left  on  estate  of  $200,- 
000  to  his  widow.  Mrs.  Crane  lives  in 
Los  Angeles  with  her  daughter  Ella 
Crane.  A  son,  James  L.  (Crane,  also 
lives  in  Los  Angeles. 


HENRY  ELAND  DEAD 


Widely  Known  Washington  Corre¬ 
spondent  Passes  After  Illness 

Washington,  D.  C.,  Dec.  19. — An  ill¬ 
ness  of  several  wedcs  proved  fatal  on 
December  15  to  Henry  Eustace  Eland, 
62,  widely  known  newspaperman  and  for 
the  past  20  years  correspondent  of  the 
Wall  Street  Journal.  The  immediate 
cause  of  death  wac  described  as  aneu¬ 
rism  of  the  heart. 

Mr.  Eland,  who  lived  at  1853  (Colum¬ 
bia  Road,  northwest,  here,  was  English 
by  birth.  He  came  to  this  country  in 
the  early  1880’s,  becoming  a  member  of 
the  Washington  Post  staff  shortly  after 
his  arrival. 

He  won  fame  as  a  young  reporter  on 
the  Post  by  leaping  over  the  tip  of  tiie 
Washington  Monument  from  a  scaffold 
surrounding  its  top,  and  also  covered 
the  composition  of  John  Philip  Sousa’s 
famous  Washington  Post  March,  hear¬ 
ing  the  march  the  first  time  it  was 
played  for  anyone. 


ROBERT  W.  EGAN 


Veteran  Newspaper  Man  and  Oil 
Magaaina  Publisher  Dies 

Robert  W.  Egan,  veteran  newspaper¬ 
man  and  oil  trade  magazine  publisher, 
died  of  heart  failure  at  Tulsa,  Olda., 
Dec.  15.  Interment  was  in  Pittsburgh. 

Mr.  Egan  was  vice  president  and  man¬ 
ager  of  the  Oil  and  Gas  Journal  and 
vice  president  and  associate  editor  of 
the  Oil  City  (Pa.)  Derrick.  For  many 
years  he  was  em^oyed  in  the  editorial 
rooms  of  Pittsburgh  newspapers.  He 
was  managing  editor  of  the  Pittsburgh 
Dispatch  for  10  years. 

He  was  born  in  Pittsburgh  and  started 
his  early  life  as  a  reporter  on  the  Pitts¬ 
burgh  Press.  He  was  a  director  of  the 
International  Oil  Exposition  and  a  mem¬ 
ber  of  the  Tulsa  Gub. 


JOHN  F.  CREMER 

John  F.  Cremer,  48,  vice-president  of 
the  advertising  firm  of  MacManus,  Inc, 
Detroit,  died  Dec.  15  at  his  home,  Grosse 
Pointe  Park,  Detroit,  after  a  short  ill¬ 
ness  with  pneumonia.  Bom  in  Evart, 
Mich.,  Cremer  early  entered  newspaper 
work  on  the  staff  of  the  Muskegon 
Chronicle,  later  serving  as  city  editor. 
He  next  became  a  political  writer  on  the 
Grand  Rapids  Herald,  and  later  joined 
the  old  Detroit  Journal.  In  1912  he 
joined  the  MacManus  Company,  but  later 
re-entered  newspaper  work  on  the  De¬ 
troit  Free  Press.  In  1915  he  returned 
to  MacManus,  Inc.,  and  remained  with 
the  firm  until  his  dpith. 


ISAAC  RUDISILL 

Isaac  Rudisill,  90,  one  of  the  owners 
and  for  a  time  ^itor  of  the  York  (Pa.) 
Daily,  died  at  his  home  at  Lewisberry, 
Pa.,  Dec.  14,  from  infirmities  of  old  age. 
He  introduced  the  telephone  in  York  and 
about  1884  was  the  prime  mover  in  the 
organization  of  the  York  Tribune.  Two 
daughters  survive. 


Obituary 

JAMES  B.  EAGAN,  city  editor  of  the 
Hoboken  (N.  J.)  Jersey  Observer, 
died  Dec.  18  in  the  Jersey  City  Hospital, 
as  the  result  of  a  heart  attack.  Mr. 
Eagan  was  born  in  Jersey  City,  38  years 
ago. 

Joseph  W.  Biooks,  who  15  years  ago 
was  business  manager  of  the  Boston 
Evening  American,  died  recently  at  his 
h<^e  in  Yonkers,  N.  Y._  After  working 
with  the  American  six  years,  Mr. 
Brooks  conducted  a  students’  exchange 
in  New  York,  and  two  years  ago 
joined  the  circulation  department  of  the 
New  York  American  where  he  was  em¬ 
ployed  at  the  time  of  his  death. 

Chakles  F.  CaowDEB,  69,  an  employe 
of  the  Seattle  Times  business  office  for 
more  than  23  years,  died  Thursday, 
Dec.  6,  at  the  Seattle  (general  Hospital. 
Miss  Dorothy  Kendall  of  Manches¬ 


ter,  N.  H.,  who  died  in  New  York  Dtc 
10  was  the  daughter  of  the  late  Wii- 
Ham  L  Kendall  of  Manchester,  N. 
former  proprietor  of  the  old  'JaHchtt. 
ter  Budget  and  founder  of  the  .ifonrJui- 
ter  Telegram. 

Charles  E.  Andrews,  for  many  yean 
a  member  of  the  Boston  Irinscrip 
composing  room  force,  died  rei  <  ntly  ai 
his  home  in  West  Roxbury.  He  jrxnei 
the  Transcript  in  1899  and  was  a  men. 
ber  of  the  Boston  Typographical  Union 
He  is  survived  by  his  widow  and  t 
sister. 

Mrs.  W'illiam  Schachtel,  wife  oi 
the  dean  of  Utica  news  writers  aid 
for  years  an  active  worker  in  religio« 
and  charitable  circles,  died  Dec.  11,  fol. 
lowing  a  year’s  illness. 

Daniel  W’.  Callaghan,  formeriy 
editor  and  publisher  of  the  Arlingtn 
(Mass.)  Searchlight,  died  recently  at 
his  home  in  Arlington  Heights,  Mast 

Bessie  Darung  Adkins  Matheha, 
36,  until  recently  with  the  Evening  Ttk- 
gram  at  Portland,  Ore.,  died  at 
Bead],  (^1.,  Dec.  7. 

Joseph  Bryan,  who  with  his  brotha 
Mark,  established  the  Oceanside  (CaL) 
Tribune  in  March,  1927,  died  recently 
at  Oceanside. 

Edward  Pengelly,  72,  president  oi 
the  firm  of  Pengelly  and  Bros.,  Inc, 
winters,  died  at  his  home  in  Readioi, 
Pa.,  on  Dec.  11.  He  was  one  of  the 
founders  of  the  Reading  Telegram,  !»• 
ing  with  the  paper  for  four  years,  and 
retiring  to  engage  in  the  printing  busi¬ 
ness.  His  wife  and  a  daughter  sur¬ 
vive. 

Bartholomew  J.  Foley,  a  telegrafh 
operator  for  40  years  and  for  seve^ 
years  with  the  Associated  Press  K 
Biddeford,  Me.,  died  at  Portland,  Mt, 
Dec.  15  at  the  age  of  61  years. 

Charles  pRANas  Rice,  73,  for  2S 
years  associated  with  the  Boston  Her¬ 
ald,  died  Dec.  7.  His  vrife  and  three 
children  survive. 

James  Payson,  62,  died  at  Kitchener, 
Ont.,  Dec.  4.  He  was  associated  d 
various  times  wiffi  the  following  fs- 
pers,  Yarmouth  Light,  Frederietet 
Gleaner^  Sydney  Post,  Moncton  Tmit, 
Brockvtlle  Times,  Kitchener  News  Ret- 
ord  and  Sackville  Tribune. 

D.  M.  Marks,  71,  pioneer  Oklahooi 
newspaper  man,  died  at  his  home  M 
Vinita  recently.  He  was  a  fcirmer 
lisher  of  the  Indian  Chieftain,  retirini 
from  active  work  15  years  ago.  Eight 
children  survive  Mr.  Marrs.  One  ol 
his  sons,  Manton  Marrs,  is  the  dty 
editor  of  the  Tulsa  World. 

Richard  J.  Snowhook,  46,  former 
(Chicago  newspaper  man  and  more  r^ 
cently  assistant  advertising  manager  oi 
the  Nash  Motors  Omyany,  died  Sunday, 
Dec.  16,  at  his  home  in  Kenosha,  Wit 
He  was  for  years  connected  with  the 
Chicago  press,  having  worked  in  variom 
^itorial  capacities  on  the  Chicago  Chro*- 
icle.  Daily  News,  Inter  Ocean  and  Rec¬ 
ord  Herald. 

Mrs.  Lilyan  Morawski  Lanclams, 
wife  of  James  Langland,  editor  of  the 
Chicago  Daily  News  Almanac,  died  os 
Dec.  17,  after  an  illness  of  seveni 
months.  Mrs.  Langland’s  father  was  at 
one  time  an  editorial  writer  for  the 
Inter-Ocean. 

J.  S.  Hardy,  76,  veteran  Texas  news¬ 
paper  man  is  dead  at  Waxahachie.  A 
native  of  Kentucky,  he  began  newspapff 
work  in  Texas  on  the  old  Wosahachie 
Enterprise,  then  published  the  Emit 
News  and  Snyder  Signal,  and  also  wai 
connected  with  an  Amarillo  paper.  !■ 
recent  years  he  conducted  a  daily  col¬ 
umn,  “Pcjp’s  Paragraphs,”  in  the  iVaxt- 
hachie  Light. 

Max  L  S  porker,  50,  who  died  recent¬ 
ly  had  worked  on  various  papers  in  thtf 
city  and  was  the  son  of  the  late  Henry 
Sporrer,  founder  of  the  Deutsche  Zei- 
tung  at  Victoria. 

Tom  Plunkett,  80,  retired  Texm 
newspaper  man,  died  recently  at  Frank- 
linton,  N.  G  Many  years  ago  Mf- 
Plunkett  was  with  the  Galveston  Nevet, 
being  connected  later  with  the  W(^ 
News-Tribune  and  Waco  M  ’mmf 
News. 
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Member  Audit  Bureau  of  Circulations  Member  Associated  Business  Papers 


Use  the  Methods  Which 

WIN 

An  army  which  neglected  to  use  machine  guns  and  high  explosives  would  be 
handicapped  in  any  campaign. 

A  business  firm  which  neglected  to  use  typewriters,  telephones  and  other 
modern  business  facilities  would  likewise  be  handicapped  in  any  plan  to 
achieve  growth. 

Newspapers,  to  make  substantial  and  adequate  gains  in  national  advertising 
income,  should  make  use  of  all  the  modern  means  of  winning  such  growth. 

Advertising  which  informs  the  buyer  as  to  the  merits  of  the  product  is — 
today — just  as  essential  for  a  newspaper  as  it  is  for  a  manufacturer  of 
motor  cars,  radio  sets  or  soup. 

And  the  advertising  medium  which  best  fills  the  needs  of  the  progressive 
and  growing  newspaper  is  EDITOR  &  PUBLISHER. 

Through  this  single  medium,  you  reach  those  EDITOR  &  PUBLISHER 
subscribers  who  invest  91.4%  of  all  the  known  national  newspaper 
appropriations. 

Because  of  this  remarkably  thorough  coverage,  an  advertising  campaign 
need  not  include  any  tremendous  investment. 

Regular  weekly  advertising  in  EDITOR  &  PUBLISHER,  alone,  is  ample 
and  inexpensive.  Send  for  rate  card  and  recommendations  as  to  copy  and 
size  of  space  suitable  for  your  special  needs  and  plans. 

Resolve  today  to  use  the  methods  which  win.  Get  your  advertising  started. 
Your  inquiries  will  be  answered  in  complete  detail. 


Editor  &  Publisher 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 

Five  Telephones:  Bryant  3052-3053-3054-3055-3056 
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(Continued  front  page  4) 


I  I  _  ~  _ _  1  years’  experience,  placed  broadcasting  on 

GIVING  NEWS  TO  RADIO  I  same  ^sis  as  bulletining  in  news- 
VIEWED  AS  MENACE  windows  or  megraphoning  in  front 

_  I  of  newspaper  buildings,  etc. 

(Continued  from  page  4)  I  “Members  were  further  permitted,  in 

- - ! ^ - i  case  of  inclement  weather,  to  annotmee 

.  bulletins  in  halls. 

George  E.  Miller,  editor  of  the  Detrcnt  “This  was  the  first  Presidential  elec- 
News,  whose  station  WWJ  is  one  of  the  occurring  since  the  resedution  of  the 
oldest  broadcasters,  tersely  replies  m  the  members  in  annual  meeting.  Thus  it 
affirmative  to  both  questions.  first  instance  of  full  experiment 

Paul  Patterson,  president  of  the  A.  S.  ^jtfi  broadcasting. 

Abell  Company,  publisher  of  the  Balti-  “About  as  many  letters  have  been  re- 

more  Sunpapers,  sees  small  cause  for  ceived  approving  the  experiment  as  have 

newspaper  alarm.  He  says:  been  received  opposing  it. 

“Giving  news  over  the  radio  undoubt-  any  rate,  the  matter  seems  to 

edly  has  its  effect  on  ex^as,  as  for  in-  revert  for  further  discussion  by  the  mem- 
stance  election  or  prizefight  extras,  and  fi^rs  of  the  Associated  Press  in  annual 
■if  the  practice  becomes  n^e  widesprwd,  meeting.  This  is  their  organization  and 
it  will  likely  have  the  effwt  of  making  all  that  has  been  done  has  had  the  in- 
extras  unnecessary.  So  far  as  regular  of  falling  within  the  expressed  in¬ 
editions  of  newspapers  are  concerns,  I  structions  of  the  membership.’’ 
don.’t  ^lieve  that  news  dissem.nat^  by 


,  ir  1  ‘a.  _ rvdi  I  xjicKCi  iiiia  wcck  miu  . 

radio  has  any  effect,  unless  m  ^t  lx 

in  some  ca^s  to  stiniul^e  reader-intw^^  watching  the  discussion  in  the  Emrot 


.  ^  '  a  1  a  U  J  aU  WiAlLIllIlK  ilic  UI^^USMUIl  111  UlC  IZal^liUK 

in  stories  l^iefly  sketch^  over  the  radio^  ^  Pubusheh  in  regard  to  the  radio-news 
I  think  this  undoubtedly  was  t^e  for  broadcasting  situation  with  keen  interest, 
msunce  in  the  case  of  the  sinking  of 

a-  ^  terested  in  radio.  We  felt  we  saw  in 

Regarding  radio  pr^rai^  conuini^^^^^  ^ 

mention  ^  newspaper  might  progress  to  wider  and 

A  ••  greater  fields  of  uxfulness  and  strength, 

decide  r  e  c  .,  c.  j  P'rom  the  inception  of  broadcasting  we 

P  1  A  I;.?  have  tried  to  c«S>erate  helpfully  with  our 

Po5t-Dw/.atc/i  wired:  y  ^  ^  ^  ^  experiment  by 

News  associations  exist  for  he  pi^r-  ^  ^ 

pose  of  disseimnating  news  ‘o  he  ^  br<;adS^5t  brief  news  bulletins 

he  though  fit  under  certain  definite  restrictions.  To- 

not  lose  sight  of  the  fundamental  fact  ^ 

and  only  on  rare  o^sions  such  m  ^  Pittsburgh  Press. 

Presidential  elections  should  the  news  ^  ^  Chicago  Tribune.  Portland 

released  for  diss^ination  by  radio  prior  ^  Journal.  Boston  Traveler.  New 

to  publication.  I  favor  making  an  ex-  ^r/eanj  Item.  Pittsburgh  Post.  Cleve- 
c^ion  in  Presidential  riectiom  where  ^g^ 

the  service  render^  the  public  privilege  of  broadcasting  United  Press 

weighs  the  slight  disadvantage  suffered  -y  jg^y  jgj^  character  of  co- 

by  the  newspapers.  operation  with  clients  has  been  our  prin- 

Victor  Murdock  editor  of  tne  IP  tchtta  Krr.a,t- 


victor  MtiroocK  enitor  oi  me  icnna  ,  connection  with  radio  news  broad- 
Eagle.  sees  no  menace  in  radio.  Me  casting. 


•  ,  .  “For  the  last  five  or  six  years  we  have, 

I  cannot  conceive  of  holding  in  leash  jn  ^  casual  and  irregular  manner,  filed 
any  agency  that  can  be  first  with  the  bulletins  with  station  WEAK.  In  1924 
news  whatever  the  agency.  News^per  jg^  request  of  a  number  of  our  larger 
advertising  grew  up  in  the  f^e  of  the  newspapers,  we  pioneered  in  delivering 
fact  that  man  ^d  immemonally  cried  the  1924  election  night  bioadcast  over  the 
his  wares.  It  will  endure  and  thrive  just  qW  WEAF  hook-up.  This  was  the 
the  saTO  when  mm  try  to  speak  them.  fi^jt  election  broadcast  ever  attempted. 
Mechanics  of  the  publishing  business  During  the  Lindbergh  flight  we  broad- 
.1?  5.'“  'u  the  opinion^  of  cast  bulletins;  we  broadcast  the  arrival 

Wifliam  T.  Evjue,  editor  of  the  Madison  gf  the  German  flyers  at  Greenley;  also 
(Wis  )  CapUal-Tinus  who  says:  the  Chamberlin-Levine  and  Byrd  flights; 

I.  believe  it  is  futile  to  attempt  pre-  agj  joined  with  the  other  press  associa- 
vention  of  radio  broaldcasting  of  news  in  tions  in  the  19^  election  in  co-operating 
advance  of  newspaper  publication.  East-  vvith  the  National  Broadcasting  Co. 
em  br^dcasters  can  obtain  news  from  More  recently  we  have,  I  believe,  jfiven 
early  editions  and  reach  millions  of  people  WEAF  an  occasional  bulletin  on  the 
in  the  western  part  of  the  country.  I  condition  of  King  George, 
believe  mdiv^idual  jud^^ment  should  be  ist  j  •  t  % 

used  in  the  printing  of  the  names  of  . 

radio  advertisers  in  radio  programs.  definitely  benefited  not  on^ly  United  Press 
And  in  conclusion,  the  Associated  newspapers  but  every  .kily  ncwspajxr 
Press,  through  Kent  Cooper,  its  general  range  of  WEAF  station  As 


intersectional  football  games,  have  been 
handled  by  the  radio  companies  without 
any  assistance  of  any  importance  from 
the  press  associations.  That  is  to  bt 
expe^ed  and  will  be  increasingly  so  in 
the  future,  as  the  technique  of  r^o  re¬ 
porting  is  much  different  from  newspaper 
reporting. 

“Press  association  ‘co-operation’  is  not 
essential  by  any  means  to  the  radio 
people  on  the  stories  they  function 
naturally  and  to  the  best  advantage.  If 
the  press  associations  had  not  co-operated 
with  the  National  Broadcasting  Cb.  elec¬ 
tion  night,  it  need  only  have  applied  to 
Western  Union  or  Postal  (or  some  large 
newspaper  as  certain  hook-ups  did)  and 
secured,  not  as  complete  or  as  well  sum¬ 
marized  a  service,  but  a  report  sufficiently 
satisfactory. 

“The  news  consumers  who  listened  in 
on  that  election  night  broadcast  will 
never  again  pick  up  a  newspaper  and 
read  ‘By  Associated  Press,’  ‘By  Inter¬ 
national  News,’  or  ‘By  United  Press’ 
without  having  a  feeling  of  appreciation 
of  the  power  and  ability  of  the  American 
press  association  to  cover  the  story  of 
today  through  their  favorite  newspaper 
as  they  never  had  it  before — and  this 
sense  of  personal  understanding  of  the 
part  the  press  associations  play  in  col¬ 
lecting  the  world’s  news  is  of  incalcu¬ 
lable  value  to  every  newspaper  publisher 
in  America. 

“It  is  our  feeling  that  it  is  largely 
the  business  of  our  clients  as  to  the 
amount  of  radio  co-operation  they  de¬ 
sire  to  enter  into  with  local  radio  sta¬ 
tions.  The  amount  of  news  bulletins 
furnished  the  big  hook-ups  by  the  press 
associations  is,  after  all,  not  very  im¬ 
portant — except  possibly  on  election  night. 
We  have  frequently  been  solicited  to  sell 
a  news  report  directly  to  a  radio  station 
for  radio  distribution.  We  have  several 
applications  of  that  sort  before  us  at 
present.  We  have  not  done  this  in  the 
past  and  do  not  intend  to  start.  But  if 
the  power  were  in  our  hands  today  to 
absolutely  prohibit  any  character  of  news 
broadcasting,  and  we  did  so,  it  is  my 
belief,  at  the  present  time  at  least,  that 
the  newspaper  industry  would  suffer  a 
great  deal  more  than  radio.” 


HON.  WALTER  C.  NICHOL 


I 


Fomar  PublUkAr  of  Vancouver  Pr 
iaco  Diaa  After  Oparation 


Hon.  Walter  Cameron  Nichol,  LLI 
former  lieutenant-governor  of  Brid 
Columbia,  and  former  proprietor  of  if 
Vancouver  Daily  Province,  died  at  9:1 
o’clock  Wednes^y  night  in  Royal  Jiii 
lee  Hospital,  Victoria,  B.  C,  followia 
an  operation  performed  several  days  ap 

Mr.  Nichol  was  born  in  i  loderid 
Ont.,  in  1866,  while  still  in  his  'teens,  h 
joined  the  staff  of  the  Hamilton  Spti 
tator.  In  the  years  that  followed  b 
formed  a  friendship  with  Willia 
Southam  that  was  further  cemented  i 
recent  years  when,  while  licutenan 
governor  he  disposed  of  the  majorh 
control  in  the  Vancouver  Daily  rroviw 
to  Mr.  Southam  and  his  sons. 

On  leaving  Hamilton  he  went  t 
Toronto  where  he  was  in  turn  cmployi 
on  the  staffs  of  the  Daily  News  and  tl 
Saturday  night. 

In  1888  he  became  editor  of  th 
Hamilton  Herald  where  he  remained  fo 
eight  years.  Later  he  went  to  Londot 
Ont.,  as  manager  of  the  London  Nm 
Later  he  went  to  Victoria.  Here  ii 
partnership  with  Hewitt  Bostock,  nov 
Senator  Bostock,  he  established  th 
Weekly  Province.  In  1898  the  publica 
tion  was  moved  from  the  island,  and  th 
Province  emerged  as  a  daily.  l.ater  th 
partnership  was  dissolved. 
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TO  HONOR  AKERMAN 


J.  C.  Akerman,  member  of  the  c.xecu 
tivc  council  of  the  British  Advertisinj 
Association,  will  be  honored  at  a  pro 
entation  and  complimentary  luncheon  t 
be  given  by  the  association,  Jan.  17,  i 
^e  Savoy  Hotel,  London.  The  lundieoi 
is  in  recognition  of  Mr.  Akerman’s  ser 
vice  to  advertising.  He  was  ili.iirniai 
and  promoter  of  various  advertising  e.x 
positions  in  England.  Rt.  Hon.  Lon 
Riddek,  president,  will  preside. 


RAISING  CHRISTMAS  FUND 


WILL  G.  McCRAE 

Will  G.  McRae,  62,  of  the  editorial 
staff  of  the  Spokane  Spokesman-Review 
and  former  war  correspondent  in  France 
for  that  paper,  the  Portland  Oregonian 
and  the  Seattle  Post-Intelligencer,  died 
recently  in  St.  Luke’s  Hospital,  Spo¬ 
kane,  after  an  operation.  Mr.  Mc^e 
began  newspaper  work  as  a  carrier  for 
the  Laramie  (Wyo.)  Boomerang.  He 
.served  as  reporter  on  the  Chicago  Trib¬ 
une.  city  editor,  Washington  Post,  man¬ 
aging  editor,  Toledo  Commercial. 


In  a  drive  for  $25,0(X)  with  which  ti 
ossist  the  needy  at  Christmas,  the  Co 
lumbus  (O.)  Dispatch  issued  a  spcca 
12-page  paper  telling  of  typical  case 
helped  during  the  past  year  by  the  Chari 
ty  Newsies,  the  organization  of  Disjiatc! 
newsboys  sponsoring  the  drive. 


BUYS  PLANT  SITE 


The  Akron  (O.)  Times-Press  las 
week  purchased  the  historic  Music  Hall 
building  located  in  the  downtown  district 
Announcement  was  made  by  the  newf 
paper  that  a  new  plant  is  to  be  erected 
on  the  site  but  that  no  definite  phm 
have  yet  been  made. 


manager,  states  clearly  why’  it  has  pur-  a*  "T^l'^  a  *‘1**’°  I® 

sued  its  course  on  radio  for  two  years  bulletin  board  And  by  its 


past.  Mr.  Cooper’s  statement  follows : 

“The  membership  in  annual  meeting  in 
April,  1925.  unanimously  passed  the  fol¬ 
lowing  resolution: 


limitations  it  can  never  be  more  than  a 
bulletin  board. 

“Personally,  I  have  not  yet  been  able 
to  convince  myself  that  radio  is  in  any 


LINOTYPE 


“‘Wherea.s.  The  tremendous  and  con-  sense  a  ‘menace’  to  the  newspaper.  To 
tinning  growth  of  radio  broadcasting  is  nie  it  does  seem  that  the  radio  can  be 


presenting  many  new  problems  not  con-  utilized  as  a  most  important  and  valuable 
templated  when  the  existing  bv-laws  and  agency  in  the  promotion  and  further  de¬ 
rules  of  the  .Associated  Press  were  velopment  of  the  newspaper  industry, 
adopted.  Radio  is  here.  It  is  going  to  stay  here. 

“‘WHFJIF.AS,  The  great  public  interest  We  cannot  ignore  it.  We  cannot  get 
in  the  result  of  presidential  elections  and  far  trying  to  strangle  or  suppress  it. 
other  events  of  nationwide  importance  has  But  if  we,  and  by  ‘we’  I  mean  the  whole 
repeatedly  raised  the  question  of  the  ad-  newspaper  industry,  are  farsighted  and 
visability  and  wisdom  of  permitting  the  smart  enough  we  should  be  able  to  make 
limited  and  restrkted  use  of  Associated  it  one  of  the  great  factors  in  our  prog- 
Press  matter  in  the  broadcasting  of  such  ress  and  prosperity', 
spedal  and  outstanding  events,  therefore  ’‘Frankly,  I  have  a  feeling  that  the 
be  it  amount  of  ‘co-operation’  that  radio  has 

“  ‘Resolx-ed,  That  the  board  of  directors  been  charged  with  receiving  directly  from 
be  authorized  to  adoT>t  tlie  necessary  the  American  press  associations  has  been 
rules  and  regulations  which  will  permit  somewhat  over-emphasized.  Outside  of 
the  broadcast  of  such  news  of  the  Asso-  the  recent  election  broadcast  and  the 
ciation  as  it  shall  deem  of  transcendent  bulletin  coverage  I  have  mentioned  the 
national  or  international  importance  and  broadcasting  statiems,  such  as  those  con- 
which  cannot  by  its  very  nature  be  ex-  trolled  by  the  National  Broadcasting  Co. 
elusive,  provide  adequate  safeguards,  and  and  the  Columbia  h(»k-up,  very  largely 
require  that  proper  credit  in  each  and  did  their  own  reporting.  The  radio  re- 
every  instance  be  accorded  the  Associated  porting  of  the  championship  prize  fifriits. 
Press.’  ^  the  world’s  series,  the  political  national 

“Thereafter  the  board  of  directors,  in  conventions,  the  national  welcome  to 
compliance  with  the  resolution,  instructed  Col.  Lindbergh  on  his  arrival  in  Wash- 
the  managernent  to  communicate  the  facts  ington  and  later  at  New  York,  the 
to  all  members  and,  in  the  light  of  two  inauguration  of  President  Coolidge,  the 
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Easily  installed  on  any  Linotype.  Keeps  metal 
at  even  temperature.  Can’t  feed  too  fast 
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Ofdtf  from  the  Nesrtti  Agemcy 


Mergenthaler  Linotype  Co. 


Brooklyn,  New  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLF  ANS 
CANADIAN  LINOTYPE.  LIMITED.  TORONTO 
Keyreumtstivtt  im  ibe  PrineipsI  Ciiitt  of  the  World 


F*43 1  Linotype  Metal  Feeder,  for  all  modelt  (etcept 
42  em)  without  electric  pot . $40.9# 


F-45l4-^iootype  Metal  Feeder  for  electric  pot.  All  iu«-deli 
except  42  em . $40. #9 


F-4)19~Lioocype  Metal  Feeder,  for  all  42  em  RH^Jeli 
without  electric  pot . $50. 0# 


F«49 14— Linotype  Metal  Feeder  (or  electric  pot.  All  42 
em  modela . $30.4# 


(Ail  pricet  smhiect  to  chonte  without  mottce) 


/  / 
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aiSSE  News  Story  Award  that  has  been 
I  aniotitKcd  each  month  in  The  Book- 
teent,  hL  does  not  app»r  in  the  December 
t  of  that  magazine  through  the  delay 
receiving  the  decision  of  the  judge, 
announcement  that  should  have  bwn 
would  have  given  the  awards  for 


iwed 

Willi 

ented 

Ufnani 

niajoriifch  of  September.  The  announcement 
Idle  .September  award,  however,  has 
iply  been  postponed,  so  the  editor  of 
went  Bo,  kman  says,  until  next  month, 
tttployej  ♦  *  * 

and  tii^£  leading  story  in  The  Iowa  Jour- 
talist  for  December  is  “Special  Is- 
of  Weekly  Papers”  by  K.  R.  Mar- 
ef  the  Pioneer  RetnthHcan  of  Maren- 
lowa.  The  point  that  Mr.  Marvin 
is  that  most  Iowa  weeklies  are 
ck  "*  small  towns  which  have 

bed  “wspapers  and  that  it  usually  takes 

!?.ki  issues  to  bring  out  the  advertis- 
in  such  towns.  The  Pioneer  Repu^ 
jfc  has  published  five  special  issries  in 
past  year. 
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UR  OVN  VORljD 

or  LetTtRS 


By  JAMES  MELVIN  LEE 


a  mile  of  the  police  and  fire  lines  of 
Hog  Sink.  *  *  * 

piQUR  chapters  in  “An  Outline  of 
Careers  for  Women”  (DouMeday, 
Doran  and  Company,  Inc.)  compiled  and 
edited  by  Doris  E.  Fleischman  should 


best  news  stories  printed  in  the  ^  The  opportunities  in  adver- 

-  -  —  tising  for  women  is  discussed  by  Ruth 

Waldo  of  the  J.  Walter  Thompson  Com¬ 
pany.  Those  in  editing  are  considered  by 
Ida  Verdon,  managing  editor  of  Cosmo¬ 
politan  Magasine.  What  women  can  do 
and  have  done  in  journalism  is  told  by 
Emma  Bugbee,  a  reporter  on  the  New 
York  Herald  Tribune  and  president  of 
the  New  York  Newspaper  Women’s 
Club.  Openings  as  counsel  in  public  re¬ 
lations  is  treated  by  the  editor  of  the 
volume  herself. 

Of  course  “An  Outline  of  Careers  for 
Women”  tells  of  achievements  in  some 
43  fields,  ranging  from  accountancy  to 
stock  breeding. 


A  CRITICISM  of  the  way  some  Amer- 

ur  _  ,u  t  1  1  1  r  u  1^*111  newspapers  handle  news  relating 

HP.  growth  of  suburban  weeklies  has  Catholic  church  may  be  found  in 

been  so  recent  and  so  rapid  that  this  ^„:^rica  for  Dec.  15.  Entitled  “The 

_ ^  of  has  ^attracted  on  y  Freedom  of  the  Press,”  it  comes  from 

notice  The  first  published  work  to  of  Vincent  de  P.  Fitzpatrick. 

apr^h,,oi',  *  TT  •  He  Mieves  “there  is  no  more  inde- 

L  w  Colu^ia  Universi^  pendent  and  honest  press  than  the  Cath- 

jms)  by  ^^Igaret  V.  Cosse,  a  grad-  qHc  press  of  the  Umted  States.”  He  as- 
K  of  the  Pulitzer  School  of  Journal- 
n  A  foreword  is  contributed  by  Pro- 
ssor  Roscoe  C.  E.  Brown  of  Columbia. 

Miss  Coss^  first  takes  up  the  content 
appeal  and  points  out  that  the  su- 
ban  weekly  is  not  the  principal  source 
a  world  information  for  its  readers, 
principal  function  is  listed  as  being 
^  presentation  of  local  news,  together 
:th  Kne  and  constructive  editorial  in- 
(rpretation  of  local  happenings.” 

The  editor  and  his  paper  is  then  taken 
The  author  of  “The  Suburban 
ffkly’  regards  the  suburban  editor  as 
be  most  popular  man  in  town  or  the 
t  unpopular  if  editorially  he  stirs 

indignation  of  his  readers.  Soiw-  rpffg  University  of  Oklahoma  has  just 
at  startling  is  this  assertion  about  the  ' 
knots  of  metropolitan  dailies: 
lit  it  ii  the  metropolitan  editor,  it  leemt  to 
sic  Hslll^  *1>o  '*  of  least  importance  in  journalism. 
distridE!'*  '*  f**  discredit  many  of  the  great 

of  the  time,  but  rather  to  distinguish 
le  newi^  contrast  the  relative  positions  of  the  metro- 
erecttvlun  and  the  suburlian  editor.  The  larger 
paper,  the  more  insignificant  the  editor. 

In  many  habitual  readers  of  the  New  York 
■ei.  the  Herald  TrUmne,  the  Chicato  Tri- 
or  the  Evening  Post  can  name  their 
otiindiief?  Not  many.  And  of  those 
can  name  them,  bow  many  have  ever  seen 
iditor,  or  talked  to  him?  The  numbers,  if 
J  count  were  taken,  would  be  astoundingly 
.  and  to  many  editors  rather  depressing. 


serfs  that  while  priests  and  laymen — and 
even  adds  bishops — may  differ  honestly 
in  debate  upon  convention  floors,  they 
are  in  unanimous  agreement  that  “the 
Catholic  press  must  always  play  the 
game  on  the  square,  must  always  try 
to  publish  the  truth  and  must  clearly 
and  honorably  apologize  for  tlie  mis¬ 
takes  which  all  of  them,  humanly,  do 
make.’’ 

A  perusal  of  “The  Freedom  of  the 
Press”  suggests  the  importance  of  a 
“Correction  Section”  in  which  apologies 
and  corrections  may  be  made  for  any 
misstatements  that  creep  into  type. 


published  a  bulletin,  “The  Reading 
Public  and  the  Small  Town  Newspaper” 
by  John  H.  Casey,  associate  professor  of 
journalism  in  the  University  of  Okla¬ 
homa  School  of  Journalism.  It  is  a  series 
of  radio  talks  with  Professor  Casey  at 
the  microphone. 


fiftieth  anniversary  number  of 
the  St.  Louis  Post-Dispatch  draws 
a  fine  editorial  tribute  in  The  Nation  for 
D^.  19.  The  Post  Dispatch  is  said  in 
this  editorial  to  stand  “second  to  no  other 
TV.  f  .  .  , ,  •  newspaper  in  this  country  as  a  liberal 

”  news-daily,  free  and  unfettered,  able  to 
crt.  ed  in  Chapter  VII.  Here  Miss  ^j,at  it  thinks  without  fear  or  favor.” 


Chapter 

has  brought  together  the  opinions 
■jnrioiis  writers  on  journalistic  topics. 
^  general  conclusion  is  given  that  the 
T.  and  publishers  of  suburban  week- 
will  set  standards  for  their  papers 
will  cause  their  rural  neighbors  to 
1  off  their  bucolic  mannerisms  for 
practical  methods.”  She  admits 
such  an  assertion  is  a  mere  conjec- 
^  but  insists  that  conditions  already 
“wing  have  well  established  the  trend 
tts  direction. 

"irious  appendices  give  circulation 
B“teneiiis.  subscription  rates,  and  ad- 
•rtsiiu'  rates  for  suburban  weeklies. 

«i$s  Cossi  has  done  a  good  piece  of 
^  It  has  the  honor  of  being  the 
pnl  thesis  being  worthy  of  publication 
r  Ibe  Pulitzer  School. 


The  Post  Dispatch,  the  New  York  Times, 
and  the  Baltimore  Sun  are  listed  as  being 
the  three  “at  the  forefront  of  the  all  too 
short  list  of  liberal  dailies.” 

The  three  men  to  .share  the  honor  for 
the  fine  record  of  the  Post-Dispatch  are 
listed  by  the  Nation  as  follows:  Joseph 
Pulitzer,  the  founder;  Joseph  Pulitzer, 
the  son ;  and  the  present  managing  editor, 
Oliver  K.  Bovard.  The  son  is  conj^atu- 
lated  for  his  extraordinary  wisdom  in  his 
own  attitude  toward  the  paper  and 
especially  in  the  freedom  given  to  its 
editors  and  for  keeping  it  true  to  his 
father’s  finest  traditions.  Mr.  Bovard  is 
placed  “first  in  the  list  of  newspaper 
executives  in  this  country.” 


ALFRED  SPENDER,  author  of 


J. 


Newspaper  novel  that  looks  (Frederick  A.  Stokes  Company),  was  in 
Jomising  but  the  perusal  of  which  the  United  States  during  the  autumn  and 
1  kft  for  the  Christmas  vacation  is  winter  of  1927-28  as  the  first  “Senior 
(The  Devin-Adair  Company)  by  Walter  Hines  Page  Memorial  Fellow  in 
ypier^  Lowell  Pancoast.  An  amusing  Journalism.”  A  volume  recording  his 
stunt  in  connection  with  the  impressions  of  America — “Through  Eng- 


•b  of  this  novel  is  the  gift  of  a  police 
for  the  city  of  Hog  Sink  which 
the  holder  NOT  to  pass  within 


lish  Eyes” — is  announced  for  immediate 
publication  by  Frederick  A.  Stokes  Com¬ 
pany. 


INDIANA 

IN  1929 


If  you  are  now  planning  your  1929  news¬ 
paper  appropriation  list,  be  sure  that  the 
Hoosier  State  is  placed  on  top.  That’s 
where  it  belongs  with  every  national  adver¬ 
tiser.  Remember  this  state  is  one  of  the  most 
productive  markets  for  the  national  product 
for  its  people  always  have  the  money  to  buy. 
Although  Indiana  ranks  37th  in  area,  it  is 
1 1th  in  population  and  1 1th  in  wealth.  The 
estimated  wealth  of  Indiana  today  is  over 
^9,000,000,  an  average  of  almost  ^3,000 
per  inhabitant. 

Reports  from  authoritative  sources  con¬ 
tinue  to  spread  the  gospel  of  prosperity. 
Indiana  will  enjoy  its  share.  Prepare  your¬ 
self  then  for  a  good  slice  of  business.  Go 
after  this  market  where  people  have  the 
means  to  buy  what  they  want. 

The  newspapers  listed  below  are  ready  to 
help  you.  They  have  research  departments 
and  their  files  contain  valuable  information  on 
this  great  market.  Write  them  today. 


Rata  for 

Cirou-  6,000 

lation  Unas 


'Columbus  Republican  . 

. (E) 

4,963 

.03 

•Fort  Wayne  Journal-Gazette. . 

....(Ml 

42,024 

.09 

•Fort  Wayne  Journal-Gazette  . 

. (S) 

30,779 

.09 

•Fort  Wayne  News-Sentinel  ... 

. (E) 

45374 

.12 

•Gary  Post-Tribune  . 

. (El 

18,435 

.07 

flndianapolis  News  . 

. (E) 

135346 

.25 

flndianapolis  Star  . 

. (Ml 

110,798 

30 

tindianapolis  Star  . 

. (S) 

146,580 

37 

•Lafayette  Journal  &  Courier.. 

(Ml  8,.546 
(El  14,698 

1  23.244 

.06 

fLa  Porte  Herald-Argus . 

. (E) 

6,855 

.04 

•Marion  Leader  Tribune . 

..(M&SI 

9,047 

.04 

•Mnncie  Star  . 

. (Ml 

24390 

.08 

•Mnncie  Star  . 

. (S) 

16365 

.08 

ttShelbyville  Democrat  . 

. (El 

4,143 

.025 

•South  Bend  News-Times . 

. (El 

27,452 

.08 

•South  Bend  News-Times . 

. (SI 

25,844 

.08 

•South  Bend  Tribune. ..  (S)  25,179... (E) 

26,620 

.07 

•Terre  Haute  Tribune  . 

..(E&S) 

23,430 

36 

•Terre  Haute  Star . 

. (Ml 

27,494 

.07 

•Terre  Haute  Star . 

. (SI 

27374 

.07 

•  A.  B.  C.  Publishers*  Statement,  October  1,  1928. 
t  Government  Statement,  October  1,  1928. 
ft  Government  Statement,  March  31,  1928. 
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INVENTOR  CLAIMS  HE 
BEAT  TELETYPESETTER 


R.  S.  Reid,  General  Manager  Morgnn' 
town  (W,  Va.)  Poet,  Saga  He 
Planned  Machine  Working 
Monotype  by  Telegraph 


A  claim  that  he  had  planned  a  machine 
eight  years  ago  to  operate  a  Mcmotype 
was  advanced  this  week  by  R.  S.  Reid, 
general  manager  of  the  Morgantown 
(W.  Va.)  Post  and  publisher  of  the 
Grafton  (W.  Va. )  Press  and  the  Buck- 
hannon  (W.  Va.)  Record. 

The  chief  difference  between  his  in¬ 
vention  and  the  Teletypesetter  demon¬ 
strated  last  week  in  Rochester  is  that 
the  latter  operates  an  Intertype  or  Lino¬ 
type  machine,  while  his  utilized  a  Mono¬ 
type.  He  was  told  that  combination  of 
Teletype  and  Monotype  was  not  practical 
commercially  because  of  the  various 
styles  used  by  newspapers  handling 
stories  transmitted  by  wire. 

On  Feb.  2,  1921,  after  obtaining  the 
advice  of  Walter  Williams,  dean  of  the 
school  of  journalism.  University  of  Mis¬ 
souri,  Mr.  Reid  in  a  letter  outlined  his 
three-year-old  idea  to  the  Lanston  Mono¬ 
type  Machine  Company. 

Under  date  of  Feb.  10,  1921,  Mr.  Reid 
received  from  J.  A.  Ferguson,  patent 
attorney  for  the  Lanston  concern,  a  letter 
which  said  in  part : 

“The  subject  as  a  whole  is  extremely 
interesting  and  we  appreciate  hi^ly 
^our  writing  to  us  about  it.  Our  idea 
IS  that  the  scheme  itself  is  not  capable 
of  being  put  over  at  the  present  time,  but 
we  feel  also  that  there  is  a  tendency  in 
the  newspaper  field  which  makes  the 
scheme  every  year  more  practicable.” 

A  short  time  later,  in  April,  1921,  Mr. 
Reid  received  from  the  Morkrum  Com¬ 
pany,  to  whom  he  had  also  briefed  his 
idea,  a  reply  over  the  signature  of  J.  O. 
Carr,  manager  of  the  firm’s  sales  en¬ 
gineering  department.  That  official  also 
showed  he  was  impressed  by  Mr.  Reid's 
invention  because  he  wrote: 

“Vour  letter  to  Mr.  Sterling  Morton 
has  been  referred  to  me  and  I  have  read 
it  and  the  attached  article  a  ^eat  many 
times  with  a  great  deal  of  interest.  I 
think  that  the  scheme  which  you  outline 
is  a  possible  one  but  whether  it  is  com¬ 
mercially  practical  depends  upon  a  good 
many  elements.  After  all  what  de¬ 
termines  whether  a  thing  shall  be  done 
is  the  question — what  is  the  market  for 
it?  l^nfortunately,  our  business  is  com¬ 
mercialized.  Sometimes  we  feel  that  we 
would  like  to  have  the  RockefeUer 
Foundation  or  some  similar  organization 
behind  us  so  we  could  do  all  the  things 
we  would  like  to  do  simply  for  the  joy 
of  ^ing  them  and  not  have  to  worry 
a^ut  making  them  yield  a  sufficient  re¬ 
turn  to  pay  for  the  labor  and  material 
involved.” 

Continuing,  Mr.  Carr  said,  regarding 
a  detail  of  Mr.  Reid’s  plan,  “Of  course, 
the  matter  of  length  of  line  cwld  be 
taken  care  of  by  sending  a  justification 
signal  every  so  often  to  cause  the  Mono¬ 
type  to  adjust  the  length  of  line.  I  have 
seen  this  machine  and  it  is  certainly  a 
wonderful  invention.  I  hope  that  you 
do  not  think  I  am  making  light  of  this 
scheme,  but  in  connection  with  our  print¬ 
ing  telegraph  apparatus  I  have  visited 
and  become  acquainted  with  a  great 
many  newspapers  and  most  of  them  want 
to  have  individuality  in  the  stories  w'hich 
they  publish  and  this  seems  to  me  to  he 
the  greatest  and  most  serious  objection 
to  any  plan  which  would  tend  to  stand¬ 
ardize  the  stories  in  all  newspapers.” 


HUNTLEY  RESIGNING 


Washington  Correspondent  Will  Be¬ 
come  Secretary  to  Senator  Reed 

Theodore  A.  Huntley,  for  the  last  ten 
years  Washington  correspondent  for  the 
Pittsburg  Post  and  other  newspapers, 
has  been  named  secretary  to  Senator 
David  A.  Reed  of  Pennsylvania,  effec¬ 
tive  Jan.  1. 

He  will  succeed  W.  Rurnet  Wolfe, 
who  is  returning  to  Pittsburgh  to  ^- 
come  regional  manager  for  group  in¬ 


surance  for  the  Metropolitan  Life  In¬ 
surance  Company. 

Huntley  was  born  in  Pittsburg,  and 
learned  the  newspaper  business  on  a 
paper  owned  by  an  uncle  in  Wyoming. 
He  came  to  Washington  ten  years  ago 
to  represent  the  Pittsburgh  Post.  It  was 
merged  with  the  Gazette-Times  last 
year  and  he  represented  the  latter  paper 
since  along  with  other  papers  belong¬ 
ing  to  the  Paul  Block  group.  During 
his  service  in  Washington  Huntley  has 
also  represented  at  times  the  Aew  York 
Globe.  l*hiladelphia  Ei'enmg  Ledger,  and 
Brooklyn  Standard-U nion. 


RICE  FOUND  GUILTY 


Sentence  to  Be  Passed  Dec.  21  on  Wall 
Street  Iconoclast  Publisher 

George  Graham  Rice  and  his  IPall 
Street  Iconoclast,  with  V\'alter  C.  Yors- 
ton  and  the  Idaho  Copper  Corporation, 
were  found  guilty  Iasi  week  on  seven 
c<nmts  in  an  indictment  charging  fradu- 
lent  use  of  the  mails  in  the  .sale  of  Idaho 
Oipper  stock.  The  fifth  defendant.  Dr. 
Walter  Harvey,  geologist,  was  acquitted. 

Rice’s  name  at  one  time  was  Jacob 
Simon  Herzig.  He  was  formerly  a  spec¬ 
tacular  figure  in  Wall  Street.  He  once 
had  200  girls  in  his  employ,  half  of 
whom  were  employed  to  open  and  sort 
out  the  cash,  checks  and  money  orders 
which  poured  in  from  all  parts  of  the 
country  in  answer  to  his  newspaper  ad¬ 
vertisements. 

Judge  Knox  set  Dec.  21  for  sentencing. 


LINER  USING  RADIO  PHOTOS 


Olympic  Printing  Daily  Picture*  Sent 
by  London  Daily  Telegraph 

The  White  Star  liner  Olympic  has 
gone  into  the  newspaper  picture  field 
and  every  day  at  sea  will  publish  news 
pictures  sent  by  radio  from  London  and. 
eventually,  from  New  York.  When  the 
ship  docked  on  Tuesday  night  a  pictorial 
supplement  to  the  usual  ship’s  paper  was 
produced.  The  pictures  were  sent  from 
London,  and  engraved  and  printed  on 
the  ship. 

The  picture  service  is  that  of  The 
I  nndon  Daily  Telegraph  which  publishes 
the  newspapers  on  the  larger  White  Star 
Line  ships. 


EDITORS  TO  HEAR  AGENCY  MAN 


George  O.  Leonard  to  Addre**  Colo¬ 
rado  Pre**  Group’*  January  Meet 

George  O.  Leonard,  head  of  the  media 
research  department  of  Campliell-Ewald 
Company,  Detroit,  will  be  the  principal 
speaker  at  the  mid-winter  convention  of 
the  Colorado  Press  .Association  at  the 
l')enver  Press  Club,  Jan.  11  and  12. 

Prizes  of  $25.  $15  and  $10  ff>r  the  best 
front  t>age  of  a  memlier  pajKT  will  be 
awarded  by  A.  W.  Quin,  publisher  of 
the  .dlamojta  Journal  and  president  of  the 
.Association.  Those  on  the  program  com¬ 
mittee  are:  R.  L.  Gorrell,  Mrs.  Mary 
I  sham,  Harry  Custance  and  Edwin  A. 
Bemis. 


Columbus  Bispatcb 

"Ohio's  Grtattsi  Home  Dmity'^  . : 


I  GREAT  ■ 
CENTRAL 
OHIO 


Paid  Circulation 

tlx  MX.  wtl**  l«*t.  30,  1928 

116,927 

more  tkmm  93% 
eoneentraSed  im  the  Great 
Central  Okie  Market. 


BISHOP,  FORMER  N.  Y. 
EDITOR,  DIES 

Writer  for  New  York  Evening  Po*t  Who 
Helped  in  Introducing  Australian 
Ballot  System  to  This 
Country  Dead  at  81 


b(»ks  were  "Theodore  Roosevelt  and  I 
Time  Shown  in  His  Letters,"  sj 
“Theodore  Roosevelt’s  Letters  to  i 
Children,”  which  he  edited.  He  ^ 
wrote  “The  Panama  Gateway,” 
and  Anecdotes  of  Many  Years,”  and 
“Life  of  Charles  J.  Bonaparte.” 


Art 


HORACE  R.  HOBART 


Joseph  Bucklin  Bishop,  81,  for  many 
years  an  editorial  writer  on  New  York 
newspapers,  died  at  his  rooms  in  the 
University  Qub  Dec.  13. 

A  descendant  of  early  Colonial  set¬ 

tlers  of  Massachusetts,  Mr.  Bishop  was 
born  at  Seekonk,  Mass.,  which  is  now 
Flast  Providence,  R.  1.  He  paid  his 

way  through  high  school  by  sawing  all 
the  wood  used  to  heat  the  school  build¬ 
ing  and  by  painting  houses  and  fences, 
and  he  met  his  expenses  at  Brown  by 
teaching  in  night  school  and  reporting 
for  the  Prmndence  Journal.  This  taste 
of  journalism  showed  Mr.  Bishop  he 
liked  it  and  as  soon  as  he  graduated 

from  Brown  in  1870,  he  joined  the  staff 
of  the  New  York  Tribune.  In  six  months 
he  was  an  editorial  writer  and  so  con¬ 
tinued  until  in  1883  E.  L.  Godkin  asked 
him  to  write  editorials  for  the  Evening 
Post. 

During  his  seventeen  years  on  the  Post 
Mr.  Bishop  wrote  chiefly  on  politics.  He 
was  a  particular  champion  of  electoral 
reform  and  an  unceasing  foe  of  Tam¬ 
many  Hall.  He  wrote  the  editorials  in 
the  Post  and  the  Nation  on  improving 
the  ballot  system,  helping  to  bring  about 
the  introduction  of  the  Australian  bal¬ 
lot  in  this  country. 

In  1900  Mr.  Bishop  became  head  of 
the  ^itorial  staff  of  the  Commercial  Ad¬ 
vertiser,  which  soon  afterward  adopted 
the  title  of  the  Globe.  He  remained  with 
the  Globe  until  Theodore  P.  Shonts  asked 
him  to  become  secretary  of  the  Canal 
Commission.  On  Dec.  20,  1905,  Presi¬ 
dent  Roosevelt  appointed  him  a  member 
of  the  commission. 

Mr.  Bishop  was  American  correspond¬ 
ent  of  the  London  Daily  News  for  20 
years.  Probably  the  best  known  of  his 


tRie  SSloild 

These  two  newspapers  of¬ 
fer  the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contract.  The  600,000  Daily 
World  —  Evening  World 
readers  constitute  a  highly 
concentrated  force  to  be 
reckoned  with  in  any  cam¬ 
paign  designed  to  effect  dis¬ 
tribution  in  Greater 
New  York. 

ebc  <g8B8^  mm 

Pulitzsr  Building,  Nsw  Yurie 
Tribune  Tower,  Chicago 
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Buffalo  Evening 

News 

CPWAIO)  M  »UTUIL.  idamr  PMthsf 
Hmmmi 

RELLT-SMTH  GOMPANT 
wm  iws.-ouni-p«—-riii  iin»  ■  ■ 


exiitor  or  Kniiwny  Age  and  For 


Chicago  Newspaper  Man  Die* 

Horace  Reynolds  Hobart,  89,  iOun.-Jl 
and  editor  of  Railway  Age  magazine  ad 
for  many  years  a  prominent  figure  in 
cago  newspaper  circles,  died  last  Sundafc 
Dec.  16,  of  pneumonia,  at  the  North  Sho» 
Hotel,  Evanston,  Ill.,  where  he  livrf  whf 
a  daughter.  Miss  Helen  Hobart. 

Mr.  Hobart  was  born  in  Beloit,  Wi,— 
and  served  in  the  Civil  War  with 
First  Wisconsin  cavalry  until  he 
wounded  and  mustered  out  of  the  servi^i 

He  entered  newspaper  work  as  a 
porter  on  the  Chicago  Tribune  in  ISmci 


A  DVERTISERS  who 
«x!l  understand  the  Iowa 
situation  know  from  experi¬ 
ence  that  the  consumers’ 
market  there  cannot  be 
properly  sold  without  the 
use  of  newspapers  in  these 
twenty-one  key  cities. 


IOWA  DAILY  PRESS  ASSU 

DAVENPORT.  IOWA 


Asm  Tribune 
Boone  Nevi-BepUbUeao 
Burllnfton  Ooxetto 
Burllnfton  Hiwk-Efe 
Coder  Repidi  Queue 
OenterriUe  lovefixn  t 
ClUieo 

Clinton  Herald 
Coanrll  Blidh  Non- 
ptrell 

Doeenport  Denoerat  k 
Leader 

Dorenpori  Tlmei 
Dubuque  Telefrapb- 
Herald 

Port  Do(ke  Meuenfer 
k  Chronicle 


Fort  Madison  Deoocrat 
Iowa  Cltjr  Pre«  dttaa 
Keokuk  Qite  CUr 
Mantailltown  Tlaeo- 
Republlrtn 
■Maun  Cltr  Olobt- 
Otiette  A  Tloei 
Mnaeatlne  Journal  k 
Hevt-Tribune 
i#el*eln  Beflster 
'Oakiloou  Herald 
Ottumwa  Omwler 
Bllnui  City  Joivnal 
llsioux  City  Trlbuna 
'iWashlnirton  Journal 
IWaterloo  Courier 
•Waterloo  Tribune 


St 


In  Peoria 


-IN  NEWSs 
(ymi  CIRCULATION, 


ADVERTISING 


Largmat  UNDUPLICATED 
UNIT  of  CIRCULATION 


THE  PEORIA 

dOURNAL 

TRANSCRIPT 


P£CRiA  ,  iLL. 

CMA*  N  rpov  CO.  MAT‘L  RtPnCSCMTMIVO 
CNICIkM  Ntw  VORM  aOSTOM 


tOOgOOO  CrmAf  Amtricmm  CiiUi 


The  WELFARE  COMMITTEE 


of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 


'an  supply  you  with  com- 
letent  circulation  men  of 
apacity  and  ability  capable 
p  take  entire  charge  of 
rour  department  or  to  fill 
mportant  posts  in  the  do- 
lartment. 


Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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LABOR  AND  THE  DAILY  NEWSPAPER 
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1  Article  XXXVI  of  a  Seriet — Old  Age  or  Service  Retirement 

Funds 


By  MAJOR  J.  LOWENSTEIN 
S*cr«t»r7  St.  Loum  N«wspap«r  Publishen'  AMociatioB 
(Copyright  1928  by  Esiroa  S  Publishii) 


HUMBER  of  newspapers  have  estab- 
lishe<l  funds  with  which  to  pension 
izineai  yloyes  who  have  outlived  their  use- 
e  in  Ch  8ess  by  reason  of  age  or  disability. 
Sunda  gi  of  these  funds  are  built  up  1^ 
th  Shoi  It  contributions  by  company  and  its 
ved  wil  yloyes  and  may  be  regarded  as  simi- 
[  to  the  old  age  funds  provided  by 
>it.  Wit  I  for  workers  in  a  number  of  Euro- 
with  tl  ■  countries. 

he  m  A  typical  fund  of  that  kind  is  pro- 
servia  iid  1^  Equitable  Trust  Company  of 
as  a  n  IV  York  tmder  a  corporation  certifi- 
in  1869  issued  by  the  New  York  State  In- 
ice  Department  to  the  promoters 
Bianagers  of  the  fund  under  which 
benefit  plan  is  protected  by  all  the 
Ptpards  designed  to  govern  insurance 
inie>.  The  old  age  annuity  is  paid 
funds  derived  by  the  contributions 
■embers  plus  interest  at  4%  an- 


anually.  The  monthly  payment  is  deter¬ 
mined  by  the  age  of  the  member  when  Iw 
joins  the  Association.  A  pension  is 
p>ud  from  funds  derived  from  contribu¬ 
tions  made  by  the  company  averaging 
about  4.57%  of  the  members’  salaries. 

The  system  provides  three  types  of 
benefit : 

(1)  Old  age  or  service  retirement, 
payable  upon  voluntary  retirement  at  60 
years  or,  except  in  special  cases,  com¬ 
pulsory  retirement  at  70  years. 

(2)  Disability  benefit,  payable  upon 
disability  resulting  from  accident  sus¬ 
tained  in  the  discharge  of  duty  or  from 
natural  causes. 

(3)  Death  benefit,  payable  in  the 
event  of  accidental  or  natural  death. 

(Next  week  Mr.  Lowenstein  unit  dis¬ 
cuss  “Insuring  Employes.”) 


rUBUSHERS  ELECT  LOUDON 
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im  Bulletin  Owner  New  Previ- 
dent  of  County  Group 

^xitus  H.  Loudon,  publisher  of  the 
im  (Cal.)  Evening  BMetin,  was 
Itttd  president  of  the  Orange  County 
ps  Association  at  the  annual  meeting 
the  organization  at  Santo  Ana,  C^l., 
^  7.  Merle  Hussong,  city  editor  of 
Smta  Ana  Times,  was  elected  secre- 

More  than  SO  attended  the  session 
kh  was  held  in  St.  Ann’s  Inn. 

The  Future  of  the  Tabloid”  was  the 
biect  of  the  principal  address  of  the 
^^^aing  given  by  Elliott  C.  Hensel,  ad- 
ling  director  of  the  Los  Angeles  II- 
fnit-f  News. 

John  B.  Long,  executive  secretary  of 
California  Newspaper  Publishers  As- 
)ation,  discussed  the  activities  of  the 
f  organization  and  outlined  the  pro- 
bm  of  the  coming  annual  convention  of 
publishers  in  Sacramento,  Jan.  18 
19. 

£  0.  Wickizer,  publishers’  represen- 
jivr,  and  Mason  Uhl,  of  the  Santa  Ana 
discussed  the  relative  merits  of 
weekly  and  the  daily  newspaper. 

K  W'.  McBride  of  the  Labra  Star 
Bid  upon  former  Iowa  newspaper  men 
Bent  to  rise,  the  vote  revealing  15 
Bich  drew  heavy  applause  and  much 
Bhter  over  their  concerted  assault  on 
dishes  of  Iowa  corn  bread  which  was 

RThe  next  meeting  of  the  organization 
» set  for  the  first  Monday  in  March 
Newport  Beach. 


was  charged  that  the  articles  were  in 
opposition  to  the  monarchy.  Vaaro  was 
arrested  after  complaints  from  local 
residents  led  to  an  investigation  by  the 
Crown  Attorney.  The  Canadian  legion 
had  also  urged  action.  Varro  is  a 
naturalized  citizen  of  Great  Britain. 


O’CONNELL  NOW  A  JUDGE 

Daniel  T.  O’Connell,  known  to  many 
old  time  Boston  newspaper  men  as 
“Don”  O’Connell  once  of  the  Boston 
Post  reportorial  staff  but  of  recent 
years  a  Boston  attorney,  has  been  made 
a  judge  of  the  Massachusetts  Superior 
Court.  His  appointment  was  made  by 
Governor  Fuller  to  fill  the  vacancy 
caused  by  the  death  of  Judge  Hugo  Du¬ 
buque. 


ROMANCES  OF  AMERICAN 
JOURNALISM 


(Continued  from  page  12) 


business  departments  influencing  his 
judgment,  what  type  of  journalism  has 
Mr.  Pape  favored  in  building  his  Water- 
bury  properties? 

In  his  own  words,  a  journalism  that 
has  some  “guts.” 

"The  public  doesn’t  demand  that  a 
newspaper  be  right  every  time,  but  it  does 
demand  that  a  paper  have  guts,”  he  de¬ 
clared. 

In  pursuit  of  this  policy.  Mr.  Pape 
in  1913  was  arrested  for  criminal  libel 
and  sentenced  to  30  days  in  jail.  The 
paper  had  been  crusading  against  a  new 


it,  |CANADIAN  EDITOR  ARRESTED 

Red  with  seditious  libel,  because 
trticles  in  his  paper  referring  to 
kz  Get>rge’s  illness,  Arvo  Vaaro,  edi- 
M  Vapaus,  a  Finnish  newspaper  pub- 
p  at  Subury,  Ont.,  was  arrested  by 
Canadian  government,  Dec.  14.  It 
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piwsPAPER  Engineering 

An  organization  spwializing 
in  newspaper  buildings,  all 
phases  of  newspaper  en¬ 
gineering,  operation  and 
production  problems, 
analytical  surveys  and 
valuations. 

8.  P.  WESTON,  INC. 

tfewtpafer  BuUdintt, 

Produeiton,  Operation, 

Survey,,  Vafnationt. 

I®  Lexington  Avenue,  New  York 


Eleven  Months* 
Advertising  Leadership 

The  New  V’ork  Times  in  eleven  months 
this  year  published  27,971,449  agate 
lines  of  advertising,  an  excess  of  10,- 
085,315  lines  over  any  other  New  York 
newspaper. 

The  Times  gained  800,591  lines  over 
the  corresponding  period  of  1927,  a 
greater  gain  than  any  other  New  York 
newspaper  of  standard  size. 

In  November  The  Times  published  2,- 
820,628  agate  lines  of  advertising, 
973,511  lines  more  than  any  other  New 
York  newspaper.  The  Times  gain  of 
166,337  lines  over  the  corresponding 
month  of  1927  was  greater  than  the 
gain  of  any  other  New  York  standard 
size  morning  newspaper. 

All  advertising  m  The  New  York 
Time,  is  subject  to  its  censorship 
and  thousands  of  lines  are  excluded 
monthly. 

Nettt  fork  (Simpa 


city  law  providing  for  two  judges  for 
ca^  city  court,  two  prosecuting  attor¬ 
neys  and  two  assistant  prosecuting  attor¬ 
neys,  to  be  divided  equally  between  the 
Republicans  and  Democrats.  Mr.  Pape 
declarad  the  political  partiw  were  merely 
creating  jobs  for  the  faithful  and  one 
story  was  made  the  basis  of  a  suit  by  a 
politician.  Tlie  complaint  was  made 
under  a  seldom  used  section  of  the  state 
libel  law  which  did  not  allow  the  defend¬ 
ant  to  prove  the  truth  of  his  statements 
as  a  defense,  and  conviction  followed. 
But  the  paper  fought  the  case  to  the 
Supreme  Court  which  directed  a  new  trial 
under  the  general  libel  law  permitting 
truth  as  a  defense.  The  verdict  was  “not 
guilty”  and  Mr.  Pape  was  not  forced  to 
move  his  publishing  office  to  a  jail  cell. 

Years  later  the  paper  printed  charges 
of  mismanagement  made  against  the 
superintendent  of  the  county  almshouse 
by  a  nurse.  A  libel  suit  followed  which 
showed  that  the  nurse  had  been  wrong 
in  her  statements,  and  the  paper  paid  a 
judgment  of  $1,0()0. 

“But  it  was  money  well  spent,”  Mr. 
Pape  declared.  “The  whole  administra¬ 
tion  was  voted  out  at  the  next  election 
and  our  circulation  and  advertising 
boomed  steadily.” 

Instead  of  making  him  overly  cautious, 
these  court  episodes  merely  confirmed 
Mr.  Pape’s  belief  that  the  public  demands 
a  courageous  newspaper.  He  is  also  sure 
of  another  principle  in  newspaper  pub¬ 
lishing — that  a  paper  which  backs  up  its 
reporters  always  is  able  to  maintain  a 
lively  and  interested  staff. 

“There  are  no  sacred  cows  on  our 
papers,”  he  stated.  “Every  reporter 
knows  that  he  is  responsible  for  the  truth 
and  absence  of  malice  in  his  news  stories, 
and  that  once  these  points  are  established 
no  one  is  big  enough  to  call  up  and  have 
an  item  withheld.  No  one  can  keep  his 
name  out  of  our  papers  if  it  belongs 
there.” 

Despite  the  large  sums  needed  to  start 
or  buy  newspapers  at  the  present  time, 
Mr.  Pape  believes  that  there  are  more 
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Westchester  County’s 

Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Town* 

Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon  * 

THE  STANDARD  STAR 

of 

New  Rochelle 
Bath  Member,  of  A.  B.  C. 

Westchester  Newspapers,  Inc. 
Franklin  A.  Xarriam,  Pmt. 
Mount  y«mon — New  Roobslln 
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8o%  of  the  total  circu¬ 
lation  of  The  Free 
Press  is  concentrated 
within  the  local  metro¬ 
politan  trading  area  of 
Detroit  —  coverage 
without  the  penalty  of 
waste. 

“Staru  The  Day 
in  Detroit’ 


iipportunities  now  for  young  men  in  the 
newspaper  business  th^  when  he  was 
starting  out. 

Seventy-five  dollars  was  as  hard  to 
amass  in  the  early  nineties  as  five  hun¬ 
dred  is  now.  He  is  somewhat  critical 
of  the  young  men  entering  journalism  to¬ 
day,  noting  a  lack  of  tlmroughness  and 
seriousness  in  their  attitude  toward  the 
profession  they  are  in.  Too  many  col¬ 
lege  graduates  join  newspapers  with  the 
idea  that  it  is  merely  a  stepping  stone 
to  a  lucrative  career  in  the  fiction  field, 
and  btwm  about  from  job  to  job  without 
achieving  any  real  progress,  he  says. 

Mr.  Pape  was  married  Sept.  14,  1898, 
to  Miss  Julia  F.  Bedton  of  Passaic  and 
they  have  three  sons  and  one  daughter. 
He  is  active  in  several  local  clubs,  apd 
in  the  American  Newspaper  Publishers 
Association  and  the  Associated  ft-ess. 
In  the  latter  organization  he  serves  as 
first  vice-president,  havitw  been  elected 
to  that  position  last  April  after  serving 
a  term  as  second  vice-president. 


One  newspaper — the  Pitubiuvk 
PRESS  —  blankets  the  great 
Pittsburgb  market,  tbe  fifth  larg¬ 
est  market  in  the  United  States. 
Tbe  PRESS  has  overwhelming 
leadership.  At  one  cost,  through 
a  single  newspaper,  the  adver¬ 
tiser  quickly  end  thoroughly 
sells  both  dealers  end  consumers. 

THE 

PITTSBURGH 

PRESS 

A  Scripps-Howard  Newspaper 

National  Advertising 
Department 

250  Park  Avenue,  New  York  City 
Mew  Tork  Chieaie  Detroit  Atlsats 
8sn  Frsncieco  toe  Anielee  Sssttls 
PortUnd  Philadelpbis 


The  Dallas 
Morning  News 

The  News  is  a  conserva¬ 
tive  newspaper,  constructive 
in  its  policies  and  possessed 
of  an  unusual  degree  of 
reader-confidence,  built  up 
through  43  years  of  leader¬ 
ship  in  T exas.  It  is  pub¬ 
lished  by  the  oldest  business 
institution  in  the  State, 
founded  in  1842  in  the 
Republic  of  Texas. 

The  John  Budd  Company, 
Representatives 
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Gravure, 
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BUILDING  $100,000  PLANT 

N«w  Mancheater,  N.  H.,  Dkilj  Will 
Install  New  Eqaipnieat 

Construction  work  on  a  new  plant  for 
the  Manchester  (N.  H.)  Merrimack 

Voiley  Sun,  new  daily  tabloid  recently 
started  by  Howard  R.  Bangs,  was  start¬ 
ed  this  week.  The  building  and  equip¬ 
ment  will  cost  about  $100,000. 

The  entire  plant  of  the  Sun  will  be 
housed  on  one  floor.  The  building  is 
52  by  100  feet  in  measurement  and  is 
constructed  so  as  to  allow  future  ex¬ 
pansion  by  the  building  of  additional 
stories.  Brick  construction  is  combined 
with  large  areas  of  plate  glass  windows 
which  will  open  to  public  view  the  opera¬ 
tion  of  the  Sun’s  press. 

A  new  Wood  Bee  Line,  32-page  press 
will  be  installed  together  with  new  pony 
autoplate  stereotyping  equipment  and  an 
Intertype  for  display  and  text  composi- 
tioa  Automatic  printer  service  will  be 


itKtalled  to  handle  the  Associated  Press 
dispatches. 

With  the  new  (rfant  in  operation  the 
Sun  plans  to  stress  spoH  news,  giving 
four  pages  of  sports  daily.  Executives 
of  the  paper,  in  addition  to  Mr.  Bangs, 
are:  Albert  Sdilinck,  assistant  publish¬ 
er  and  business  manager;  Wardm  Cur¬ 
tis,  editor;  W.  T.  TIubodeau,  managing 
editor ;  Horace  Robbins,  city  editor ; 
William  L.  Fulton,  advertising  mana¬ 
ger;  and  Curtis  Smith,  circulation  man¬ 
ager. 

E.  M.  GRIMES  IN  LORAIN 

E.  M.  Grimes,  engaged  in  newspaper 
work  in  Ohio  for  the  last  15  years,  last 
week  became  publisher  of  the  Lorain 
(O.)  Times-Herald.  It  was  not  an¬ 
nounced  whether  Grimes  acquired  the 
stock  of  R.  C.  Hoiles,  former  publisher. 
Grimes  disposed  of  his  holdings  in  the 
Bucyrus  Telegraph-Forum  prior  to  his 
purchase  of  the  I^^rain  newspaper. 


SAILS  FOR  SOUTH  AMERICA 

E>ean  Palmer,  vice-president  of  the  St. 
Joseph  (Mo.)  News  Press  and  Gazette. 
and  a  partner  in  the  firm  of  Palmer, 
DeWitt  &  Palmer,  newspaper  broAers, 
sailed  for  South  America,  Dec.  20, 
aboard  the  Santa  Maria.  He  will  be 
joined  at  Havana  by  Irvin  S.  Cobb, 
humorist,  and  Will  Hogg,  oil  man  of 
Houston,  Tex.  Mr.  ai^  Mrs.  C.  M. 
Palmer  will  accompany  the  party  as  far 
as  Panama,  where  they  will  leave  to 
return  to  New  York. 

HLES  STORY  DESPITE  INJURY 

Though  injured  in  a  railroad  wreck, 
A.  W.  Jordan  of  Lockhart,  Tex.,  rail¬ 
way  mail  clerk  as  well  as  newspaper 
correspondent,  did  not  fail  to  file  a  story 
of  the  accident.  His  dispatch  to  the 
Associated  Press  reported  among  those 
injured:  “Mail  Qerk  A.  W.  Jordan, 
three  fractured  ribs  and  other  external 
injuries.” 


NEW  MILL  ENTERING  FIELD 

Mersey  Paper  Company  Will  Pro^ 
250  Tons  Daily  Stsuting  Oct.  1,  ]|] 

The  new  $9, 000, (XX)  plant  now 
construction  for  the  Mersey  Paper 
pany.  Ltd.,  of  Halifax,  N.  S.,  will  K) 
production  of  250  tons  of  new  sprint  p 
day  about  Oct.  1,  1929,  it  was  .nnoufs 
this  week  by  W.  H.  Bell,  traffic  imi 
ger.  Accompanying  the  construetko 
the  mill  is  a  $3,(XX),000  hy  '  o-clec  . 
development  being  constructf  l  on  i 
Mersey  River  by  the  government 
Nova  Scotia. 

The  Mersey  Paper  Company,  Lt 
was  formed  early  this  year  wiA  C 
C.  H.  L.  Jones  as  president  and  gere; 
manager.  When  production  be^ 
system  of  all-year  water  tr  .r  ^portati 
is  planned  to  handle  paper  shipments. 

Read  Editt*  &  Publisher- $4  a  vs 


Supplies  and  Equipment 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  paiticulers 
to  your  neareM 
G»E  Mies  office 


GENERAL  ELECTRIC 


USED  NEWSPAPER  PRESSES 

Scott  16,  24  and  32-page  Preesee 

GOSS  24-  and  ZS-pnga  praaaaa  good  for 
black  or  color  work,  also  Goss  SMtupla 

HOE  Pony  Quadruple,  Quadruple,  Sextuple, 
Sextuple  color  Preee,  Octuple  aad  Double 
Sextuple  Preese*. 

DUPLEX  Metropolitan  Quadruple  stereotype 
presses — print  up  to  S2  pages. 

Available  for  Early  Delivery 

WALTER  SCOTT  &  COMPANY 

■tain  Ottos  a  Faetory . FlainAeld,  H,  J, 

Wew  Tork  Ottos.. Brokaw  Bldg.,  1M7  Broadway 
Obioage  Ottoe . Konadnook  Block 


Want  to  Sellt 
Want  to  Bnyt 

USED  EQUIPMENT 
Try  a  Classified  Ad. 
You  will  find  it  the 
shortest  road  to 

Results 


Last  Word  in  Plate  Mali 
and  Finishing  Devices 

Produce*  largett*  fno*t  perfect  outpei 
plftCe*  per  minute,  per  doIUr,  per  foot 
working  spece.  For  tl 
facts  address  Goss  Pria 
Press  Compsny.NewT 
Chicago  or  San  FrsMi 
Selling  Agents 


[ill 

jfj 

B 

1  •  1 

1*1 

1  ii 

b 

Bargains 
in  all  types 

tell  usyourneeds 
and  send  jbr  list 


GOSS  PRINTING  PRESS  CO 

I  A' ■  Nl  W  I  NDt»N 


Stereotype  Room 
Efficiency 

Means  quick  production  of  good 
plate*  and  the  elimination  of  re¬ 
cast*  as  far  aa  poasible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Siaea) 

Space  Packing  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  Enfland  Newspaper  Supply 
Company 

Worcester,  Mass.,  U.  S.  A. 
Cable  Address  NENSCO 
Worcester,  Mass. 


R.  HOE  &  CO.,  Inc,,  NEW  YORK,  N.  Y. 

Sharon  Bldg.  7  So.  Dearborn  St.  Pere  Marquette  Bldg.  7  Watar  St 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS  BOSTON 


Pere  Marquette  Bldg. 
NEW  ORLEANS 


7  Watar  St 
BOSTON 


NEWSPAPER  PRINTING 

PRESSES 

DVPLBX  SUPER  DUTY  ■lOH  SPBBD  U N IT*  —  40,soo  par  hr. 

Tha  haavlaat  and  mMt  predaottva  Ugh  spaad  anlt  prasa.  Bgalypad  with  latMt 
qniok  loek-ap  plata  olampa,  antamatie  alaetrle  brakaa,  ato.,  ate.  Aulaglete  sad  tst 
mat  aquipmant.  AU  matarials,  ttaals,  braassa,  ato.,  at  tba  Utaat  agftvvad  mtnbsa- 
leal  s^naarlag  praotlea. 

THB  DUPLEX  TUBULAR  slagla  pUta  mtary.  Tba  faD  eS.eSS  maaiw 
tpead  with  singla  plataa.  All  ataraatypa  oosta  (matartal  aad  labss)  ant  la  ball, 
XooBocay  for  tba  growtag  modarata  sisad  dally.  tTBlt-dsalgnad;  baUt  in  S  SS'I  I* 

IS  pg.,  SO  pg.,  sta.  Aad  any  alia  aan,  by  addlag  aalta,  ba  Insraaaad  tat  tii  aapaaOT- 

THB  DUPLBX  fLATBED  WBB  PBB**  far  amaUsa  daflia*  sad 

waokllaa.  Priata  fram  tba  rail  and  cats,  folds  aad  Mlaets  parfaabad  aew^p*>< 
S,  I,  10,  It,  14  ar  IS  pagaa  oamplata  la  oaa  aparattaa.  Bpaad  B,S0S  Sa  S,WQ  p*r 
baor.  Half  paga  fUd  ar  qaartar  paga  at  aptian. 

Wrlfa  ns  gamt  prats  meads  i.at  ms  kelp  peu  telee  peer  prettreem  pteHemum 
Out  sled  It  el  peer  teteUe. 

Duplex  Printing  Press  Company 

Battle  CVMk,  BUeMgan,  U.  *.  A. 
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Employment 


Equipment 


editor  a  publisher 

ClaMified .  Adrertumg 
Information 
RATES 

SITUATIONS  (Cuh  wltk  Ordw) 

1  Tima  —  M  Mr  Um 
S  Timaa —  AO  pmr  Km 

ALL  OTHEK  CLASSIFICATIONS 
(Caah  wldi  Or4ar) 

1  Tima  —  .7S  Mr  Um 
4  Timaa —  jtO  pmr  Um 
Canat  afai  wor4a  ta  tka  llaa 
AMi  ipaca  charca  at  aama  rata  par  Uaa 
hMartiaa  aa  aaraa4  bp  fraquaacr  af  hi* 
Mlalmiim  apaea,  thraa  Uaaa.  Tha 
A  Publiahar  rmarraa  tha  rt«bt  ta 
adit  ar  rajact  aap  eapp. 

"^NESS  OPPORTUNITIES 

Brokan 

imibila  OnMa  Book*,  aatablUhad,  wall 
■m.  np-to-data,  tTailabla  for  SIO.OOO.  Pab- 
tm  barlnf  dlitributlon  facilltiea  could  bandla. 
Ida-Ilibblo  Oompaojr,  11  Wcat  42iid  Btraat, 
a  Tort  CltT. _ 

aSablr  -Brenlng  paper;  ezclualrc  fertile  field ; 
mra  equipment;  well  eatabllahed;  earning 
alKmi)'  diTidenda.  In  following  atatea;  Arl- 
m.  California,  Illlnola,  Maaaacbuaetta,  North 
[uallna.  I’ennajrlvania.  Alao  aome  rerj  dealr- 
weeklg  papera.  J.  B.  Rhale,  TImea  Bldg., 
fw  York. _ 

bwa  Waat  Propartiaa — Bxclualre  llatinga.  No 
La^ng  publlcltg.  Peraonal  aerrlce  In  ererg 
ht  E>rrgthlng  confidential.  Cljde  H.  Knox, 
p  fiaard  of  Trade,  Kanaaa  Cltp,  Mo. _ 

ibara  Cllanta,  read/  to  bug  for  caah,  newa 
|ir  propertlea  from  $50,000  to  $5,000,000:  alao 
a  large  or  amall  propertlea  for  mle.  Loula 
h,  Wrigleg  Bldg.,  Chicago;  Met.  Theatre 
Loa  Angelea. _ 

kar  D,  Orag,  Sturgeon,  Mo.,  writea:  “If  1 
H  latereat  a  real  go-getter  In  the  afternoon 
mpaper  field  where  there  la  competition  I 
aell  a  paper  which  la  now  ahowlng  a 
ill  profit,  for  |n2.500  down,  balance  eaag 


latoreat  For  Sale  ^ 

r  lale— Controlling  Intereat  In  two  gear  old 
Uaaal  Magazine  In  unoccupied  field,  that 
bualneaa  In  eight  ataonld  be  on  paging 
In  1020  and  pag  three  for  one  within 
geara,  to  aomeone  who  can  work  Intelll- 
tig,  haa  aome  rlalon  and  baa  or  can  get 
OOO  within  a  reaaonaWe  time.  Write  P.  B. 
16M  Arcade  Building,  Bt.  Ixtnla,  Ho. 

Newapapera  For  Sade 


Hare  Aratlabla  four  rerg  aubatantlal  and 
lUIng  weeklg  newapaper  propertlea.  Theg 
ka  diacloaed  onig  to  cuatomera  haring  from 
.NO  to  taO.OOO  for  caah  pagmcnt.  All  are 
larome  prodncera  and  offer  a  rery  excellent 
aaaured  llrellhood  to  an  actlre  pobllaher. 
rll  A  Rockwell.  Comer  Bldg.,  Birmingham, 
;  lU  TImea  Bid.,  New  Tork. 


in,  exclualre  field,  poaalble  dallg  oppor- 
$35,000  property.  Write  B-740,  Editor 
fibllaher. 


Nawapapara  Wantad 

Oaa  Bell  More  dalllea  and  weekilea.  large 
*  mull,  worth  price  aaked.  Cllenta  waiting 
tlbrai.  Quick  and  confidential  action.  What 
gout  Wilhelm  A  Holm,  800  13th,  N.  W., 


CIRCULATION 


_ PrometioB _ 

Varld'a  Largant  Otroulatlon  Building  Or* 
lUan  —The  onIg  circulation  building  aerr- 
h  Newapaperdom  fnmiablog  publlabera' 
ta  of  tka  oxact  reaulta  of  ita  orerg 
gn  The  Cbarlea  Partlowo  Company, 

tal  Building,  Indlanapolla. _ 

T,  B.  Kaadall  Company,  104  N.  Bailey 
laralarllla,  Ky — Buperior  Circulation 
I-  Creatora  and  aolo  ownern  of  the 

Plan.  _ 

Blair  A  Auntin,  1516 

-  aroane,  Reading,  Pena.  Ortglnatora 

hhamanahlp  OInb  Campalgna _ 

-When  quirk,  additional  clrcnlatlon 
becomea  neceaaary,  remember  that  our 
geara  In  tbia  one  lino  of  endearor  la 
fironf  agalnat  experimenting.  Write  or 
O'nell  Clrcnlatlon  BerTicc  Bureao,  Bell 
I.  Clndaaatl,  Okie. 


CIRCULATION 

Promotion 

Raeont  Drlrea  net  4,000  to  16,000  new  aubacrlb- 
^ra.  Weeklies  and  dalllea.  Former  pobllaher. 
undentaoda  publlabera*  problems.  Hudaon  De 
Prleat.  Suite  8,  147  B.  88th  St.,  New  Tork. 

Promium  BuainMa  For  Sole 

Circulation  Managar — I  Intend  to  retire  and 
will  aell  half  Intereat  In  an  eatabllahed  pre¬ 
mium  compang  aerrlng  newapapera.  Verg  little 
caah  needed.  Bend  full  parttculara.  B-T43, 
Editor  A  Publlaher 


EMPLOYMENT 


_ Holp  Wanted _ 

Adeertiaing  Managara — nalicltori — Six.  ffor  New 
Tork,  Philadelphia  and  PIttaburgb  territorg. 
RemuneratlTe  and  excellent  future.  National 
New,  Berrlce,  Inc.,  8727  N.  17th  Street,  Phila¬ 
delphia,  Pa. 

AdTartiaing  Solicitor,  experienced,  for  small  citg 
dallg.  Applicant  must  be  able  to  prepare  copg 
and  know  bow  to  sell  same.  Must  not  be  afraid 
of  long  hours  or  bard  work.  Write,  encloaing 
copg  lagout  for  men's  clothing  store,  and  stat¬ 
ing  age.  references,  and  salarg  necesaarg.  B-749, 
Editor  A  Publisher. 

Classifisd  Advartislng  Baleaman,  with  good  per- 
sonalitg,  Inltlatlre  and  ablltg  to  wrte  copg. 
Rtate  age,  training  and  experience,  also  salarg 
desired.  P.  O.  Box  1181,  Lancaster,  Pa. 


SitoAtinna  WAnted 

Accountant — Assistant  Manager,  now  emplogeil 
bg  large  publication  printer,  desires  job  with 
medium  sized  dallg,  large  weeklg  or  publlca- 
tinn.  Ten  gears'  experience.  Married,  age  29. 
Hare  good  reason  for  desiring  change.  Refer¬ 
ences.  Write  B-743,  Editor  A  Publisher. 

Advortising  Salesman,  two-fisted  at  the  age  of 
fortg;  thirteen  gears'  experience  In  the  field  of 
hard  knocks.  Pleasing  personalltg  plus  abllltg. 
A-1  reference;  now  emploged;  seeking  a  better 
connection,  newspaper,  ageneg,  trade  paper, 
publisher's  representative,  or  other  field  that 
offers  permaneneg  and  future.  B-713,  Editor  A 
Publisher. 

Advertising  Manager — Available  now.  Over  20 
gears'  general  newspaper  advertising  selling, 
writing-  and  promotion,  alao  management.  Best 
references.  Address  B-784,  Editor  A  Publisher. 

Advertising  Balssman,  at  present  with  leading 
New  Tork  paper,  desires  change.  Age  80. 
Prefer  mid-west  connection.  B-702,  Editor  A 
Publisher. 

Advertising  Manager  desires  change.  Would 
like  to  negotiate  with  paper  needing  good 
man.  Married,  capable,  aucceasfnl  and  a 
•■sticker.”  Write  fully.  Box  B  744,  Editor  A 
Publlaher. 

Advertising  Man  desires  position  of  respon¬ 
sibility  where  maximum  results  are  Impera¬ 
tive.  Eztrsordinary  record  of  selling  on  metro¬ 
politan  newspaper;  10  geara  Intensified  experi¬ 
ence  and  research;  knows  merchandising  aa 
well  aa  selling:  haa  evolved  a  mgriad  of  origi¬ 
nal  plana  that  produce  exceptional  returns. 
Possesses  pleasing  personalltg.  Han  of  famllg. 
Can  go  angwhere.  J.  C.  Mllliken,  14  Detroit 
street.  Calumet  CItg,  III. 

Assistant  Publisher  Is  Interested  In  connecting 
with  small  citg  dallg  or  large  weekly,  knows 
economics  of  newspaper  production,  experienced 
In  job  printing  and  Is  yonng,  energetic  and  am¬ 
bitious.  B-70B,  Editor  A  Publisher. 


Bnainess  Manager  or  Assistant  Publisher  on 
metropolitan  newspaper  large  enough  to  use  a 
man  of  my  experience,  gained  In  20  years  of 
successful  newspaper  work.  With  present  em¬ 
ployer  last  8  years,  having  advanced  to  execu¬ 
tive  position  which  Is  permanent  and  paging 
$15,000  annually.  Good  reasons  for  desiring 
change.  Excellent  references.  B-722,  Editor  A 
Publisher. 

Cireulation  Manager,  1$  years'  circulation  work. 
Member  of  I.  C.  M.  A.  and  N.  T.  0.  M.  A. 
Available  Immediately.  Know  all  phases  ciren. 
latlon.  References  excellent.  B-706,  Bditor  A 
Publisher, 

Clrcnlatien  Manager  desires  managership  of 
larger  newspaper.  Toung  married  man,  experi¬ 
enced  In  large  and  small  newspapers  from  boy 
promotion  to  campaign  work.  Have  city  carrier 
plan  guaranteed  to  Increase  circulation  at  low 
operating  cost.  Proven  record,  highest  refer¬ 
ences^ _ 

Olronlatiou  Manager — 8  years'  Intensive  experi¬ 
ence,  morning  and  evening  A.  B.  0.  papers. 
Home  delivery  builder,  bard  worker.  Intelligent, 
tboroogbig  honest  and  sober.  Desirous  of  con¬ 
necting  with  Republican  paper.  Best  references 
as  to  character  and  ability.  Family  man,  now 
employed.  Available  reasonable  notice.  All 
communications  confidential.  Go  anywhere,  op¬ 
portunity  B-477,  Bditor  A  Pub- 

llsber. 


EMPLOYMENT 

SitoAtioiu  WabImI 

Circulation  Managar,  with  complete  knowledge 
of  every  branch  of  department.  More  than  15 
years'  experience  In  charge  of  small  and  large 
city  newapaper  circulations.  Thorough  knowledge 
of  maintenance  and  promotion.  Record  of  circu¬ 
lation  gains  In  highly  competitive  fields.  At 
liberty  within  next  few  weeks  Willing  to  locate 
anywhere  In  the  D.  8.  Highest  references  from 
publishers.  Will  go  to  any  designated  city  for 
Interview.  Bklary  to  start  with  of  secondary 
Importance  to  character  and  quality  of  news- 
paper  to  be  maintained  and  promoted.  Satisfied 
to  connect  with  second  or  third  newsi>aper  In 
field  providing  above  requirements  are  met. 
B-715,  Bditor  A  Publisher. 

Desk,  Rewrite  Man,  36,  fast,  accurate,  thorough 
knowledge  makeup:  now  employed:  would  change 
to  afternoon  paper.  Hlxteen  years'  experience 
leading  dailies.  $50.  Need  week'a  notice. 
B  704,  Editor  A  Publisher. 

Farm  Editor,  or  rural  correspondent  builder, 
university  graduate,  wants  work,  dally  or  largo 
weekly.  Single,  27,  B-729,  Editor  A  Publisher. 

Osueral  Manager-Fublisher — la  there  a  newspaper 
In  a  town  of  twenty-five  to  fifty  thousand  popu¬ 
lation  which  Is  not  getting  on  as  It  should?  I 
know  there  la — But  where?  The  man  who  can 
put  It  on  the  map  Is  now  available,  having  re¬ 
cently  disposed  of  hla  own  property.  Be  haa 
been  successful,  knows  every  phase  of  the  game, 
has  clean  habits,  clear  bead,  and  la  aggressive 
and  honorable.  Will  accept  opportunity  to  pot 
Into  practice  some  proven  Ideas  of  newspaper 
management.  Drawing  account  and  percentage, 
alao  chance  to  buy  all  or  part.  Available  Jan¬ 
uary  2.  B'724,  Bditor  A  Publisher. 

Managing  Editor,  now  employed  on  large  dally 
In  Metropolitan  area,  desires  change  to  small 
city  dally.  Ills  experience  covers  every  phase 
of  newspaper  editorial  work  Including  editorial 
writing.  Seasoned  In  economic  management  and 
handling  of  highly  competitivs  field.  Age  40. 
married,  health  and  habits  good.  Personality 
will  build  good  will.  B-741,  Editor  A  Pub¬ 
lisher. 

Reporter  MetroiMditan  and  small  city  dallies 
experience:  all  phasev  of  news  end  features, 
writing:  available  Jan.  I.  B-745,  Bditor  A 
Publisher. 

Bpsoial  Notice 

One  who  haa  taken  run  down  second  paper 
In  morning  field,  where  It  was  85  percent 
behind  In  linage  and  within  20  months  made 
Its  circulation  grow  42  percent  ABC,  Increased 
advertising  26  percent  and  gross  receipts  by 
$60,000  annually,  desires  opportunity  In  larger 
Midwest  field  where  half  or  controlling  In¬ 
terest  may  be  acquired.  In  late  thirties,  18 
years  experience.  Character,  ability  and  bank¬ 
ing  references.  Box  B-747,  Bditor  snd  Pub¬ 
lisher. 

Sports  Writer — Experienced,  steady,  background 
of  general  news.  Including  work  on  desks.  Bm- 
ployed.  Will  add  color  to  paper.  Eastern  city 
preferred.  Write  Box  B  750,  Editor  A  Publisher. 


Locate 

the 

Desired 

Opportunity 

A  small  Ad, 
backed  up  by  our 
Service  will  bring 
together  Buyer 
and  Seller  or  Em¬ 
ployer  and  Em¬ 
ployee.  Write  to 

CLASSIFIED 

SERVICE 

EDITOR  & 
PUBLISHER 


Services 


MECHANICAL 

EquipmMit  for  Solo 

Hos  Wsb  Ptsss  with  stems  equlpmant,  lias- 
types,  motor,  proof  prssass,  typs,  stc.,  sf  a 
dally  paper,  for  sals.  BargalnsI  B.  ■.,  It? 
Bast  Broadway,  New  Tork. 

Job  Presses,  Paper  Cutters,  Wlm  Btitiihsrs. 
etc. — A  complete  line.  Overbsuled  and  guar¬ 
anteed  machines  at  bargain  prices.  Easy  terms. 
Hoffman  ITpe  A  Engraving  Co.,  114  E.  IStb 
Street,  New  Tork  City.  , 

Photoengraving  equipment  for  sale.  Osmpists 
plant  or  any  part.  Miles  Machinery  Os.,  84  West 
28rd  Bt.,  N.  T.  0. 

Used  Osss  Mat  Roller  for  wot  mats  only,  far 
sals  cheap.  The  Goss  Printing  Press  Os.,  1$8 
South  Paulina  Bt.,  Chicago,  111. 


Equipment  Wanted 

Casting  Machine  wanted  to  make  type  high  cuts 
from  mate.  Geo.  H.  Hampton,  Palmetto  Leadar, 
Columbia,  R.  C. 

Wanted:  To  purchase  an  EUmI  or  Monotype 
strip  material  caster  with  electric  pot.  Dslly 
News,  Ixmgvlew,  Wash. 


_ ^GAL _ 

INTERNATIONAL  PAPER  COMPANT 

New  Tork,  December  6th,  lB3h. 

The  Board  of  DIrectom  have  declared  a 
regular  quarterly  dividend  of  one  and  thrsc- 
quartem  per  cent  (18t%)  on  the  Cumulative 
7%  Preferred  Stock  of  this  Company,  and  a 
regular  quarterly  dividend  of  one  and  one- 
half  per  cent  (1H%)  on  the  Cumulative 
6%  Preferred  Stock  of  this  Company,  for  the 
current  quarter,  payable  January  15,  1929,  to 
holders  of  record  at  the  close  of  business  De 
cember  26,  1928. 

Checks  to  be  mailed.  Transfer  books  will 
not  close. 

OWEN  RIIKPHBRD, 

Vice  President  and  Treasurer 


WC  BUY  NEWSPAPESS  EOR  aiENTS 
WE  SRL  NEWSPAPERS  FOR  CLIENTS 

Ws  aka  apadaHaa  is  ajpgsikak 

and  consolidatioiis. 

Aad  ws  always  try  ts  ssMust  sat  Ntmta* 
bnalnsss  wltk  sat  fubUsttp. 

Bask  sf  ns  la  a  rssard  sf  18  ysaia  sf 
ssrvles  ts  satlsfiad  sastsaMm, 

Writs  snr  nsarast  OMos,  sr  bsMar  yal, 
sail  la  psrssa  If  ysaafbla 

HARWELL  A  ROCKWELL 


Coaisr  BaUding 
Birmlagham,  Ala. 


-nmas  BaUdlag 
Nsw  Yark  Oty 


Newspaper  Propertiet 
Bought,  Sold  and 
Appraised 

All  negodatioiu  confidaDtul 

PALMER,  DEWITT  A 
PALMER 

Bulaaaa  Bstabliakad  ta  IMS 
SBO  Madboa  Awa.  Naw  Yatli 

PasUa  Osaat  . . . 

M.  0.  Masts,  SB9  Nstth  BsesiV  Btlsa, 

Bsvsrly  MlUa.  OaUf. 


IN  THE  PIEDMONT 

HAVE  diacotrared  a  faw 
raal  nawapapar  propoaitiona 
in  tha  rich  and  Brotrinf  Piad* 
mont  son#  of  tha  Cawolinaa- 
Rare  opportunitiea  in  both  dai* 
Ilea  and  weekilea,  soma  of  tbom  rs* 
quiring  quick  action.  Kindly  adriss 
aa  to  capital  avallabls.  Plaaas  ad* 
drsaa  our  LItchAsId,  III.,  oIRca. 
Spscial  offar  of  only  dally  la  savaa 
couatlas  and  covsrs  ona  of  ricksst 
tsrritorlsa  In  North  Carolina.  Orsr 
91,800,000  pay  roll  and  ssat  of  two 
collegos.  Pries  only  988,000)  ownsrs 
buying  largsr  proparty. 

Prop.  No.  1 61  Bn. 

The  H.  F.  Henrichs  Agency 

MMawM  LItcbAald.  111. 
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DOLLAR  •• 
••  PULLERS 


One  Dollar  will 
be  paid  for  each 
idea  published. 

clippint 
for  payment. 


JANUARY  24  is  the  anniversary  of  the 
date  gcdd  was  discovered  in  Califoriua. 
Why  not  capitalize  this  fact  by  running 
some  special  pages  of  advertising  featur¬ 
ing  the  analogy  between  the  discovery  of 
g<5d  in  California  and  the  “golden  bar¬ 
gains”  to  be  found  in  the  merchandise 
advertised  in  these  special  pages? — 
Norman  B.  Terry. 

Christmas  Club  checks  are  now  in  the 
mails  and  the  time  is  fast  approaching 
when  new  clubs  will  get  under  way  for 
next  year.  A  Boston  paper  wrote  up  a 
short  article  telling  the  advanUges  of 
this  type  of  saving  and  used  the  small 
box  type  of  ads  from  most  all  of  the 
local  banks  running  these  clubs  to  roimd 
out  a  very  desirable  bit  of  advertising 
space.— C.  El.  Pellissier. 

Custom  tailors  of  the  average  city  ap¬ 
parently  feel  that  they  cannot  advertise 
m  sufficient  volume  to  make  enougfh  im¬ 
pression  against  the  competition  of  ^ 
ready-to-wear  outlets.  They  also  claim, 
in  some  cases,  that  they  are  operating 
on  a  higher  plane,  and  want  to  emphasize 
the  distinction  by  isolation.  Why  not 
capitalize  this  objection  by  offering  ffie 
representative  tailors  of  your  community 
attractive  copy  service  for  a  special  edu¬ 
cational  sup^ement,  dealing  with  the 
custom-tailoring  craft,  said  supplement  to 


be  a  part  of  the  annual  Spring  and  Fall 
Fashion  numbers? — Victor  N.  Vetro- 
mile. 

A  unique  real  estate  advertising  con¬ 
test  has  just  been  conducted  in  Wor¬ 
cester,  Mass.,  with  10  real  estate  men 
and  builders  cooMrating  with  the  lVor~ 
cester  (Mass.)  Evening  Post  in  submit¬ 
ting  a  series  of  10  real  estate  ads  based 
on  their  reasons  why  one  should  “Own 
Your  Home.”  The  winning  ad  follows: 

What  will  Your  Children 
Remember  as  Home? 

Will  it  be  a  cozy,  comfortable,  dwell¬ 
ing?  A  large  plot  of  land  with  plenty 
of  good  neighbors  and  permanently 
pleasant  surroundings  away  from  noise 
and  heavy  traffic? 

In  other  words  a  country  home  in  the 
city. 

Little  folks  growing  up  are  entitled  to 
a  home  with  grass  to  play  on  and  trees 
to  climb. 

A  real  home  is  the  center  of  the 
family  life,  where  peace  and  restfulness 
reign  supreme ;  where  guests  may  be 
entertain^  in  an  atmosphere  of  friendly 
hospitality. 

Will  YOUR  children  be  able  to  look 
back  upon  a  happy  childhood  in  a  Home 
OF  Their  Own? — D. 


the  deposit,  deducting  it  annually  from 
the  bill,  although  it  does  not  always  speci¬ 
fy  such  action.  What  do  your  companies 
do?  The  Massachusetts  state  law  re¬ 
quires  such  payment. — D. 

January  15  is  the  anniversary  date  of 
the  building  of  the  first  commercial  lo¬ 
comotive.  A  feature  story  on  the  prog¬ 
ress  of  transportation  would  be  interest¬ 
ing.  Or  a  feature  could  be  made  by 
getting  statements  from  several  emi¬ 
nent  local  railroad  officials. — Norman  B. 
Terry. 

A  Qeveland  paper  recently  ran  an  il¬ 
lustrated  story  on  causes  of  traffic  mis¬ 
haps.  Carelessness,  drunkenness  and 
children  playing  in  streets  caused  most 
deaths.  A  crowded  intersection  was 
shown  in  one  photograph.  It  was  the 
safest  comer  in  town.  A  wide  street, 
with  sparse  traffic  was  found  to  be  the 
death-trap. — Jack  Sedwick. 


RESIGNS  POUnCAL  JOB 

Quitting  “the  well”  of  the  New  York 
State  Senate  where  he  has  witnessed 
some  of  the  major  political  battles  of 
the  last  four  decades  and  become  the 
intimate  friend  of  many  of  New  York 
state’s  political  leaders,  Ernest  A.  Fay, 
chief  clerk  of  the  Senate  since  1915,  is 
going  to  begin  devoting  his  entire  time 
all  year  round  to  his  job  as  editor  and 
publisher  of  the  Potsdam  (N.  Y.)  Cour- 


PRESSMEN  GET  DIPLOMAS 

Diplomas  were  awarded,  Dec.  12,  to 
33  members  of  the  class  of  19^  of  the 
School  for  Newspaper  Pressmen  of  the 
Central  Printing  Continuation  School  at 
graduation  exercises  in  the  assembly  hall 
of  the  New  York  Times.  Fifteen  prizes, 
totaling  $450  were  awarded  members  of 
the  class.  Music  was  furnished  by  the 
Times  orchestra  and  glee  club. 


^URRENT  rumor  has  it  that  women 
no  longer  object  to  gaining  a  pourrf 
or  two.  .^n  interview  with  local  physi¬ 
cians  or  school  officials  would  reveal 
whether  dieting  is  as  common  as  form¬ 
erly  and  whether  the  average  weight  of 
girls  and  women  has  increased. — M.  L. 
B.  T. 

The  philosophy,  humor  and  penitence 
written  on  the  walls  of  almost  every 
jail  by  the  prisoners,  when  strictly  ex¬ 
purgated,  is  a  good  feature.  The  sincer¬ 
ity  inspired  by  the  atmosphere  in  which 
it  is  written  gives  a  strong  appeal  to  the 
pathos,  wit,  despair  and  devil-may-care 
moods  it  reflects.  The  periodic  painting 
of  the  walls  is  a  good  peg  on  which  to 
hang  the  story.— Oliver  T.  Griswold. 

In  some  parts  of  the  United  States 
considerable  attention  is  now  being  paid 
to  style  in  private  homes;  so  much  so 
that  the  average  family  is  inclined  to 
buy  a  new  home  or  have  one  built  in 
preference  to  buying  a  second-hand 
dwelling.  This  means  that  where  this 

BOSTON 

POST 

Year  of  1927 

Gross  Circulation  Averages 

DAILY  POST  444,682 

SUNDAY  POST  385,965 

XELLT-BMITH  COKFAVr 
•peolal  SeprasMtatiTe 

Oraybar  Buildlnz,  VEW  TOKK 
Tribona  Tawar,  Cbioapa 


condition  obtains  it  is  becoming  difficult 
for  one  to  find  a  buyer  for  his  home 
when  he  wants  to  sell,  save  at  a  big 
sacrifice.  .\sk  a  prominent  real  estate 
authority  or  two  in  your  city,  what  they 
think  aliout  this  trend.  Will  it  eventual¬ 
ly  kill  the  Own-Your-Home  Movement 
by  making  a  home  a  poor  investment? 
— Fred  L.  W.  Bennett. 

Does  your  illuminating  gas  or  electric 
light  company  make  its  new  customers 
pay  a  deposit  for  the  meter  ?  The  Boston 
Consolidated  Gas  Company  charges  its 
new  customers  $5.  A  reporter  for  the 
Poston  Post  dug  up  an  interesting  story 
recently  on  how  the  gas  company  pays 
four  per  cent  interest  to  its  customers  on 


KAY  FEATURES,  Inc. 

A  New  Syndicate 

with 

Advanced  Ideals 

of 

Newspaper  Service 

and 

Comics  that  Create 

and 

Hold  Circulation ! 

KAY  FEATURES,  Inc. 

M.  Koenifiberc,  Pres. 

1650  Broadway,  New  York  City 


[(^ar  Wallace  Mysteries 

**Tlie  Man  from  Morocco” 
“Tke  King  by  Night” 

"The  Ragged  Princess” 
“Red  Head” 

Great  circulation  builders.  In 
four  mystery-solving  prize 
contests,  in  which  the  last  chapters 
of  Edgar  Wallace  mysteries  were 
withheld  until  readers  could  sub¬ 
mit  their  own  solutions.  The  Chi¬ 
cago  Daily  News  received  and 
considered  23,525  last  chapters 
sent  in  by  its  readers — a  startling 
demonstration  *of  intense  interest 
and  enthusiasm  aroused  by  these 
stories. 

Illustrated  Serials  Offered  by 

The  Chicago  Daily 
News  Syndicate 

_ IS  N.  Wells  St.,  Chicago 


HOME  SEWING 

by 

RUTH  WYETH  SPEARS 

U  a 

Three-a-week  Practical  Series  by  an 
Expert  Seamstress  &  Journalist. 


It  providM  patterns 
It  suggests  designs 
It  explains  stitebas 
It  teaches  catting 
It  helps  economy 
It  reaches  women 


Hiss  Spears  has  bad  a  wide  experience 
as  a  fashion  artist  and  desiraer  in  the 
principal  style  centers  of  Europe  and 
America.  _ 

Id  ■  iMgiB  (f  IktM  rthiiB  fir  (Mr  tawMtiH 

The  George  Matthew  Adams  Service 

250  Park  Ave.,  New  York  City 


nNANCIAL  EDITOR  RESIGNS 

S.  S.  Fontaine  Leaves  N.  Y.  World  Is 
Become  Broker 

Samuel  S.  Fontaine,  who  for  moit 
than  a  quarter  of  a  century  has  bca 
the  financial  editor  of  the  New  Yori 
IVorld,  has  resigned,  and,  on  Jan.  1,  uQ 
become  a  member  of  the  New  Yort 
Stock  Exchange  firm  of  Benjamin  H] 
&  Co. 

Mr.  Fontaine  began  his  newspiM 
career  under  the  late  Col.  Henry  Pa¬ 
terson  on  the  Louisville  (Ky.)  Courier- 
Journal.  He  came  to  New  York  to  be¬ 
come  assistant  managing  editor  of  the 
World  when  George  Harvey  was  mann¬ 
ing  editor.  Laler  he  served  as  newt 
editor  under  Arthur  Brisbane.  He  wu 
correspondent  for  the  World  in  the  Bra¬ 
zilian  revolution  and  the  Spanish-Anier- 
ican  War. 


We  sen  newtpapen 

SERIALS 

that  sell  newspapers 

“DAPHNE"  by  Hasal  UvingatoD 
"DELUCE"  by  S.  Fawlar  Wricht 
“ALIAS  THE  SPOOK"  by  Winifrsd 
Van  Duxar 

“HALF-WIVES"  by  WMfrsd  Vaa 
Duxar 

"CRIME  IN  THE  CRTPT"  by 
Carolyn  WaUs 

“BROADWAY  LOVE"  by  Thoams 
Edgalow 

"LOVE'S  ECSTASY"  by  May  Cbriatla 
"MUSSOUNI— Man  of  Doatioy” 
by  Vittorio  Do  Foori 
"THE  NEWPORT  GIRL”  by  Gilbart 
Rofors 

And  other  aasumd  circulation 
buildors,  wim  or  writ* 

KING  FEATURES 
SYNDICATE,  INC. 

NSW  TOBK  CITY 


r/i0 


Complete  wire 
reports  for  eve¬ 
ning,  morning  and 
Sunday  news¬ 
papers  everywhere 


DO  YOU  NEED 
A  TRAINED  MAN?| 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organia- 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertia^ 
men,  wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  mca 
— it  saves  you  time  by  recoBb 
mending  only  those  who  mest 
your  requirements. 

If  you  expect  a  vacancy,  pleaM 
write  John  G.  Earhart,  Director, 
Personnel  Bureau  of  Sigm 
DelU  Chi,  836  Exchange  Ava, 
Chicago,  Ill. 

NO  CHARGE  TO 
EMPLOYERS 


